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Want  to  boost  a  butter 
from  4th  place  to  1st 
place,  doubling  its 
sales  volume? 


Want  100,000fairjiliM 
toaccepla  coupon  offer 
for  on  orange  {vice? 


Nothing 

sells 

Chicago 

like 

Tribune 


colorl 


Chicago  Tribune  color  has  pro¬ 
duced  bell-ringing  results  for 
Pepsi-Colo,  Land  O'  Lakes  butter, 
Polk  Bros.,  EverSweet  orange  juice, 
St.  Paul  Savings  &  Loon  and  many 
other  advertisers.  Why  not  put  it 
to  work  for  you? 
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CLEANING:  Pour  out  excess  ink;  imn^ 
tain  in  solvent  bath;  remove,  and  wipe  ck^fl 


pPattached 
of  fountain 


^^^reversing  of  cylinders  in 
leWOOD  PORTABLE  COLOR  INK 


FOUNTAI 


CONSTRUCTION:  Rigid  design,  yet  light  in  weight,  through  the  use  of 
aluminum  wherever  possible.  Precision  built  for  accuracy  and  long  life. 


NOW... 


Americas  Favorite  Memory-Album 


Is  available  as  a 


Vs  STANDARD  FOUR-COLOR  SUNDAY  PAGE 


Doubled  Subject  Interest  .  .  .  Doubled  Reader  Appeal  .  .  .  Doubled  Versatility  In  Use 


III  )i 


IwaiTING  for 'SMOKY'  AND  WAT6HIN6  IT  60  BY 


(Exact  reproduction  size  is  IBVi"  wide  by  6V("  deep) 

The  new  format  makes  a  perfect  1/3  standard  page  feature  in  color  or  black-and- 
white.  It  also  can  be  used  as  two  separate  features — "The  Good  Old  Days"  In 
1/2  tab  size  and  "Antiques  Fair"  as  a  2  col.  panel. 

Of  course,  "The  Good  Old  Days"  Is  still  available,  alone,  as  either  a  3  col.  or  a  4 
col.  black-and-white  panel. 

Send  for  samples  today. 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17.  N.  Y. 
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NOW  THAT  WE’RE  LIVIN6  IN  A  STREAMLINED  A6E.THIS 
HAS  become  a  part  of  THE  6000  OLD  DAYS _ 
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DEPTH  OF 
PENETRATION 

is 

essential 
for  a  climbing 
sales  curve 


A  regular  program  of  advertising 


in  THE  CHRISTIAN  SCIENCE  MONITOR 
builds  for  your  product  immediate  sales 
with  valuable  customers  who  are  likely 
to  be  with  you  for  years  to  come.  For  the 
MONITOR  has  the  depth  of  penetration 
that  reaches  the  point  where  sales  action 
begins  and  continues. 


Just  as  MONITOR  readers  constantly 
rely  upon  the  accuracy  and  fairness  of 
the  MONITOR’S  reporting  and  interpreta¬ 
tion  of  world  news,  so  they  turn  daily  to 
MONITOR  advertising  for  product  news 
that  is  thoroughly  dependable. 


Be  sure  this  international  daily  news¬ 
paper  is  on  your  primary  media  list.  May 
we  submit  a  planned  program  of  MONITOR 
advertising  for  your  product?  —  THE 
CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C  2:  Connaught  House. 
163  M  Suand 
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EDITOR  &  PUBLISHER  CALENDAR 


April  5 — AP  North  Carolina  afternoon  sports  editors  and  managing  editors 
conference,  Chapel  Hill,  N.  C. 

April  10-11 — Conference  on  Enlightened  Public  Opinion,  Boston  University 
School  of  Public  Relations  and  Communications,  Boston,  Mass. 

April  1 1— Northwest  Daily  Press  Association  Regional  meeting,  Mankato, 
Minnesota. 

April  11-12 — Alabama  Associated  Press  Association  Spring  meeting,  Russe 
Erskine  Hotel,  Huntsville,  Ala. 

April  12 — Nevada  State  Press  Association  convention  with  Dept,  ot 
Journalism,  University  of  Nevada,  Reno. 

April  12-13 — The  Associated  Press  Society  of  Ohio,  Fort  Hayes  Hotel 
Columbus. 

April  13 — Oklahoma  Press  Association.  Spring  news  clinic,  Skirwin  Hotel, 
Oklahoma  City. 

April  13-15 — Northwest  Classified  Clinic,  Davenport  Hotel,  Spokane,  Wash. 

April  14— Canadian  Press  Executive  Committee,  Spring  meeting,  55  Un. 
versity  Ave.,  Toronto. 

April  14-15— Iowa  AP  Telegraph  Editors  Association,  annual  meatmq 
Des  Moines  Press  &  Radio  Club. 

April  15— Canadian  Press,  Spring  meeting  of  the  Board,  Royal  York  Hotel 
Toronto. 

April  15-17 — International  Press  Institute,  annual  Assembly.  Washington, 
D.  C. 

April  I&— Canadian  Press,  annual  meeting,  Royal  York  Hotel,  Toronto. 

April  17 — University  of  Michigan  annual  Advertising  Conference,  Depart 
ment  of  Journalism,  Ann  Arbor,  Mich. 

April  17-19- Amarican  Society  of  Newspaper  Editors,  annual  meetinq 
Statler  Hotel,  Washington,  D.  C. 

April  17-19— Nebraska  Press  Association,  annual  convention,  FontenelU 
Hotel,  Omaha,  Nebr. 

April  1 7-2(V— Southern  Photo  Short  Course  sponsored  by  Carolines  Press 
Photographs.  Chapel  Hill,  N.  C. 

April  21— Associated  Press,  annual  meeting,  Waldorf-Astoria  Hotel,  New 
York  City. 

April  22 — National  Cartoonists  Society,  annual  awards  dinner.  Starlight 
Roof,  Waldorf-Astoria  Hotel.  New  York. 

April  22-24 — American  Newspaper  Publishers  Association,  annual  con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York  City. 

April  24-26— American  Association  of  Advertising  Agencies,  annual  meet¬ 
ing,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  25 — Northwest  Daily  Press  Association  Regional  meeting.  Slow 
Falls.  So.  Dakota. 

April  25— New  Jersey  Press  Association,  photography  forum,  Rutgers 
University,  New  Brunswick,  N.  J. 

April  27-May  3— Journalism  Week,  University  of  Missouri  School  of  Jour¬ 
nalism,  Columbia,  Mo. 

April  27-May  3— International  Federation  of  Journalists,  fourth  world  con¬ 
gress,  London. 

April  28-May  9 — American  Press  Institute,  Reporters  and  Editorial  Writen 
on  Municipal  Problems,  Columbia  University,  New  York. 

April  3(V— Mid-Atlantic  Circulation  Managers'  Association,  Alamance 

i  Hotel.  Burlington,  N.  C. 

May  1-3  — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
semi-annual  meeting.  Hotel  Georgia,  Vancouver,  B.C. 

May  2-3  — University  of  Minnesota,  News  Executives  Conference.  School  of 
Journalism,  Minneapolis. 

May  3-4 —  Loulslana-Mississippi  Associated  Press  Association,  annual  meet¬ 
ing,  St.  Charles  Hotel,  New  Orleans. 

May  4— Georgia  Associated  Press  annual  meeting,  Cartersville  Country 
Club,  Cartersville,  Ga. 
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May  4-5— Ohio  Select  List,  Spring  meeting,  Fort  Haynes  Hotel.  Colum-  I 
bus,  O. 

I  May  4-6 —  New  York  State  Advertising  Managers  Bureau,  meeting  Statle'  I 
;  Hotel.  Buffalo,  N.  Y. 

May  4-7 — National  Newspaper  Promotion  Association,  an  annual  conven¬ 
tion,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa.  k 

May  4-8 — Fifth  Caribbean  Area  Press  Seminar,  sponsored  by  International 
House  and  United  Fruit  Company.  International  House,  New  Orleans 
La. 


May  11-17 — National  Press  Photographers  Association  convention,  Leam¬ 
ington  Hotel,  Minneapolis,  Minn. 

May  I  2-14 — Pacific  Northwest  International  Circulation  Managers  Asso¬ 
ciation,  annual  convention.  Empress  Hotel,  Victoria,  B.C. 
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Kansas  City 
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BOB  SALMON 
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RUDY  CERNKOVIC 
Pittsburgh 


ED  SAINSBURY 
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New  York 
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Detroit 


HAL  WOOD 
San  Francisco 


ALEX  KAHN 
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STAN  MOCKLER 
St.  Louis 


BOB  PILLE 
Cincinnati 


STEVE  HOWICK 
Cleveland 


RAY  DOHERTY 
Milwaukee 


RUSS  GREEN 
Philadelphia 


For  1958,  U.P.  again  is  fielding  an  All-Star  baseball 
reporting  team  of  major-league  by-liners.  These  are  some  of 
them.  They’re  all  set  for  the  start  of  the  pennant  races 
on  April  15  and  —  with  sports  editor  Leo  H.  Petersen  directing 
from  the  dugout  —  ready  to  repeat  their 
perennial  winning  performances.  _ 


PETERSEN 


TKE  3  FOI-I  SERVICE 

World  Co*eta|« 

IflMt  riaiirit 

Rffiotui  News 
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and  THE 

ARMSTRONG  DAILY 

Went  To  Press  For  the  First  Time 

TT  he  infant  1918  was  bom  into  a  tom,  tired,  and  badly 
shaken  world.  Twenty-seven  nations  were  at  war  with 
their  neighbors.  The  Great  World  War  .  .  .  some  said  it 
would  be  the  last  .  .  .  was  entering  its  fifth  year.  When  the 
armistice  was  signed,  November  11th,  more  than  four 
million  Johnnies  came  marching  home.  America  celebrated, 
long  and  loud  and  lustily. 

In  sports,  Boston  beat  Chicago  4  games  to  2  to  take  the 
World  Series.  Man  O’  War  was  a  year-old  colt,  training 
for  his  first  start  the  next  season  at  Belmont  (he  won; 
earned  $500  for  the  Glenn  Riddle  Farm),  And  the  Kentucky 
Derby  was  won  by  the  Immortal  Exterminator,  affection¬ 
ately  known  as  “Old  Bones”.  In  a  thrilling  race  to  the 
wire,  Exterminator  defeated  Escoba  and  Viva  America, 
later  going  on  to  even  greater  glory  in  the  Pimlico  Handi¬ 
cap  and  other  great  stake  races. 

.^^Iso  in  1918,  the  sports  world  welcomed  a  distinguished 
young  newspaper  .  .  .  now  known  as  THE  ARMSTRONG 
DAILY.  For  40  consecutive  years,  as  track  attendance 
rose  from  an  estimated  2,000,000  in  1918  to  54,000,000  in 
1957,  Armstrong  has  published  THE  ARMSTRONG 
DAILY  and  THE  NATIONAL  PROGRAM  ...  two 
papers  which  have  enjoyed  a  proud  place  alongside 
America’s  great  newspapers.  We’re  proud  to  have  been 
associated  with  the  tremendous  growth  of  what  was  once 
the  ‘Sport  of  Kings’  and  is  now  the  ‘Sport  of  AH’.  News¬ 
stands  in  major  cities  .  .  .  now,  as  nearly  a  half-century 
ago  .  .  .  recommend  and  sell  THE  ARMSTRONG  DAILY 
and  THE  NATIONAL  PROGRAM  as  “Racing’s  Au¬ 
thoritative  Newspapers”, 

THE  ARMSTRONG  DAILY,  INC. 

Herbert  Wasserman,  PublUher 
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Sports  Scribe*s  Slanguage 

STATE  EDITOR  Larry  Powell,  Savannah  (Ga.)  Morning  /Veil 
who  confesses  to  being  a  former  sports  scribe  himself,  inter 
viewed  a  mythical  member  of  his  old  tribe,  one  Hot  Copy  Brown, 
“world’s  greatest  master  of  sports  jargon,”  in  his  editorial  page 
column.  “I  report  on  close  contests,  tight  tilts,  hard  fought  games, 
grudge  battles,  tussles  and  clashes,”  reported  Hot  Copy  Brown, 
insisting  he  is  a  sports  scribe,  not  a  sports  writer.  Mr.  Powell 
modestly  remarked  he  could  not  tell  an  error  from  a  hit. 

“Not  an  error,”  Hot  Copy  said.  “A  miscue  or  a  bobble.  Not  a  hit  k 
a  bingle.  A  two-base  blow,  perhaps,  a  Texas  Leaguer,  a  blooper,  a  singlt 
ton,  or  a  base  knock,  but  never  a  hit.  Not  a  home  run — a  four  master, 
a  round  tripper,  a  king-sized  clout,  a  four-bagger,  a  Ruthian  wallop  or 
a  base  clearing  blast. 

“Football?  Tbe  grid  game.  The  annual  renewal  of  old  rivalries.  Satur¬ 
day  afternoon  classics,  marked  by  sustained  drives,  late  rallies,  bruisin; 
line  play  and  aerial  attacks.  Starring  hulking  linesmen,  speedy  bacb. 
shifty  runners,  sticky-fingered  ends  and  pinpoint  passers. 

“Basketball?  The  old  dribble  derby,  the  hardwood  game,  the  cage  bill 
and  the  net  contest.  Featuring  shots  that  rip  the  nets,  split  the  sacks,  hit 
the  rim  or  are  cleared  off  the  backboard. 

“Do  I  know  sports  stars?  I  know  the  Splendid  Splinter,  the  Yankw 
Clipper,  the  Big  Chief,  Old  Reliable,  the  Scooter,  Stan  the  Man,  The 
Rajah,  the  Georgia  Peach,  Little  and  Big  Poison,  The  Barber  and  the 
Flying  Scot.  Their  real  names?  I  can’t  give  that  out.  It’s  against  the 
rules.” 

Then  Hot  Copy  was  off  to  write  his  predictions  for  a  dozen  spom 
events.  “Do  I  know  the  winners?  Of  course  not.  I  haven’t  the  slightet 
idea.  But  sports  scribes  always  predict.”  ' 

— Ed  Tyng,  who  is  now  associate  editor.  New  York  Joumd 
of  Commerce,  with  whom  I  used  to  serve  on  the  staff  of  the  Net 
York  Sun,  has  written  an  interesting-informative  book  on  ‘‘Making 
a  World’s  Fair”  (Vanguard  Press)  during  the  preparation  of  which 
he  scanned  4,0(M),000  printed  words  of  the  minutes  of  the  Ne« 
York  World’s  Fair  of  1939-40,  ...  Lead  editorial  in  the  Philn-  j 
ilelphia  Daily  News  typed  out  “Boom!”  101  times  to  salute  the 
royal  heir’s  birth  in  Monaco,  son  of  Philadelphia's  former  Grace  i 
Kelly  and  Prince  Rainier. 

— Editor  Charles  F.  Delano,  AmityvilU  (N.  Y.  )  Record,  seeks  author 
ship  and  lines  of  an  old  parody  on  Caroline  Norton’s  lachr>'mose  rhyme 
“Bingen  on  the  Rhine”  entitled  “Etoin  On  The  Shrdlu”.  ...  St.  Patrick's 
Day  streamer  headlines  on  two  editions  of  the  New  Rninswick  (N.  J-' 
Daily  Home  News:  “Navy  Rocket  Launches  Satellite  .About  Size  of  .Au 
Irishman’s  Hat”  and  “Begorra  and  the  Vanguard  Did  It.”  The  Willimantic 
(Conn.)  Daily  Chronicle  used  green  newsprint  that  day  and  the  Utici 
(N.  Y.)  Daily  Press  printed  its  logotype  and  a  “Top  O  the  Marnin  Be¬ 
gorra”  greeting  in  green.  .  .  .  Editor  C.  A.  McKnight,  Charlotte  (N.  C.' 
Observer,  no  rock  ’n  roll  devotee,  wrote  a  Charlotte  radio  station  a  con¬ 
gratulatory  letter  when  it  dropped  that  type  of  music.  He  didn’t  kno» 
that  a  couple  of  days  later  the  Dyna-Tones,  a  hot  R&R  combo,  would 
win  second  place  in  a  contest  and  then  appear  on  TV  or  that  the  vocalist 
and  chief  wiggler  of  the  Dyna-Tones  was  Peter  McKnight,  14-year-olil- 
son  of  you-know-who.  .  .  .  The  Boston  Symphony  Orchestra  played  Back 
music  in  memory  of  Rudolph  F.  Elie  Jr.,  Boston  Herald  music  critic  and 
columnist,  who  died  of  a  heart  attack  while  on  assignment  in  Los  Angeles. 

KEYS  TO  A  KIISGDOM 


rwin  6 


(.\  Reporter  to  His  Typewriter) 

My  sweet  machine,  I  love  you  much— 

Your  friendly  shift  and  clack  and  stutter; 

Your  keys  are  easy  to  my  touch. 

And  furnish  me  with  rolls  and  butter. 

I  love  ^ou^— O,  and  always  will ; 

But  more,  if  you  my  purse  were  swelling:  J 

If  you  improved  your  feeble  skill  1 

In  grammar,  commas,  quotes,  and  spelling!  ' 

—Jacob  C.  .Solovay 
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New  facilities  for  ROP  color 
advertising  supply  another 
powerful  reason  why  in  1 957 
the  St.  Louis  Globe-Democrat 
was  first  In  the  top  30  U.  S. 
markets  in  advertising  linage 
gains  .  .  .  and  why  the  Globe 
has  become  the  fastest  grow-: 
ing  newspaper  in  the  MidwestI 


ABC  stafemenfs  show  fhe  Globe  as 
1st  in  Daily  Circulation  gains  in 
St.  Louis  and  2nd  in  the  top  30 
cities  of  the  country. 


ST.  LOUIS 


Represented  nationally  by 
Moloney,  Regan  &  Schmitt 
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editorial 


Newspaper  ROP  Color 

Daily  color  continues  to  he  a  hot  sales  item  for  ne\\spa|>ers.  When 
most  advertising  classifications  were  showing  losses  for  the  year 
1*157.  newspaper  ROP  color  showed  a  4.6%  gain  (over  5,000,000  lines) 
in  papers  measured  hy  Media  Records.  The  volume  of  ROP  color 
ai!\criising  in  newspapers  has  tripled  in  seven  years. 

Almost  half  the  daily  newspajx-rs  in  the  country'  are  now  offering 
ROP  color  to  adxertiscrs.  The  figure  is  now  867  offering  spot  color  and 
401  multiple  color.  About  50  newspapers  have  joined  hoth  groups  in 
the  last  year.  More  will  he  added  during  1958. 

This  Second  .\nnual  E  &  P  ROP  Color  Issue  contains  all  the  vital 
information  and  statistics  on  the  subject  that  the  buyers,  users  and 
producers  of  color  could  want.  .An  u|>-to-date  compilation  lists  all  news¬ 
papers  offering  ROP  color,  their  premium  rates  and  retpiirements. 
.Another  compilation  shows  the  volume  of  ROP  color  linage  carried 
hy  most  of  those  newspapers.  .A  third  listing  details  every  national 
advertiser  that  used  color  in  1957,  the  number  of  news|ia|>ers  em¬ 
ployed  and  linage  placed.  Summaries  of  these  figures  are  also  provided. 
Then  there  are  the  “testimonials”  from  those  who  have  used  news¬ 
paper  color  and  found  it  to  he  a  potent  sales  tool. 

The  combined  evitlence  indicates  newspaper  color  has  captured  the 
imagination  of  hoth  the  buyer  and  seller  of  newspa|)er  space.  Its 
cptality  is  improving  as  it  increases  in  quantity.  Its  future  apfiears  to 
he  limited  only  hy  the  willingness  and  determination  of  newspa|Kr 
publishers  to  provide  |)ress  facilities  to  produce  it  easily,  pro|>erly  and 
profitably. 


Ban  on  Truthful  Ads 

New  York  State  Legislature  has  joined  the  ranks  of  those  mis- 
guided  people  who  want  to  prohibit  advertising.  The  elected  rep¬ 
resentatives  of  the  jjeople  of  the  Empire  State  have  approved  legisla¬ 
tion,  which  we  hoj>e  Gov.  Harriman  will  veto,  to  forbid  the  publica¬ 
tion  of  advertising  that  conveys  facts  or  truthful  information  to  the 
people. 

The  amendment  to  the  |X‘nal  law  approved  in  .Albany  states: 
“.Advertising.  .Any  person,  firm  or  corporation  which  by  publicly  adver¬ 
tising  that  the  decency  or  morality  of  the  same  has  been  challenged 
in  any  court,  by  any  board  of  review  or  by  any  group  or  agency,  shall 
seek  to  sell  any  book,  maga/ine,  pamphlet,  newspaper,  story  pajx.T, 
writing,  pa|)er,  phonograph  record,  picture,  tlrawing,  photograph, 
motion  picture  film,  wire  or  tape  recording  or  to  induce  patronage  for 
any  place  of  amusement,  shall  be  guilty  of  a  misdemeanor.” 

The  criterion  for  prohibiting  advertising,  therefore,  is  not  that  the 
item  for  sale  is  indecent  or  immoral  according  to  the  laws  of  New 
York  but  that  someone  reports  a  challenge  to  its  decency  or  morality 
in  another  state.  This  challenge  can  be  rejx)rted  in  the  news  columns 
of  a  publication  but  the  legislature  says  it  can’t  be  reported  in  paid 
advertising  for  any  reason,  even  if  its  purpose  is  to  counteract  or  dis¬ 
pute  such  challenge. 

Thus  the  attack  on  advertising  continues  to  spread  in  all  directions. 
What  started  out  years  ago  as  an  attack  on  false  and  misleading,  or 
fraudulent  advertising,  has  now  degenerated  into  an  assault  on 
advertising  that  tells  the  truth.  Regardless  of  the  legislature’s  good 
intentions  in  this  matter,  the  end  result  is  ridiculous. 
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letters 

LETTERS  COLUMN 

;  I  read  with  interest  the  article  (page 
38,  of  Feb.  22)  on  Letters-to-Editors. 

We  regard  our  Letters  Column  as  one 
of  the  important  departments  of  the  Star- 
Bulletin  and  it  has  exceptionally  wide  and 
active  reader.ship.  Indeed,  we  receive  such 
I  a  volume  of  letters  that  we  are  forced  to 
1  set  a  limit  and  frequently  we  have  many 
more  letters  than  we  can  immediately 
publish. 

I  note  that  the  W orcester  Gazette  re¬ 
ports  that  in  the  preceding  nine  months 
it  has  printed  966  letters.  With  an  average 
of  eight  letters  a  day — sometimes  more — 
we  print  in  nine  months  approximately 
1..584  letters,  probably  more. 

We  carry  letters  whether  or  not  they 
criticize  or  assail  the  Star-Bulletin,  .\nd 
we  don’t  limit  the  choice  of  subjects 
though  we  do  occasionally  ask  readers 
to  deal  with  matters  of  importance  to 
Hawaii  and  its  people.  But  we  don’t  ban 
comment  on  world,  international  and  na¬ 
tional  affairs,  and  we  particularly  en¬ 
courage  discussion  of  national  issues  af¬ 
fecting  Hawaii — Statehood,  for  in.stance. 

Rilky  H,  Allf.n 

j  Editor, 

Honolulu  Star-Bulletin 

HOUSE  ORGANS 

In  your  issue  of  Nov,  2,  19.57,  you  car¬ 
ried  a  spread  on  house  magazines  pub¬ 
lished  by  newspapers,  I  hope  that  some 
agency  will  compile  a  list  of  newspajxer 
house  organs  for  the  purpose  of  inter¬ 
communicating.  Perhaps  even,  as  sug¬ 
gested  by  Leonard  Goldblatt,  reader  service 
director  of  the  Bergen  Evening  Record,  an 
award  might  l)e  established  for  annual 
competition  among  the  newspaper  maga¬ 
zines. 

i  1  am  a  member  of  the  House  Magazine 
I  Institute  (New  York  branch  of  the  Inter¬ 
national  Council  of  Industrial  Editors) 
but  the  general  problems  of  its  members 
don’t  always  coincide  with  ours.  A  council 
of  newspajier  employee  magazines  would. 

Robert  E.  Wathey 

Editor,  News  Pix, 

New  York  News. 

‘LOCAL’  EDITORIAL 

We  thought  so  much  of  your  March  8th 
I  editorial  on  “News  and  Advertising’’  that 
we  published  that  editorial  as  a  full  page 
!  on  March  14.  We  received  several  com¬ 
ments  from  our  merchants.  Some  even 
agreed  with  the  item  100%. 

'  R.  L.  Hi’nter 

Advertising  Manager 
Hastings  (Neb.)  Daily  Tribune 

REFRESHER  WORK 


ig««q| 
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God  Will  Be  Turned  For  Wing  of 
Church. — Rochester  (N.  Y.)  Democrat 
&  Chronicle. 


l•ll•^|  ^hn-Goldwater  Still  Active  in  Men’s 
35jllL"Othing. — Los  Angeles  (Calif.)  Herald- 
Tcxprex.v. 


Many  ex-newsmen  now  teaching  in 
journalism  schools  will  return  to  news¬ 
paper  work  this  Summer  to  help  fill  vaca¬ 
tion  slots  and  to  recharge  their  academic 
batteries.  Once  again  the  American  Coun¬ 
cil  on  Education  for  Journalism  is  backing 
this  mutual-aid-and-benefit  plan. 

Six  journalism  teachers  have  already 


1951 


Editor 


6C.  PUBLISHER  for  March  29,  1958 


signed  up  for  summer  jobs.  A  summer  list 
of  11  qualified  people  is  now  available  and 
I  would  be  glad  to  hear  from  any  editor 
or  publisher  who  needs  summer  help  and 
would  like  to  cooperate  in  this  program. 

Scott  M.  Cotlip 

School  of  Journalism 
University  of  Wisconsin 
Madison  6,  Wis. 

PUBLICITY  HANDBOOK 

I  am  writing  a  handbook  “ABC’s  of 
Publicity”  to  be  published  by  Dover  Pub¬ 
lications  in  1959  and  would  welcome  the 
cooperation  of  editors. 

Besides  examples  of  good  releases.  I 
plan  to  include  (identity  deleted)  ex¬ 
amples  of  poor  releases. 

Editors  would  confer  a  favor  to  me  (and 
might  perhaps  let  off  steam)  by  forward¬ 
ing  examples  of  poor  releases  and/or 
comments  about  such  examples. 

Benn  Hall 

47  E.  61st  Street, 

New  York  21,  N.Y. 

DAYTON  MAILERS 

1  noted  in  “Editor  &  Pt'BLisHER”  an 
article  appearing  in  your  Feb.  15.  19.58. 
issue  entitled  “Mailers’  Union  Feud  Be¬ 
hind  Dayton  Strike”. 

Paragraph  #2  of  your  article  states  T 
had  been  removed  as  Third  Vice  President 
of  the  International  Mailers  Union  after 
the  Dayton  strike  settlement.  This  is  in¬ 
correct.  I  was  suspended  by  Hosier  offi¬ 
cially  on  December  30,  1957.  The  Dayton 
strike  was  not  settled  until  January  9, 
19.58. 

Paragraph  #6  of  your  article  stated 
“the  strike  started  at  midnight  on  Decem¬ 
ber  20”.  The  fact  is  the  strike  started  at 
6  AM  December  20,  some  18  hours  earlier 
than  your  article  states. 

Paragraph  #8  of  your  articles  states, 
“A  meeting  took  place  December  9,  1957 
in  Philadelphia  to  hear  allegations  and 
charges  between  Hosier  and  Brown.”  The 
fact  is  I  brought  no  charges  against 
Hosier  but  merely  offered  a  rebuttal  to 
his  charges  against  me  and  the  reasons 
why  I  thought  he  brought  said  charges 
against  me. 

Dayton  Mailers  Union  #137  won  an 
honorable  contract  settlement.  We  ex¬ 
pected  to  accept  a  fair  compromise  when 
the  strike  began.  We  compromised  only 
when  the  publisher  conceded  the  safe¬ 
guards  we  were  seeking  regarding  layoffs 
due  to  an  interchangeability  of  work. 

Dayton  Mailers  Union  #137  has  never 
donated  $1000.  to  me  nor  has  in  its  his¬ 
tory  offered  me  $6000.  for  any  reason. 
These  things  are  stated  in  your  third 
column. 

Dayton  Mailers  Union,  by  a  secret  ballot 
vote,  at  their  regular  March  Union  meeting 
overwhelmingly  voted  to  enter  a  law  suit 
against  Harold  A.  Hosier,  President  of  the 
International  Mailers  Union,  for  placing 
restrictions  on  a  strike  benefit  check  legally 
due  .59  members  of  the  Local  Union. 

Raymond  E.  Brown 

President,  Dayton 
Mailers  Union  No.  137 
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Don’t  expect  Ed  Dale  to  tell  you 
where  your  private  dollars  go,  but  he  can 
sure  tell  you  what  happens  to  your  tax 
dollars,  and  why. 

Not  only  that.  Taxes  are  only  part  of  what 
the  government  does  to  your  income. 

It  has  other  ways  of  affecting  the  economy, 
and  all  of  them  end  up,  one  way  or 
another,  affecting  you. 


It’s  Ed  Dale’s  job  to  keep  an  eye  on  these 
matters  for  you,  to  report  them  as 
they  happen,  to  explain  just  what  they  mean 
to  you.  He’s  the  economics  expert  on  the 
Washington  staff  of  The  New  York  Times. 

Edwin  L.  Dale,  Jr.,  has  been  keeping  a 
sharp  eye  on  economic  curves  for  the 
past  ten  years.  He  started  while  writing 
editorials  for  the  Worcester  (Mass.) 

Evening  Gazette.  Before  that  he  had  spent 
a  year  “covering  the  Boy  Scouts,  the 
railroads,  and  the  local  bus  company.’’ 

Before  economic  curves  attracted  him, 

Ed  Dale  had  been  interested  in  other  curves. 
He  played  baseball  at  The  Hill  School 
in  Pottstown,  Pa.,  majored  in  history  at 
Yale,  saw  service  as  a  Lieut,  (j.g.)  on  a 
destroyer  in  the  Pacific  during  the  war. 

After  his  first  year  at  Worcester,  his 
publisher  had  a  hunch.  Too  many  old  fogies 
writing  editorials,  he  said.  Let’s  try 
young  Dale.  Young  Dale  tried  out  fine. 
Three  years  later  he  was  in  Washington 
as  economics  reporter  for  The  New  York 
Herald  Tribune.  In  1955  he  came  to 
The  New  York  Times. 

On  The  Times,  Ed  Dale  is  one  of  a  team 
that  keeps  its  eye  on  curves  that 
concern  you  all  over  the  world.  Reporters, 
correspondents,  editors  — they  join 
talents  to  give  New  York  Times  readers 
every  day  a  newspaper  that  is  vigorous, 
lively,  alert,  entertaining,  informing, 
different  from  any  other  you  know.  Readers 
get  more  out  of  The  New  York  Times. 

And  when  readei’s  get  more  out  of 
newspaper,  advertisers  do  too. 

Slje  Neto  ]Jork 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 


So  where 

does  your  money  go? 


Editor  &  Publisher 


Every  Saturday  Since  1884 
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867  Newspapers  Now  Offer 
Advertisers  Range  of  Color 

.  114,362,040  Lines  in  1957;  tabulated.  The  retail  adver¬ 

tisers  shown  are  not  the  15 
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Color  in  this  issue  include: 

I  Page 

Color  vs.  Blaek-and-White  17 
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401  on  Three-Color  Schedule 


By  Robert  B.  McIntyre 

To  no  one’s  surprise,  ROP 
newspaper  color  during  the  past 
I  year  was  as  busy  and  spectacu¬ 
lar  in  its  growth  as  a  chame- 
kon  standing  on  a  Scot’s  tartan. 

.  This  Second  Annual  ROP 
polor  Issue  by  Editor  &  PuB- 
lBHt»  documents  that  grow’th 
b  cold,  hard  statistics  and  in 
ludid  stories  of  successful  color 
pbertisers. 

'  Anywhere  you  delve  into  these 


TOTAL  ROP  COLOR 
LINAGE 

(For  all  papers  as  measured  by 
Media  Re<-ords,  Inc.) 


Year 

Linage 

1951 

46,817.024 

1952 

49,257,765 

1953 

60,781,949 

1954 

69.602.906 

1955 

90,171,262 

1956 

109,318,171 

leading  retail  advertisers  in 
ROP  volume.  They  are  the  im¬ 
portant  color  advertisers  in  the 
10  cities  running  the  greatest 
volume  of  retail  color  during 
the  year.  Rich’s  department 
store,  Atlanta,  Ga.,  heads  this 
list  by  virtue  of  its  535,798  lines 
of  ROP  color. 


Also  presented  in  this  Second 
Annual  Ckdor  Issue  by  Editor 
&  PUBUSHBK  is  the  total  color 
advertising  of  the  first  26  news¬ 
papers  as  measured  by  Media 
Records.  The  Milwaukee  (Wis.) 
Journal  leads  the  pack  with  2,- 
643,440  lines. 


Awards  for  Creativity 
In  Color  Advertising 


ntistics  you  find  steady, 
leilthy  growth — growth  in  the 
pimber  of  newspapers  offering 
color;  growth  in  total  color 
Inage;  growth  in  the  number 
of  advertisers  using  ROP  color 
ia  their  advertising  schedules. 

f  More  1,000-Line  Units 

►  Take  the  total  number  of 
bily  newspapers  offering  color 
today  as  against  a  year  ago. 
figures  compiled  for  Editor  & 
i*i.'Bi-i.snER  by  the  Bureau  of 
Wvertising,  ANPA,  show  the 
tonber  of  newspapers  accepting 
MWO-line  units  for  one,  two, 
lod  three  colors  has  grown  to 
83,  399,  and  279  respectively, 
rhe  number  of  newspapers  ac- 
l*pting  full-page  units  for  one, 
l»o,  and  three  colors  has  in- 
Reased  to  867,  491,  and  401 
Oipectively. 

;  Also  shown  in  this  tabulation 
ire  costs  and  circulations  for 
liewspapers  with  color  facilities. 
I  breakdown  by  region  and 
Rate  of  ROP  color  circulation 
iTailable,  for  example,  shows 
8i»t  of  a  total  circulation  of 
1730.5,445,  about  74%— 42,736,- 
187— is  available  with  color. 

P 

5  Million-Line  Cain 

I  Total  ROP  color  linage  for 
Jll  newspapers  as  measured  by 
■^ia  Records,  Inc.,  hit  114,- 
M2,040  lines  in  1957.  This 


1957  ..  114,362,040 

These  figures,  which  are  ex¬ 
clusive  of  linage  carried  in  five 
newspapers  not  measured  by 
Media  Records,  show  at  a 
glance  the  rapid  rise  in  color 
advertising.  The  linage  for  1957 
was  4.6%  greater  than  that  in 
’56. 


A  special  report  compiled  by 
Media  Records  for  Editor  & 
Publisher  shows  the  important 
general  and  automotive  color 
advertisers  in  412  newspapers 
published  in  131  key  cities.  This 
comprehensive  report  lists  ac¬ 
counts,  number  of  cities  used, 
number  of  newspapers  used,  and 
the  total  ROP  color  linage  used 
by  each  account  listed.  Tops  in 
this  tabulation  is  Ford  passen¬ 
ger  cars  with  3,737,143  lines. 

Another  Media  Records  tabu¬ 
lation  shows  the  total  ROP 
color  linage  of  all  newspapers 
listed  in  alphabetical  order  for 
the  year  1957.  The  major  ele¬ 
ments  of  total  color  are  shown 
individually  —  retail,  general, 
automotive  and  financial.  All 
totals  shown  include  full  color 
as  well  as  one  color  advertising. 
This  is  supplemented  by  ROP 
color  linage  reports  from  non- 
Media  Records  papers  compiled 
by  Editor  &  Publisher. 

Important  retail  advertisers 


To  encourage  the  highest 
levels  of  creative  effort  in  news¬ 
paper  color  advertising.  Editor 
&  Publisher  will  present  dis¬ 
tinctive  awards  to  advertisers 
and  advertising  agencies  for 
the  “use  and  implementation  of 
color’’  in  newspaper  general  ad¬ 
vertising. 

Judging  of  entries  will  be 
based  on  copy,  design,  art,  im¬ 
plementation  of  ideas,  and  con¬ 
tinued  effective  use  of  the  medi¬ 
um.  Awards  will  be  presented 
for  both  full  and  spot  color  ad¬ 
vertising,  and  duplicate  awards 
will  be  presented  to  the  adver¬ 
tiser  and  the  agency. 

Entries,  limited  to  national 
or  general  rate  ROP  color  ad¬ 
vertisements  placed  by  an  ad¬ 
vertising  agency  and  appearing 
in  daily  newspapers  between 
June  1,  1957  and  May  31,  1958, 
inclusive,  may  be  submitted  by 
advertisers,  agencies,  or  news¬ 
papers.  The  deadline  for  entries 
is  July  1.  More  complete  infor¬ 
mation  will  be  furnished  in  a 
subsequent  issue  of  Editor  & 
Publisher. 

Color  Awards  Competition 

The  Awards  Jury  for  the  Sec¬ 
ond  Annual  Editor  &  Publisher 
ROP  Color  Awards  Competition 
held  in  conjunction  with  the 
Third  Annual  AANR  Color  Con¬ 
ference,  will  include: 


Walter  Glenn,  vicepresident 
and  manager,  art  department. 
Young  &  Rubicam,  Inc. 

Thomas  P.  Mahoney,  Reilly 
Electrotype  Co. 

Robert  West,  vicepresident 
and  executive  art  director,  Sulli¬ 
van,  Stauffer,  Colwell  &  Bayles, 
Inc. 

Frank  Stolz,  production  man¬ 
ager,  BBDO. 

Joseph  O.  Wallace,  art  direc¬ 
tor,  Ted  Bates  &  Co. 

Michael  T.  Winow,  produc¬ 
tion  manager,  Ogilvie,  Benson 
&  Mather,  Inc. 

Ned  Wheaton,  art  director, 
Fletcher  D.  Richards,  Inc. 

Milton  J.  Sutter,  production 
manager,  Cunningham  &  Walsh, 
Inc. 

Stephen  Baker,  creative  direc¬ 
tor  and  senior  art  director,  Cun¬ 
ningham  &  Walsh,  Inc. 

Louis  Leon,  operations  and 
production  manager,  Lewin, 
Williams  and  Saylor,  Inc.,  and 
president  of  the  Advertising 
Agency  Production  Men’s  Club 
of  New  York. 

Walter  Grotz,  Art  Director, 
Marschalk  and  Pratt  Division 
of  McCann-Erickson,  Inc.  and 
president.  Art  Directors  Club  of 
New  York. 

Chairman  of  the  Board  of 
Judges  is  Melvin  Luce,  profes¬ 
sor  of  Graphic  Arts,  School  of 


E ‘resented  a  gain  of  5,043,869  using  ROP  color  in  the  10  cities  Eli  Gordon,  vicepresident  in  General  Studies,  Columbia  Uni- 
es,  or  4.6%,  over  total  color  running  the  greatest  volume  of  charge  of  traffic  and  produc-  versity,  and  manager  of  print- 
age  measured  in  1956.  retail  color  during  1957  are  also  tion,  J.  Walter  Thompson  Co.  ing,  Columbia  University  Press. 
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Ormond 


Kinmond 


Svarre 


Hesketh 


Hutchison 


Kinmond,  43,  spent  71  days  in  The  1957  award  is  a  movir- 
China  last  Summer.  cartoon  of  the  Statue  of  Libert, 

He  is  the  Globe  and  Mail’s  head  bowed  in  shame  and  tore; 
chief  reporter  at  Queen’s  Park,  of  freedom  extinguished  ar. 
seat  of  the  Ontario  Government  hanging  limply  at  her  sidt 
and  legislature.  Titled  “Egerton  Herbert  Nor 

“We  feel  that  this  is  more  man  (1909-1957) 
than  a  conspicuous  example  of 
excellent  feature  writing,’’  said 
the  judges.  “It  reflects  also  the 
courage  and  determination  of 
Mr.  Kinmond  and  the  consider¬ 
able  disregard  for  personal  se¬ 
curity  involved  in  his  solitary 
fact-finding  expedition.  In  a  entry 

phrase,  it  is  an  example  of  mod¬ 
ern-day  journalism  in  a  very 
high  form.’’ 

The  judges  commended  Hari’y 
Halliwell  of  the  Winnipeg  Trib¬ 
une  for  a  series  on  Canada’s 
wheat  problems;  W.  A.  Wilson 
of  the  Montreal  Star  for  articles 
on  Canadian  aviation;  and  Jack 
Brayley  of  CP  for  stories  on 

the  Canadians  in  UNEF.  , 

Also  rated  highly  were  en| 
Feature  Phoioprapliy  t,.ies  by  William  Kinmond,  Staf 

Villy  Svarre,  who  came  to  ford  Johnston  of  the  StrntfoH 
Canada  from  Denmark  in  1954,  Beacon-Herald,  Roger  Cham 
won  the  competition  with  a  pic-  poux  of  Montreal  Le  Presse;  I 
ture  of  an  Indian  woman  and  Norman  Smith  of  the  Ottnu^. 
four  children.  The  photograph  Journal;  James  McCook  of  th 
was  taken  during  a  relief  ex-  Ottawa  Journal;  Andrew  Mac 
pedition  organized  by  the  Van-  Farlane  of  the  Toronto  Tek- 
couver  Province  to  help  the  des-  gram;  and  Robert  Rice  of  tb 
titute  Sekani  Indians  in  the  Canadian  Press,  Montreal. 
Rocky  Mountain  trench  area. 

Mr.  Svarre,  30,  was  a  Prov¬ 
ince  staff  photographer  until  he  ^his  competition  was  won  t: 
set  up  his  own  commercial  pho-  Robert  T.  Hesketh  for  thif' 
tographic  business  a  few  months  Toronto  Telegi'am  columns.  Mi 
ago.  Hesketh,  34,  joined  the  Telcgrair 


CANADIAN  ‘PLLITZERS' 


8  to  Receive  Awards 
For  Journalistic  Work 


it  appearei 
after  the  April  4  suicide  of  Cat 
ada’s  Ambassador  to  Egypt. 

Stair  Correspondinp: 

Jean-Marc  Leger  of  Le  Dr 
voir  is  the  first  French-lantruai:; 
contributor  to  win  the  award 
comprised  article-; 
written  after  a  tour  of  Frencl 
West  Africa,  French  Equatorii 
Africa,  Togoland  and  the  Cam 
eroons. 

Mr.  Leger,  a  graduate  of  th 
University  of  Montreal  and  In 
d’Etudes  Politiques  i: 
was  on  the  staff  of  Mont¬ 
real  Le  Presse  until  1956.  H- 
is  Le  Devoir’s  foreign  news  edi¬ 
tor. 


Reidford  cartoon  commenting  on 
ambassador's  suicide. 


F'eature  Writing 

William  Kinmond  of  the  Globe 
and  Mail  won  the  award  with 
what  the  judges  termed  his 
“quite  remarkable  series  of  ar¬ 
ticles  on  life  in  Red  China.”  Mr. 


Newsmen  Shoot  Questions 
U  ‘Space  Age’  Scientists 


Fact-Hungry  Reporters  Gather 
Expert  Background  Information 

By  Charles  Sellers 

School  of  Joumali»m,  Pennsylvania  State  University 


i  .  University  Park,  Pa. 
^Seven  experts,  including  Dr. 
bhn  P.  Hagen,  director  of  the 
lavy’s  satellite-carrying  Van- 
(lard  rocket,  gave  more  than 
DO  newspapermen  and  science 
(achers  an  up-to-the-minute 
)ok  into  the  Space  Age  here 
1st  weekend. 

In  doing  so,  the  scientists  re- 
eatedly  reminded  the  joumal- 
its  of  their  vital  role  in  keep- 
1,?  public  opinion  in  perspec- 
ve  about  Space  Age  develop- 
lents. 

The  group  assembled  for  a 
larch  21-22  seminar  of  the 
ennsylvania  Society  of  News- 
aper  Editors  at  the  Pennsyl- 
ania  State  University. 

Question  and  answer  sessions 
lere  some  of  the  most  fruitful 
pits  of  the  program. 

How  High? 

Typical  of  the  questions  raised 
|eie  these: 

Q.  (Morley  Cassidy,  Phila- 
ilphin  Bulletin) :  How  high 
till  an  earth-encircling  vehicle 

kA.  (Dr.  Stuhlinger) :  Ap- 
oximately  200  miles  up  —  the 
St  height  for  observation. 


Vanguard's  Future 

Q.  (Ralph  Temples,  Beaver 
Valley  Times)  :  If  the  Vanguard 
satellite  does  orbit  for  five  to 
ten  years  as  is  forecast,  and 
science  gathers  all  the  data  it 
needs  from  it,  could  and  would 
it  be  destroyed? 

A.  (Dr.  Hagen) :  I  am  sure 
that  the  satellite  will  last  that 
long  and  that  it  will  still  have 
some  use  even  then. 

«  *  « 

Stationary  Satellite 

Q.  (Fritz  Updike,  Rome  (N. 
Y.)  Daily  Sentinel) :  Will  it 
ever  be  possible  to  make  a 
satellite  stand  in  one  spot? 

A.  Dr.  Hagen) :  Yes.  If  a 
satellite  were  put  into  orbit 
about  22,000  miles  out,  it  would 
travel  at  the  same  speed  at 
which  the  earth  does  and  would 
thus  appear  to  us  to  be  in  the 
same  spot  above  the  earth’s 
surface. 

*  *  « 

Data  from  Russia 

Q.  (Staley  Clarke,  Towanda 
Daily  Review) :  Are  the  Rus¬ 


sians  supplying  us  with  infor¬ 
mation  gained  from  their  satel¬ 
lite  operations? 

A.  (Mr.  Odishaw) :  Three 
service  centers  —  one  in  the 
U.  S.,  one  in  Russia,  and  one 
made  up  of  several  stations  in 
Europe,  Australia  and  Japan  — 
have  been  planned  by  IGY. 
Each  of  the  three  centers  will 
receive  sets  of  all  raw  data, 
and  data  is  flowing.  The  amount 
coming  from  Russia  is  propor¬ 
tionately  the  same  as  that  com¬ 
ing  from  any  other  country. 

m  *  m 

Temperature  Control 

Q.  (Margaret  Atkinson,  Con- 
nellsville  Daily  Courier) :  What 
about  the  problem  of  water  so¬ 
lidification  on  the  body  of  a 
space  vehicle? 

A.  (Dr.  Stuhlinger) :  This 
could  be  solved  by  a  temperature 
control  system  within  the  ve¬ 
hicle. 

«  *  * 

Science  and  Literacy 

Q.  (Harold  Wimmer,  Altoona 
High  School  science  teacher) : 
Do  you  believe  that  our  schools 
are  really  getting  worse  every 
day? 

A.  (Dr.  Mettler) :  Science 
must  become  part  of  being  liter¬ 
ate.  Liberal  arts  should  by  no 
means  be  abandoned,  but  gifted 
students  definitely  need  science 
education  in  order  to  be  entirely 
and  liberally  educated  —  and 
they  are  not  getting  what  they 


should  have.  Why  not  a  little 
science  league  as  well  as  a  little 
baseball  league?  Some  publicity 
about  the  worthiness  of  intellec¬ 
tual  students  as  well  as  athletic 
skill  would  pay  tremendous  divi¬ 
dends. 

♦  ♦  * 

Man’s  Destiny 

Q.  (Paul  Poorman,  State  Col¬ 
lege  Centre  Daily  Times) :  Is 
science’s  in):erest  in  conquering 
space  because  of  belief  in  re¬ 
search  for  its  own  sake,  and 
how  it  this  related  to  man’s 
ultimate  destiny? 

A.  (Mr.  Odishaw) :  Science 
is  interested  in  man’s  destiny; 
it  believes  that  man  will  die 
if  he  stops  searching  for  new 
knowledge. 

*  *  * 

Cloud  Coverage 

Q.  (Chai-les  Welch,  Pitts¬ 
burgh  AP) :  How  much  of  the 
earth’s  surface  is  hidden  by 
clouds  on  a  typical  day,  and 
would  cloud  coverage  lessen  the 
advantage  of  a  nation  using  a 
space  station  for  military  ob¬ 
servation? 

A.  (Dr.  Friedman) :  I  guess 
that  only  about  20  to  30  percent 
of  the  earth’s  surface  is  not 
covered  by  clouds  during  any 
one  day  —  but  this  cloud  cover 
moves  from  day  to  day. 

*  *  * 

Ascent  to  Moon 

Q.  (Jack  Simon,  New  Castle 
News) :  Does  the  U.  S.  have  any 
expectations  of  reaching  the 
moon  in  the  near  future? 

A.  (Dr.  Atwood) :  I  believe 
there  is  no  knowledge  of  any 
plan  of  a  definite  nature  at  this 
time.  (Dr.  Hagen):  That  is  a 
good  and  sufficient  answer. 

«  *  * 


*  *  * 


Mei€*orile  Collision 

Q.  (Peter  Stevenson,  Lock 
aven  Express) :  How  will  you 
welcome  pi-oblems  of  naviga- 
»on  and  the  chance  that  meteor- 
*e.s  will  strike  a  manned  ve¬ 
hicle  orbiting  the  earth? 

A.  (Dr.  Stuhlinger) :  The 
filot  would  be  able  to  control 
^ch  things  at  altitude  and  posi- 
ton;  radio  contact  with  the 
rth  would  aid  him  in  other 
avigation  problems.  While  the 
anger  of  meteorites  hitting  the 
ehicle  exists,  there  is  probably 
ss  chance  of  one  doing  so  than 
ere  is  of  one  automobile  strik- 
K  another  down  here.  The 
•pace  vehicle  would  be  aloft  only 
I  short  time  —  between  six  and 
ight  hours  —  on  an  earth-en- 
rcling  flight,  and  many  meteor- 
"s  are  quite  small. 


DR.  JOHN  P.  HAGEN,  (left),  director  of  the  Navy's  Project  Vanguard, 
points  to  a  twin  of  the  recently  launched  satellite  at  senifinar  on  life 
in  the  Space  Age.  With  Dr.  Hagen  are  (from  second  from  left):  George 
Scott,  editor  of  the  Clearfield  Progress  and  president  of  the  Pennsyl¬ 
vania  Society  of  Newspaper  Editors;  G.  Richard  Dew,  general  manager 
of  the  Pennsylvania  Newspaper  Publishers  Association,  and  H.  Eugene 
Goodwin,  director  of  Penn  State's  School  of  Journalism. 

March  29,  1958 


Nuclear  Fuel 

Q.  (Harrison  Smith,  Times- 
Leader-News  and  Wilkes-Barre 
Record) :  What  are  the  possi¬ 
bilities  of  using  nuclear  energy 
in  sending  a  rocket  and  satellite 
up? 

A.  (Dr.  Hagen) :  The  day 
will  come  when  it  becomes  possi¬ 
ble  to  use  fuels  of  this  kind. 


Kox  Lunche!)  on  Space  Ship 

Q.  (Updike) :  Has  a  means 
of  supplying  food  and  water  to 
occupants  of  a  space  vehicle 
been  developed? 

A.  (Dr.  Stuhlinger) :  Regu¬ 
lar  box-type  lunches  could  be 
used  on  short  flights.  The  food 
and  water  supply  problem  for 
longer  trips  has  not  yet  been 
(Continued  on  page  114) 
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liar:  Time  for  Studious  Appraisal  of  Today’s  Journalism 


Clark  Mollenhoff,  Washington  correspondent,  Des  Moines  Register  & 
Tribune,  urges  newspapers  to  protect  taxpayers'  money  in  county  gov¬ 
ernment.  Listening  in  are  Glenn  A.  Bolssoneault,  city  editor,  Saginaw 
(Mich.)  News,  and  William  J.  Lauf,  Danbury  (Conn.)  News-Times. 


Julius  Klyman,  left,  editor  of  Sunday  Pictures,  St.  Louis  Posi 
discusses  the  photographs  made  in  Formosa  by  Paul  Berg, 
photographer  stationed  in  New  York.  Mr.  Klyman  talked 
techniques  of  telling  news  through  pictures  and  text. 


For  his  part,  John  J.  Powers,  managing  edi^f 
South  Bend  (Ind.)  Tribune,  reads  his  own 
in  the  belief  it’s  quite  important  to  keep  « 
with  hometown  news  even  while  attend"? 
'round-the-clock  sessions  in  New  York. 


On  his  way  out  to  lunch,  George  E.  Helmer, 
executive  editor,  Sacramento  (Calif.)  Bee,  takes 
a  minute  to  look  over  another  fellow's  paper. 
Helmer  was  chairman  of  one  of  the  four  clinical 
analysis  groups. 


Clifton  Daniel,  Jr.,  assistant  to  the  managing 
editor.  New  York  Times:  "I  came  up  here  to  get 
educated."  Over  a  12-year  period,  1955  news¬ 
men  have  been  educated  at  the  American  Press 
Institute,  Columbia  University. 


And  this  gentleman,  a  profession* 
magician,  entertained  the  edilo^ 
at  night  with  his  legerdemain.  1^ 
Luther  W.  Southworth,  news 
tor,  Memphis  Press-Scimitar. 

Candid  camera  photograplis  by  James  L.  Ceilings, 
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Lynn  N.  Bailey,  assistant  telegraph 
editor,  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  shoptalks  with 
Betty  Jane  Nelson,  Portsmouth 
(N.H.)  Herald. 


Specialist  in  headlines — that's  Al¬ 
bert  L.  Abbott,  assistant  news  edi¬ 
tor,  Detroit  (Mich.)  News.  He  Is 
the  author  of  two  style  books  for 
the  News. 


The  seventh  executive  of  his  news¬ 
paper  to  attend  an  API  seminar, 
Alton  M.  Perrin,  managing  editor. 
Riverside  (Calif.)  Daily  Press,  is 
shown  leading  clinic  discussion. 


‘MIND  IF  I  LOOK?’ 

Justus,  Minneapolis  Star 


STRANGE  BED  FELLOWS  CURIOUSER  AND  CURIOUSER 

Immel,  Peoria  Star-Journal  Fischetti,  NEA  Service 


Two  award-winning  reporters  or  doing,  the  two  series  meshed 
of  the  New  York  Herald  Trib-  neatly,  giving  different  aspects 
•me  and  the  Netv  York  Times  of  the  story  of  juvenile  delin- 
took  short  subw'ay  rides  about  quency. 

a  month  ago.  Both  found  them-  The  Trib  series  grew  out  of 
selves  in  what  might  well  have  a  letter  City  Editor  Luke  Car- 
been  a  foreign  country.  roll  received  from  Anna  M. 

Harrison  Salisbury,  49,  Pu-  Kross,  Commissioner  of  Correc- 
litzer  Prize  winner  for  his  tion.  She  suggested  some  ad- 
Times  series  on  Russia  in  1956,  ministrative  changes  made  in 
visited  a  dozen  different  sections  her  staff  might  make  a  story, 
of  the  city  in  six  weeks  and  came  Mr.  Bird  was  sent  out  to  in¬ 
hack  with  a  25,000-word  series  vestigate.  He  didn’t  think  much 
of  seven  stories  about  young  of  the  staff-shift  angle,  but  was 
street  gangs.  intrigued  by  what  happens  to 

For  Herald  Tribune  readers,  young  gang  kids  snared  by  the 
Robei  t  S.  Bird,  53,  whose  series  law.  At  first  he  wasn’t  allowed 
on  venereal  disease  among  teen-  in  the  prisons.  One  complete 
asters  took  the  1957  Lasker  draft  of  the  series  was  written 
.\ward  for  medical  reporting,  and  discarded.  Then  authorities 
'alked  to  the  same  sort  of  gang  relented,  and  permitted  the  re- 


Sparked  by  ‘Bull  Pen*  Talk 

Two  days  before  that,  March 
21,  a  promotion  ad  of  the  Times 
announced  the  Salisbury  series. 

“The  idea,”  Mr.  Salisbury 
said,  “grew  out  of  discussions 
with  the  men  in  the  bull  pen, 
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Judge  Faces  Contempt 
Charge  for  Trial  Pix 


The  Nebraska  Supreme  Court 
has  been  asked  to  cite  a  Omaha 
County  court  judge  for  con¬ 
tempt  on  the  ground  he  per¬ 
mitted  photographs  and  broad¬ 
casts  in  a  courtroom  during  re¬ 
cess  and  sentencing  periods  of 
a  trial. 


The  action  was  brought  by 
State  Attorney  General  C.  S. 
Beck  against  District  Judge 
James  T.  English  of  Omaha. 
It  followed  the  first  instance  in 
recent  Nebraska  history  in 
which  news  cameras  and  sound 
recorders  have  been  used  while 
a  court  was  in  session.  This  was 
during  a  recent  murder  trial 
which  lasted  from  Feb.  17  to 
March  5. 


Mr.  Beck  said  Canon  35  of 
the  Code  of  Judicial  Ethics  of 
the  American  Bar  Association 
was  adopted  by  the  Nebraska 
Supreme  Court  on  March  24, 
1951.  This  requires  that  “pro¬ 
ceedings  in  court  should  be  con¬ 
ducted  with  fitting  dignity  and 
decorum”  and  forbids  the  tak¬ 
ing  of  photographs  in  the  court¬ 
room  during  sessions  of  court 
or  recess  between  sessions,  and 
the  broadcasting  of  court  pro¬ 
ceedings. 


Power  to  Regulate  Profes.«iion 


Several  Omaha  television  and 
radio  stations  filmed  and  re¬ 
corded  proceedings  of  the  trial 
during  recesses  and  sentencing 
of  the  defendant  and  pictures 
were  published  in  the  Omaha 
World  Herald. 


Judge  English  said  he  was 
aware  of  the  proceedings  against 
him  but  he  had  no  comment. 
Earlier  he  had  said  that  the 
cameras  and  recorders  provided 
no  disturbance  during  the  trial. 

Supreme  Court  Clerk  George 
Turner  said  the  court  has  “in¬ 
herent  power  to  regulate  the 
legal  profession”  of  Nebraska 
and  does  this  through  two 
canons  of  ethics,  one  for  judges 
and  one  for  lawyers.  Canon  35 
was  adopted  without  a  hearing, 
he  said. 


of  this  court  for  the  commission 
of  the  offenses.” 


]\pK  Rule  in  Ohio 


Columbus,  Ohio 
The  Ohio  Supreme  Court  has 
adopted  a  new  rule  that  says 
flatly  that  taking  pictures  of  a 
court  session  “shall  be  consid¬ 
ered  a  contempt  of  that  court 
and  punishable  as  such.” 

Announced  by  the  court  to 
implement  Canon  35,  the  rule 
(No.  29)  also  applies  to  broad¬ 
casting  and  televising  court 


“It  was  thought,”  the  court 
.said,  “that  the  language  of 
Canon  35  is  plain  and  unam¬ 
biguous  and  that  any  reasonable 
layman  would  understand  from 
a  reading  of  the  canon  that  it 
was  intended  to  prohibit  the  tak¬ 
ing  of  photographs  by  a  lay¬ 
man.  However,  it  seems  that 
there  may  be  some  who  do  not 
so  understand  it,  or  who,  under¬ 
standing  it,  choose  to  disregard 
it.” 

As  a  preface  to  the  announce¬ 
ment,  the  Supreme  Court  said: 
“It  has  come  to  the  attention 
of  this  court  that  a  newspaper 
recently  published  a  series  of 
photographs  surreptitiously 
taken  during  a  session  thereof.” 
The  pictures  were  published  in 
the  Cleveland  Preas. 


Brandt  Rid^rnay  Dies 
In  Corpns  Christi 


Penalty  for  violations  is  a 
matter  of  discretion  with  the 
Supreme  Court. 

The  court  can  order  disbar¬ 
ment  only  if  it  is  asked  in  the 
petition.  Mr.  Beck’s  petition  did 
not  make  this  request. 

Mr.  Beck,  in  his  filing  with 
the  high  court,  asked  it  direct 
Judge  English  to  appear  April 
28  to  show  cause  why  he  .should 
not  be  “punished  for  contempt 


Joe  Giardelli's  prize-winning  photo 
of  a  suicide  leap. 


Giardelli  Suicide 


Photo  Cops  $500 


Corpus  Christi,  Tex. 

Brandt  Ridgway,  45,  news 
editor  of  the  Caller  and  Thnea, 
died  March  25  after  having 
been  in  ill  health  a  long  time. 

Mr.  Ridgway  joined  the 
papers  in  1943,  after  having 
worked  for  the  Sedalia  (Mo.) 
Democrat  and  for  the  United 
Press  in  Jefferson  City,  Mo., 
and  Detroit.  He  was  graduated 
from  Beloit  College,  Beloit, 
Wis.,  and  the  School  of  Jour¬ 
nalism,  University  of  Missouri. 
He  served  successively  as  news 
editor  of  the  Caller  and  the 
Times  before  he  was  made  news 
editor  of  both  papers  in  1954. 

He  had  been  blind  for  two 
years  but  continued  his  work 
with  the  aid  of  assistants.  Both 
editions  of  the  newspaper  were 
read  to  him  each  day.  His  uncle, 
Raymond  Brandt,  is  chief  of 
the  Washington  bureau  of  the 
St.  Louis  (Mo.)  Post-Dispatch. 


Joe  Giardelli  of  the  Ncu: 
York  Daily  Mirror  has  won  first 
prize  of  $500  in  the  1957  Hearst 
photographic  competition. 

The  Boston  (Mass.)  Record- 
American  was  judged  the  best 
illustrated  Hearst  newspaper. 

Mr.  Giardelli’s  picture  was 
of  a  suicide  leap  in  New  York 
City.  It  also  won  first  prize  in 
the  Press  Photographers  Asso¬ 
ciation  of  New  York  show. 

Other  top  winners:  ($300), 
Ai'nold  Sachs,  INP;  ($250), 
Bob  Hecht,  Los  Angeles  Exam¬ 
iner;  ($200),  Pat  Mulligan, 
New  York  J oumal- American  ; 
($1.50),  Jim  Mahan,  INP. 

These  Hearst  photographers 
won  special  prizes  of  $100  each : 

Robert  Wilder.  Albany  TimFs 
I'nion;  Charles  Hart  and  Fred  G. 
Kraft  Jr..  lialtimore  ; 

Art  Howard.  Dirk  Matheson  and 
Roland  Oxton.  lia.'iton  AmFrican  ; 
Louis  Teton  and  I..eo  Tierney.  Bos¬ 
ton  Record ;  Pave  Duncoinbe  and 
Austine  Marquette.  Detroit  Times ; 
Prank  .lurkoski,  Frank  Mastro.  Mr. 
Sachs  and  Herb  Scharfman.  INI’; 

Knier.son  Gaze.  Hal  .len.sen.  A1 
Monteverde.  Felix  Paegel  and  Pour 
Wilson.  IjOS  Anyeles  h'  raminer : 
Tom  Courtney  and  Ben  White.  Los 
Anyeles  Herald-Express :  Krnie  Ao- 
heuser  and  Frank  Stanfield.  Mil- 
u-ankee  Sentinel:  Matthew  Black. 
Melvin  Finkelsteln.  Vincent  lamez. 
I.en  Morgan  and  Frank  Rino,  Xetr 
York  .lonrnal- American  ; 

Art  Abfier.  Stanley  Hall.  Bill 
.Stahl  and  Bob  Wendlinper.  Sen- 
York  Daily  Mirror:  Morris  Berman 
and  Gaye  Zold.  Pittshuryh  Sun- 
Telegraph;  Gilbert  Barrera  and  Mel 
KoenninK.  San  Antonio  Light: 
Henry  Ingwersen  and  Sid  Tate.  San 
Francisco  Call-Bulletin;  Bob  Bry¬ 
ant  and  Jimmy  Sayers.  San  Fran¬ 
cisco  Examiner ;  and  Ken  Harris 


and  John  M.  Miller.  Seattle  Post- 
Intelligencer. 


Kudner  Losing  2 


Public  Apathi 
On  Secrecy 
Is  Deplored 


South  Hadley,  Ma- 

A  two-day  press  forum  on 
Mount  Holyoke  College  camp 
under  joint  sponsorship  of  f 
college  and  the  Holyoke  (Mass. 
Transcript-Telegram,  March  2. 
22,  went  into  the  complexities 
contemporary  governmental  - 
crecy  and  taboos. 

John  B.  Oakes,  New  Yr 
Times  editorial  writer;  Mar*;:)  • 
Agronsky,  NBC  commentator;  s 
and  Clark  R.  Mollenhoff,  Wash-  r 
ington  correspondent  for  thf  1 
Cowles  Publications,  expressec  ( 
concern  over  public  indifferent  ] 
that  has  seen  the  media  of  ei 
pression  retreat  still  furthe:  | 
into  a  pattern  of  cautious  cor-  i 
formity. 

From  Mr.  Mollenhoff  camei 
blast  at  the  doctrine  enunciatec 
by  Attorney  General  William  P 
Rogers  that  executive  and  fed 
eral  agency  activity  may  be  con¬ 
cealed  from  Congress  if  the  ei- 
ecutives  or  agencies  involved 
consider  the  material  confiden 
tial. 

(Conceding  a  recent  trend  t<r 
ward  government  censorship, 
Mr.  Oakes  criticized  what  he 
labeled  an  even  more  alarming 
tendency  toward  news  manipu 
lation  by  government  press  rep¬ 
resentatives. 

Mr.  Oakes  said  WashinKtor 
contains  numerous  journalist' 
competent  and  persistently  able 
to  break  through  the  obvious 
barriers  and  report  accurately, 
informatively,  on  activity  within 
the  administration.  “The  real 
question,”  he  said,  “is  whether 
there  are  enough  good  news¬ 
papers  to  publish  this  informa¬ 
tion.” 

Rep.  John  E.  Moss,  chairman 
of  the  House  information  sub¬ 
committee,  told  the  audience  of 
1,200  at  one  session  that  too 
many  officials  have  adopted  the 
attitude  of  “if  in  doubt,  don’t 
give  it  out.” 

Murray  Snyder,  an  Assistant 
Secretary  of  Defense,  charged 
that  Congress  keeps  its  doors 
closed  just  as  often  as  do  the 
officers  in  the  Executive  branch. 
He  said  only  the  Secretary  of 
Defense  can  withhold  Pentagon 
information  from  Congress. 


General  Motors’  GMC  truck 
and  coach  and  Frigidaire  divi¬ 
sions  will  withdraw  their  ad 
accounts  from  Kudner  Agency. 
Total  billings  on  the  accounts 
are  estimated  at  $11  million. 
Termination  date  is  expected  by 
the  fall. 


Egelko  Appointeil 

Joseph  L.  Egelko,  for  fi'ff 
years  in  the  ad  department  of 
Newsday,  has  been  appointed 
advertising  manager  of  the  Ad¬ 
dressing  Machine  &  Equipment 
Co.,  Inc.,  New  York. 


EDITOR  ac  PUBLISHER  for  March  29.  195« 


Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 
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Dearth  of  Qualitative 
Research  Costs  Linage 


By  Philip  Schuyler 

Paucity  of  “qualitative”  re¬ 
search  on  readers  is  costing 
newspapers  considerable  linage, 
Lee  M.  Rich,  vicepresident  and 
director  of  media  for  Benton  & 
Bowles,  charged  this  week. 

B&B,  with  annual  billings  of 
$93,000,000,  places  53%  in  TV; 
2494-,  magazines:  15%  newspa¬ 
pers,  according  to  Mr.  Rich,  who 
was  appointed  to  his  present 
position  last  October.  He  also 
actively  supervises  the  media 
operation  of  the  Procter  & 
Gamble  brands  the  agency 
handles;  has  been  with  B&B  six 
years;  and  was  formerly  media 
director  of  Norman,  Craig  & 
Kummel,  Inc. 

Compare  Media 

“We  constantly  try  to  compare 
media  to  make  proper  selections 
for  print  and  broadcast  cam¬ 
paigns  to  meet  marketing 
strategies  developed  for  differ¬ 
ent  brand  products,”  Mr.  Rich 
said.  “The  broadcast  media  and 
many  magazines  give  us  what 
we  want.  While  we  recognize 
that  newspapers  are  sold  pri¬ 
marily  on  the  mass  basis,  we  be¬ 
lieve  qualitative  as  well  as  quan¬ 
titative  information  is  essential 
for  final  judgments.  We  are  not 
generally  furnished  with  the 
kind  of  qualitative  data  we  need 
from  newspapers.” 

Mr.  Rich  described  this  quali¬ 
tative  information  as  giving 
“pertinent  facts  on  the  types 
and  characteristics  of  a  news¬ 
paper’s  readers.”  He  estimated 
that  at  most  such  characteristics 
could  be  intelligently  assessed 
for  relatively  few  newspapers 
throughout  the  country.  He  said 
it  was  impossible  to  point  out 
with  any  authority  the  differing 
readerships  between  a  morning 
and  an  evening  paper  in  most 
r^ajor  markets. 

What  are  the  income  levels? 
Which  has  the  most  women 
readers?,  young  people?  car 
owners,  home  owners,  sub¬ 
urbanites?,  were  some  of  the 
questions  for  which  answers  are 
sought. 

editor  ac  PUBLISHER 


“The  Profile  of  Millions”, 
published  by  the  New  York 
Times,  which  constantly  comes 
up  when  media  directors  are  in- 
tei-viewed,  was  said  by  Mr.  Rich 
to  be  “more  quantitative  than 
qualitative.” 

Never  Enough  Researeli 

“We  sincerely  believe  that 
there  never  can  be  enough  good 
media  research,”  Mr.  Rich  con¬ 
tinued.  “This  is  especially  true 
in  the  present  peri^  of  intense 
competition. 

“Agency  media  departments 
are  charged  with  getting  the  ut¬ 
most  efficiency  out  of  the  adver¬ 
tising  dollar.  To  fulfill  this  as¬ 
signment  we  need  as  many 
guides  as  possible.  When  we 
make  up  newspaper  lists  our  se¬ 
lections  usually  are  based  on 
circulations,  coverage  duplica¬ 
tions,  etc.,  but  in  the  area  of 
qualitative  research  very  little 
is  available  from  newspapers.” 

Mr.  Rich  pointed  out  that  all 
research  data  furnished  by  me¬ 
dia  was  always  carefully  scruti¬ 
nized  by  the  agency’s  Media 
Analysis  Group,  headed  by  Hal 
Miller.  He  described  the  group 
as  the  “heart  of  the  media  de¬ 
partment.”  Not  only  does  it 
judge  the  scientific  validity  of 
studies  submitted  from  the  out¬ 
side  before  circulating  the  data 
to  buyers,  but  the  group’s  25 
staff  members  are  also  con¬ 
stantly  undertaking  original  re¬ 
search,  he  said. 

Documenis  Color 

Recently  prepared  by  the 
group  was  a  thorough  documen¬ 
tation  of  ROP  newspaper  color. 
Mr.  Rich  pointed  out  that  such 
studies  simply  cover  facts  in 
thorough  detail ;  make  no  recom- 
mendations.  Radio-TV  and 
magazines  make  very  thorough 
and  scientific  research  studies, 
he  said.  These,  too,  are  supple¬ 
mented  by  original  research  by 
the  group.  Recently  completed 
was  a  documentation  of  per¬ 
formance  and  efficiency  of  net- 
for  March  29,  1958 


work  TV,  he  pointed  out,  adding 
that  all  studies  were  kept  “con¬ 
stantly  fresh.” 

TV  Research  Praised 

TV  research  is  especially  de¬ 
tailed,  Mr.  Rich  said,  reaching 
down  into  comparisons  between 
day  and  night  hours,  spots. 
Westerns,  quiz  shows,  variety 
shows,  etc.,  giving  complete 
“profiles  of  audiences,  with  inti¬ 
mate  characteristics.”  It  would 
be  helpful  to  have  similar  break¬ 
downs,  he  suggested,  on  differ¬ 
ent  newspaper  departments, 
such  as  women’s  pages,  sports, 
financial  and  general  news  sec¬ 
tions. 

Outdoor  is  also  subjected  to 
the  same  sort  of  research.  Most 
recent  study  in  this  category 
concerned  painted  boards,  he 
said. 

Related  to  the  “sphere  of  mar¬ 
keting,  rather  than  just  adver¬ 
tising,”  according  to  Mr.  Rich, 
is  the  development  and  training 
of  well-rounded  all-media  buy¬ 
ers,  rather  than  specialists  in 
space  or  time. 

“The  day  of  the  so-called  ‘pro¬ 
fessional  buyer’,  the  specialist, 
is  over”,  Mr.  Rich  contended. 
“Today  the  good  buyer  must  be 
primarily  a  good  marketing  and 
advertising  man,  an  analyst 
who  keeps  up  to  the  minute  on 
changes  in  all  media. 

“The  wise  investment  of  ad¬ 
vertising  is  of  paramount  im¬ 
portance,  and  considerable 
training  must  be  given  to  those 
entrusted  with  space  and  time 
buying.  Fortunately,  we  in  this 
agency  recognized  that  fact  long 
ago,  and  all  our  buyers  are  sub¬ 
jected  to  most  comprehensive 
schooling. 

“Getting  people  to  buy  prod¬ 
ucts  is  a  major  agency  function. 
Any  one  can  buy  box-car  num¬ 
bers.  The  good  buyer  scans  all 
media  through  the  lens  of  micro¬ 
scopic  research  to  detennine  the 
best  media  to  reach  the  greatest 
number  of  prospects.” 

• 

Moore  Runs  Weekly 

Statesville,  N.  C. 

Taylor  M.  Moore  Jr.,  a  mem¬ 
ber  of  the  advertising  staff  of 
the  Charlotte  News,  has  been 
appointed  publisher  and  general 
manager  of  the  weekly  Iredell 
Morning  News  here.  Mr.  Moore 
began  his  newspaper  career  on 
the  old  Philadelphia  (Pa.) 
Record. 


Lee  Rich 


Feb.  Linage 
Off  9.1%,  All 
Groups  Dip 

All  classifications  of  news¬ 
paper  linage  for  February  as 
measured  for  52  cities  by  Media 
Records,  Inc.,  were  off. 

Total  advertising  was  down 
9.1%  from  the  linage  tallied  in 
February,  of  1957.  For  the  year 
to  date,  total  linage  was  off 
7.7%. 

Other  classifications  declined 
in  February  as  follows:  Dis¬ 
play,  7.4% ;  Classified,  13.8% 
Retail,  5.5% ;  Department  Store, 
6.1%;  General,  5.1%;  Automo¬ 
tive,  26.9% ;  and  Financial, 
0.3%. 

City-by-city  linage  figures  and 
chart  showing  totals  for  Febru¬ 
ary  will  be  presented  in  Editor 
&  Publisher  April  5. 

• 

O-I  Glass  Ads 
To  Boost  Beer 

Full-page  ads  in  newspapers 
in  20  selected  beer  markets  have 
been  scheduled  by  Owens-Illi¬ 
nois  Glass  Co.  as  part  of  a  ma¬ 
jor  national  advertising  and 
marketing  program  aimed  at 
boosting  beer  sales  during  the 
1958  peak  beer  selling  periods. 

Other  newspaper  ads  of  1500 
lines  and  240  lines  will  be  used 
in  these  markets  during  the  six 
months  beginning  April  6.  They 
will  support  a  heavy  national 
magazine  schedule. 
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TV  Dealers  Are  Keen 
For  Co-op  Color  Ads 

By  J.  M.  Williams 

Manager,  Advertising  and  Sales  Promotion, 

RCA  Victor  Television  Division 


Our  product  —  RCA  Victor 
Color  Television  —  is  ideally 
suited  for  color  advertising. 

The  fact  that  we  could  best 
show  our  product  if  color  were 
incorporated  in  our  ads  made 
ROP  newspaper  color  a  natural 
for  us. 

Moreover,  ROP  color  offered  a 
good  potential  for  strengthening 
our  distributor-dealer  co-op  ad 
program. 

Reasons  for  Color 

By  1956  two  big  reasons 
prompted  the  addition  of  color 
to  our  co-op  program. 

First,  color  television  had 
surged  ahead.  Secondly,  color  in 
the  local  newspapers  had 
chalked  up  enviable  records  in 
overcoming  troublesome  tech¬ 
niques  in  handling  color.  Statis¬ 
tics  told  us  that  ROP  color  was 
available  in  most  of  the  major 
newspapers  reaching  a  sizeable 
percentage  of  the  local  popula¬ 
tion. 

ROP  color  was  ready.  We 
needed  it. 

However,  we  still  had  a  num¬ 
ber  of  questions  to  be  answered 
before  we  went  into  our  initial 
co-op  color  program.  They  were: 

1.  Was  the  added  expense  of 
a  color  ad  worth  it?  Our  studies 
said  “yes.”  But,  would  distribu¬ 
tors  buy  it?  The  distributor  co¬ 
operation  was  necessary  if  the 
program  was  to  succeed. 

2.  Could  ROP  color  as  used 
in  the  numerous  papers  through¬ 
out  the  country  duplicate  the 
color  portrayed  by  our  RCA 
Victor  Color  TV  screens?  This 
had  to  be  answered.  Would 
newspapers  fail  us  in  proper 
registration,  or,  would  poor 
color  consistency  knock  out  that 
“quality  furniture  look”  built 
into  our  TV  cabinets? 

Tested  for  Answers 

We  arranged  a  test  between 
our  Philadelphia  distributor, 
Raymond  Rosen  and  Company, 
and  the  Camden  (N.  J.)  Courier 
Post. 

We  chose  a  full  page  ad  from 
our  proposed  mat  book  which 
had  been  planned  by  our  staff 
and  agency,  Kenyon  and  Eck- 
hardt,  Inc.  Mats  were  made  at 
the  Progress  Plate  Making  Co. 
in  Philadelphia. 

We  followed  the  process,  care¬ 


fully  looking  for  trouble  spots 
that  might  come  up. 

The  ad  was  run  on  a  heavy 
shopping  day.  Good  positioning 
on  the  last  page  of  the  last 
section,  plus  color  TV  publicity 
photos  on  the  woman’s  page, 
gave  RCA  Victor  Big  Color 
Television  plenty  of  attention. 

Ease  and  know-how  exhibited 
by  the  Courier  Post  in  preparing 
and  running  the  ad  bolstered 
our  belief  in  a  newspaper’s  abil¬ 
ity  to  handle  color.  'The  effec¬ 
tiveness  still  had  to  be  proven. 

To  learn  dealer  and  consumer 
reaction  to  the  ad,  distributor 
salesmen  were  questioned  on  its 
effectiveness.  Early  returns 
were  enlightening. 

More  Color  Wanted 

In  the  first  place,  all  sales¬ 
men  agreed  that  this  four-color 
ad  was  more  enthusiastically  re¬ 
ceived  than  any  previous  RCA 
Victor  Television  co-op  ad  run 
in  the  Camden  area.  Next,  both 
distributor  and  salesmen  and 
dealers  wanted  more  of  the 
same — more  four-color  ads. 

In  short,  the  ad  created  im¬ 
pact  at  the  consumer  level.  The 
results  were  more  than  satis¬ 
factory. 

We  then  announced  the  ads 
to  distributors  and  the  program 
was  launched  with  confidence. 
We  were  prepared  also  to  in¬ 
struct  our  distributors  in  the 
details  of  a  good  co-op  ROP 
color  program. 

From  our  trial  run,  we  pin¬ 
pointed  potential  pitfalls  in 
ROP  color  advertising.  We 
recommended  how  to  overcome 
them  in  a  series  of  instructional 
letters. 

Flexibility  of  the  ROP  ads 
was  illustrated  in  the  “Color  TV 
Carnival”  staged  in  Milwaukee 
last  year  in  both  the  Journal 
and  Sentinel. 

Our  fifth  four-color  ROP  co¬ 
op  ad  is  now  in  preparation. 
This  ad  should  be  unique  in  color 
work.  The  main  illustration  pic¬ 
tures  a  close-up  view  of  a  box 
of  strawberries.  Half  of  the  pic¬ 
ture  is  in  black-and-white,  half 
is  in  full-color. 

Thanks  to  a  distributor  who 
has  already  run  the  ad,  we  are 
using  the  original  plates  and 
will  make  four-color  mats 
available  to  all  distributors  and 
dealers. 


SET  FOR  APRIL  DATE — ^Viee  Prstidanf  Nixon,  who  will  address  thi 
Bureau  of  Advertising  dinner  at  the  close  of  the  ANPA  Convention  in 
New  York,  April  24,  receives  an  honorary  membership  card  in  thi 
Chicago  Press  Club  from  Edward  P.  Doyle,  Chicago  American's  eiecu- 
tive  editor. 


Branham  Co.  Kodak  Picks 
Marks  50th  Year  p 

The  Branham  Co.  this  week  -UB.111GS  lOF 
marked  the  celebration  of  its  ■*  a-  •  1 

50th  anniversary  as  a  national  iVlaior  rush 
advertising  sales  representative. 

Founded  in  1908  by  John  M. 

Branham  with  a  staff  of  three  .  1.000-line  newspaper  ads 

salesmen  operating  out  of  New  some  184  leading  metropoli- 
York  and  Chicago,  Branham  Co.  J”"®:?  coast-to^coast 

today  employs  more  than  65  Eastman  Kodak 

salesmen  in  offices  located  in  or  Company  s  spring-summer  ad- 
near  every  major  advertising  '^^^'sing  pri^ram. 
center  in  the  U.S.  Opening  ads  will  imn  in  eve- 

Many  of  the  newspapers  as-  "ing  newspapers  on  May  6  and  | 

sociated  with  Branham  in  the  a-™’®  ."v 

early  days  are  still  represented  Jhey  are  geared  to  the  Kodak 
by  the  company  in  22  markets  Camera  Carnival’  ^^lch  also 
throughout  the  U.S.  be  promoted  on  TV  and  m 

national  magazines. 

Employe-owned  To  increase  the  salability  of 

Governed  by  a  senior  and  a  ^o  photo  retailers, 

junior  board  of  directors.  Bran-  announced  a  liberal- 

ham  Co.  is  entirely  owned  by  its  l^^^ion  of  restrictions  concern- 
active  employes.  Following  the  positioning  of  dealer  ads 

death  of  Mr.  Branham  in  1935,  adjacent  to  the  company  s  na- 
John  Petrie  became  president  tional  newspaper  ads.  The  move 
and  some  years  later,  when  the  expected  to  make  the  news- 
executive  end  of  the  business  sales  job  easier, 

was  changed,  Mr.  Petrie  became  Dealers 

chairman  of  the  board  and  was 

succeeded  by  Monroe  H.  Long  Dealers  and  participating 
as  president.  newspapers  have  been  furnished 

When  Mr.  Petrie  died  in  1953,  tie-in  ads.  Other  topical  ads 
Mr.  Long  was  named  chairman  may  be  ordered  directly  from 
and  Eugene  F.  Corcoran  was  Kodak’s  advertising  department 
elected  president.  Lewis  S.  in  Rochester,  N.  Y. 

Greenburg  is  vicepresident  and  The  other  four  national  ads 
treasurer.  Michael  J.  Foulon,  is  will  run  in  evening  papers  on 
executive  vicepresident  in  May  27,  June  3  and  17  and  July 
charge  of  newspaper  sales,  and  1,  and  in  a.m.  newspapers  on 
Joseph  F.  Timlin  is  executive  the  subsequent  days.  They  are 
vicepresident  in  charge  of  radio-  designed  to  merchandise  popu- 
TV  sales.  lar  still  and  movie  cameras. 

EDITOR  8C  PUBLISHER  for  March  29,  195« 


Newspaper  ROP  Color 


How  L.olor  L-aplures 
Super  Market  Readers 


ere  limited  to  one  color  and  pleasant,  gratifying  results.” 
ack  reproduction.”  “In  the  past,  as  many  as  35 

„  ,  ,  ads  have  been  run  in  one  year 

Mats  Improved  number  has 

“When  the  situation  arises  been  as  few  as  12.  The  average 
where  we  can  apply  ROP  to  has  been  jabout  26  a  year. 

^  enough  that  we  know  advantage,  we  do,”  he  continued.  “Although  we  have  not  re- 
basically  how  to  use  color,  but  “While  available  material  in  cently  surveyed  the  exact 
still  feel  that  there  is  a  lot  more  the  past  sometimes  leaves  much  readership  and  sales  results 
infinitive  to  learn.”  to  desired,  recently  news-  from  color  ads,  previous  studies 

I.  Stone,  ‘MIA  r  paper  mat  service  companies  have  shown  readership  to  rank 

eal  ppea  have  incorporated  in  their  serv-  head  and  shoulders  above  al- 

“I  am  of  the  opinion  that  in  ice  books  new  material  that  can  most  anything  else  in  the  news- 
the  future  there  will  be  more  easily  be  reproduced  with  aver-  paper, 
and  more  newspapers  turning  to  age  press  facilities.  With  this 

newspaper  color,  using  new  material  we  find  that  one  >*ales  Kesults 

color  and  black  reproduction  “In  some  instances  we  have 
can  be  used  with  pleasing  re-  sold  as  much  of  a  single  prod- 
Mr.  Eberhard  suits.  uct  in  one  weekend  in  one  mar- 

“The  national  manufacturers,  ket  as  would  supply  our  entire 
“I  feel  that  ROP  colors  lend  sensing  the  value  of  ROP  color  chain  for  two  weeks, 
appeal,  life,  glamour  and  punch  advei’tising,  have  made  avail-  “Color  seems  adaptable  to  al- 

able  to  advertisers  color  mats  most  any  purpose,  although 


Super  Markets  are  learning  ence 
how  to  use  ROP  newspaper  color 
to  “capture”  readers. 

The  descriptive  i 
comes  from  Jack  0. 

•  Furr’s,  Inc.,  Lubbock,  Tex., 
comprising  50  Supers  in  West 
Texas,  New  Mexico  and  Colo¬ 
rado.  Mr.  Stone  was  one  of  a 
number  of  Super  Market  Oper-  ROP 

ators  responding  to  an  Editor  from  one  to  four  colors  repro- 
&  Publisher  wire  this  week,  ducing  results  similar  to  those 
prompted  by  advice  from  the  in  magazines,’’ 

Super  Market  Institute,  Chi-  said, 
cago,  that  a  growing  number  of 
members  were  using  the  color¬ 
ful  newspaper  advertising  tech-  to  a  normal  piece  of  newspaper  _  .... 

nique.  typography.  We  find  it  excellent  showing  shades  of  one  color  and  longer  preparation  time  reduces 

“We  use  it  to  capture  readers,  to  high-light  meat  and  produce  black  to  reproduce  color  ads  flexibility  as  opposed  to  black 

urge  newspapers  for  c’.ioice  posi-  cuts  on  special  occasions.  Re-  with  glamour  and  appeal.”  and  white.  The  reproduction  re- 

tion  and  use  our  own  artists  to  suits  at  the  store  level  show  that  Mr.  Eberhard  concluded  that  suits  we  have  had  from  the 
give  our  copy  a  professional  orange  oranges  and  red  ground  “the  cost  of  using  ROP  color  Minneapolis  Star  and  other 
touch,”  Mr.  Stone  said.  beef  sell  better  than  black  has  proved  to  be  one  drawback  newspapers,  such  as  the  Fargo 

“Furr’s  has  been  using  news-  oranges  and  black  ground  beef,  to  advertisers  working  on  Forum,  have  generally  been  ex¬ 
paper  color  since  its  coming  to  proving  that  in  the  food  busi-  limited  budgets,  plus  the  fact  cellent.  The  best  results  were 

this  area  back  in  1949.  At  the  ness  ROP  color  advertising  has  that  there  has  not  been  enough  always  obtained  where  a  close 

inception  in  Lubbock,  we  ran  a  definite  ‘meal  appeal’,  when  education  on  the  proper  way  understanding  and  cooperation 

two  to  three  pages  weekly  for  used  correctly.”  to  use  it.”  was  achieved  with  the  news- 

four  to  five  years  with  good  Mr.  Eberhard  said  in  the  past  The  Red  Owl  stores  in  Minne-  papers’  mechanical  departments, 
success.  After  a  leveling  off  he  worked  “with  an  experimen-  apolis,  Minn.,  reported  that  they  “We  believe  the  future  for 
period,  we  now  use  it  on  special  tal  and  flexible  budget  in  re-  have  used  ROP  full-color  ad-  color  advertising  is  excellent 
occasions  with  excellent  results. 

Store  Openings 

"Our  use  of  color  is  pointed 
toward  store  openings  and  spe¬ 
cial  promotions  in  which  our 
stores  participate.  We  also  tie- 
in  with  national  manufacturers 
and  make  use  of  the  Milwaukee 
Journal  mats  for  food  items.  It 
has  been  most  effective,  too,  in 
publicizing  our  company-owned 
meat  plant’s  own  brands  and  for 
our  annual  big  promotions 
called  the  ‘Show  of  Stars’  and 
‘Pood  Fair.’  Color  also  brightens 
an  anniversary  celebration. 

“Production  is  exceptional 
with  the  Lubbock  Avalanche- 
Jourml,  but  only  fair  in  news¬ 
papers  where  only  one  color  can 
be  used  at  a  time. 

“The  future  will  see  Furr’s 
use  more  color,  especially  as 
newspaper  plants  outfit  them¬ 
selves  with  equipment  with 
which  to  perform  for  the  ad¬ 
vertiser.  Our  big  present  prob¬ 
lem  is  to  get  good  register  by 
newspapers.  They  sometimes  be¬ 
come  careless  with  either  too 
much  or  too  little  color.” 

L-  V.  Eberhard,  Eberhard’s 
Super  Markets,  Grand  Rapids, 

Mich.,  declared  he  had  “experi- 


ROP  COLOR  vs.  BLACK  &  WHITE 
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HOP  SLACK  A 
COLO*  WHITE 


Jantzen  Adds  Color 
To  Newspaper  Ads 

Jantzen,  Inc.,  swimsuit  and 
sportswear  manufacturer,  has 
decided  to  place  a  large  portion 
of  its  advertising  drive  in  news¬ 
papers.  It  had  previously  used 
local  papers  only  in  conjunction 
with  retailers  on  a  cooperative 
basis. 

Beginning  in  April,  the  com¬ 
pany  will  place  half-page  ads 
in  94  markets.  Color  will  be  used 
where  available.  The  newspaper 
phase  will  run  through  May  and 
June. 

“All  business  is  local,”  said 
Alvin  Citron,  sales  promotion 
manager  of  women’s  sportswear 
division,  “so  there  is  every  rea¬ 
son  why  we  should  make  use  of 
newspapers.” 


Ind««  Numb«r» 
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(Praparad  by  lha  Buraau  of  Advartising,  ANPA.) 


n  0  P  COLOR  TOTAL  ADVERTISING  OF  THE  FIRST  TWENTY  FIVE  NEWSPAPERS 
Measured  By  Media  Records,  lue. 


1951 

1.  Milwaukee  Journal — E  &  S - 

2.  Loi  Angeles  Times — M  &  S - 

Atlanta  Journal  &  Constitution — E  &  S 

4.  Nashville  Tennessean — M  &  S - 

5.  Birmingham  News — E  &  S - 

t  Miami  Herald — M  &  S - 

7  Long  Beach  Independent-Press  Telegram 

— E  &  S - 

•Midland  (Tex.)  Reporter  Telegram _ 

8.  SL  Louis  Post-Dispatch — E  &  S _ 

•Pasco  (Wash.)  Tri-City  Herald - 

9.  Salt  Lake  City  Tribune — M  &  S - 

ig.  Long  Beach  Independent — M  - 

U.  New  Orleans  Times-Picayune  &  States — 


12.  Houston  Chronicle — E  &  S  - 

13.  St.  Louis  Glohe-Oemocrat — M  &  S _ 

•Chattanooga  News  Free  Press  &  Times 

^  — E  4  S _ 

V.  Chicago  Tribune — M  &  S _ 

15.  Seattle  Times — E  &  S  _ 

IS.  Cincinnati  Enquirer — M  &  S _ 

17.  San  Jose  News  &  Mercury  News — E  &  S 
IS  Cincinnati  Post — E  _ 

19.  Columbus  Dispatch — E  &  S _ 

20.  Fort  Worth  Star-Telegram — E  &  S _ 

21  Dallas  News — M  &  S _ 

iL  SL  Paul  Pioneer  Press  &  Dispatch — S  &  E 

23.  Teledo  Blade— E  &  S _ 

•Tucson  Star  &  Citizen — E  &  S _ 

24.  Dallas  Times-Herald— E  &  S _ 

25.  San  Diego  Union — M  &  S _ 


Lines 

2,643,440 

1,744,263 

1,678,162 

1,532,679 

1,454,520 

1,441,425 

1,378.392 

1,376,858 

1,314,674 

1,296.010 

1,295,074 

1,261.189 

1,219,434 

1,204,103 

1,183,716 

1,169.994 

1,138,538 

1,136,985 

1,129,608 

1,086,807 

1.084,682 

1,060,430 

1,049,481 

1,046,402 

1,045,877 

1,025,882 

1,021,441 

1,017,293 

991,250 


•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1954 

Lines 


L  Milwaukee  Journal — E  &  S _ 

2.  Chicago  Tribune — M  &  S _ 

I  New  Orleans  Times-Picayune  &  States — 

M  &  S  — _ _ 

•Birmingham  News-Pest  Herald — E  &  S 

4.  Dallas  News— M  &  S _ 

5.  Fort  Worth  Stv-Telegram — E  &  S _ 

6.  Los  Angeles  Times — M  &  S _ 

7.  Nashville  Tennessean — M  &  S _ 

B.  Atlanta  Journal  It  Constitution — E  &  S 

9.  Dallas  Times-HeraM — E  &  S _ 

10.  Seattle  Times — E  &  S _ 

|U.  St.  LmIs  Post-Dispatch — E  &  S _ 

12.  Denver  Post — E  &  S _ 

•Eugene  Register-Guard — E  &  S _ 

II  Houston  Chronicle — E  &  S _ 

•Baton  Rouge  Advocate — State  Times — 

M  &  S _ 


U.  Cincinnati  Post — E _ 

15.  Omaha  World  Herald— E  &  S _ 

16.  Los  Angeles  Examiner — M  &  S _ 

17.  Dayton  News— E  &  S  _ 

IS.  Cleveland  Press — E  _ 

U.  Miami  Herald— M  &  S _ 

20.  Nashville  Banner — E  _ 

a.  Toledo  Blade— E  &  S _ 

22.  Cincinnati  Times-Star — E  _ 

a  Salt  Lake  City  Tribune— M  &  S _ 

a  San  Jose  News  &  Mercury  News — E  &  S 
25.  Indianapolis  Star — M  &  S _ 


1,690,120 

1,278,304 

1,118,697 

1.084,510 

1,081,129 

1,022,087 

973,952 

965,076 

931,176 

918,946 

899,345 

845,538 

832,927 

789,432 

781,791 

766,493 

740,836 

714,888 

700,487 

696,557 

687,685 

681,680 

674,195 

673,173 

665,709 

662,276 

645,894 

638,619 


*  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1956 

Lines 


1.  Milwaukee  Journal — E  &  S  _ 

•Birmingham  News-Post  Herald — E  It  S _ 

2.  Los  Angeles  Times — M  &  S _ 

3.  Chicago  Tribune — M  &  S _ 

4.  Atlanta  Journal  &  Constitution — E  &  S 

5.  Nashville  Tennessean — M  &  S _ 

6.  St.  Louis  Post-Dispatch— E  &  S _ 

7.  San  Jose  News  &  Mercury  News  E  &  S 

8.  Long  Beach  Independent-Press  Telegram 

E  &  S _ 

9.  Houston  Chronicle — E  &  S _ 

10.  New  Orleans  Times-Picayune  &  States — 

M  &  S _ 


•Midland  Reporter-Telegram — E  &  S _ 

11.  Cincinnati  Enquirer — M  &  S _ 

•Winnepeg  Tribune — E  _ 

•Eugene  Register-Guard — E  &  S _ 

12.  Dallas  News — M  &  S  _ 

13.  Fresno  Bee — E  &  S  _ 

14.  Dallas  Times-Herald — E  &  S _ 

15.  Miami  Herald — M  &  S  _ 

•Baton  Rouge  Advocate-State  Times — 

M  &  S _ _ _ 


16.  St.  Paul  Pioneer  Press  &  Dispatch— 
E  &  S _ 


17.  St.  Petersburg  Times — M  &  S _ 

18.  Fort  Worth  Star-Telegram — E  &  S _ 

19.  Denver  Post —  E  &  S _ 

20.  Omaha  World  Herald — E  &  S _ 

•San  Bernardino  Sun-Telegram — M  &  S 

21.  Washington  Post  &  Times-Herald — M  &  S 

22.  Long  Beach  independent — M  _ 

23.  Columbus  Dispatch — E  &  S _ 

24.  Cincinnati  Post — E _ 

25.  Los  Angeles  Examiner — M  &  S _ 


2,586,814 

1,655,631 

1,641,175 

1,571,960 

1,530,911 

1,487,500 

1.415,679 

1,322,939 

1.308,061 

1,277,062 

1,267,552 

1,221,556 

1,193,478 

1,171,270 

1,163,792 

1,148,431 

1,126,544 

1,119,007 

1,097,925 

1,093,960 

1,091,461 

1,087,063 

1.083,185 

1,061,793 

1,055,374 

1,048,091 

1.040,446 

1.031.896 

1,028,207 

1,023,623 

994,425 


*  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Color  Conference  Committee 

Completion  of  the  1958  ROP  Color 
Conference  Committee  was  announced 
this  week  by  J.  Rufus  Doig,  president, 
O’Mara  &  Onnsbee,  and  H.  James  Gedi- 
man,  executive  vicepresident,  Hearst  Ad¬ 
vertising  Service,  chaiiman  and  co-chair¬ 
man  respectively.  Committee  members 
are: 

Arthur  Brashears,  secretary,  American  Associa¬ 
tion  of  Newspaper  Representatives ;  Herbert 
Meeker,  Scolaro,  Meeker  &  Scott  and  president. 
N.  Y.  Chapter,  AANR;  James  J.  Todd,  Passaic- 
Clifton  (N.J.)  Herald-News:  Robert  B.  McIntyre, 
advertising  news  editor,  EDITOR  &  PUBLISHESl: 
Anton  W.  Bondy,  media  manager — print.  Lever 
Bros.,  and  chairman.  Newspaper  Advertising  Serv¬ 
ice  Committee,  Association  National  Advertisers; 
Peter  Benziger,  president.  Ridder-Johna,  and  presi¬ 
dent,  AANR;  Wallace  Elton,  vicepresident  and 
art  director,  J.  Walter  Thompson  Co.-,  Eugene  P. 
Struhsacker,  general  manager.  New  York  o^e  of 
Chicago  Tribane;  Kenneth  Godfrey,  vicepresident. 


1955 

Lines 

1.  Milwaukee  Journal — E  &  S - - — 

•Birmingham  News-Post  Herald — E  &  S  —  1,435,0M 

2.  Los  Angeles  Times— M  &  S - 

3.  Chicago  Tribune — M  &  S  - - 

4.  Nashville  Tennessean — M  &  S - - —  1,318,51B 

5.  New  Orleans  Times-Picayune  ft  States—  , 

6.  St  Louis  Post-Dispatch-^  ft  S - 

•Eugene  Register-Guard — E  ft  S - 

7.  Dallas  News— M  ft  S - 

8.  Seattle  Times — E  ft'S  — - - 

9.  Atlanta  Journal  ft  Constitution — E  ft  S  1,113.^ 

10.  Denver  Post— E  ft  S  - — - - 

11.  Dallas  Times-Herald — E  ft  S - 

12.  Houston  Chronicle — E  ft  S -  1.070,364 

13.  Omaha  World  Herald— E  ft  S -  1.^921 

14.  Fort  Worth  Star-Telegram — E  ft  S -  ^3,4g 

15.  St  Petersburg  Times — M  ft  S  -  9^^ 

16.  San  Jose  News  ft  Mercury  News— E  ft  S  9K,W7 

17.  Fresno  Beo-E  ft  S - - -  917.694 

18.  Long  Beach  Independent  Press-Telegram 

_m  f,  s _  909,193 

19.  Los  Angeles  Examiner — M  ft  S  — ------  322’IS 

20.  Washington  Post  ft  Times-Herald— M  ft  S  w5,330 

21.  Cincinnati  Enquirer — M  ft  S -  878,2» 

22.  Minneapolis  Star  Tribune — E  ft  S  — - —  862,065 

23.  St  Paul  Pioneer  Press  ft  Dispatch— 

E  4  S _  857,841 

24.  San  Diego  Union — M  ft  S - 

25.  Nashville  Banner — E -  841,377 

•  Figures  supplied  by  publishers.  Not  measured  by 


1950 


1.  Milwaukee  Journal — E  ft  S - 

2.  New  Orleans  Times-Picayune  ft  States — 


3.  Chicago  Tribune — M  ft  S - 

4.  Dallas  News — M  ft  S - 

5.  Birmingham  News — E  ft  S - 

6.  Dallas  Times  Herald — E  ft  S - 

7.  Oakland  Tribune — E  ft  S - 

8.  Tulsa  World— M  ft  S - - — 

9.  Los  Angeles  Examiner — M  ft  S - 

10.  New  Orleans  Item— E  ft  S - 

11.  Los  Angeles  Times — M  ft  S - 

12.  Sacramento  Bee — E  - 

13.  Houston  Chronicle — E  ft  S - 

14.  San  Francisco  Chronicle — M  ft  S - 

15.  Cincinnati  Post — E  - 

16.  St.  Louis  Post  Dispatch — E  ft  S - 

17.  ^n  Diego  Union — M  ft  S - 

18.  Cincinnati  Times  Star — E - 

19.  Tulsa  Tribune — E  - 

20.  San  Diego  Tribune — E  - 

21.  Salt  Lake  City  Tribune— M  ft  S . - 

22.  Fort  Worth  Star  Telegram— E  ft  S - 

23.  Fresno  Bee — E  ft  S - 

24.  Memphis  Commercial-Appeal— M  ft  S  — 

25.  Nashville  Tennessean — M  ft  S - 


Lines 

1.082,540 


844,433 

816,540 

766,863 

701,142 

683,712 

657,344 

609,346 

598,211 

558352 

539,384 

507,073 

493,919 

477,072 

463,643 

462,619 

453,775 

427,695 

396,154 

389,888 

388,668 

383,983 

376,016 


American  Association  of  .Advertising  Agenciea; 
Jack  F.  Kent,  sales  manager,  Ward-Griffith  Co.: 
Henry  Abt.  president.  Brand  Namee  Foundation ; 
E3i  (kvrdon.  vicepresident  and  production  manager, 
J.  Walter  Thompson  Co. :  and  John  B.  Lake, 
advertising  director,  Elizabeth  (N.J.)  JournaL 


Hop  Color  Cireulation  Available 


Rttlon 

Total 

Total  Dally 

%  Circulation 

Region 

ToUl 

Total  Dally 

%  Circulation 

Region 

ToUl 

ToUl  DaUy 

%  Circulation 

tod 

Daily 

ROP  Color 

Offering 

and 

Dally 

ROP  Color 

Offering 

and 

DaUy 

ROP  Color 

Offering 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

SUte 

circulation 

Cireulation 

ROP  Color 

».  *. 

4.01S.893 

3.220.760 

55.2'J 

IV.  N.  C 

5.382.463 

4.506.779 

85  3% 

Ut. 

1.706.563 

1.207.096 

70.8% 

Connecticut 

754.176 

60,623 

8  9 

Iowa 

920.485 

706.473 

76  6 

Arizona 

266.433 

74.481 

26.0 

Maine 

240.136 

181,726 

75.7 

Kansas 

711.503 

570.668 

80  3 

Colorado 

595.463 

543.611 

91.1 

Maiaachusetts 

2.506.265 

1.859.476 

74.1 

lllnnesota 

1.019.634 

927.668 

91.0 

Idaho 

139.189 

46.734 

33.6 

New  Hampshire 

124,734 

83.573 

66.2 

Missouri 

1.661.661 

1.660.665 

89.2 

Montana 

168.615 

131.545 

77  9 

Noad  Island 

298.804 

Nebraska 

448.441 

411.047 

91.7 

Nevada 

7SJ53 

86.069 

87.1 

Vermont 

93.775 

30.169 

33.2 

North  Dakota 

159.323 

103.843 

65.3 

New  Mexico 

163.530 

U.786 

28  0 

South  Dakota 

161.535 

126.316 

78.1 

Utah 

233.363 

233.363 

190  0 

M.  A. 

14.206,423 

6.457.393 

45  5rr 

Wyoming 

67.529 

87.539 

190.0 

New  Jersey 

1.372.646 

673.418 

49  0 

S.  A. 

6.779.534 

5.239.706 

77  1% 

New  York 

6.676,064 

2.359.328 

37.3 

Delaware 

108.494 

99.154 

91  4 

Pae. 

6.136.617 

5.867,513 

98  6 

Pennsylvsnla 

4.157,691 

3.425.646 

83.4 

District  of  Columbia  821.203 

566,211 

68  9 

California 

4.600.905 

4.391.133 

95.5 

Plorlda 

1.376.270 

1.378.614 

93.9 

Oregon 

604.161 

567.193 

93.9 

*•  N.  C. 

12.415.176 

10.793.666 

86.9‘re 

Oeorgia 

881.798 

762.966 

86  5 

Washington 

931.561 

906.571 

97  S 

Illinois 

3,999.426 

3.383.716 

64  6 

Maryland 

756.330 

337.150 

43.3 

Indiana 

1.592,557 

1.130.983 

71.0 

North  Carolina 

1.034.148 

772.766 

74.7 

TOTAL 

Mlchlfan 

2.389.565 

3.114.533 

86.5 

South  Carolina 

463.936 

443.179 

95.7 

U.  S. 

57.805.445 

42.731.887 

73  9% 

Ohio 

3.324.690 

3.133.681 

94.3 

Virginia 

635.676 

690.656 

83.4 

Wisconsin 

1.108,736 

1.030.796 

93.0 

West  Virginia 

503.477 

283.808 

56.3 

NOTB:  Texarkana  credited  to  Arkansas.  Bristol  Va.-TenB. 

»■  S.  C. 

2.626.362 

3.311.3S3 

86.0% 

W.  S.  C. 

4.630.416 

4.143.500 

89.5% 

credited  to 

< 

1 

P 

Alsbama 

637.502 

599.343 

94.0 

Arkansas 

369.891 

316.364 

Sl.l 

Ksotucky 

705,316 

534.350 

75.7 

Louisiana 

740.136 

711.865 

96.3 

SOURCE:  Total  Circulation-Editor  and  Publisher  Ready 

1  Mississippi 

272.061 

335.691 

63.0 

Oklahoma 

706.341 

574.974 

81.3 

Reckoner. 

Color  Circulation-Newspaper 

EROe.  Feb.  15- 

Tennessee 

vs  w  _ 

1.011.493 

963.069 

M.l 

Texas 

3.792,046 

3.540.457 

92  0 

March  IS. 

1951. 
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‘Color  Gives  Substantial 
Accent  to  Ad’s  Elements’ 


Houghton 


— Bradley  Houghton,  National  Advertising  Manager 
Four  Roses  Distillers  Co.,  New  York. 


Product:  Four  Roses  Whiskey. 

Total  Newspaper  Budget:  $1,600,000. 
Total  '57  ROP  Color  Unage:  253,295. 


Color  gives  substantial  accent  to 
ad’s  elements  which  in  black  and 
white  relied  on  extra  size  for  visa- 
bility.  This  offers  particular  advan¬ 
tages  to  the  use  of  symbols,  with 
their  known  effectiveness  in  identifi¬ 
cation  and  memory  characteristics. 


Color  gives  a  supplemental  device 
for  threading  together  a  series  of  ads, 
and  enjoying  a  bonus  in  cumulative 
force.  Appreciation  of  color,  matched 
by  increasing  quality,  will  bring  more 
color  advertising  to  newspapers 
throughout  the  U.  S. 


VITAL  STATISTICS:  Four  Roses’  253,295  lines  of  color  in  1957  appeared 
in  73  newspapers  published  in  46  cities.  — R-  B.  McI. 


Fresh  Orange  Juice  — 
With  Image  of  Quality 


Chicago 

“Who  doesn’t  like  the  juice  of 
the  just-squeezed  oranges?  But 
who  likes  the  bother  of  squeez¬ 
ing  them?  You  don’t?  Then  let 
EverSweet  do  it!’’ 

This  invitation,  published  in 
a  newspaper  ROP  color  page 
advertisement,  was  accepted  by 
more  than  100,000  families  who 
responded  to  a  two-for-one  cou¬ 
pon  offer  announced  in  the  ad 
late  last  year. 

The  ability  of  color  adver¬ 
tising  to  reach  a  large  number 
of  readers  can  be  credited  with 
much  of  the  success  of  this  pro¬ 
motion,  according  to  Thomas  J. 
Sheahan,  advertising  manager 
and  assistant  to  the  president 
of  EverSweet  Corporation, 
Lyons,  Ill. 

“Over  100,000  families  in  Chi¬ 
cago  accepted  our  special  coupon 
offer  of  one  quart  of  EverSweet 
Orange  Juice  free  during  the 
four  week  promotion,’’  Mr. 
Sheahan  reported.  “The  promo¬ 
tion  was  kicked  off  with  a  full- 
page  ROP  color  ad  placed  in  the 
Chicago  Daily  Tribune  on  Nov. 
21;  this  ad  was  repeated  on 
Dec.  5 ;  and  is  being  followed  up 
with  additional  full  color  ads 
during  1958. 


20%  Sales  Increase 


Although  it’s  virtually  im¬ 
possible  to  appraise  the  short 


term  effects  of  an  advertising 
campaign  and  an  in-store  pro¬ 
motion,  Mr.  Sheahan  said,  “we 
feel  certain  that  our  stores  and 
dairies  have  realized  an  im¬ 
mediate  sales  increase  of  20  per 
cent. 

“In  addition  to  increasing  our 
sales  in  existing  accounts,  we 
acquired  nine  new  dairy  outlets 
which  substantially  boosted  our 
volume.” 

The  ROP  color  ad  that  started 
this  chain  reaction  was  domi¬ 
nated  by  a  full-color,  life-size 
reproduction  of  a  one-quart  car¬ 
ton  of  EverSweet  orange  juice 
against  a  background  of  32 
orange  halves  in  the  process  of 
being  squeezed. 

The  ad  was  designed  for  im¬ 
pact.  As  explained  by  William 
S.  Robinson,  vicepresident  of 
Earle  Ludgin  &  Co.,  advertising 
agency  for  EverSweet,  “We  felt 
we  needed  advertising  that 
would  get  immediate  attention — 
something  that  would  stir  up 
excitement  quickly  —  something 
that  would  hit  readers  right 
between  the  eyes.  This  need 
arose  from  the  fact  that  our 
campaign  had  to  solve  the  dual 
problem  of  introducing  a  new 
carton  design,  and  differenti¬ 
ating  between  our  client’s  prod¬ 
uct  and  several  orange  ‘drinks’ 
people  were  buying  under  the 
assumption  they  were  pur¬ 


chasing  our  orange  juice.” 

This  differentiation  was  ex¬ 
tremely  important,  the  company 
explains,  because  EverSweet 
orange  juice  is  a  premium- 
priced,  high  quality,  genuine 
juice  extracted  from  oranges  in 
Florida;  chilled,  r.nd  delivered 
fresh  to  metropolitan  Chicago 
consumers. 

Following  its  introductory 
ROP  color  impact  advertising, 
EverSweet  advertising  has 
sought  to  create  and  maintain 
the  image  of  quality  so  essential 
to  successful  sales  of  a  pre¬ 
mium-priced  product.  This  aim 
is  being  accomplished  through 
continuous  full  color  ads  in  the 
Chicago  Sunday  Tribune  Maga¬ 
zine  section  supported  by  ROP 
color  boosts. 


Pi  etc  York  J-A  Set 
For  *  April  Foil  Day* 


Sun-Times 
Has  56  Color 
Ads  at  Start 


Chicao 

March  marked  the  first  moK 
of  ROP  spot  and  four-col: 
work  in  both  advertising  a:; 
editorial  categories  for  the  Cl, 
cago  Sun-Times  in  its  ne- 
plant,  equipped  with  30  pres; 
units. 

During  the  past  month  a  total 
of  44  pages  of  spot  and  12  pages 
in  full  color  were  scheduled  ii  ' 
the  Sun-Times  daily  and  Sai- 
day  issues,  according  to  Laar- 
ence  T.  Knott,  S-T  advertising 
director. 

First  department  store  to 
schedule  a  full  color  ad  in  the 
Sun-Times  was  Marshall  Fielc 
&  Company.  Field’s  released  t: : 
first  unit  of  a  planned  serie; 
utilizing  Sun-Times  color  f  : 
March  28.  The  ad  featured  : 
high  fashion  presentation  of ; 
single  item  of  merchand'; 
aimed  at  fashion  prestige  ar 
reputation  building. 

On  the  editorial  side.  Lair 
Fanning,  assistant  executiv 
editor,  expressed  pleasure  wit 
the  results  so  far,  but  saic 
“We’re  working  toward  the  da; 
when  we  can  offer  spot  news  | 
photos  in  color  as  well  as  fea 
ture  stuff,  and  it  shouldn’t  1* 
far  off.” 

Gabe  Joseph,  advertising^ 
manager,  told  E&P  his  depart 
ment  has  a  special  crew  as¬ 
signed  to  work  on  color  ad  prob¬ 
lems.  “As  time  goes  on  weT 
know  more  and  more  about  what 
we  can  do  with  color  and  what 
color  can  do  for  our  adver¬ 
tisers,”  he  said. 


Campaign  Briefs  .  .  . 


Enough  aluminum  wrap  to 
make  a  path  15  inches  wide, 
reaching  from  New  York  City 
to  Washington — ^more  than  250 
miles  of  it — will  be  used  in  an 
Alcoa  Wrap  promotion  in  the 
New  York  Journal- American  on 
April  1  marking  it  as  April  Foil 
Day. 

A  full  standard-size  page  of 
Alcoa  Wrap  will  appear  in  all 
editions  of  the  Journal-Amer- 
ican  on  that  day.  The  sample  of 
foil  will  not  carry  advertising 
or  a  printed  message  of  any 
kind.  On  the  page  opposite  the 
sample.  Aluminum  Company  of 
America  advertising  will  tell 
housewives  of  the  many  uses 
for  the  foil  in  the  home. 


•  Sunday  supplements  figure 
prominently  in  introduction  of 
three  new  Betty  Crocker  dessert 
mixes  by  General  Mills  (w 
BBDO).  A  Boston  cream  pi« 
mix  is  using  black  and  white 
and  four-color  newspaper  spsw^ 
on  a  limited  district  plan  in 
Hartford,  Conn.,  Philadelphia. 
Cleveland,  Milwaukee,  Omaha 
and  Oklahoma  City. 

•  Top  Brass  Hair  Dressing 
for  Men,  Revlon,  Inc.’s  entry  in 
the  men’s  toiletry  field  {ci 
Emil  Mogul  Co.),  is  in  all-ent 
drive  in  newspapers,  magazine 
and  radio-TV. 

•  Carnation  Evaporated  Mijb 

has  scheduled  full-color  ads  in 
Life,  Family  Weekly,  Amerietnt 
Weekly,  Parade  and  independent 
Sunday  supplements  as  part  of 
tie-in  with  Baby  Week,  April 
26-May  3.  ' 
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What  single 
\  compact  market 
^  buys  MORE  than 
'  the  entire  state  of 
/  ^  Virginia 


1  atoti 

2  pages 
luled  ii 
id  Sui- 
}  Laur- 
ertisin? 


,  Lair; 

(PCUtiv- 

re  wl;- 
it  said 
the  da; 
it  news 
as  fea-| 
dn’t  L 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 


The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


26  ADJACENT 


CLEVELAND 
CUYAHOGA  COUNTY 
_ (OOP) _ 


TOTAL 

(000) 


COUNTIES 

(000) 


ressing 
ntry  in 
i  (Ti» 
all-oo: 
^azine: 


COMMODITY 


Here’s  how  the 
Cleveland  Market 
sells  a'/i 

billion  dollars 


Automotive 


;d  Mill! 
ads  in 
neriee* 
lendeni 
part  of 
April 


Gas  Stations 


Furniture,  Household  Applionces  124,695  102,572  * 

iSource,  Sales  Manaft^ment  Survey  oj  Buying  Power,  Stay  10,  > 


^ Akron,  Canton  and  Youngstown*s  Counties  are  not  included  in  above  Sales, 

Represented  by  Cresmer  &  Toodtcard,  Inc..  New  York,  Chicago,  Detroit,  Atlanta,San  Francisco,  Los  A  ngeles.  M  ember  o/  M  etro  Sunday  Comics  and  Magazine  Network. 
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THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

national  representatives  —  the  ALLEN-KLAPP  CO. 


Land  O ’Lakes  Uses 
Color  to  Churn  Sales 


bution  in  major  chain  stores,  cream  butter  than  any  other  branch  operations,  who  reported 
independent  and  co-op  buying  national  brand  of  butter.  The  that  Land  0’  Lakes  butter  sales 
groups.  company  credits  its  remarkable  have  increased  50  per  cent  since 

The  Chicago  story  is  a  dra-  achievements — registered  at  a  1941,  during  a  period  when  con- 
matic  chapter  in  a  national  sue-  time  when  the  national  trend  sumption  per  capita  has  been 
cess  story  Land  O’  Lakes  has  has  been  toward  lower  butter  down  nationally, 
been  writing  in  market  after  consumption  per  capita — to  its  The  acceptance  Land  O’  T,q1fM 
market  through  color  ads,  in-  dramatic  and  powerful  ROP  has  created  for  its  products  in 
eluding  ROP  and  rotogravure,  color  advertisements,  a  heavy  Chicagoland,  the  Midwest  and 
in  29  newspapers.  schedule  of  color  ads  in  the  on  a  national  scale,  is  the  result 

Three  of  these  markets  —  rotogravure  —  Chicago  Sunday  of  careful  integration  of  its 
Buffalo,  Cleveland  and  Phila-  Tribune  Magazine,  and  concen-  dramatic  newspax>er  color  ad- 
delphia  —  have  seen  intensive  trated  sales  and  promotion  ef-  vertising  schedule  into  a  mer- 
ROP  color  advertising  in  the  forts  in  the  market.  chandising,  sales  and  promotion 

Buffalo  (N.  Y.)  Courier-Ex-  Last  year,  with  introduction  program. 

jyress,  Cleveland  (Ohio)  Press,  of  ROP  full  color  in  the  Chi-  According  to  W  C  Barber 
Cleveland  {Ohio)  PMn  Dealer  cago  Daily  News’  w^kly  zoned  account  executive  for  Campbell^ 
Philadelphia  {Pa.)  BMetxn  and  s^tions.  Land  O’  Lakes  ran  Mithun,  the  Minneapolis  adver- 
Phd^lphm  (Pa.)  Inquirer.  three  full  pages  m  the  Daily  Rising  agency  which  handles 
The  balance  have  seen  con-  News  to  give  added  support  to  La^d  q,  Lg^es  Creameries,  the 

_  basic  role  of  Land  O’  Lakes 

advertising  is  four-fold. 

Communication  of  its  selling 
story  to  as  many  people  in  the 
rock  island  marketing  areas  as  is  profit- 

\  ably  possible  is  one  aim,  Mr. 

/  f  I  RIOLIHE  Barber  said.  Convincing  current 

UP I  customers  to  continue  buying 

MOLINE  Land  O’  Lakes  is  another. 

In  addition  to  these  dual 
goals.  Land  O’  Lakes  adver¬ 
tising  aims  to  convince  poten¬ 
tial  users  to  try  the  product  for 
the  first  time  so  that  the  Land 
O’  Lakes  market  can  expand 
and  build.  At  the  same  time,  the 
ads  lend  support  to  Land  0’ 
Lakes  sales  forces  in  increasing 
volume  and  opening  new  mar¬ 
kets,  by  convincing  retailers  of 
the  consumer  acceptance  of 
Land  O’  Lakes  and  its  ultimate 
profit  to  them,  Mr.  Barber  said. 


Bishop  Appointed 
To  SS  Committee 

Eugene  C.  Bishop,  general 
manager,  Palo  Alto  (Calif.) 
Times,  has  been  appointed  to 
the  ANPA  Special  Standing 
Committee  by  President  William 
Dwight.  Mr.  Bishop,  immediate 
past  president  of  the  California 
Newspaper  Publishers  Associar 
tion,  fills  the  vacancy  caused  by 
the  recent  resignation  of  Hugh 
business  manager, 


THE  ARGUS  &  THE  DISPATCH 

Two  evening  newspapers  independently 
owned  that  cover  3  of  the  4  Quad-Cities 


Tko  Qsad-CItios’  Largest  Conbiaed  Daily  Cirealatiea 


Altoona  Pennsylvania's 
Only  Newspaper 


P.  Walls, 

■■■■■■■■■Hli  I  Sacramento  (Calif.)  Bee. 
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AdvM-Hsinf  Manager 


^Mercury  and  News^ 


Go  Where  the  Growing's  Good  . . .  Metropolitan  San  Jose 


Like  a  modem  magic  carpet,  bank  debits 
are  soaring  in  Metropolitan  San  Jose!  In 
1948  they  were  $1.4  billion— less  than  half 
of  1957's  $3.4  billion.  And  the  1957  gain— 
—a  resounding  17%— was  at  the  top  for  the 
entire  12th  Federal  Reserve  district! 

And  here  are  other  economic  indi¬ 
cators:  Population  up  50,700  over  1956, 

•  largest  gain  in  Northern  California, 
plus  Retail  Sales  9.6%  ahead  of  1956. 

So  if  you  want  to  “Go  Where  the  Grow¬ 
ing’s  Good”  and  seek  blanket  coverage 
—remember  that  only  the  Mercury  and  News 
cover  Metropolitan  San  Jose! 


Smtccsj  i2fli  Federal  Reserve  District 
■ay  Area  Coeneil 
SWe  loord  ot  EqMalisatiee 
Medio  Records. 


$2 

BiiRon 


MEMBER  OF  THE  METRO  SUNDAY  COMIC  NETWORK 


Call  Your  Ridder-Johns  Representative 
For  Additional  Information 
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the  costs  are  prohibitive.  Bat 
this  is  a  fallacy. 

We  shared  their  fears  untB 
our  pressroom  foreman  went 
into  his  act.  The  man  is  a 
magician  in  more  ways  than 
one. 

He  is  Edward  C.  Webber  Sr„ 
whose  devotion  to  publishing  hat 
been  attested  by  a  write-up  ii 
Ripley’s  “Believe  It  or  Not" 
column.  During  his  40  years  u 
foreman  Mr.  Webber  hasn't 
missed  a  single  edition — belien 
it  or  not. 

And  he  is  a  magician,  too,  ia 
his  spare  time.  He  owns  a 
traveling  magician  show  whiek 
performs  throughout  the  North- 1 
east.  1 

He  combines  magic  and  dero- 1 
tion  to  his  trade  when  it  coma  I 
to  color.  Thanks  to  both  the* 
qualities,  we  saw  that  the  costa 
of  color  printing  were  so  low 
that  we  jumped  in  with  botii 
feet.  Mr.  Webber’s  son,  Edward 
C.  Webber,  Jr.,  is  now  assistant 
foreman  and  he  too  has  thi 
same  interest  in  color  printini. 

The  Press-Republican  has  i 
48-page  Hoe  Simplex  press.  It 
is  made  up  of  six  units  wift 
folder  in  the  middle. 

With  the  use  of  two  portabk 
Casco  fountains,  two  portabk 
rails  and  a  pin  tin,  Mr.  Webber 
and  his  staff  print  up  to  fon^ 
color  work. 

Home-Made  Router 

We  use  a  Pony  Autoplate  and 
a  web  scorcher.  We  have  no 
vacuum  boxes  or  the  like.  A 
router  which  Mr.  Webber  d^ 
signed  and  built  can  i*out  a  page 
in  less  than  12  minutes. 

How  can  a  small  newspaper 
produce  top-quality  color  print¬ 
ing?  The  answer  is  teamwork^ 
Our  advertising  department,  the 
composing  room  and  press  stereo 
all  work  together. 

They  are  also  given  to  unde^ 
stand  that  they  have  the  com¬ 
plete  confidence  of  management 
even  to  experiment  and  find  new 
ways  of  working  out  their 
problems. 

Thus,  the  needed  enthusiasm 
is  self-generating. 

The  Press-Republican  started 
with  one-color  spot  ads.  Frmi 
i  that  to  our  present  four-cole^ 
i  work  was  a  matter  of  the  com¬ 
posing  room  foreman,  James 
DiFulvio,  working  with  Mr. 
Webber  and  the  ad  department 
Keeping  the  goal  constantly 
in  mind,  they  worked  out  the 
right  type  of  ad  to  be  tackled 
at  each  step  in  the  development 
leading  to  multi-color  ads. 

Results  for  Advertisers 

The  whole  program  has  been 
worked  out  with  an  investment 
of  less  than  $1,100  in  machinery 
and  equipment. 

(Continued  on  page  27) 
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petition.  But  more  important,  it 
gives  the  advertiser  a  new  ve¬ 
hicle,  greater  results  than  ever 
before. 

Management  Sold  on  It 

Press-Republican  manage¬ 
ment  is  sold  on  color — and  it  is 
at  the  managerial  level  that  the 
color  idea  either  gets  its  impe¬ 
tus  or  else  is  defeated. 

Management  can  supply  the 
Plattsbubg,  N.  Y.  of  Plattsburg  (app.  20,000)  inspiration  and  enthusiasm  for 
The  Plattsburg  Press-Repub-  have  just  as  much  competition  advertising  salesmen,  composi- 
lican  makes  no  claim  to  being  an  from  outside  as  larger  city  tors  and  press  stereo  men. 
expert  in  the  color  field,  but  we  dailies.  But  not  many  of  the  When  management  supplies 
do  print  what  we  think  is  a  lot  small  newspapers  have  accepted  this  climate,  there  is  almost  no 
of  color — and  we  have  fun  doing  the  challenge.  Few  are  making  reason  why  anyone  who  prints 
it.  their  pages  more  attractive  to  a  newspaper  can’t  print  color — 

In  1957  we  published  4,369,-  the  advertiser  by  offering  him  if  he  wants  to. 

414  lines  of  retail  advertising  something  new.  Many  publishers  of  smaller 

and  611,500  were  in  color.  Color,  we  have  found,  gives  us  newspapers  shy  away  from 

Newspapers  in  towns  the  size  a  new  weapon  for  meeting  com-  color,  taking  it  for  granted  that 


THANKS  TO  SMALL  DAUBY’S  MAGICIAN 


L-olor  oells  Appliances 
Like  3  Salesmen  Should 


and  we  are  still  giving  top 
performances  to  packed  houses 
with  the  plaudits  of  critics^ 


S«  plonihrr  30,  1957 
•Amerir.-jn  Institute  of  Grnphic  .■\i  t» 


t  Art  Dirertors  Club  of  New  York  (IS.'iT) 


National  Representatives:  BOTTINELLI- KIMBALL,  INC 
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In  Chicago  It  Takes  2 
To  Round  Out  Your  Coverage 
Picture— in  Color 


Now  — with  brand  new  ROP  color  equipment  in  the  nation's 
newest  and  most  modern  newspaper  plant.  The  Sun-Times 
is  one  of  the  2  it  takes  to  round  out  your  coverage  of  the 
Chicago  metropolitan  market  in  daily  spot  and  full  process 
color,  as  well  as  in  daily  b  &  w. 

Five  independent  Publication  Research  Service  studies  over 
the  past  nine  years  have  shown  that  no  single  Chicago  daily 
covers  a  majority  of  the  men,  women,  housewives,  young 
adults  or  women  earners  in  this  great  market.  It  Takes  2  — 
and  for  widest  coverage,  one  musf  be  The  Sun-Times. 

Now  —  add  The  Sun -Times  to  your  daily  spot  or  full  process 
ROP  color  schedules.  Either  is  available  seven  days  a  week 
virtually  without  limitation,  at  the  low  premium  of  only  $300 
for  spot  color  and  $400  for  full  process  color  over  the  black- 
and-white  general  rate. 


^  • 

•  •  0  *•  •  •/ 
'»»»•  •  •  *  ••• 

i 


I 


a 


\ 


rjii 


Chicago  Sun-Times 


WHERE  GREAT  THINGS  ARE  HAPPENING 

Sun-Times  Plaza,  Chicago  II.  Illinois  WHitehall  3-3000 
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Now... Coast  to  Coast! 

R.O.P.  COLOR  SERVICE 

For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  cre¬ 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

I  PI,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS”  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  sp)ecial  IPI  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPI  branch. 

IPI  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPI  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


INTERCHEMICAL  PRINTING  INK 


EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.Y. 


RELY  ON  IPI  FOR  LEADERSHIP  IN  R.O.P.  C 
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[ppliances 

{Continued  from  page  24) 


When  a  small  newspaper 
prints  260  pages  a  year  in  color, 
it  is  obvious  that  the  advertiser 
gets  results. 

Here  is  what  one  of  our  ad- 
rertisers,  Delbert  Bennett, 
owner  of  an  appliance  store, 
says: 

“I  used  to  employ  three  sales¬ 
men.  Since  the  Press-Republi¬ 
can  made  color  available,  I  have 
used  a  minimum  of  one  color- 
page  a  week. 

“The  results  have  been  out¬ 
standing — to  the  point  where  I 
now  have  no  salesmen  and  do 
considerably  more  business  than 
before. 

“Color  is  big  and  color  is“ 
good.  It  has  enabled  me  to  sell . 
more  appliances.” 

I  We  feel  that  the  Press-Repub¬ 
lican  has  just  scratched  the 
color  surface.  Here  are  some 
tips  gleaned  from  our  own 
experience:  ; 

1.  Start  with  small  spot  color ! 
without  close  register  and  work 
up  in  number  of  colors  until  the  | 
technique  is  second  nature.  ' 

2.  Reward  your  salesman  so ! 

they  will  have  an  incentive  to ! 
sell  color  pages.  | 

3.  Insist  that  the  salesmen 
make  prospective  layouts,  using  ^ 
crayons  or  color  paper  to  make! 
them  attractive.  We  find  that  a  I 
layout  for  color  must  be  as 
good  as,  or  better  than,  black 
and  white.  Recently  we  added 
a  layout  department  with  an 
experienced  artist  in  charge. 
The  result  is  that  we  now  offer 
abnost  an  agency-type  presen¬ 
tation  with  the  use  of  Multi-Ad 
black  and  white  and  color  serv¬ 
ice.  Many  national  manufac¬ 
turers  are  now  offering  free 
mats. 

4.  Stick  to  a  full-page  mini¬ 
mum  for  local  or  retail  adver¬ 
tisers.  We  feel  that  at  the  local 
rate,  the  color  impact  should  not 
be  wasted  on  smaller  space  ads. 
Because  of  the  time  factor  in 
production  of  pages,  these  small 
ads  tend  to  fill  your  paper  with 
tired  editorial  filler.  For  na¬ 
tional  color  ads,  however,  we 
maintain  a  minimum  of  1,000 
lines.  We  feel  that  more  local 
advertising  than  national  is 
available  to  papers  our  size. 

Reasonable  Rale 

5.  Make  the  rate  reasonable 
or  even  low  to  suit  the  small 
merchant’s  budget.  We  don’t 
try  to  make  money  on  color — 
We  prefer  to  let  the  space  give 
us  the  profit.  We  have  a  week’s 
deadline,  which  allows  the  extra 

editor  8c  publisher 


work  to  be  done  on  offbeat  time, 
and  we  seem  to  be  making  out 
quite  well. 

6.  Aim  for  the  best  color  ef¬ 
fect  you  can  attain.  Keep  it 
bright  with  live  impact.  In  this 
day  and  age  you’ve  got  to  aim 
for  the  best  that’s  in  you. 

7.  Get  everybody  in  your 
plant  talking  and  thinking  color. 
Use  plenty  of  promotion  ads 
and  editorial  support  to  call 
attention  to  what  you’re  doing 
with  color. 

Now  to  summarize: 

Color  gives  us  a  new  selling 
tool  and  it  gives  our  merchants 
a  greater  success  story  than 
they’ve  ever  before  obtained  in 
newspaper  medium. 

We  have  found  that  color 
attracts  more  black  and  white 
linage,  too. 

But  most  important,  it  gives 


your  newspaper  new  life,  new 
spirit.  It  keeps  the  reader  con¬ 
scious  of  our  effort  to  publish  a 
good  newspaper.  It  shows  our 
advertisers  that  our  newspaper 
has  their  interests  at  heart — 
and  it  shows  them  that  this 
small  newspaper  can  offer  them 
advantages  which,  up  to  now, 
only  the  larger  newspapers 
could  offer. 

• 

Paz  Scholarship 

Inter  American  Press  Associ¬ 
ation  Scholarship  Fund,  Inc., 
has  announced  estcblishment  of 
a  scholarship  in  honor  of  Eze- 
quiel  P.  Paz,  the  late  publisher 
of  La  Prensa  of  Buenos  Aires. 
The  scholarship,  in  the  amount 
of  $2,500,  was  donated  to  the 
Fund  by  Dr.  Alberto  Gainza 
Paz,  publisher  of  the  Argentine 
daily. 


Barnard  Colby  Heads 
Connecticut  Dailies 

CHEsraE,  Conn. 

Baniard  L.  Colby,  assistant 
general  manager  of  the  New 
London  Day,  was  elected  presi¬ 
dent  of  the  Connecticut  Daily 
Newspapers  Association  March 
19  at  the  annual  meeting  here. 
He  succeeds  Carter  H.  White, 
general  manager  of  the  Meriden 
Record-Journal. 

Other  new  officers  are:  Vice- 
president,'  E.  Bartlett  Barnes, 
Bristol  Press;  secretary,  Walter 
G.  Gisselbrecht,  Torrington  Reg¬ 
ister;  treasurer,  Kenneth  M. 
Carter,  Waterbary  Republican- 
A  merican. 

Approximately  70  persons  at¬ 
tended  the  meeting.  Fred  Zeller, 
state  comptroller,  discussed 
state  fiscal  problems. 


THE  SAN  DIEGO  UNION 


RANKS  25TH  AMONG  ALL  THE  NATION’S  NEWSPAPERS 


IN  TOTAL  COLOR  LINAGE. 


991,250  LINES  OF  R.O.P. 


THE  SAN  DIEGO  UNION  EVENING  TRIBUNE 


QJ 


We  have  prepared  a  29-minute  sound 


the  use  of  R.O.P.  Color  Our  West-Holliday  representatives 


will  be  happy  to  arrange  a  special 


screening  for  you . . .  or  provide  a  print 


for  you  to  show  at  your  own , 


convenience.  No  charge,  I  of  course.  Contact  West-Holliday  or  write 


Copley  Productions,  919  Second  Avenue, 


San  Diego,  California.  “The  Ring  of  Truth”  COPLEY  NEWSPAPERS 


15  "Hometown”  Newspapers  covering  San  Diego,  California  — 


Northern  Illinois  —  Springfield,  Illinois 


— and  Greater  Los  Angeles . . .  Served  by  the 


Washington  Bureau  and  the  COPLEY 


News  Service.  REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO..  INC. 


for  March  29,  1958 


Houston  Color  Study 
Set  for  May  Issues 


Houston 

The  Houston  Chronicle  will 
undertake  a  massive  study  of 
ROP  color  advertising  reader¬ 
ship,  retention  and  response. 
The  May  7th,  8th  and  11th 
issues  of  the  Chronicle  will  be 
used  for  the  study  which  will 
he  similar  to  “COLOROPTICS” 
completed  by  the  Milwaukee 
Journal.  The  study  will  be  con¬ 
ducted  by  the  same  research 
group.  Publications  Research 
Service. 

Newspapers  on  May  7,  8  and 
11  will  be  delivered  to  Chronicle 
readers  on  a  split-run  basis  and 
selected  block  samplings  for  the 


interview  phase  of  the  survey 
will  be  set  up  with  such  careful 
control  that  interviewers  will 
know  exactly  which  readers  get 
color  ads  and  which  the  black 
and  white. 

The  study  will  be  made  among 
a  different  panel  each  day  of 
600  people,  equally  divided  be¬ 
tween  men  and  women.  There 
will  be  1,800  interviews  in  this 
stage. 

The  “retentive’*  study,  to  see 
how  much  longer  a  person  will 
remember  color  advertising  than 
he  will  black  and  white,  will  be 
made  three  or  four  days  after 
the  first  study.  The  retentive 


study  will  be  made  among  a 
sample  group  of  600  different 
people  each  day,  or  a  total  of 
1,800  interviews — one  half  men 
and  one  half  women.  Therefore, 
the  total  number  of  interviews 
in  both  studies  will  be  3,600. 

Here  is  how  the  sales  gener¬ 
ating  dynamics  of  newspaper 
color  advertising  will  be  studied 
for  the  Houston  Chronicle. 

1)  Advertiser  can  run  a  full 
color  advertisement  and,  in  the 
same  issue,  run  the  same  size 
ad  in  black  and  white. 

2)  An  advertiser  can  run  a 
full  color  advertisement  and,  in 
the  same  issue  run  the  same 
size  ad  in  spot  color. 

3)  An  advertiser  can  run  a 
spot  color  ad,  and  in  the  same 
issue  run  the  same  size  ad  in 
black  and  white. 

4)  An  advertiser  can  test  dif¬ 
ferent  copy  headlines  for  the 


ONE  NEWSPAPER  GIVES 

LOW  COST 

BLANKET  COVERAGEIN  AMERICA’S 
12111  LARGEST  RETAIL  MARKET 


ihriniatntltenild 


The  Florida  Gold  Coast  has  over  $2*A  -billion 
in  annual- sales  .  .  .  1,350,000  population, 
increasing  at  the  rate  of  6500  per  month  .  .  . 
plus  3,500,000  tourists  a  year. 

In  total  advertising  The  HERALD  is  second 
in  Hie  nation  (Media  Records) 

^In  Greeter  Miami,  The  HERALD  alone 
covers  91%  of  the  newspaper  homes.  < 


Story,  Brooks,  &  Finley  *  National  Representatives 


same  ad,  in  the  same  size,  thti 
same  date  or  different  dates.  I 

5)  An  advertiser  can  test  the  I 
same  ad,  in  different  sizes,  on  ^ 
different  dates. 

Also,  if  the  advertisers  or 
agencies  have  other  ideas  about 
evaluating  color  versus  black 
and  white  or  copy  changes,  the 
Houston  Chronicle  will  take 
them  under  consideration. 

During  this  comprehensive 
color  study,  the  Houston  Chron¬ 
icle  will  make  no  extra  charge 
to  the  advertiser  for  split  runs. 

It  has  also  been  announced 
that,  if  enough  requests  justify 
it,  the  Houston  Chronicle  may 
consider  a  three-way  split-run 
to  test  full  color  versus  black  • 
and  white  versus  spot  color. 
This,  if  undertaken,  would  be  an 
entirely  new  effort  in  ROP  color 
research,  as  no  such  survey  has 
heretofore  been  conducted. 

Information  concerning  the 
color  study  may  be  obtained 
from  M.  J.  Gibbons  at  the 
Houston  Chronicle  or  any  Bran¬ 
ham  representative. 

• 

Cinnamon-Scent 
For  Cake  Mix 

Chicago 

A  cinnamon-scented  ad  placed 
by  the  Quaker  Oats  Co.,  re-  ' 
cently  ran  in  the  Chicago  Sun-  [ 
Times  to  announce  the  intro¬ 
duction  of  Aunt  Jemima  Coffee 
Cake  Easy  Mix. 

The  full-page  ad  in  cinnamon 
color  appeared  in  the  Sun-Times 
after  it  was  determined  that 
the  newspaper’s  huge  air  filters 
above  the  line  of  presses  would 
make  it  possible  to  overcome  the 
problem  of  a  heavily  concen¬ 
trated  aroma  throughout  the 
pressroom  and  mailrooms. 

Preparations  for  the  run  be¬ 
gan  several  months  ago,  with 
Ralph  T.  Stewart,  vicepresident 
of  production  for  the  John  W. 
Shaw  advertising  agency  of 
Chicago,  working  with  Alfred 
Neuwald,  president  of  Frag¬ 
rance  Process  Co.,  of  New  York. 
The  scent  was  mixed  with  a 
special  cinnamon-colored  ink 
developed  by  the  Sun-Times  at 
a  ratio  of  one  pound  of  scent  to 
every  nine  pounds  of  ink. 

A  similar  ad  was  run  in  the 
New  York  Journal- American. 


Fashions  in  Color 

Rochester,  N.  Y. 

The  Democrat  and  ChronicU, 
Gannett  morning  daily,  recently 
issued  its  first  fashion  section 
using  ROP  color.  A  24'-page  full 
size  section,  it  came  off  the 
presses  as  part  of  a  48-page 
issue,  with  single-color  or  three- 
colors-and-black  used  on  seven 
pages  of  the  fashion  section. 
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HNA,  QUKE  , 
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Here  at  CT-NYN,  Inc.,  we 
salute  the  new  character,  Duke 
Handy,  who  is  soon  to  make 
his  appearance  in  Sunday  comic 
sections  throughout  the 
country.  We  wish  him  the  best, 
and  we  extend  our  heartiest 
congratulations  to  his  sponsor, 
Philip  Morris. 


% 


Chicago  Tribune-New  York  News 

C  l*  -  News  Building,  New  York 

Tribune  Tower,  Chicago 
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MEDIA  COVERAGE  OF  AKRON  METRO  AREA 


Media 

Circulation 

%  Coverage 

AKRON  BEACON  JOURNAL  daily 

137,630 

94.8% 

AKRON  BEACON  JOURNAL  Sunday 

131,494 

90.6% 

CUveland  Plain  Dealer  daily 

13,318 

9.2% 

Cleveland  Plain  Dealer  Sunday 

7,551 

5.2% 

Claveland  Press  daily 

1,502 

1% 

Cleveland  News  daily 

585 

less  than  1% 

Source:  March  31,  1957  ABC  Audits. 

Families  1957  S.M.  Survey  of  Buyini  Power, 

Add  the  smashing  impact  of  color  to  give  your 
products  stand-out  attention  and  action  in  the 
thriving  Akron  market.  Black  and  one  or 
two  colors  and  full  color  are  all  available  daily 
and  Sunday  in  the  Beacon  Journal  which 
ALONE  provides  complete  coverage  of  the  Akron 
Metropolitan  and  Trading  Areas  without  waste. 


AKRON  BEACON  JOURNAL 


Ohio*$  Mott  Complete  Newspaper 

STORY,  BROOKS  B  FINLEY,  Representatives 
JOHN  S.  KNIGHT,  Publisher 


More  Papers 
Using  Color 
In  Editorial 


Cleveland 

More  newspapers  are  using 
editorial  color  than  ever  before, 
according  to  Walter  Parkes, 
NEA  Service.  He  said  265  cli¬ 
ents  are  using  NEA’s  “News-in- 
Color”  program,  now  in  its  third 
yeai*. 

At  the  time  of  the  first  suc¬ 
cessful  launching  of  the  Army’s 
Jupiter,  Mr.  Parker  said,  NEA 
clients  were  able  to  hit  page  one 
with  a  full-color  photograph  of 
a  Jupiter  firing.  Color  mats,  of  a 
test  firing,  had  been  distributed 
weeks  before  as  preparedness 
material. 

When  Sir  Winston  Churchill 
and  Pope  Pius  XII  were  both 
reportedly  ill  recently,  NEA  re¬ 
issued  thi-ee-color  portraits  of 
these  world  figures.  Color  mats 
on  President  Eisenhower,  Queen 
Elizabeth,  Khrushchev,  Ade¬ 
nauer,  and  Herbert  Hoover  have 
been  among  the  releases  of 
“news  names.” 

A  steady  flow  of  basic  “news 
maps”  keyed  to  spot  develop¬ 
ments  but  usable  at  any  time  to 
give  special  emphasis  and  clari¬ 
ty  to  news  developments  are  in¬ 
cluded  in  the  color  program. 

During  1957,  added  emphasis 
was  given  to  color  subjects  for 
women’s  pages.  Continuing  this 
program  in  1958,  NEA  has  se¬ 
lected  modern  artwork  by  top 
fashion  illustrators  from  the 
standpoint  of  high  style,  name 
designers,  and  pattern  availa¬ 
bility.  Food  news  will  receive 
full-color  treatment  on  Easter, 
Thanksgiving,  and  other  special 
occasions.  As  for  modem  home¬ 
making  .  .  .  full-color  illustra¬ 
tions  of  attractive  home  inte¬ 
riors  will  be  distributed. 

In  the  field  of  sports  “News- 


in-Color”  includes  material  to 
highlight  major  events  such  as 
the  World  Series,  All  Star  Base¬ 
ball,  and  the  Kentucky  Derby. 
Outstanding  sports  personalities 
are  also  produced  in  color  and 
distributed  for  use  as  desired. 
The  debut  of  big  league  baseball 
on  the  West  Coast  will  be  cov¬ 
ered  by  a  special  drawing  in 
color  by  NEA  sports  cartoonist 
Murray  Olderman. 

Another  phase  of  the  “News- 
in-Color”  program  provides 
color  releases  on  popular  stars 
of  the  entertainment  world. 

Holidays  get  important  con¬ 
sideration  in  NEA’s  color  pro¬ 
gram  with  special  color  illustra¬ 
tions  on  the  birthdays  of  Wash¬ 
ington  and  Lincoln,  Halloween, 
St.  Patrick’s  Day,  Flag  Day, 
Newspaper  Week,  and  others. 

NEA’s  production  of  color 
features  is  facilitated  by  the 
use  of  the  Acme  Telectronix  Di¬ 
vision  separator.  Color  corrected 
negatives  or  positives  are  pro¬ 
duced  from  either  transparen¬ 
cies  or  flat  art  work  with  greater 
speed  and  accuracy  than  conven¬ 
tional  methods. 

• 

Spokane  S-R  Tells 
Progress  in  Color 

Spokane,  Wash. 

Attainments  of  “the  Inland 
Empire”  were  spelled  out  in 
pictures  and  highlighted  in 
color  in  the  annual  progress  edi¬ 
tion  of  the  Spokane  Spokesman- 
Review. 

The  104-page  tabloid  maga¬ 
zine  had  full-color  reproductions 
on  49  of  its  pages.  Color  ban¬ 
ners  or  tint  blocks  appeared  on 
18  additional  pages  to  add  up 
to  a  section  which  was  “64  per 
cent  color.” 

• 

Boating  Section 

The  Paducah  (Ky.)  Sun- 
Democrat  recently  published  a 
10-page  boating  section  con¬ 
taining  14,126  lines  of  adver¬ 
tising.  Front  page  was  printed 
in  blue  and  black. 


Everything  in  Baltimore 
revolves  around 


(v«ni.tPPF.IlR 


Sunday 

Morning  ~  - 

{Conquered  Given 
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Doorways  that  open 


1  billion  dollars  wide! 


This  is  the  ma,rkec  sn  adver* 
tiser  reaches  when  the  West* 
Chester  Group  Newspapers 
are  taken  into  the  homes  of 
the  NATION’S  SECOND  HIGH¬ 
EST  income  earners  ($8,805 
EBI  per  family).  This  group 
of  nine  dailylocal  newspapers 
penetrates  a  concentrated 
area  of  733,000  residents  who 
live  and  buy  in  wealthy  West¬ 
chester.  Retail  sales  last 
year  were  1 1,0 10,344,000. 
The  total  income  of  these 
smart  spenders  was  nearly 

2  BILLION  DOLLARS . 

($1,908,836,000).* 

The  versatility  of  this  mar¬ 
ket  is  clearly  demonstrated  by 
the  fact  that  63.5%  of  the  con¬ 
sumer  units  earned  $4,000  and 
over,  third  highest  percentage 
in  the  nation;  and  17.4%  of 
the  consumer  units  earned 
$10,000  and  over,  HIGHEST 
percentage  in  the  nation.  It 
therefore  comes  as  no  sur¬ 
prise  that  food  sales  exceed¬ 
ed  $261,000,000  and  automo¬ 
tive  and  gas  station  sales 
exceeded  $225,000,000  in  a 
county  that  has  more  passen¬ 
ger  cars  than  families. 


Be  sure  that  your  advertising 
gets  in  the  best  hands  by 
placing  it  in  responsive  news* 
papers  with  a  combined  cir¬ 
culation  of  nearly  150,000 
of  which  85%  is  carrier  de¬ 
livered. 


You  con  garner  big  profits  of  a  sonsible  cost  by  CONCENTRATING  on  this  RICH  Wesfchesfer  Narkot. 


NrMALO  tTATK^MAN  YONKCHt 
DAILY  AROUt  MT  VKRNON 
DAILY  NCWD  TARRYTOWN 
DAILY  TtMKR  MAMARONCCK 
CITIZIN  RKOIDTER  OtDININO 
daily  itch  RORT  CHESTER 
•TaNDARD  ETAR  new  ROCHELLE 
RERORTER  DItRATCH  WHITE  RLAINE 


Westchester  Group  Newspapers 

8  CHURCH  ST..  WHITE  PLAINS.  N.  Y. 


EVENING  STAR  REEKSKILL  REPRESENTED  NATIONALLY  BY  THE  KEUY-SMITH  CO. 
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FULL  COLOR  IMPACT 


In  E^st  Tennessee  —  Southwest  Virginia  — 
Western  North  Carolina  —  Southeast  Kentucky 


JOHNSON  CITY  ’* '  PRESS  CHHONICLE 

Represented  By  The  JOHN  BTJDD  COMPANY 


Dairy  Color 
Butters  Up 
The  Grocers 


The  American  Dairy  Associa-  The  success  of  this  venture 
tion,  the  dairy  farmers’  adver-  led  to  three  other  similar  ROP 
tising  and  sales  promotion  publicity  efforts,  each  one  dij- 
group,  has  come  alive  in  local  tributed  free  of  charge,  with  the 
newspapers  via  a  schedule  of  association  absorbing  the  Mil- 
full  page,  full-color  ROP  inser-  waukee  Journal  Color  Service’s 
tions  for  major  sales  events  in  usual  $60  fee, 

1958.  For  June  Dairy  Month,  ADA 

Since  last  June,  the  associa-  will  make  color  mats  available 
tion  has  used  ROP  color  four  to  local  grocery  advertisen 
times:  for  June  Dairy  Month,  Color  illustrations  of  dairy  ■ 
October  Cheese  Festival,  a  Lent-  foods  and  dairy  food  dishes, 
en  cheese  sandwich  promotion  suitable  for  insertion  in  local 
and  a  soon-to-be-seen  “Milk  For  store  advertisements,  will  be  of- 
Springtime  Energy”  promotion,  fered  by  the  Milwaukee  Journal, 
The  organization  plans  to  con-  again  at  the  Association’s 
tinue  and  possibly  expand  its  expense, 
newspaper  color  schedule.  • 

Color  Spreads  Seeks  To  Organize 

For  its  1958  June  Dairy  Color  Speakers  Group 
Month  promotion,  the  associa-  m.  J.  (Jack)  Butler,  Houston 
tion  plans  the  most  intensive  (Tex.)  Chronicle,  chairman  of 
ROP  color  campaign  in  its  his-  the  Newspaper  Advertising  Ex- 


In  Portland,  Maine 
color  reproduction 
has  become  an  art. 

Portland  newspapers 
were  the  Northern 
New  England  pioneers 
in  the  presentation  of 
precise  color.  Skill  of 
their  craftsmen  and  the 
strict  adherence  to  high 
standards  of  quality  are 
nationally  recognized. 


Bread  Spread 

Baton  Rouge,  La. 

A  spread  was  recently  used 
by  Wolf’s  Sunbeam  Bakery  here 
in  the  State-Times  and  Morning 
Advocate.  Right-hand  page  fea¬ 
tured  a  page-size  sample  of  the 
waxed  paper  bread  wrapper 
used  on  Sunbeam  bread.  Left 
hand  page  was  printed  in  red 
and  black. 


The  Press  Herald-Evening  I 

Express  were  winners  of  J  — ^ 
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top  ROP  colors  award,  for 

reproduction  of  one  color  and  black.  Quality 

color  helps  keep  Portland  newspapers  in  first 

place  among  167,700  quality  buying  families 

who  account  for  ^640,970,000  in  annual  retail 

salesl 


Quality  is  the  watchword  of  Portland  news¬ 
papers.  That’s  why  your  color  ulks  in  the 
Portland,  Maine,  market! 


EXCLUSIVE  FULL  COLOR  MEDIUM 


A  Fine  Newspaper!  An  Expanding  Market 


PORTLAND  PRESS  HERALD  EVENING  EXPRESS 
SUNDAY  TELEGRAM 


rcprastnUd  by  JULIUS  MATHEWS  SPECIAL  AGENCY  inc. 
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The  Atlanta  Journal-Constitution... 


T 


in  the  nation... 


FIRST  in  the  south 
in  ROP  color 


Because  of  its  effectiveness  in  impact  and 
advertising  results,  ROP  color  linage  in 
The  Atlanta  Journal  and  Constitution  is 
now  next  only  to  The  Milwaukee  Journal 
and  the  Los  Angeles  Times. 

Color  copy,  spot  or  full,  gets  top  re¬ 
production,  registration  and  color  fidelity 
seven  days  a  week  in  The  Atlanta  Journal 
and  Constitution.  It  reaches  more  than 
half  a  million  people.  Sell  your  products 
m  the  South  with  the  leader  in  the  color 
— and  circulation — field. 


7'.6A3>A0  1 


A, 378.^’^ 
^.3AA,67A 
A, 795.0'^^ 


If  a  million  people.  Sell  your  products  W tlanfa 

the  South  with  the  leader  in  the  color  ^  VZ  .a  n 

Covers  Dixie  Like  the  Dew 

and  circulation-field  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 
Represented  by  Kelly-Smith  Co. 

Circulation:  456,460  dolly  —  509,979  Sunday  (12Mos.  a.b.c.  9/30/57) 
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Trade  Group  Puts 
Spotlight  on  Ads 

Washingtc'!! 
The  U.  S.  Chamber  of  Com 
merce  is  distributing  a  bookie 
“Spotlight  on  Newspaper  Ad; 
to  Explain  the  Economics  of 
Business.”  The  cover  describe: 
Philadelphia  it  as  a  service  a  local  Chamber 
Management  executives  from  of  Commerce  can  sponsor  to  tel; 
the  Philadelphia  Gas  Works  the  story  of  business, 
were  told  by  Arndt,  Preston,  Reproduced  are  samples  ol 
Chapin,  Lamb  &  Keen,  Inc.,  ad-  a^s  effectively  used  by  the  Mont 
vertising  and  public  relations  ffomery  County  Chamber  of 
agency,  that  “newspaper  color  Commerce,  Crawfordsville,  Ind, 
advertising  has  done  a  great  winner  of  a  top  award  for  an 
deal  in  increasing  matchless  gas  outstanding,  comprehensive  ec- 
range  sales  ”  onomic  understanding  program 

Frank  Trembly,  director  of  ^he  National  Ch^amber’s  Rec- 
-  -  'color  has  ognition  Awards  Competition. 


Color  Lights 
Flame  Under 
Stove  Sales 


sales  for  PGW,  said  "i 
proven  its  value  with  more  than 
50%  readership  over  conven¬ 
tional  black-and-white  adver¬ 
tising.” 

John  J.  Signor,  agency  ac¬ 
count  man,  said  a  recent  four- 
color  advertisement  by  the  com¬ 
pany  in  a  Philadelphia  daily 
newspaper  was  “noticed”  by 
61%  of  female  readers,  “associ¬ 
ated”  with  Philadelphia  Gas 
Works  by  35%,  and  “closely- 
read”  by  27%. 

“We  could  never  expect  any¬ 
thing  near  this  result  with 
black-and-white  advertising,”  he 
said. 


^Search  me  .  .  .  the  bats  with  it  belong  to  those 
media  guys  who  tvere  talking  about 
the  Cincinnati  Enquirer.” 


You’ve  seen  the  Daily  Enquirer  shooting  up  in 
stature  to  become  the  Solid  No.  1  in  Solid  Cincinnati. 
But  did  you  know  HOW  tall  and  how  solid  it  has 
become?  Take  City  Zone  Circulation.  Its  148,250  now 
tops  the  next  tallest  daily  by  25,000.  Take  Retail  Dis¬ 
play  Linage.  Its  10,429,000  lines  now  overshadow  the 
second  daily  by  a  gigantic  2,485,000  lines.*  You  name 
it.  The  Daily  Enquirer’s  almost  a  sure  bet  to  be  big¬ 
gest  by  a  margin  that  is  getting  bigger  every  month. 
Want  the  figures?  Call  Moloney,  Regan  &  Schmitt  Inc. 

*Ytu,  1957. 


Drug  Company  commemorating  Morning  News  and  the  Timti 
their  one  millionth  prescription  Herald  to  advise  Texans  to 
advertisement.  “Think  Prosperity.” 


MORE 
COLOR  ADS 
IN  1957 


A  GIANT  is  growing  in  Solid  Cincinnati ! 
.  .  .  It’s  The  Cincinnati  Daily  Enquirer. 

Solid  Qncmnati  roads  tht  Qncinitali  Enquiror 


i  than  any  other 
1^  Ontario 

s  newspaper 

8  The  reason? 

^  Good  color  perhaps  .  .  . 

ImiiiiimiiiiiiniiiRiriimiiiiiiiiiMiiiiiiiiiiiiMi 
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On*  of  th*  only  4  Canadian 
finalists  In  tfi*  first  annual 
nawspapar  ROP  color  con- 
tast 


REPRESENTATIVES: 

Canada  I  E.  A.  Wtlllama 
IT.S.A.t  Ward-Crlffith  Inc. 
U.K.i  D.  A.  Coodall  Ltd. 


‘Canadian  Markets"  mataiin*  survey 


M  PAC  T 
WITH 


This  dramatic  photo  of  o  flam¬ 
ing,  spectacular  missile  launching 
typifies  NEA's  NEWS-IN-COLOR 
enterprise.  Here  is  editorial  color 
that  compels  attention. 

NEA  NEWS -IN -COLOR  pro¬ 
vides  regularly  scheduled  color  re¬ 
leases  to  more  than  250  color-con- 
scous  newspapers. 

NEA  NEWS  -  IN  -  COLOR  spot¬ 
lights  scores  of  color-worthy  topics 
.  .  .  headline  events,  news  person¬ 
alities,  maps  and  cartoons,  enter¬ 
tainment  stars,  sports,  fashion, 
food,  holidays. 

NEA  NEWS-IN-COLOR  mats  ar¬ 
rive  AHEAD  of  the  news,  advance 
preparedness  for  stories  you'll  want 
to  give  color  impact. 

NEA  NEWS-IN-COLOR,  matted 
for  full  color  and  two-color  use,  is 
another  exclusive  asset  available 
to  ALL  of  NEA's  regular  Full  Serv¬ 
ice  clients  at  no  extra  cost. 

Precise  color  separations  of  timely  pictures 
like  this  are  prepared  electronically  on  the 
Acme  co/or ’separator  developed  by  NEA. 


■% 


NEWS 
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16  Accounts 
In  Shop  Center 
Share  Color  Ad 

Des  Moines 
Sixteen  businesses  in  the  new 
Parkfair  shopping  center  par¬ 
ticipate  in  a  full  page  weekly 
cooperative  ad  with  color  in  the 
Des  Moines  Tribune. 

The  weekly  cooperative  effort 
was  decided  upon  after  a  20- 
page  section  of  news  and  adver¬ 
tising  in  the  Tribune  announced 
the  opening  last  November.  The 
special  section  had  a  4-color 
cover  and  the  back  page  ad 
used  one  color. 

Participants  in  the  first  13- 
week  contract  found  it  of  suffi¬ 
cient  worth  to  follow  it  with 
another  of  the  same  duration. 
Plans  indicate  further  exten¬ 
sion  at  the  end  of  the  current 
contract.  Use  of  color  is  part 
of  all  planning  at  a  premium  of 
approximately  six  cents  a  line 
over  the  black  and  white  rate 
for  10,000  lines  minimum. 

Coordination  of  the  advertis¬ 
ing  effort  for  the  16  diverse 
businesses  has  been  done  by 


Robert  W.  Farrell  of  the  Regis¬ 
ter  and  Tribune  retail  depart¬ 
ment. 

Sulesman's  Survey 

Mr.  Farrell,  whose  primary 
job  is  servicing  the  chain  store 
accounts  in  downtown  Des 
Moines,  discovered  that  one 
chain  would  open  the  first  store 
in  the  center  and  planned  to  ad¬ 
vertise  in  a  neighborhood 
weekly. 

Soon  after  the  store’s  doors 
opened  Mr.  Farrell  was  present 
taking  his  own  survey  of  incom¬ 
ing  customers.  He  found  a  high 
percentage  lived  outside  the 
center  neighborhood  in  other 
parts  of  Des  Moines  and  rural 
areas. 

Armed  with  this  information 
and  backed  up  by  the  high  Trib¬ 
une  circulation  in  and  around 
Des  Moines  he  had  a  convinc¬ 
ing  sales  story  to  tell.  He  per¬ 
suaded  the  16  businesses,  which 
with  a  restaurant  make  up  the 
center,  to  form  an  association 
for  advertising  and  promotion 
purposes. 

Each  advertiser  contracts  for 
a  certain  amount  of  space  in 
the  page  and  pays  his  share  of 
the  linage  used  for  the  attrac¬ 
tive  shopping  center  heading. 
It’s  up  to  the  association  to  see 


that  members  utilize  the  space, 
pay  for  it  and  cooperate  with 
Mr.  Farrell  in  meeting  copy 
deadlines. 

Mr.  Farrell  is  with  associa¬ 
tion  members  when  they  discuss 
and  decide  upon  advertising 
plans  and  is  permitted  to  pre¬ 
sent  his  proposals  to  the  group. 
They  in  turn  can  call  upon  him 
for  help  in  layout  and  copy 
preparation  if  they  wish. 

For  his  success  in  handling 
the  shopping  center  account 
Mr.  Farrell  received  one  of  the 
three  1957  awards  made  by  the 
Register  and  Tribune  for  crea¬ 
tive  salesmanship  shown  by 
staff  members. 


Smith  in  Shipping 

Paul  C.  Smith,  former  presi¬ 
dent  of  Crowell-Collier  Publish¬ 
ing  Co.  and  previously  editor 
and  general  manager  of  the  San 
Francisco  Chronicle  is  now  vice- 
president  and  treasurer  of 
American  Export  Lines. 

• 

New  Alabama  Weekly 

Huntsvilu:,  Ala. 
A  new  weekly  publication, 
the  Huntsville  Citizen,  is  being 
published  by  Glenn  Hewett,  0. 
H.  Finney  and  Jerome  Huey. 


Court  Makes  Extra 
Work  All  for  Naught 

Westerly,  R.  I. 

The  Westerly  Sun,  publishing 
every  afternoon  except  Satur¬ 
day,  went  to  two  editions  March 
10  for  the  first  time  in  over  25 
years.  The  Sun  was  faced  with 
the  task  of  informing  the  voters 
on  a  taxpayers’  suit  for  a  secret 
ballot  on  town  appropriations. 

A  legal  advertisement  would  | 
have  to  be  published,  if  the  court 
ruled  in  favor  of  the  taxpayers’ 
suit. 

The  first  edition  at  2:30  p.m. 
went  to  outlying  districts.  A 
second  run  at  4:30  p.m.,  after 
the  court  decision  v/as  an¬ 
nounced,  went  to  Westerly  tax¬ 
payers. 

But  there  was  no  legal  adver¬ 
tisement  to  run  and  no  secret 
ballot  taken.  The  court  over¬ 
ruled  the  taxpayers’  suit. 

• 

Files  for  Congress 

Harrisburg,  Pa. 

Ivan  H.  Peterman,  one-time 
national  and  foreign  affairs  | 
writer  and  correspondent  for  the 
Philadelphia  Inquirer,  has  filed 
papers  for  the  Republican  nomi¬ 
nation  for  Congress  from  Penn¬ 
sylvania  Seventh  Congressional 
District  (Delaware  County). 


Color  Cots  Attention 

and  Cells... 


ARKABLE  ROCKFORD 

**ONE  OF  AMERICA'S 
MOST  IMPORTANT  MARKETS" 


LEADS 

ALL 

ILLINOIS 
CITIES  IN 

(OuHido  Chi<o9o) 


PULL  COLOR 
PRKSS 
PACILITIBS 


ROCKFORD  MORNING  STAR 

Hotkfotb  Srgisier^lSepubHt 
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$25.5  Million  Bid 
Takes  Toronto  Star 


Toronto 

Joseph  S.  Atkinson,  president 
of  the  Toronto  Daily  Star,  and 
his  associate  trustees  of  the 
Atkinson  Charitable  Founda¬ 
tion,  have  successfully  bid  for 
the  Toronto  Daily  Star,  the  Star 
Weekly  and  real  estate  proper¬ 
ties.  The  price  is  $25,555,021. 

The  offer  to  purchase  was 
made  to  the  Ontario  Supreme 
Court  by  Hawthorne  Publishing 
Co.,  Ltd.,  a  new  firm  incorpo¬ 
rated  by  Joseph  S.  Atkinson; 
Ruth  Atkinson  Hindmarsh, 
daughter  of  the  late  Joseph 
E.  Atkinson;  William  J.  Camp¬ 
bell,  advertising  manager  of  the 
Toronto  Star;  Burnett  M.  Thall, 
engineering  director  of  the  To¬ 
ronto  Star;  Beland  Honderich, 
editor  of  the  Toronto  Star;  and 
Harry  A.  Hindmarsh,  grandson 
of  the  late  J.  E.  Atkinson,  and 
associate  city  editor  of  the  To¬ 
ronto  Star.  All  except  Harry  A. 
Hindmarsh,  are  trustees  of  the 
Atkinson  Charitable  Founda¬ 
tion. 

The  offer  was  the  higher  of 


two  independent  valuations  of 
the  company’s  assets  and  the 
court  approved  the  sale. 

Hawthorn  Publishing  Co.  of¬ 
fered  to  pay  $15,450,465  for  the 
Toronto  Star  Ltd.,  which  pub¬ 
lishes  the  Toronto  Daily  Star 
and  the  Star  Weekly;  $4,104,556 
for  the  Toronto  Star  Realty 
Ltd.,  and  assume  $6,000,000 
worth  of  past  service  pension 
liability  and  termination  liabil¬ 
ity  under  existing  labor  con¬ 
tracts. 

The  offer  to  purchase  includes 
a  clause  that  the  sale  must  be 
completed  by  May  16. 

The  Toronto  Star  Ltd.’s  open¬ 
ing  balance  sheet,  as  of  Dec.  31, 
1957,  lists  its  assets  at  $10,944,- 
978  and  its  liabilities  as  $2,024,- 
056.  The  Toronto  Star  Realty 
Ltd.’s  assets  as  of  the  same 
date  were  listed  as  $2,155,956 
and  its  liabilities  as  $30,965. 

A  financial  statement  shows 
the  Toronto  Star  Ltd.’s  net  op¬ 
erating  revenue  for  the  year 
ending  Sept.  30,  1957,  as  $1,596,- 
403,  as  compared  with  $2,016,- 
024  the  previous  year.  Total 


revenue  from  the  Toronto  Daily 
Star  and  the  Star  Weekly  was 
$29,065,582,  compared  with  $29,- 
221,520  in  1956.  Total  expenses 
amounted  to  $27,805,603  in  1957 
fiscal  year  compared  with  $27,- 
464,192  in  1956. 

Joseph  S.  Atkinson  reported 
that  several  offers  for  the  pub¬ 
lications  were  received  in  the 
past  few  years  but  were  re¬ 
jected  because  his  father  had 
stressed  in  his  will  that  he  did 
not  want  the  papers  to  fall  into 
private  hands.  Last  December 
B.  A.  Griffiths,  an  editorial  em¬ 
ployee  of  the  Toronto  Daily 
Star,  is  reported  to  have  offered 
$15,000,000  for  the  papers,  and 
late  in  January  of  this  year 
Swiss  interests  offered  to  buy 
the  papers  for  between  $15,000,- 
000  and  $16,000,000. 

Earlier  Mr.  Atkinson  had  an¬ 
nounced  that  plans  to  purchase 
the  papers  would  include  an  op¬ 
portunity  for  employees  to  buy 
stock. 

• 

Columnist,  81,  Dies 

Toronto 

J.  V.  McAree,  81,  columnist 
of  the  Toronto  Globe  &  Mail, 
died  at  his  home  March  22.  His 
commentary  column  appeared 
that  day  on  the  editorial  page  as 
it  has  for  decades. 


Headline  Heroine  I 

Of  Switchboard  Dies  I 

San  Francisco  ' 
Rose  Begen  McLoug’  lin,  67, 
with  the  San  Francisco  Call- 
Bulletin  and  its  predecessor  Sail 
Francisco  Call  since  1915,  died 
March  19.  Her  career  as  phone 
operator  won  an  accolade  aa 
“headline  heroine.” 

Her  outstanding  feat  was  per¬ 
formed  Aug.  2, 1923,  when  Pres¬ 
ident  Warren  G.  Harding  died. 
From  her  phone  post  across  the 
alley  from  the  Palace  Hotel 
Rose  noted  unusual  activity  and 
sounded  an  alarm  to  Eugene 
Block,  then  city  editor,  and  pro¬ 
ceeded  to  call  back  the  staff  for  ' 
an  extra  edition. 

• 

Jacques  Downs  Dies 

Washington 
Jacques  M.  S.  Downs,  71,  re¬ 
tired  Veterans  Administration 
employee  and  former  news¬ 
paperman,  died  March  23  at 
Mount  Alto  Hospital.  At  various 
times  in  his  career  he  worked  on 
the  Son  Francisco  Call  Bulletin, 
the  Detroit  Times,  King  Fea¬ 
tures  Syndicate  and  the  Wash¬ 
ington  Times.  He  served  at  one 
time  as  executive  editor  of 
Hearst  Services. 


s 


THE 

ARIZONA  DAILY 
STAR 

TUCSON 
DAILY  CITIZEN 


931^  Arizona  Star 


^Cucson  I3uUfl  (Tili^cn 


Two  Indopondont  Daily  Nowtpopors  Publithod  By 

TUCSON  NEWSPAPERS  INC, 

R,prM,ntMl  NatioTMly  by  CRESMER  R  WOODWARD.  INC. 


Cwrrtne  Combined  Daily 
Family  Cavaraga 
Graatai  Tucton  ...  95.2  % 
Molrepoliton 

Tucton....93.7% 
Southern  Arizona 
Market  (Pima, 

CochUe  and 
Santa  Cruz 

Counties)...  .•1.1% 


TUCSON 


1 

1  TOTAL  ROP  COLOR 
I  LINEAGE  FOR  1957 

1  General  .  .  . 

235,271 

»  Retail  .  .  . 

786,170 

I  Toial . . . 1,021,441  i 

,  J 
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St.  Paul... for  The  Third  Consecutive  Year 

Within  The  Nation's  Top  25  in 


ST.  PAUL  CAPTURES  22n(l  Place 
in  Color  Linage  According  to 


Media  Records  figures  for  1957 


From  aft  attention-grabbing  splash  of  spot  color  to 
the  high-fidelity  impact  of  full  color  reproduction,  the 
St.  Paul  Dispatch-Pioneer  Press  offers  you  ROP  color¬ 
advertising  at  its  result-getting  best! 

Always  among  the  leaders  in  the  field,  the 
Dispatch-Pioneer  Press  plunged  into  full-scale  ROP 
color  research  more  than  a  decade  ago.  Our  many 
years  of  experience  a*re  your  assurance  of  printing 
perfection. 

The  Dispalch-Pionccr  Press  has  a  trio  of  ROP 
color  presses  —  and  the  finest  in  composing  and  color 
stereotyping  equipment — to  keep  right  in  stride  with 
the  ever-growing  use  of  color. 


So  to  sell  ’em  in  St.  Paul,  say  it  with  COLOR 
...  in  the  St.  Paul  Dispatch-Pioneer  Press  .  .  .  the 
ONE  AND  ONLY  newspaper  offering  you  saturation 
coverage  of  every  i)rosperons  inch  of  this  giant  market! 

P.S. 

Whether  your  newspaper  advertising  runs  in 
black-and-white  or  is  adorned  with  color,  the 
Dispatch-Pioneer  Press  belongs  on  your  “A” 
SCHEDULE  .  .  .  because  it  covers  a  market  of 

516.300  PEOPLE! 


ST.  PAUL 

II  DISPATCH 

_  A  aiopta  NEwsPAPca 

PIONEER  PRESS 


’Ramsry,  Dakota  and  Washington  Countlea 
Source;  May  10.  1957.  Sa'«  Management  Surrey  of  Buying  Power 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  .  CHICAGO  •  DETROIT 
SAN  FRANCISCO .  LOS  ANGELES 
ST.  PAUL. MINNEAPOLIS 
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Nixon  Favors 
Less  Secrecy, 
Less  Boasting 

1 '  Chicago 

Vice  President  Nixon  does  not 
favor  a  greater  degree  of  se¬ 
crecy  on  the  part  of  the  govern¬ 
ment  in  matters  concerning  the 
progress  of  this  country’s  mis¬ 
sile  and  satellite  program. 

He  made  that  point  clear  in 
answer  to  a  question  raised  at 
a  press  conference  in  the  Chi¬ 
cago  Press  Club  here  last  week. 

“First  of  all,”  he  said,  “se¬ 
crecy  is  not  possible  where 
knowledge  in  science  is  con¬ 
cerned.  You  have  to  have  some 
rules  where  military  matters 
are  involved — rules  of  security 
that  must  be  followed  and  all 
of  us  must  adhere  to  them. 


“What  I  am  suggesting  is 
this:  While  the  press  should 
have  available  to  them  informa¬ 
tion  as  to  the  progress  of  our 
program,  I  do  not  think  that 
we  need  to  have  speeches  and, 
shall  we  say,  statements,  vol¬ 
untary  statements  that  are  made 
from  time  to  time  by  people 
from  the  rival  services  for  ex¬ 
ample,  and  various  people  in 
the  community,  as  to  what  we 
are  planning  to  do. 

“In  other  words,  I  think  a 
little  less  boasting  before  the 
act  would  be  good  for  the  Amer¬ 
ican  people. 

“The  people  have  to  know 
when  we  fail  and  they  are  going 
to  know  it.  They  have  to  know 
when  we  succeed.  I  am  talking 
about  the  tremendous  buildup 
which  is  the  result  of  talking 
rather  than  action.” 

The  Vice  President  had 
earlier  commented  that  he  per¬ 
sonally  felt  “we  have  too  much 
loose  talk  about  what  we  are 


ADVERTISING 

LEADERSHIP 

of  the  Buffalo  Evening  News 

The  excellence  of  its  daily  editorial  produc¬ 
tion...  its  complete  and  comprehensive  news 
report... its  many  features  of  interest  to  all 
members  of  the  family... its  abundance  of 
pictures  make  The  NEWS  a  great  news¬ 
paper  and  a  medium  remarkable  for  adver¬ 
tising  results. 


Sell  the  News 
readers  and  you 
sell  the  whole 
Buffalo  market  of 
over  1,600,000 
people.  Write  for 
new  Market  Data 


:  MU  THf  NfWt  tf AOfftI  » 
‘  AMP  rou  HU  TMI  irMOal 


going  to  do  and  when  we  are 
going  to  do  it.”  He  added: 

“I  hope  in  the  future  our 
scientists,  military  people  and 
political  people,  and  some  of 
us  are  offenders,  too,  could  be 
restrained  in  what  we  claim  we 
are  going  to  do  .  .  .  Let’s  do  it, 
but  let’s  talk  about  it  after  we 
do  it  rather  than  before.” 

• 

Lipscomb  Stresses 
Long-Range  Strategy 

Springfield,  Mass. 

A  long  range  sales  strategy 
and  research  plan,  aimed  at  in¬ 
creasing  newspapers’  share  of 
the  nation’s  advertising  invest¬ 
ment,  is  being  drawn  up  by  the 
Bureau  of  Advertising,  Charles 
T.  Lipscomb  Jr.,  president,  dis¬ 
closed  here  last  week. 

Speaking  before  the  Sales  Ex¬ 
ecutives  Club  of  Springfield,  Mr. 
Lipscomb  said: 

“One  of  the  best  lessons  I 
have  learned  from  my  jobs  and 
my  courses  (seminar  courses  in 
management  under  American 
Management  Association  aus¬ 
pices),  is  that — for  a  company 
or  for  you  or  me  individually — 
the  long-range  plan,  the  long- 
range  strategy,  and  the  work  to¬ 
ward  long-range  objectives,  are 
at  least  as  important  as  our 
current  work  and  short-range 
planning.” 


IOWA'S 

No.  1 

Advertising  Medium 
THE  CEDAR  RAPIDS 
GAZETTE 

Aggin  in  1957 
Published 

MORE  ADVERTISING 
Than  Any  Other 
Newspaper  in  Iowa 

ABC  CITY  ZONE 
POPULATION 

101,581 

A  25%  GAIN  OVER  1950 

Circulation  over 
63,000  Daily.  65,000  Sunday 


[ttinlnr 

Ova  30^+0 

CEDAR  Rapids  iowa 


Buffalo  Evening  News 

KELLY-SMITH  CO.  — National  Representatives 


WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 


FULL  ROP  COLOR 

S«VM  Days  A  Woali 

aaptMcntcd  NatloaaUr  bv 
Th«  ALLBN-KLaPP  CO 


OFFICE  AFFAIR — Don  Coope, 
sports  editor  of  the  Malone 
(N.Y.)  Telegram,  and  Thdiw 
Brown,  auditor,  were  married  a- 
cently  with  the  bride's  brotlw 
as  best  man  and  the  bridegroon't 
sister  as  matron  of  honor.  Bdi 
attendants  are  employed  at  tlie 
paper.  The  vocal  soloist  was  IIm 
daily's  telegraph  editor. 


Brochure  Describes 
NAEA  Fellowships 

A  four-page  brochure  de¬ 
scribing  the  Newspaper  Adver¬ 
tising  Executives  Associatior. 
Summer  Fellowships  for  adver¬ 
tising  professors  has  been  made 
available,  according  to  J.  War¬ 
ren  McClure,  advertising  direc¬ 
tor,  Burlington  (Vt.)  Fre> 
Press,  and  chairman  of  the 
NAEA  Schools  &  Colleges  Com¬ 
mittee. 

The  brochure  describes  the 
six  fellowships  available  in 
1958.  Brochures  are  available 
from  Mr.  McClure,  committee 
members  or  the  NAEA  office. 
417  N.  Vermilion  Street,  Dan¬ 
ville,  Ill. 

The  Fellowship  Program,  now 
in  its  12th  year,  provides  for 
teachers  of  advertising  to  spend 
six  weeks  at  a  newspaper  work¬ 
ing  closely  with  newspaper  ad¬ 
vertising  management.  The  Fel¬ 
lowship  provides  $600,  plus 
$100  travel  allowance.  These 
funds  are  made  available  by  I 
NAEA  member  newspapers. 


We  aimed  it  at  a  target  to  see  ^ 
if  it  vtrould  score  a  hit  .  .  .  * 


IT  DID! 


New  Orleans'  Families  like  It  Best! 


NEW  ORLEANS  ITEM 

louisiano't  largest  Evening  Newspaper 
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^AUSTIN  ^WACO  ^PORT  ARTHUR 


PICU 


Kl&k  iiii^kPwcii 
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mis  (these  totals  are  for  the  Metropolitan  Area  only). 
So,  the  extras  occurring  from  the  primary  and  secondary 
areas  covered  by  these  three  papers  are  very  real  PLUSSES! 


RESPOlVSn/BlilESS 


Yes,  rich  in  profitable  responsiveness  to  selling 
appeals  applied  through  the  power  of  newspaper 
advertising  ...  the  advertising  depended  upon  by  re¬ 
tailers  to  move  goods  profitably! 


These  three  rich  Texas  markets  . . .  Austin,  Waco 
and  Port  Arthur  . . .  are  “money  in  the  bank”  to 
aggressive  newspaper  advertisers  and  in-store  mer¬ 
chandisers.  The  Rich  Texas  Trio’s  exclusive  daily 
coverage  of  the  families  comprising  these  dynamic 
markets  is  the  advertiser’s  guarantee  of  penetration 
where  the  buying  power  is! 


Buy  the  Rich  Texas  Trio  and  you  buy  profitable 
responsiveness.  Every  time! 


R.O.P. 


American  °  ^tatesiman 


WACO 

(Ertbune^lleralb 


PORT  ARTHUR 

iletosi 


R.O.P.  Color  is  avail¬ 
able  in  all  three 
papers  at  minimum 
color  surcharge  rates. 
Fidelity  in  matching 
color  specifications. 


eOLOR 


ASK  ANY  ONE  of  the  Rich  Texas  Trio  for  a 
copy  of  the  amazing  market  profiles  contained  in 
“Texas  Markets  &  Media”  surveys,  1957,  by  Bel- 
den  Associates.  The  ’57  studies  are  the  second  in 
a  continuing  series.  See  “share  of  market”  changes 
from  ’56  to  ’57.  Write  us  direct  or  ask  your  near¬ 
est  BK&M  office. 


any  day,  in  any 
conventional 


Represented  Nationally  by 

Burke,  Kuipers  &  Mahoney,  Inc. 
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1953-77 

1S54-163 

1955  -290 

1956- 331 

1957- 382 

ROP 

COLOR 

ADS 

Prove 

that  Advertisers 

GET 

RESULTS 

in  the 

*Call-Chronicle 

Newspapers 
Allentown,  Penna. 

the 

ALLENTOWN- 
BETHLEHEM-EASTON 
METROPOLITAN  AREA’S 

LEADING  MEDIA 

*THE  MORNING  CAU 
EVENING  CHRONICLE 
SUNDAY  CAU-CHRONICLE 

CALL  US  DIRECT 

or  Contact 

STORY,  BROOKS  and  FINLEY 

For  Information 
on  this 

IMPORTANT 

MARKET 


CLASSIFIED  CLINIC 


Linagt 


Used  Car 
Begins  to  Spring 


Up 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Further  evidence  of  strength 
in  the  used  car  classification 
while  new  car  sales  continue  to 
slide  conies  from  CAMs  across 
the  circuit.  While  the  used  car 
classification  is  not  “recession- 
proof”  it  is  a  fact  that  an 
America  on  wheels  must  con¬ 
tinue  to  replace  its  worn-out 
vehicles  with  good  used  ones  if 
not  spanking  new  models. 

I  As  a  recently  completed  con- 
I  sumer  survey  by  the  University 
I  of  Michigan  Research  Center 


finds  the  situation,  “Fewer  per¬ 
sons  said  they  expect  to  buy  new 
automobiles  but  plans  to  buy 
used  cars  were  up  sharply  from 
last  year.”  The  Survey  which 
was  reported  in  the  Flint 
(Mich.)  Journal  also  revealed 
that  persons  expected  to  pay  a 
bit  more  for  their  used  car 
than  they  figured  to  spend  for 
one  in  1957. 

CAM  Gil  Gillett  of  the  Flint 
Journal  finds  that  the  survey 
bears  a  striking  relationship  to 


Uei.. 


BALTIMORE  HAS  CHANCED! 


The  Baltimore  Circumferen¬ 
tial  Beltway  (to  be  finished  in 
1958) — completely  surround¬ 
ing  the  city — means  that  any 
part  of  Baltimore  is  just 
minutes  away  from  any  other 
part. 

The  $135,000,000  Patapsco  Riv¬ 
er  Tunnel  (just  opened)  is 
another  major  step  in  the  pro¬ 
gram — carrying  traffic  from 
North  and  East  to  the  South. 


The  Jones  Falls  Expressway 
(under  construction)  —  run¬ 
ning  from  the  Beltway  to  the 


North  directly  down  through 
the  heart  of  the  city — is  a  most 
important  traffic  factor. 

There  are  26  neighborhood 
shopping  centers  located  on  or 
near  the  Beltway.  The  News- 
Post  covers  over  half  the  fami¬ 
lies  in  the  areas  around  these 
shopping  centers — just  as  it 
covers  more  families  than  any 
other  Baltimore  newspaper. 
The  News-Post  is  your  most 
economical,  most  effective 
medium  for  producing  sales 
in  the  new  Baltimore. 


'ow  am  in  good  compajuj  udtky  tkn 

News-Post  and 
Sunday  American 


RinilSINTIO  NATIONAllT  AT  HUUIST  ADVBITIMNa  SOtVICI  INC. 
OFFICU  IN  IS  PtlNCIPAL  CITIIS 


his  linage  picture.  He  notes: 
“The  262,892  lines  of  automotive 
advertising  that  we  have  run  in 
our  classified  section  the  first 
two  months  of  this  year  is  18,- 
046  more  lines  than  we  ran  in 
January  and  February  1957,  a 
gain  of  7.36%.” 

CAM  Paul  C.  Schulz  of  the 
Indianapolis  Star  and  News  af¬ 
firms  the  upward  trend  in  used 
car  linage.  He  writes :  “The  out¬ 
look  for  Use  Car  Linage  is 
bright  for  the  balance  of  the 
year.  People  ARE  buying  Used 
Cars.” 

The  Cincinnati  picture  was 
outlined  by  the  Enquirer’s  CAM, 
Hal  McOsker:  “The  demand  for 
used  cars  in  every  market  is 
more  stable  than  the  demand  for 
new  cars.  “In  the  Enquirer’s 
primary  market  area,  1957  new 
car  sales  were  down  1.9%  when 
compared  to  1956.  Used  car 
sales  for  the  same  period  were 
down  7.7%.  For  the  first  two 
months  of  1958,  a  very  rugged 
winter  for  the  Ohio  Valley,  new 
car  sales  were  down  31.3%  com¬ 
pared  to  the  same  1957  period. 
Used  cars  were  down  11.8%. 
Based  on  these  figures  it  ap¬ 
pears  that  used  car  sales  will 
move  ahead  of  new  car  sales 
by  a  wider  margin  than  ever 
this  year. 

“From  every  quarter  comes 
the  promise  that  spring  weather 
will  bring  a  strong  boost  in  both 
new  and  used  car  sales  but  it 
is  my  belief  that  used  cars  will 
maintain  close  to  the  present 
margin  of  sales  difference.” 

The  Los  Angeles  (Calif.) 
Times  has  a  “New  Car”  classifi¬ 
cation.  Frank  W.  Lester,  CAM, 
reports  a  46.2%  drop  in  new  car 
advertising  for  the  first  two 
months.  During  the  same  period 
used  car  ads  dipped  only  11.4% 
and  sports  and  imported  csFrs, 
1.3%.  Says  Cam  Lester: 

“Our  30-day  Used  Car  Cam¬ 
paign  backed  up  by  radio,  tele¬ 
vision  and  run-of-paper  promo¬ 
tion  starts  March  30.  This 
should  be  helpful  in  regaining 
the  11%  loss. 


Plaque  for  Walt  Disney 
Thirty-eight  years  ago,  Walt 


Disney  answer^  this  want  ad 
in  the  Kansas  City  Star: 
“Wanted:  Artist,  cartoon  and 
wash  drawings;  first  class  man, 
steady.  Kansas  City  Slide  Co.” 
He  got  the  job  and  began  his 
successful  career.  The  Associa¬ 
tion  of  Newspaper  Classified 
Advertising  Managers  gave  him 
a  plaque  this  week  to  commemo¬ 
rate  the  event.  Eldred  Garter, 
Madison  (Wis.)  Newspapers, 
made  the  presentation  for  Na¬ 
tional  Want  Ad  Week. 
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That’s  the  ROP  color  linage  carried  by  SBF  newspapers  last 
year.  And  it’s  a  healthy  increase  over  1956. 

Naturally,  we  don’t  claim  full  credit  for  the  tremendous  growth 
of  ROP  color  linage  in  the  newspapers  we  represent.  Most  pub¬ 
lishers  and  advertisers  recognize  the  great  and  growing  value 
of  color,  and  accept  it  on  its  own  merits. 

Our  contributions  lie  in  knowing  how  to  put  ROP  color  to  work 
. . .  in  knowing  how  to  capitalize  on  retail  and  editorial  color  . . . 
in  knowing  how  to  sell  ROP  color  for  all  it’s  worth.  In  a  word, 
experience. 

We’ve  had  a  healthy  respect  for  ROP  color  right  from  the  start. 
(In  1956,  in  cooperation  with  the  Knight  newspapers,  our  first 
"Color  Clinic’’  in  New  York  brought  out  more  than  4(X)  agency 
people.)  And  we  have  our  own  department  of  ROP  color  special¬ 
ists  to  smooth  out  the  complexities  of  this  still-new  medium. 

We’ve  seen  just  the  beginning  of  ROP  color.  Newspapers  have 
invested  $157,000,000  in  color  presses  alone  during  the  past 
five  years.  Advertisers  are  becoming  increasingly  color-conscious 
and  ROP  color  will  keep  right  on  climbing.  And  ROP  color’s 
future  can  be  even  more  rewarding  if  newspapers  are  willing  to 
meet  the  challenge  of  Sunday  Supplement  color  and  its  powerful 
competitive  rate  advantages.  We  believe  this  challenge  must 
be  met— soon. 


Story,  Brooks  &  Finley 

INCORPORATED 
N«wspap«r  Rsprctantativcs 
230  Park  Avenua,  New  York  17,  N.Y. 


AMERICA'S 

BASIC 

MEDIUM 


NEW  YORK  PHILADELPHIA  CHICAGO  BOSTON  CLEVELAND  ATLANTA 
LOS  ANGELES  SAN  FRANCISCO  DETROIT  MIAMI 
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Newspapers  offering  ROP  color:  rates  and  data 

Compiled  by  Editor  &  Publishor 


S  Colors  2  Colors  1  Color 

«nd  BiKk  t-Color  and  Black  2-Color  and  Black 
Min.  Pre-  Min.  Pre-  Min. 

Size  niuni  Size  aiium  Size 

1-Color 

Pre¬ 

mium 

HPaae 

Vertical 

B&W 

Comic 

Days 
of  Week 
Color  Is 
Available 

Color  Standard  Closing  Nick-  Is  Mast- 

Used  in  Proc-  Mix  Days  in  Progs  Can  tth  eled  head 

Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  Press  Man- 
Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 

kLABAMA 

Anniston  Star 

None 

«5<7c®  No 

All 

No 

Yes 

Yea 

3 

«-« 

No 

Yes 

No 

No 

No 

Biraungham  New$*Post  Herald 

1000 

9400 

1000 

$350 

None 

$iS5 

No 

All 

Yes 

Yes 

Yes 

7 

S-3 

Yes 

No 

No 

No 

No 

Decatur  Daily 

1000 

30% 

Yes 

All 

No 

No 

No 

3 

1-1 

No 

Yes 

No 

No 

No 

Dothan  Eagle 

1000 

(1H.50  1000 

$75 

1000 

$37.50 

Yea 

All 

No 

Yes 

Yes 

3 

«-« 

Yea 

No 

No 

No 

No 

Florence  Times  A  Tri  City  Daily 

Page 

t85 

ro 

1000 

$50 

No 

All 

Yes 

Y'es 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Gadsden  Times 

1000 

50% 

1000 

30% 

No 

MTWKS 

No 

Yes 

Yes 

s 

«-« 

No 

No 

No 

No 

No 

Huntsville  Times 

1000 

$85 

1000 

$70 

None 

$50 

No 

All 

Yes 

Yes 

$15 

3 

1-1 

No 

No 

No 

No 

No 

Mobile  Press  Register 

1000 

tiiS 

1000 

$180 

1000 

$1.35 

Yes 

All 

Yes 

Yes 

Yes 

7 

«-« 

No 

Yes 

No 

No 

No 

Montfiomery  Advertiser  Journal 

1000 

$165 

1000 

$130 

1000 

$00 

Ves 

All 

Yes 

Yes 

Yes 

* 

«-4 

No 

No 

Yes 

No 

No 

AlASKA 


Anchorage  News 

1000 

50% 

1000 

35% 

All 

4 

*-* 

Fairbanks  News^Miner 

None  70'‘i 

None 

55% 

None 

*0^/c 

Yes 

All 

Yes  No  Yes 

7 

4-4  N 

o  Yes  No  No  N.> 

ARIZONA 

Mesa  Tribune 

AGO 

$40 

No 

All 

No 

Yes 

Yes 

3 

4-4  No 

Yes 

No 

No 

No 

Phoenix  Republic-Gazette 

Color  available  Summer  of  *58. 

Tucson  Citizen,  Star 

1000  $160  1000  $130 

1000 

$100 

Yes 

All 

Yes 

Yes 

No 

3 

1-4  No 

No 

Yes 

No 

No 

Yuma  Sun,  Sentinel 

1000  35%  1000  45';c 

1000 

45% 

No 

.All 

No 

Yes 

No 

3 

1-1  No 

No 

Yes 

No 

No 

ARKANSAS 

Eldorado  News-Times 

1000 

33%% 

No 

All 

No 

No 

No 

14 

1-1 

No 

No 

No 

No 

No 

FayettexHlIe  Northwest  Times 

560 

33%% 

No 

All 

Yes 

Yes 

$10 

4 

4-4 

No 

No 

No 

No 

No 

Fort  Smith  Times  Record 

Southwest  American 

1000 

75% 

1000 

50% 

1000 

33%% 

No 

.All 

Yes 

Yes 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Hot  Springs  News  Era-Sentinel  Record 

1000 

33%% 

No 

All 

No 

Yes 

No 

14 

1-4 

No 

No 

No 

No 

No 

IJttle  Rock  Democrat  0 

1000 

$195 

1000 

$130 

1000 

$78 

Yes 

All 

Yes 

Yes 

Yes 

7 

4-4 

No 

No 

No 

No 

No 

0  Sunday  Minimum  $202.50;  $135; 

;  $81 

respectively 

for 

1000  lines. 

0  Minimum  $40. 

Little  Rock  Gazette 

1000 

80% 

1000 

50% 

1000 

30% 

45% 

.All 

Yes 

Yes 

Yes 

7 

1-4 

No 

Yes 

Yes 

No 

No 

Paragould  Big  Picture 

Page 

$.08li. 

STWTK 

4 

3-3 

No 

Pine  Bluff  Commercial 

1000 

100% 

1000  66?i% 

1000 

3S%% 

Yes 

All 

Yes 

Yes 

Yes 

4 

l-I 

Yes 

Yes 

No 

Y'ea 

Yes 

Texarkana  Gazette  &  Npwn 

1000 

100% 

1000 

66%% 

1000 

33%% 

No 

.All 

No 

Yes 

Yes 

7 

4-4 

No 

No 

No 

No 

No 

CALIFORNIA 

Alameda  Times  Star 

1000 

$80 

1000 

$60 

1000 

$40 

No 

All 

Yes 

Yes 

Yes 

10 

1-1 

Yes 

Yes 

No 

No 

No 

Alhambra  Post-Advocate 

‘4  Pg. 

$50 

No 

MTTF 

No 

No 

Yes 

1 

1-4 

No 

No 

No 

No 

No 

Anaheim  Bulletin 

1000 

35% 

No 

All 

No 

Yes 

Yes 

3 

4-4 

Yes 

Yes 

No 

No 

No 

Bakersfield  Californian 

1000 

33%% 

No 

All 

Yes 

No 

Yes 

3 

1-4 

No 

No 

No 

No 

No 

Berkeley  Gazette 

1000 

75% 

1000 

50% 

1000 

45% 

No 

All® 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

Yes 

Beverly  Hills  Citizen 

1000 

70% 

1000 

35'‘c 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Burbank  Review 

1000 

$60 

1000 

$30 

No 

All 

No 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Burlingame  Advance 

%pg- 

$100 

V*  Pg. 

$75 

%Pg. 

$50 

No 

SuTh 

Yes 

Yes 

Yes 

7 

4-4 

Yes 

Yes 

No 

No 

Yes 

Chico  Enterprise-Record 

560 

$105 

560 

$70 

560 

$35 

No 

All  ex  Th 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Concord  Transcript 

1000 

$35 

Yes 

MTThK 

Yes 

Yes 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Culver  City  Star  News 

588 

$105 

588 

$70 

588 

$35 

No 

All 

Yes 

Yes 

Yes 

4 

1-4 

No 

No 

No 

No 

No 

El  Centro  Post,  Imperial  Valley  Press 

980 

30%  ® 

No 

SMTWF 

Yes 

Yes 

No 

3 

1-3 

No 

Yes 

No 

No 

No 

Escondido  Times-Advocate 

1000 

$35 

Yes 

All 

Yes 

Yes 

No 

3 

4-4 

No 

No 

No 

No 

No 

Eureka  Humboldt  Standard-Times 

1000 

$40 

Yes 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Fresno  Bee 

980 

$.14  11. 

®  980 

$.14  It.®  560 

$.09li.®  Yes 

All 

Yes 

Yes 

Yes 

4 

4-4 

No 

Yes 

No 

No 

No 

f  Option  required  Wed.  or  Thurs.  on  2  C  and  3  C  and  B. 
Minimum  $200.  $175  and  $120. 

Minimum  $45. 


Fullerton  News  Tribune 

980 

45%  ®  No 

All 

Yes 

Yes 

Yes 

3 

4-4 

No 

Yes 

N» 

No 

No 

Garden  Grove  Daily  News 

1000 

66%% 

1000 

60% 

1000 

35% 

No 

All 

Yes 

Yes 

No 

7 

3-3 

No 

Yes 

No 

No 

No 

Glendale  News-Press 

588 

$40 

No 

All 

Yes 

Yes 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Hanford  Sentinel 

1000 

50% 

1000 

35% 

1000 

45% 

No 

All 

Yes 

Yes 

Yes 

4 

4-4 

No 

No 

No 

No 

No 

Hayward  Daily  Review 

560 

35% 

No 

All 

No 

Yes 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Hollywood  Citizen-News 

Page 

$475 

Page 

$475 

1000 

$100 

No 

MTTF® 

No 

No 

Yes 

3 

1-4 

No 

No 

No 

No 

No 

Huntington  Park  Signal® 

1000 

75% 

1000 

50% 

500 

30% 

No 

All 

Yes 

Yes 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Inglewood  News 

588 

$105 

588 

$70 

588 

$35 

No 

All® 

No 

No 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Lodi  News  Sentinel 

Page 

$60 

1000 

$30 

Yes 

All 

No 

Yes 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Long  Beach  Independent  Press- 

Teb^ram0 

1000 

$360 

1000 

$360 

1000 

$190 

Yes 

All 

Yes 

Yes 

Yes 

7 

4-4 

Yes 

Yes 

No 

No 

No 

(Footnotes  on  next  page.) 
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Bright  spots 


against  the 


1  hriofl' 

itpr  1 

1  Ullgl 

ILcI  1 

dark . , . 


Reappraise  your  markets.  Concentrate  your  schedules  in  the 
bright  spots.  And  intensify  your  hard-sell  with  the  added  sell 
of  COLOR! 

DALLAS  STANDS  OUT  bright  against  the  nation’s  dark 
background.  Because  BUSINESS  IS  GOOD  in  Dallas!  Today’s 
employment  and  payrolls  are  at  all-time  highs.  Dallas’  two  D’s 
—  Diversity  and  Defense  —  keep  Dalias  business  on  the  bright 
side.  Able  to  buy,  ready  to  spend,  Dallas  can  and  will  pay  off 
to  intensive  cultivation. 

COLOR’S  MORE  PRODUCTIVE  In  Dallas  in  The  Dallas 
News!  With  a  modern,  air  conditioned  plant,  new  presses,  up- 
to-date  color  equipment  and  long  experience  in  color  printing, 
you’ll  like  the  way  The  News  prints  color.  But  color  or  black 
and  white— for  brilliant  response,  choose  The  News  with  Its 
larger  circulation,  greater  influence,  and  selective,  quality 
coverage  of  bright-spot  Dallas! 


Only  THE  DALLAS  NEWS  covers  the  larger  market  that  makes 
Dallas’  business  BIGGER  than  Dallas! 


THE  DALLAS 
MORNING 

Member,  Metro  Sunday  Comics  Network  • 


NEWS 

CIRCULATION:  Over  203,000  families  daily,  213,000  Sunday 


CRCSMCR  A  WOODWARD,  INC.  National  Rapresantativa 

N«w  York  •  Chicago  •  Datrolt  •  Atlanta  •  Los  Angsiss 


San  Pranolsco 


138. 


NEWSPAPER 


Colors  and  Toners 


»±xi.€3Xa.±x* 


NEW  YORK 


APPROVED  AAAA-ANPA  ROP  COLORS 
LET  YOU  PROOF  AND  RUN  WITH 
STRICT  UNIFORMITY,  MAXIMUM  CLARITY 


Progressive  newspapers  the  world  over  are  as  timely  with  color  as  they  are  with 
late-breaking  news,  thanks  to  Sinclair  &  Carroll  Color  Book  inks.  With  cross¬ 
mixtures,  any  color  of  the  rainbow  is  yours,  in  your  own  plant,  at  a  moment’s 
notice.  Uniform  and  perfect,  time  after  time,  to  guarantee  Advertiser  satisfaction 


H 


440  W.  SUPERIOR  ST.,  CHICAGO 


591  11th  AVE.,  NEW  YORK 
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Newspapers  offering  ROP  color:  rotes  and  data— Cont'd. 


S  Colors 
and  Black 
Min. 
Sizt 

Color 

Prt- 

mium 

2  Colors 
and  Black 
Min. 

Size 

2- 

Color 

Pro- 

mium 

1  Color 
and  Black 
Min. 
Size 

Color  ^ 

Prt- 

mtuin 

-4  Pale 
/ertical 
B&W 
Comic 

Days 
of  Weak 
Color  is 
Available 

Color  Standard  Closini  Nick-  Is  Mast- 

Used  in  Proc-  Mix  Days  in  Progs  Can  Sth  eled  head 

Editorial  ess  Special  Advanct  and  Hot  Patch  Cyl.  Press  Man- 
Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 

CALIFORNIA  (Cont.) 

I.OS  Angeles  Examiner  (i) 

1000 

$6101)  1000 

$300 

1000 

$190 

No 

All 

Yes 

Yes 

Yes 

3 

Yes 

No 

No 

Yes 

No 

IsOs  Angeles  Herahi-Kxpress 

1000 

$640 

1000 

$300 

1000 

$890 

No 

All® 

Yes 

Yes 

Yes 

3 

«-« 

Yes 

No 

No 

Yes 

No 

Los  Angeles  Mirror  News 

1000 

$4b6 

1000 

$833 

1000 

$i70 

No 

All 

No 

Yes 

Yes 

$ 

l-« 

Yes 

No 

No 

Yes 

No 

laos  Angeles  Times 

1000 

$66.4 

1000 

$330 

1000 

$433® 

No 

SMTWTK®  No 

Yes 

Yes 

i 

1-3 

Yes 

No 

Yes 

Yes 

No 

Marysvilfe>Vuba  C'ity  Appeiil- 
Democrat 

None 

$88.50 

No 

All 

Yes 

Yes 

Yes 

t 

t-i 

Yes 

No 

No 

No 

No 

Merced  Sun*Star 

600 

$48 

No 

.All 

No 

No 

Yes 

3 

l-i 

Yes 

?'■'» 

No 

No 

Yes 

Modesto  Bee 

080 

$107 

980 

$83 

360 

$33 

Yes 

All 

Yes 

Yes 

Yes 

i 

No 

Yes 

No 

No 

Yes 

Monrovia  News-Piist 

480 

$70 

480 

$85 

No 

All 

Yes 

Yes 

Yes 

i 

«-« 

No 

No 

No 

No 

No 

Monterey  Peninsula  Herald 

000 

75':^ 

600 

600 

i5% 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Mountain  View  Regi-.ter*lieader 

1000 

$.30 

No 

MTWTF 

No 

No 

No 

3 

No 

No 

No 

No 

No 

f  Minimum  chargrs  of  1100;  $75;  $50  reaprctively. 

For  over  1500  lines  minimums  of  $500;  $500;  and  $285  respectively. 
Sunday  minimum  $800;  $700;  $600  respectively. 

®  3-day  option  $540;  S-day  option  $190. 

®  No  multi-color  Thurs. 


0  Sunday  $600;  1  C  and  B  only  (Fri.  and  Sun.;  available  only  in  Women*8,  Drama 
and  Real  Estate  sections  Sundays. 

0  Full  page  2S%, 

0  Multi-color  Monday.  Tuesday. 

0  No  multi-color  Wed.,  Thurs. 


Napa  Register 

500 

33% 

Yes 

All 

No 

Yes 

Yes 

4 

<-< 

No 

No 

No 

No 

No 

No 

Dakland  Tribune 

Page 

$8.30 

Page 

$8.30 

1000 

85^; 

No 

All® 

No 

Yes 

$30 

4 

<-< 

No 

Yes 

Yes 

Yes 

Dcean-ide  BUde-Tribiine 

1000 

$30 

All 

7 

1-1 

No 

(Intitrio-rpUnd  Re|M>rt 

None 

$40 

No 

All 

Yes 

Yes 

No 

.8 

1-1 

No 

No 

No 

No 

No 

Oro\  illf  Mercurj'-Rcgister 

540 

$30 

No 

.All 

No 

No 

Yes 

< 

1-1 

No 

No 

No 

No 

No 

Oxnard  Press-Courier 

588 

40^i 

Yes 

All 

Yes 

Yes 

Yes 

4 

i-< 

No 

No 

No 

No 

No 

Palm  Springs  Desert  Sun 

toon 

3.5% 

All 

3 

Palo  Alto  Tiroes 

5H8 

$130 

388 

$90 

588 

$6.3 

No 

.All 

Yes 

Yes 

$13 

4 

1-1 

No 

Yes 

No 

No 

No 

Pasadena  Indepemk'nt  Star-News 

1000 

$^30 

1000 

$i00 

1000 

$150 

No 

.All 

Yes 

Yes 

Yes 

8 

<-< 

No 

Yes 

No 

No 

No 

Pomona  Progress-Bulletin 

560 

<3% 

No 

•All 

Yes 

No 

Yes 

3 

<-< 

No 

No 

No 

No 

No 

Redding  Record-Searchlight 

560 

$30 

No 

.All 

Yes 

Yes 

Yes 

3 

t-< 

No 

No 

No 

No 

No 

Redllands  Facts 

600 

.33% 

No 

All 

Yes 

Yes 

No 

3 

1-1 

No 

No 

No 

No 

No 

Redondo  Beach  Daily  Breeze 

360 

$l«) 

560 

$80 

360 

$40 

No 

All 

No 

Yes 

Yes 

3 

<-< 

No 

Yes 

No 

No 

No 

Rcdwo<»d  City  Tribune 

588 

$1<.3 

588 

$73 

588 

$30 

No 

All 

Yes 

No 

Yes 

3 

i-< 

No 

Yes 

No 

No 

No 

Richmond  Indepenth'nt 

588 

$.09  li. 

588 

$.07  li. 

588 

$.03  li. 

No 

.All 

Yes 

Yes 

Yes 

3 

<-< 

No 

Yes 

Yes 

No 

No 

Riverside  Press,  Enterprise 

1000 

$3.30 

560 

$36 

None 

$40 

No 

All 

Yes 

Yes 

Yes 

3 

<-< 

No 

Yes 

No 

No 

No 

Sacramento  Bee 

080 

$.16  li.®  980 

$.14  li.®  360 

$.1!  li.0  Yes 

.All 

Yes 

Yes 

Yes 

< 

<-< 

Yes 

Y«»s 

No 

No 

Y'es 

Sacramento  Union 

980 

$1.30® 

980 

$100® 

560 

$70® 

Yes 

All  ex  Sa 

Yes 

Yes 

Yes 

3 

1-1 

Yes 

Yes 

No 

No 

No 

Salinas  Californian 

1000 

63''i 

1000 

43^6 

640 

<5^i 

No 

.All 

Yes 

Yes 

Yes 

•i 

1-1 

Yes 

Yes 

No 

No 

No 

San  Bernardino  Sun  Telegram 

None 

$1.83 

None 

$93 

None 

$30 

No 

All 

Yes 

Yes 

Yes 

< 

i-'i 

No 

Yes 

Yes 

■No 

No 

0  Or  50%,  40%,  or  .10%,  whichever  is  larger. 

§ 

Minimul 

m  $10. 

0  2  C  and  B.  3  C  and  B  oo  Mob. 

,  Wed. 

only. 

Minimums  $250, 

$220  and  $150. 

San  Diego  Union  and  Tribune 

1000 

$6(HI 

1000 

$475 

1000 

$8.30 

No 

All® 

Yes 

Yes 

Yes 

4 

4-4 

No 

Yes 

Yes 

No 

No 

San  Fernando  Valley  Tinn^s 

1000 

$140 

1000 

$110 

600 

$48 

No 

All 

No 

Yes 

Yes 

3 

<-< 

Yes 

Yes 

No 

No 

No 

San  Francisco  Call  Bulletin 

1000 

$800 

lOOO 

$i73 

1000 

$<00 

No 

All 

Yes 

Yes 

Yes 

5 

<-< 

Yes 

Yes 

No 

No 

No 

San  Francisco  Chronicle 

1000 

80''i® 

1000 

60<:i® 

1  1000 

36%  ® 

Yes 

All® 

Yes 

Yes 

Yes 

< 

t-< 

Yes 

V'es 

No 

Yes 

No 

San  Francisco  Examiner 

Page 

$.43  li. 

P««e 

$.4.3  li. 

1000 

$.30  li. 

Yes 

All® 

No 

Yes 

Yes 

3 

1-1 

Yes 

No 

No 

No 

No 

San  Francisco  News 

1000 

$800 

1000 

$<30 

1000 

$180 

No 

All 

Yes 

Yes 

Yes 

< 

<-< 

Yes 

Yes 

Yes 

No 

No 

San  Gabriel  Valley  Tribune 

1000 

$140 

1000 

$103 

None 

$73 

No 

All 

No 

Yes 

Yes 

3 

<-< 

No 

No 

No 

No 

No 

San  Jose  Mercury,  News 

1000 

$335  i) 

1000 

$<10  D 

1  1000 

$160® 

$314 

All 

Yes 

Yes 

$10 

3 

<-< 

No 

Yes 

Yes 

No 

No 

San  Leandro  Morning  News 

1000 

$100 

1000 

$75 

1000 

$30 

No 

All 

Yes 

Yes 

$<3 

3 

S-3 

Yes 

Yes 

No 

No 

No 

San  Luis  Obispo  Telegram  Tribune 

Nf»ne 

$30 

None 

$<3 

No 

.All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

San  Mateo  Times  &  News  l^eatler 

1000 

73*:^ 

1000 

30''i 

640 

S3^i 

No 

.All 

Yes 

Yes 

No 

3 

4-4 

No 

Y’ea 

No 

No 

No 

San  Pedro  News  Pilot 

600 

$IId..36 

1  600 

$75 

600 

$37.50 

No 

All® 

Yes 

Yes 

Yes 

< 

<-3 

No 

No 

Yes 

No 

No 

San  Rafael  Independeiit-Joiirnal 

1000 

75''i 

lOOO 

30^0 

360 

3i% 

No 

All 

Yes 

Yes 

Yes 

3 

<-< 

No 

Yes 

No 

No 

No 

Santa  Ana  Register 

1000 

60''o 

1000 

30% 

1000 

33% 

No 

All 

Yes 

Yes 

Yes 

3 

<-< 

No 

Yes 

Yes 

No 

N.1 

Santa  Barbara  New.s-Press 

Page 

75% 

Page 

305i 

588 

<3% 

No 

All 

Yes 

No 

Yes 

1 

l-< 

No 

No 

Yes 

No 

No 

Santa  Crux  Sentinel 

560 

$105  1) 

560 

$70 

360 

$35 

No 

SMTWTF 

Yes 

Yes 

Yes 

3 

<-< 

No 

Yes 

No 

No 

No 

Santa  Maria  limes 

1000 

40%  ®  388 

<5*:^  i) 

No 

All 

Yes 

Yes 

$1< 

3 

1-1 

No 

No 

Yes 

No 

No 

Santa  Monica  Outlmik 

388 

$140 

588 

$100 

588 

$60 

No 

All 

No 

No 

Yes 

< 

«-< 

No 

Yes 

No 

No 

No 

Santa  Rosa  Press-DemfMTat 

1000 

7S% 

1000 

30% 

600 

33''i 

Yes 

All 

Yes 

Yes 

Yes 

7 

<-< 

No 

Yes 

No 

No 

No 

Sonora  Daily 

910 

$60® 

910 

$80  i) 

WF 

4 

<-< 

No 

0  Thurs.  evening  1  C  and  B  only.  0\Full  page  50%,  $0%  and  36%. 

0  Sunday  premium  $250;  $165;  $125.  0  No  3  C  &  B  Sunday. 

0  3  C  and  B  daily  except  Wed.  and  Thurs.  0  1  C  A  B  only  except  Sunday;  multiple  color  at  publisher's  option. 

0  Full  color  available  beginning  June  1,  1958.  0  Friday  premium  $40  and  $20. 

0  Or  $50  or  $35  minimum. 


Stockton  Record 

1000 

$.11  li.® 

1000 

$.09  li.® 

1000 

$.07|i.  ® 

No 

All 

No 

Yes 

Yes 

7 

<-< 

No 

Yes 

No 

No 

No 

Sunnyvale  Standard 

1000 

$30 

N.. 

All® 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Turlock  Journal 

None 

$<3 

No 

.All 

Yes 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

V^lejo  News-Chronicle  4c  Times- 
Herald 

360 

75':i 

360 

oe*"® 

560 

35% 

No 

All 

Yes 

Yea 

Yes 

7 

<-< 

No 

Yes 

No 

No 

No 

Ventura  Star-Free  Pis-s.- 

None 

$30 

No 

All 

Y'es 

Y'es 

Yes 

<•< 

No 

No 

No 

No 

Yes 

V  isalia  Timea-Drita 

None 

$90 

None 

$60 

None 

$30 

No 

All 

Yes 

Yes 

Yes 

< 

l-< 

No 

Yes 

No 

No 

No 

VV  hittier  News 

1000 

73%  ® 

1000 

30^i® 

600 

<5%® 

No 

All 

No 

Yes 

No 

<®  <-< 

No 

No 

No 

No 

No 

<Fof>tnotes  on  next  page.) 
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Newspapers  offering  ROP  color:  rates  and  data— Cont'd. 


S  Colors 
and  Black 
Min. 

Size 

S-  2  Colors  2-  1  Co'or 

lolor  and  Black  Color  and  Black 
Pre-  Min.  Pre-  Min. 

mium  Size  mium  Size 

1-  y.  Page 
Color  vertical 
Pre-  B  &  W 
mium  Comic 

Dayi  Color  Standard  Closing  Nick-  ItMast- 

of  Week  Used  in  Proc-  Mix  Daysin  Progs  Can  Sth  eled  head 

Color  is  Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  Press  Man- 
Available  Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 

COLORADO 

Boulder  Camera 

1000 

$65 

Yes 

All 

No 

^’eH 

No 

7  l-<  No  No  No  No  No 

Colorado  Spririffs  Free  Press 

1000 

$60 

No 

All 

Y’es 

Yes 

No 

<  1-1  No  No  No  No  No 

Colorado  SpritiKs  Gazette  Teleffraph 

Pajre 

$.100 

Page 

$<00 
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$60 

Yes 

All 
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Y'es 

Y’es 

<  1-4  Y'es  Yes  Yes  No  No 

Denver  Post 

1000 

50''i 

1000 

40''e 

1000 

<5% 

Ye« 

All 

Yes 

Y'es 

Y’es 

7  <-<  A'es  No  A’es  A'es  No 

Denver  Rocky  Mt.  News  (tabloid) 

1000 

$610 

1000 

$<I0 

1000 

$160 

No 

All 

Yes 

No 

Yes 

5  <-<  No  No  No  Y'es  No 

Ft.  Collins  Coloradoan 

None 

$60 

None 

$.60 

No 

All 

Y.s 

Y’es 

No 

8  1-1  No  Y'es  No  No  No 

Grand  Junction  Sentinel 

Page 

7S''l 

Page 

50% 

1000 

<4% 

No 

All® 

Yes 

Yes 

No 

4  1-1  No  Yes  No  No  Y'es 

Greeley  Daily  Tribune 

1000 

$<0 

No 

M  TWFS 

No 

Yes 

No 

3  l-<  No  No  No  .No  No 

Pueblo  StAr>Journal  Chieftain 

000 

$75  i) 

(too 

$.50  4) 

No 

.\ll® 

No 

Yes 

Yes 

10  1-1  No  Y’es  No  No  N«i 

SterlinK  Advocate 

IIMMI 

<5% 

Yes 

All 

Y’es 

Yes 

No 

3  <-<  Yes  Yes  No  No  No 

CONNECTICUT 

Bridjreport  Herald 

1000 

.60'' c 

No 

Sun. 

Yes 

Yes 

Aes 

4  4-J  Y’es  Y’es  No  No  No 

Danbury  News-Times 

1000 

$90 

1000 

$60 

No 

All 

Yes 

Aes 

Yes 

7  4-4  No  Y'es  Y’es  No  No 

Greenwich  Time 

1000 

63V<% 

Yes 

MTu 

Y’es 

Y’es 

\*es 

4  1-1  No  No  No  No  No 

®  Except  Wed,  (?)  Minimum  charge 

®  Except  Sunday. 

$50.  0  Three  days  two  colors;  four  days 

0  Minimums  $180,  $155  and  $100. 

on  3  C  and  B.  0  Over  1000  lines  40%  and  25%  extn. 

0  Two-day  leeway  requeMed. 

Middletown  Press 

1000 

50%® 

1000 

33H%®No 

MTWF 

Yes 

Yes 

Y’es 

4  4-4  No  No  Yes  No  Y'es 

New  Haven  Journal-C’ourier 

HOO 

$88.  <0 

.MTW 

7  <-<  Yes 

DELAWARE 

Wilmin^on  News  Journal 

Page 

$450 

1000 

$.600 

1000 

$1.50 

No 

All 

Y’es 

Yes 

No 

7  1-1  No  Y’es  No  N‘i  N't 

DISTRia  OF  COLUMBIA 

News  (tabloid) 

600 

$.650 

000 

$<.50 

000 

$1.50 

No 

All 

Yes 

Yes 

Yes 

3  l-<  No  No  Ni  Ni  A.. 

Washinirton  Post  &  Times  Herald 

1500 

$600 

1000 

$400 

1000 

$<75 

All 

Yes 

Yes 

Ye, 

8  4-6  Y'es  Yes  Y'es  Y'es  V  i 

FLORIDA 

Rra<leDton  Herald 

1000 

$60 

No 

At  Tb  K 

No 

Yes 

Yes 

4  :l-3  Y’es  Y’es  No  No  No 

Daytona  Beach  News,  Journal 

600 

$156 

mo 

$104 

000 

Yes 

All 

Y’es 

Yes 

Aes 

7  1-3  Y’es  Y’es  Yes  No  No 

Fort  l..auderdale  Daily  News 

1000 

1000 

6.5%  ® 

1000 

<5%® 

Yes 

All 

Yes 

Yes 

Aes 

:1  4-4  No  No  No  No  No 

Ft.  Myers  News-Press 

1000 

$uo 

1000 

$95 

1000 

$45 

No 

All 

Y’es 

Yes 

Yes 

.3  4-4  No  No  N<»  No  No 

Ft.  Pierce  News-Tribune 

1000 

35%  ® 

No 

All 

No 

Y’e.4 

Y’es 

.6  <-<  No  No  No  No  No 

Gaines\ille  Sun 

1000 

$65 

Yes 

.All® 

No 

Y’es 

Y'es 

3  4-4  No  Yes  No  No  Y’es 

Jacksonville  Journal 

1000 

35% 

No 

All 

No 

Y’es 

Aes 

<  <-<  No  No  No  No  No 

Jacksonville  Times  t'nion 

Page 

50'"J; 

Pagv 

KKMt 

40% 

No 

.All 

No 

No 

Yes 

to  1-1  No  Yes  No  No  No 

laukeland  Ledeer 

1000 

No 

All 

Yes 

Y’es 

No 

3  4-4  Y’es  Yes  No  No  No 

Marianna  Jackson  County  Florhlian 

1000 

.60% 

Ye.s 

.All 

No 

Y'es 

Yes 

10  1-4  Y'es  No  No  No  No 

Melbourne  Times 

1000 

60% 

All 

3 

Miami  Herald 

None 

$600 

None 

$400 

Ndme 

$<00 

Yes® 

.All® 

Yes 

Y’es 

Yes 

7  1-4  Yes  Yes  N.  Yes  No 

Miami  News 

None 

$4000  None 

$650 

None 

$<00 

Y'es 

.All 

Yes 

Y’es 

Yes 

7  3-6  Yes  Y'es  Yes  Yes  No 

Miami  Beach  Sun 

560 

$50 

Yes 

All 

No 

Yes 

Yes 

1  1-1  Y’es  Y’es  Yes  No  No 

Ocala  Star-Banner 

1000 

65% 

No 

All 

No 

No 

No 

3  1-1  No  No  No  No  No 

Orlando  Sentinel  Star 

1000 

$<75 

1000 

$«5 

1000 

$175 

No 

All 

Yes 

Yes 

Y'es 

7  4-4  Y'es  Y'es  No  Yes  Y’e-v 

0  Minimum  charge  $90  and  $.50. 
0  Minimum  charge  $65,  $55  and 
0  Minimum  charge  $35. 

Three-day  leeway  required. 

140. 

0  Sunday  only. 

02  C  and  B,  3  C  and  B  Thurs.,  Fri.,  Sun.,  only. 

0  325  in  Wed.  Food  Section  or  5-day  option. 

Panama  City  News  Herald 

1000 

35% 

1000 

30% 

No 

All 

Yes 

Y'es 

No 

10  1-1  No  Yes  No  No  No 

Pensa<N»la  New.H-Journal 

1000 

50% 

1000 

40':c 

1000 

35% 

No 

All 

Yes 

Y’es 

Yes 

4  <-<  Nil  No  No  No  .No 

St.  Au^stine  Record 

980 

<5% 

No 

All 

No 

No 

$10 

<  1-1  No  No  No  No  No 

St.  Petersburg  Independent 

1000 

$175 

1000 

$1<5 

1000 

$75 

Yes 

All 

Yes 

Y’es 

Yes 

3  3-3  No  No  No  No  .No 

St.  Petersburg  Times 

1000 

$«5 

1000 

$175 

1000 

$1<5 

Yes 

Til  F-SS 

Yes 

Yes 

Y'es 

14  4-4  Yes  No  No  No  No 

Sarasota  Herald-Tribune  Journal 

1000 

$90 

1000 

$60 

Yes 

All 

Y’es 

Y’es 

Y'es 

3  1-1  No  Y’es  No  No  No 

Sarasota  News 

lUO 

$90 

11<0 

$65 

\uo 

$40 

Y'es 

.All 

Y’es 

Y'es 

Y’es 

4  4-4  Y'es  Y'es  Yes  No  No 

Tampa  Times 

1000 

$170 

1000 

$1.65 

1000 

$100 

Yes 

.All 

No 

Y'es 

Yes 

4  1-1  Y’es  Yes  No  No  No 

Tampa  Tribune 

1000 

$600 

1000 

$<50 

1000 

$<00 

Yes 

All® 

Y’es 

Yes 

Yes 

7  l-l  No  No  No  No  No 

Winter  Haven  News-Chief 

Page 

$65.86 

Su  Th 

7  1-1  No 

GEORGIA 

Albany  Herald 

1000 

<5% 

Y’es 

All 

No 

Y’es 

No 

3  4-4  Y’es  No  No  No  No 

Atlanta  Constitution  Journal 

1000 

$600 

1000 

$600 

1000 

$450 

No 

All® 

Yes 

Y'es 

Y’es 

7  3-3  No  No  No  Yes  No 

.\ugusta  Chronicle-Herald 

1000 

$1<5 

Yes 

All 

Yes 

Yes 

Yes 

7  1-1  Yes  Yes  No  No  No 

Columbus  Ledger  Enquirer 

1000 

$175 

1000 

$1<5 

1000 

$75 

Yea 

All 

Yes 

Yes 

Yes 

4  l-l  No  Yes  No  No  No 

Macon  News,  Telegram 

'i  Pg.  $1.65 

No 

MTWTF'S  .)  No 

Y’es 

Y'es 

1  l-l  No  No  No  No  No 

Moultrie  Observer 

1000 

$35 

Y’es 

All 

No 

Y’es 

No 

3  1-1  No  Yes  No  No  No 

Savannah  News-Press 

1000 

$135®  Yes 

All 

Yes 

Y’es 

Y’es 

4  l-l  Y'es  Y'es  No  No  Yes 

Thomasville  Times-Enterprise 

1000 

$80 

1000 

$50 

No 

All 

No 

Y’f's 

Y’es 

3  <-<  No  No  No  No  No 

West  Point  Valley  Times-News 

None 

45% 

None 

35% 

None 

<5% 

Yes 

All 

No 

Y'es 

No 

7  1-4  No  No  No  No  No 

0  2  C  and  B.  3  C  and  B  in  leas  than 
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0  Except  Thura. 
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p.m.  and  Fri.  a.m. 

Fri.  and  Sun. 
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offers  you  a  greater  variety  of  R.O.R  colors 


The  Man  from  Morrill  can  supply  you  with  the  exact 
colors  you  need  to  meet  advertisers’  requirements— 
whether  they’re  ANPA-AAAA  Approved  Standard 
inks  or  special  R.O.P.  colors. 

He  also  offers  the  convenience  and  technical  as¬ 
sistance  of  the  Morrill  Blending  Systems.  Morrill’s 
nation-wide  network  of  color-matching  and  delivery 
services  assures  you  of  receiving  the  precise  colors 


you  need  to  meet  your  schedule  no  matter  where 
you  are  located. 

The  Man  from  Morrill  can  help  make  color  more 
profitable  for  you.  He  can  give  you  latest  news  on  inks, 
complete  series  of  color  books,  and  tank  brochures. 
Remember:  he's  backed  by  1 18  years  of  ink  formu¬ 
lation  experience  and  laboratory  and  pressroom  re¬ 
search.  Why  not  talk  to  him  about  color  today? 


1 


Geo.  H.  Morrill  Company 

A  Division  of 

Sun  Chemical  Corporation 

750  Third  Avmiu*,  N«w  York  17,  N.  Y. 


BRANCHES;  Chicago  *  CUvaland  *  Ft.  Worth  *  long  Island  City 
Los  Angolos  *  Norwood,  Mass.  ’  Philadolphia  *  Portland,  Oro. 
San  Francisco  '  Soattio  *  Detroit,  Mich.  *  Groonsboro,  N.  C. 
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Hoe  engineering  with 


i 

EDITOR  ac  PUBLISHER  for  March  29,  1958 


Local  advertising  and  ROP 
color  get  a  tremendous  iin|>etus 
from  Hoe's  "living  newspa[j€r"  m 
stage  setting.  World  famous 
designers  create  for  Hoe  ward¬ 
robes  in  ROP  colors;  fashion 
models  dramatize  the  power  of 
color  in  newspapers. 


L 


HOE  AT  THE 
TRADE  SHOWS: 


w  four  Ciiral  |laprr  i  |four  i£nral 

..  WWIJiaMM-SftwWt  ce«t  ttUM  utt  OTmII  mmm ;  Moaf  IUMM-tO«n>  cow  IM«  »•«»  otMia  MMMMM 

COLOR  SELLS  EVERYTHING'  Smi  siiuid«(Fmp  mocess  couk 

PUT  IT  TO  WORK  FOR  YOU 


Hrwieniktf 
tm  Fmtyi’t  S^it‘Kun  Te9\ 


i  A*U*r  lUU  M.'ii  Kra.Irr-  ^  ^  . 

»Ur<l.r  Hwi. 


f^oior  Put*  '<*«•  Sttlt  f  hiijiii- 
Into  Ainu'it  ut 


'itaiirinrd  Rit!  ifluv.  Yellow 
I  'tin  Hepriiducf  ThvSpeetrum 


5< 


□^ELLS 

EVERYTHING 


PUT  IT  TO  WORK  POR  VOUl 


HOE  MAKES  A  MOVIE: 

"Color  Sells  Everything,”  a  30-minute  film  in  sound  and 
color,  has  been  produced  by  the  Hoe  Company  to  help 
newspapers  promote  local  advertising  and  the 
enormous  selling  impact  of  their  ROP  color.  Hoe  makes 
this  film  available  without  charge  to  any  newspaper. 


HOE  IN  THE  TRADE  PRESS: 

Hoe  ads  drive  home  the  importance  of  local 
newspapers  and  emphasize  the  added  sales 
magic  of  ROP  color. 

HOE  ENGINEERING  WITH  A  PLUS. ..YOURS  FOR  19581 

editor  at  PUBLISHER  for  March  29,  1958 


910  Emt  ISOrii  StrMt,  N«w  York  S4,  N.  Y. 
Bronchn:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO 


Newspapers  offering  ROP  color:  rotes  and  data— Cont'd. 


S  Colors  S-  2  Colors  2-  1  Color  1-  'APw  Days  Color  Standard  Closing  Nick- Is  Mast- 

and  Black  Color  and  Black  Color  and  Black  Color  Vertical  of  Week  Used  in  Proc-  Mix  Days  in  Progs  Can  Sth  eled  head 
Min.  Pre-  Min.  Pre-  Min.  Pre-  B&W  Color  is  Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  Press  Man- 

Size  tnium  Size  mium  Size  mium  Comic  Availabie  Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  da'o-y 


Hilo  Tribune-Herald 

COO 

Ye.s 

■All 

Yw 

Yes 

Ym 

1 

*-« 

No 

Yes 

No 

No  Nr. 

Honolulu  Advertiser 

1000  *130®  1000 

*li5® 

500 

*100® 

Ym 

.-Ml 

Yes 

Yes 

Yes 

7 

i-i 

No 

No 

No 

No  No 

Honolulu  Star-Bulletin 

1000  *183  KXH) 

*130 

588 

*1<0 

Yes 

.\ll 

Yes 

Yes 

Yes 

7 

i-i 

T'e.s 

Yes 

No 

No  No 

Lewiston  Tribune 

None 

♦0%® 

No 
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No 

No 

*3 

s 

*-* 

No 

No 

No 

No 
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Pocatello  Idaho  State  Journal 
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No 
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No 

No 

Yes 

8 
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No 
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No 
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1000 
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*-* 
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No 

No 

No 

No 

lUINOIS 
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1000 
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No 

Yes 

No 
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No 

No 
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Page 
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No 
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Ontralia  Sentinel 
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No 
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('hampai^-Urbana  News  Gazette 
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Yes 
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Yes 

4 

1-1 

No 

No 

No 

No 
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<  hirago  American 

1000 

*350 

No 

MTWTK 

Yes 

Yes 

Yes 

« 

1-1 

Yes 
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No 

Chicago  Daily  Drovers  Journal 

Pii)?e 
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Page 
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1000 

*40 

No 

All 

No 
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1-* 

No 
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No 
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No 

Chicago  Daily  News 
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Page 
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No 

All® 
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14 

*-8 

Yes 
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(  hicago  Sun-Times 
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1*00  1) 
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14 
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('hicago  Tribune 

Page 
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No 

All 

Yes 
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No 
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No 

Dixon  Telegraph 
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kipg. 
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No 
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Harrisburg  Register 
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No 

No 

No 

« 

1-1 

No 

No 

No 

No 

No 

Juliet  Herald-News 

Page 
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*83 

1000 

*73 

N.i 

SMTWS 
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*-* 

No 

Yes 

No 

No 

Y'es 
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No 
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Yes 
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(Mtawa  Republican-Times 
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All 
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Pekin  Times 

None 
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MTWhS 

No 

Yes 
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Page 
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*1*3 
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•All 
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St.  laoiiLs  Daily  Livest<x:k  Reptirter 

Piige 

*1*0 

Page 

*80 

1000 

*40 

No 

All 

No 

Yes 

Yes 

10 

1-* 

No 

Y’es 

No 

No 

No 

Springfield  State  Journal  &  Register 

«*40 

1000 

*183 

1000 

*1*0 

No 

All 

Y\*s 

Yes 

Yes 

3 

8-8 

No 

No 

Yes 

No 

No 

Sterling  (lazettc 

588 

«%® 

No 

All 

No 

Yes 

Yes 

* 

*-* 

No 

No 

No 

No 

No 

Taylorville  Brzxze-IVurier 

None 

*30 

None 

**.3 

Yes 

All 

No 

Y’es 

No 

3 

1-1 

YVs 

Y.-S 

•No 

No 

No 

Waukegan  News-Siin  ...  ...  ...  ...  .  ...  .  .  . 

'T)  Tliree-day  leeway  required  2  C  and  B,  3  C  and 
Moline  Dif-patrh  and  Ko<-k  Liand  Argus  sold  ii 

B. 

1  combination. 

-Minimum  charge 

$1>.3. 

INDIANA 

Bedford  Times-Mail 

lOOO 

*43 

YVs 

M'H'S 

N.> 

No 

No 

l-< 

No 

No 

No 

No 

No 

HltMjtiiington  llt-rald-TcIeplMme 

1000 

«45 

No 

M'l'WKS 

N<i 

Yes 

Y'es 

< 

i-i 

No 

Yes 

No 

No 

No 

(Vliimbus  Rt‘publican 

None 

*8.3 

None 

$.50 

Yes 

All 

Y’es 

Y'es 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Connersvillc  News-Kxatuiner 

580 

50% 

No 

All 

Y’es 

No 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

KIkliart  Truth 

1000 

*5'‘i 

No 

All 

Yes 

Yes 

Y’es 

4 

*-* 

Yes 

Yes 

No 

No 

No 

Kvansville  ('oiirier-Press 

Page 

55  t 

KMMJ 

.>0^0 

1000 

45'' i. 

No 

All 

Yes 

Yes 

No 

4 

1-1 

No 

■No 

No 

No 

No 

Fort  Wayne  Juurnal-G.azetle 
News-Sentinel 

Page 

*5*9.76 

Page 

*4*3.81 

1000 

80%  ® 

No 

All 

Y'es 

Y'es 

Yes 

7® 

1-* 

No 

Y'es 

No 

No 

No 

Frankfort  Times 

Page 

*10.3.84 

No 

All 

No 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

Gary  Post-Tribune 

*790 

»*00 

*790 

$170 

1000 

*110 

-No 

All 

Yes 

Yes 

Yes 

5 

*-* 

Y'es 

No 

No 

No 

No 

Goshen  News 

1000 

*76 

1000 

*36 

1000 

*81 

No 

All 

Yct 

Yes 

Yes 

*-* 

No 

Y’es 

No 

No 

No 

Indianapoli'-  Star  and  Nows 

1000 

*.300 

1000 

*400 

1000 

«;I00 

No 

All® 

Y'es 

Yes 

Yes 

7 

*-* 

Yes 

No 

No 

No 

No 

IndianafMvIi-i  Times 

1000 

*800 

1000 

**80 

1000 

*160 

Yes 

.All 

\'es 

Y'es 

Yes 

* 

*-* 

No 

Y’es 

Y'es 

No 

No 

iaafayette  Journal  &  Courier 

1000 

*80 

Yes 

MTWTK 

No 

Y'es 

No 

3 

1-* 

No 

No 

No 

•No 

No 

lx>gans;Mtrt  Pharos  Tribune  &  Prtvss 

1000 

*90 

1000 

*30 

No 

All® 

Yes 

A’ea 

Y'es 

8 

1-1 

No 

No 

No 

No 

No 

Marion  (Chronicle,  liCader-Tribune 

None 

*60 

No 

All 

Yes 

No 

No 

1 

*-* 

No 

No 

No 

No 

Yes 

Michigan  City  New.s-Dispatch 

1000 

*130 

1000 

*100 

1000 

*30 

Yes 

MTWh’S 

Yes 

Yes 

Yes 

4 

*-* 

YVs 

Yes 

No 

No 

No 

New  .Albany  Ledger  and  Tribune 

588 

50% 

.No 

All 

No 

Yes 

Yes 

4 

1-* 

Y'es 

No 

No 

No 

No 

New  Castle  Courier-Times 

None 

*1*0 

None 

*60 

No 

TiiWK 

Yes 

Y’es 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Peru  Tribune 

None 

*103 

None 

*70 

None 

$.85 

No 

All 

Yes 

Yes 

Y'es 

* 

1-1 

No 

No 

No 

No 

No 

FJynjouth  Pilot  News 


0  Minimum  charge  $150. 

0  Ten  days  for  2 

C  and  3  C  &  B. 

®  Ear 

opt  Saturday. 

X  Colors 

* 

2  Colors 

2- 

1  Color  1- 

Vt  Page 

Days 
of  Vmk 

Color  Standard 

Closing 

Nick-  IsMast- 

and  Black 

Color 

and  Black 

Color 

and  Black  Color 

Vertical 

Used  in  Proc-  Mix 

Days  in  Progs 

Can  Sth  eled  head 

Min, 

Pre- 

Min. 

Pre- 

Min.  Pre- 

B&W 

Color  is 

Editorial  ess  Special  Advance  and 

Hot  Patch  Cyl.  Press  Man- 

Size 

mium 

Size 

mium 

Size  mium 

Comic 

Available 

Matter  Ink  Ink 

of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 

i 
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*  Waterless 


EVERY 

NEWSPAPER 

PRESS 

DESERVES 


*  Contactless 

*  Tubeless 

*  Trouble  Free 

*  Stepless 

*  Gearless 

*  Stationary 
Components 

*  Simple 

*  EflFicient 

*  Stable 


THE  HURLETRON  DC  PRESS  DRIVE 


Users  of  the  Hurletron  Press  Drive  will  find 
that  all  of  the  desirable  features  of  existinjr  AC 
and  D('  drives  are  incoriH)rated  with  the  dis- 
advantaj?es  eliminated.  At  the  .same  time,  im- 
portant  new  features,  e.xclusive  with  Hurletron, 
are  included.  Without  a  question  of  doubt,  these 
facts  place  the  Hurletron  DC  Press  Drive  easily 
ahead  of  the  field.  Modular,  compact,  com¬ 
pletely  unitized  for  newspaper  presses,  the 
Hurletron  provides  a  trouble  free  power  siq)- 
j)ly.  Find  out  about  the  Hurletron  DC  Unitized 
I’ress  Drive,  and  how  it  can  provide  an  efficient, 
lower  cost,  trouble  free  operation  on  your 
presses. 


*  Compact 

*  Easy  to  Add  On 

*  Reliable 

*  No  Special  Control 
Ventilation 

*  Rugged 

*  No  Cost  Penalty 
for  2/3  Speed 

*  Low  Cost,  Easy 
Installation 

*  Minimum  Sfate  Control 


HURlHROH 


Electric  Eye  Equipment  Company 


DANVILLE,  ILLINOIS 


53 


Newspapers  offering  ROP  color:  rotes  and  data— Cont'd. 


1  Colors 
ind  Black 
Min. 

Sin 

t-  2  Colors 
Color  and  Black 
Prt-  Min. 

mium  Size 

2-  1  Color 

Color  and  Black 
Prt-  Min. 

mium  Size 

*■ 

Color 

Pre¬ 

mium 

4  Paie 
/ertical 

B  &W 
Comic 

Days 
of  Week 
Color  is 
Available 

Color  Standard  Closing  Nick-  Is  Mast- 

Used  in  Proc-  Mix  Days  in  Progs  Can  Sth  cled  head 

Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  Press  Man- 
Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 

NDIANA  (Cent.) 

Seymour  Tribune 

1000 

$85 

1000 

$45 

No 

All 

Yes 

No 

$5 

4 

12 

No 

No 

No 

No 

No 

ShrlhyviUe  News 

1000 

$70 

1000 

$35 

Yes 

All 

Yes 

Yes 

Yes 

5 

2-2 

No 

No 

No 

No 

No 

iSouth  Bend  Tribune 

1000 

tSOI.84 

1000 

$258.72 

1000 

$105 

No 

All© 

Yes 

Yes 

Yes 

7 

2-2 

Y’es 

Yes 

No 

Yes 

No 

I^ain  Dealer  &  Times  Star 

600 

$35 

No 

All 

Yea 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

^^apsaw  Times-Union 

None 

$40 

No 

MTuS 

No 

No 

Yea 

7 

2-2 

No 

Y’es 

No 

No 

Yes 

IOWA 

Ames  Tribune 

588 

$30 

No 

All© 

No 

Yes 

Y’es 

3 

2-3 

No 

No 

No 

No 

No 

Burlington  Hawk-Eye  Gaiette 

1000 

$90 

1000 

$60 

No 

All 

Yes 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

No 

Cedar  Rapids  Gazette 

Page 

$250 

Page 

$200 

1000 

25%  0 

No 

All 

Yes 

Yes 

Y’es 

7 

2-2 

No 

No 

No 

No 

No 

tJouncU  Bluffs  Nonpareil 

1000 

$100 

1000 

$76 

1000 

$60 

Yes 

All© 

Yes 

Yea 

Y’es 

7 

2-2 

No 

Y’es 

No 

No 

No 

Davenport  Times-Democrat 

Page 

$232.80 

Page 

$232.80 

1000 

$90 

No 

All 

Yes 

Yes 

Yes 

3 

Yes 

Yes 

No 

No 

No 

Des  Moines  Register  &  Tribune 

2504 

$3500 

2504 

$3500 

1000 

$350© 

No 

All 

Yea 

No 

Yes 

6 

1-2 

Y’es 

Y’es 

Yes 

Yes 

No 

Kort  Dodire  Messenger  &  Chronicle 

1000 

45% 

1000 

35% 

1000 

25% 

Yes 

All 

Yes 

Yes 

Y’es 

2 

1-1 

No 

Y'es 

No 

No 

No 

Iowa  City  Press-Citizen 

1000 

$60 

1000 

$35 

No 

All 

Yes 

Yes 

No 

6 

No 

Y'es 

No 

No 

No 

Keokuk  Daily  Gate  City 

1000 

25%  0 

Yes 

MTuFS 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Mason  City  Globe-Gazette 

1000 

25% 

No 

All 

No 

Yes 

Yes 

2 

No 

No 

No 

No 

No 

Muscatine  Journal 

1000 

$28 

Yea 

All 

Yes 

Yes 

Y’es 

2 

1-1 

No 

Yes 

No 

No 

No 

Newton  News 

Page 

$47.04 

No 

MTWFS 

No 

Yes 

No 

6 

1-1 

No 

Yes 

No 

No 

No 

Uskaloosa  Herald 

Page  $105.88 

No 

All 

No 

No 

No 

3 

No 

No 

No 

No 

No 

Ottumwa  Courier 

1000 

40% 

1000 

30% 

1000 

25% 

Yes 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Perry  Chief 

Page 

50% 

No 

All 

No 

No 

No 

2 

1-1 

No 

No 

No 

No 

No 

©  Leeway  requested.  ©  Minimum  charge  $85. 

01 

C  &  B 

only  on 

Thurs. 

®  Sunday  premium 

gsoo,  gsoo  and  t3S0. 

©  Minim 

um  chsrge 

$25. 

Sious  City  Journal,  Tribune 

Page 

$238,140 

Page 

$238,140  1000 

25% 

Yea 

.411 

Yes 

Yes 

Y'es 

7 

2-6 

No 

Y’es 

Yes 

No 

No 

Spencer  Reporter-Times 

1000 

50% 

No 

.411 

No 

Yes 

Y’es 

2 

1-1 

No 

Yes 

No 

No 

No 

KANSAS 

Arkansas  City  Traveler 

1000 

35% 

Yes 

All 

Yes 

Yes 

Y’es 

2 

2-2 

No 

Y’es 

No 

No 

No 

Atchison  Globe 

1000 

$25 

Yes 

S4VTH 

No 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

No 

Coffeyville  Journal 

1000 

25% 

Yes 

All 

No 

Yes 

Yes 

2 

2-2 

No 

No 

No 

No 

No 

Fort  Scott  Tribune 

None 

$25 

Yea 

All 

Yes 

Yes 

No 

2 

1-1 

No 

No 

No 

No 

No 

Garden  City  Telegram 

1000 

$50 

1000 

$25 

Yes 

All 

Yes 

Yea 

Yes 

7 

2-2 

No 

Yes 

No 

No 

No 

Great  Bend  Tribune 

Page 

$75 

1000 

$30 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

Yes 

Yes 

No 

No 

No 

Hays  News 

1000 

65% 

1000 

50% 

Yes 

SMTuWTK  Yes 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

No 

Hutchinson  News 

2709 

$210 

2709 

$210 

1000 

$80 

Yes 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

No 

No 

No 

No 

Independence  Reporter 

1000 

$25 

No 

All 

Yes 

Yes 

No 

2 

1-1 

Yes 

No 

No 

No 

No 

Junction  City  Union 

1000 

$75 

1000 

$40 

Yes 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Kansas  City  Kansan 

1000 

$225 

1000 

$192 

1000 

$96 

No 

All 

Yes 

Yes 

Yes 

7 

1-1 

No 

Yes 

No 

No 

No 

Leavenworth  Times 

1176 

25% 

No 

All 

No 

No 

No 

3 

2-2 

No 

No 

No 

No 

No 

Manhattan  Mercury 

1000 

25% 

No 

All© 

Yes 

Yes 

No 

3 

2-2 

Yes 

No 

No 

No 

No 

Newton  Kanse" 

1000 

$25 

No 

All 

Yes 

Yes 

No 

3 

2-2 

Y’es 

Yes 

No 

No 

No 

Ottawa  Herald 

1400 

$35 

No 

MTWFS 

No 

Yes 

No 

3 

1-2 

Yes 

No 

No 

No 

No 

Parsons  Sun 

HPg 

25%  0  No 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Pittsburg  Headlight,  Sun 

1000 

25% 

No 

Tu  F  Sa©  No 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

No 

Pratt  Tribune 

H  Pft 

$50 

Yes 

All 

Yes 

Yes 

Yes 

4 

1-2 

No 

No 

No 

No 

No 

©  Except  Wed.  ©  Except  Friday  A.M. 

and  Saturday  P.M. 

©  Sunday  premium  $222.26. 

©  Minimum  $35. 

Topeka  Capital,  State  Journal 

1000 

$88 

No 

.411 

Yes 

Yes 

Y’es 

3 

1-1 

No 

No 

No 

No 

No 

Wichita  Beacon 

1000 

$225 

1000 

$225 

1000 

$135 

Yes 

All 

Yes 

Yes 

Yes 

3 

1-3 

No 

Yes 

Yes 

No 

No 

Wichita  Eagle 

1000 

$300© 

1000 

$275©  1000 

$175©  Yes 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

Y’es 

No 

No 

No 

WinBeld  Courier 

None 

25%  0  No 

All 

No 

Yes 

Y'es 

2 

1-1 

No 

No 

No 

No 

No 

KENTUCKY 

Ashland  Independent 

1000 

75% 

1000 

50% 

1000 

25% 

No 

.411 

No 

Yes 

No 

3 

3-3 

YVs 

Y’es 

No 

No 

Y’es 

Bowling  Green  Park  City  News 

1000 

25% 

No 

All 

No 

Yes 

No 

3 

1-2 

No 

No 

No 

No 

No 

Lexington  Herald,  Leader 

1000 

$125 

No 

All 

Yes 

Yes 

No 

7 

1-2 

No 

No 

No 

No 

Y’es 

Louisville  Courier-Journal,  Times 

1000 

$2750  Yes 

All© 

No 

Yes 

Yes 

4 

3-3 

Yes 

No 

No 

No 

No 

Middlesboro  News 

1000 

33H 

7c  Yes 

All 

Yes 

Y’es 

Yes 

3 

2-2 

No 

No 

No 

No 

Y’es 

Owensboro  Inquirer-Messenger 

1000 

33H%@  No 

All 

No 

Yes 

No 

3 

1-2 

Yes 

No 

No 

No 

No 

Paducah  Sun-Democrat 

Page 

$126 

Page 

$115 

1000 

$60 

No 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

Yes 

No 

No 

No 

LOUISIANA 

Alexandria  Town  Talk 

1000 

50% 

1000 

40% 

1000 

25% 

Yes 

All 

Yes 

Y’es 

Yes 

14 

2-2 

Y’es 

Y'es 

No 

No 

No 

Baton  Rouge  State-Times,  Advocate  1000 

$250 

1000 

$175 

1000 

$100 

No 

All 

Yes 

Yes 

No 

3 

2-2 

No 

Y’es 

No 

No 

No 

Lafayette  Advertiser 

1000 

35% 

No 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

Yes 

No 

No 

No 

Lake  Charles  American  Press 

1000 

«6% 

1000 

45% 

1000 

35% 

No 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

Yes 

No 

No 

No 

Monroe  News-Star,  World 

1000 

$120 

1000 

$95 

1000 

$65 

Yes 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

No 

Yes 

No 

No 

New  Orleans  Item 

1000 

35% 

1000 

30% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

2 

2-2 

No 

No 

Yes 

No 

No 

New  Orleans  Xlmes-Picayune  &  States  1000 

$4000  1000 

$4000  1000 

$2200  No 

All© 

Yes 

Y'es 

Yes 

7 

1-1 

Yes 

No 

No 

Y'es 

No 

Opelousas  World 

1000 

$35 

No 

All 

Yes 

Yes 

No 

4 

2-2 

OFFSET 

No 

No 

Shreveport  Journal,  Times 

1000 

$250 

1000 

$200 

1000 

$125 

Yes 

All 

Yes 

Yes 

Yea 

3 

2-2 

No 

Yes 

Y'es 

No 

No 

Q  Sunday  premiums  1225,  1200, 

1135. 

Frequency  discounts  available. 

©  Minimtun  ch^ge  $20. 

© 

Two-daya  leeway 

required 

for  2 

or  3 

:  A  B. 

®  Sunday  premium  $250. 

Minimum  charge 

i40. 

©  Except  Monday  A.M.  and  Sat.  P.M. 

t  Colors 

s- 

2  Colors 

2- 

1  Color 

1- 

y»  Page 

Days 

Color  Standard 

Closing 

Nick-  Is  Mast- 

and  Black  Color  and  Black  Color 

and  Blael 

Color 

Vertical 

of  Week 

Used  in 

Proc- 

Mix 

Days  in  Progs 

Can 

sth 

elel 

hud 

Mm. 

Pre- 

Min. 

Pre- 

Min. 

Pre- 

B&W 

Color  is 

Editorial  css  Special  Advance 

ark 

Hot  Patch  Cyl. 

Press  Man- 

Size 

mium 

Size 

mium 

Size 

mium 

Comic 

Available 

Matter 

Ink 

Ink 

of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datorT 
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Build  Circulation  and 


■■r 


Company 


S«0«  WKST  9«ST  STIIBBT 
CHIOAOO  SO. 


Don’t  Let  Your  Newspaper  Be  '’Color  Blind 


nu  iiofuiiuo  ffiiii  kiiouiifo 


Color  adds  impact,  builds  circulation  .  .  . 
and  is  profitable.  Our  experienced  staff  is 
available  at  all  times  to  assist  you  with  your 
planning  ...  so  make  your  move  away  from 
“color  blindness"  now— with  ROP  Gosscolor. 


A  Division  of  Miehte-Goss-Dexter,  Inc. 


In  this  age  when  color  enters  into  almost  every 
aspect  of  life,  the  demand  for  color  in  newspapers 
is  steadily  increasing  from  both  readers  and 
advertisers.  More  and  more  publishers,  large  and 
small,  are  finding  that  the  best  way  to  meet  this 
demand  is  ROP  GOSSCOLOR. 


From  its  inception,  effective  newspaper  color 
requires  careful  planning.  In  execution,  it  requires 
knowledge  and  skill  backed  up  by  the  most 
efficient  production  equipment. 


Here  is  where  Goss  answers  the  need.  Designed 
for  a  wide  and  flexible  variety  of  arrangements, 
ROP  Gosscolor  is  available  in  the  complete 
Goss  press  line  for  newspapers  in 
every  circulation  range. 


Newspapers  offering  ROP  color:  rates  and  data— Cont'd. 


S  Colors  3-  2  Colors  2-  1  Color  1-  Vi  Page  Days  Color  Standard  Closing  Nick- Is  Mast- 

and  Black  Color  and  Black  Color  and  Black  Color  vertical  of  Week  Used  in  Proc-  Mix  Daysin  Progs  Can  Sth  eled  head 
Min.  Pre-  Min.  Pre-  Min.  Pre-  B  &  W  Color  is  Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  Press  Man- 

Size  mium  Size  mium  Size  mium  Comic  Available  Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 


MAINE 


Aiifnista  Kennebec  4<>iirnAl 

1000 

$.in 

All 

No 

No 

No 

10 

1-1 

No 

No  No 

No 

No 

Ran^ror  Daily  News 

1000 

«J.)0 

1000 

$'i0() 

No 

All 
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The  Pontiac  Press 
has  been  rnnning  np  to 
4  colors  r.o.p.  daily 

for  over  22  years ! 


A  few  of  the  top  products  that  have  appeared 
in  4  colors  in  the  Pontiac  Press 


Stroh's  Be*r 


GMC  Trucks 


Butty  Crocker  Frosting  Mixes 
Duncan  Hines  Cake  Mixes 
Detroit  Sealtest  Products 
Wrigley’s  Super  Markets 
Champagne  Velvet  Beer 
Swift  Frosen  Fried  Chicken 
Kellogg  Sugar*Frosted  Flakes 


Dromedary  Cake  Mixes 
Sara  Lee  Coffee  Cake 
Lux  Toilet  Soap 
Standard  Oil  Co. 

GE  Vacuum  Cleaner 
RCA  Whirlpool  Washer 


NET  PAID  58,059 

74%  of  Press  homes  take  no  other  doily  paper 
and  88%  no  other  evening  newspaper 


Pontiac /  Michigan 

Sceloro,  Meeker  A  Scott,  New  York,  Philedelphie,  Chicago  end  Detroit 
Doyle  A  Hawley,  Sen  Francisco  and  Los  Angeles 
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2no  annual 

EDITOR  &  PUBLISHER 

ROP  COLOR  AWARDS 


To  emphasize  the  importance  of  ROP  Color  and  to 
impress  advertisers  and  agencies  with  growth,  effectiveness 
and  results  of  color  in  newspapers,  EDITOR  &  PUBLISHER 
is  repeating  its  sponsorship  of  the  COLOR  AWARDS 
COMPETITION. 

Last  year  145  newspapers  submitted  over  1,800  individual 
entries,  competing  for  twelve  awards.  The  judges  lauded  the 
high  level  of  excellence  of  all  entries.  The  winners  were  highly 
honored,  and  all  boasted  of  their  recognition  in  promoting 
color  advertising. 

Plan  to  enter  your  best  examples  of  color  reproduction  in  the 
2nd  annual  competition. 


RULES 


Entries  limited  to  national  ROP  color  advertising  placed  by  an 
advertising  agency,  and  appearing  in  daily  newspapers  between 
June  1,  1957  and  May  31,  1958. 

Tear  sheets  must  be  identified  and  labeled  as  to  color,  subject, 
circulation  classification,  newspaper,  date,  advertiser,  and  agency. 
Entry  fee  of  $5.00  must  accompany  entry.  Fee  permits  entry  of 
a  maximum  of  twelve  advertisments  in  either  3  colors  and  black; 
or  1  color  and  black.  Checks  should  be  payable  and  sent  to  ROP 


COLOR  CONFERENCE. 


Advertisements  must  be  representative  tearsheets,  from  edition 
runs.  Mount  with  Scotch  tape  on  1 8  x  24"  single-weight  mounting 
board,  with  label  in  lower  left  corner. 


DEADLINE 


Entries  must  be  received  by  July  1,  1958. 


WRITE  TO  ROP  COLOR  CONFERENCE,  Room  403,  141  East  44fh  Street. 
New  York  17,  N.  Y.  for  complete  rules  and  entry  blanks,  or  ..  . 


EDITOR  &  PUBLISHER 


1475  Broadway,  New  York  36,  N.  Y. 
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PLACE 


TIME 


PURPOSE 


AGENDA 


SPECIAL 

FEATURES 


— Waldorf-Astoria  Hotel,  New  York 


—September  15-16-17,  1958 


— To  explore  industry-wide  problems  of  printing 
R.O.P.  newspaper  color. 


— Practical  and  specialized  “how-to”  sessions  on — 
Designing  ROP  Color  Advertising 
Preparing  ROP  Color  Reproduction  Material 
Procedures  for  Producing  ROP  Color 
Advertisements 

Selling  ROP  Color  Advertising 
Merchandising  ROP  Color  Advertising 


— Announcement  of  the  winners  of  EDITOR  & 
publisher's  2nd  Annual  Color  Awards  (see 
details  on  opposite  page) 


— Make  reservations  NOW  for  all  the  advertising 
promotion,  editorial  and  mechanical  members 
of  your  “Color  Team”.  Send  reservations  and 
inquiries  to  Arthur  Brashears,  Secretary,  News¬ 
paper  ROP  Color  Conference,  Room  403,  141 
♦  East  44th  Street,  New  York  17,  N.  Y.  Telephone 

Murray  Hill  2-4268. 


ACTION 


Jointly  sponsored  by  the  American  Association  of  Newspaper  Representatives,  the  Advertising 
Agency  Production  Club  of  New  York,  the  Art  Directors  Club  of  New  York,  the  Association  of 
National  Advertisers,  the  American  Association  of  Advertising  Agencies,  Brand  Names  Founda¬ 
tion,  Inc.,  Newspaper  Advertising  Executives  Association,  and  the  Bureau  of  Advertising,  ANPA. 


AMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES 


\ 

I 


Chapters:  New  York  •  Chicago  •  Detroit  •  Philadelphia  •  Dallas 

Atlanta  •  Son  Francisco  •  Los  Angeles  •  Charlotte  •  Boston 

editor  ac  PUBLISHER  for  March  29,  1958 


59 


Newspapers  offering  ROP  color:  rotes  and  doto— Cont'd. 
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COLOR  PACKS  THE  WALLOP 
OF  A  SHILLELAGH 


In  city  after  city  across  the  nation  split  run  tests,  coupon  returns 
and  advertiser  comments  bear  out  the  fact  that  R.O.P.  news¬ 
paper  color  packs  a  mighty  wallop.  Color  increases  readership 
by  50%  to  1  50%  and  in  some  cases,  better  than  200%  over 
black  and  white  for  only  slight  additional  cost. 

In  The  Washington  Post  and  Times  Herald,  whieh  reaehes 
two-thirds  of  the  market,  advertisers  ran  buy  one  color 
and  black  for  a  lower  advertising  cost  per  1000  circula¬ 
tion  than  the  other  standard-size  newspaper  in  black  and 
while. 


420,000  Sunday  circulation  390,000  daily  circulation 

50*  t  more  circulation  than  any  other  Washington  paper 
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Reprasentad  nationally  by:  Sowyar,  Farguson,  Walkar  Com¬ 
pany— Naw  York,  Chicago,  Datroit,  Atlanta,  Philodalphio,  Son 
Francisco,  Los  Angalos,  Saattla. 
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O.  INSTALLATIONS 

stallotions  shown  aro:  (1)  The  main  plant,  where  the  Titan  interconti 


By  WILLARD  HASELBI  SH 

DMTn  r«t  BuliMW  !««>  Ultoc 

A  survey  of  top  manage¬ 
ment  of  125  Denver  area 
firms  shows  that  the  vast 
majority  believe  business 
will  be  better  than  ever  in 
1 1958 —  up  about  12  pet. 
from  record  1957. 

The  survey  was  conducted 
among  its  members  by  the  Den¬ 
ver  Sales  Executives  Assn.  It 
covered  a  cross-section  of  all 
types  and  sizes  of  metropolitan 
Denver  business  firms.  More 
than  half  of  the  companies  con¬ 
tacted  have  branches  scattered 
throughout  the  Rocky  Mountain 
Empire 

The  association  announced  it 
Is  distributing  the  results  of 
the  survey  to  press  assoeia- 
tions  and  business  magazines 
throughout  the  country  In  the 
belief  that  “the  optlmlsUc 
trend  of  thinking  of  these  solid 
Denver  area  business  leaders 
could  tip  the  scales  toward  an 
Increased  tempo  In  the  estab¬ 
lishment  of  new  Industries  In 
this  area." 

Emmett  Dignan,  president  of 
the  association  and  vice  presi- 
1  dent  of  the  U.  S.  National  Bank, 
had  this  comment  on  results  of 
'the  survey: 

I  “The  key  to  a  good  economy 
■  in  Denver  lies  in  diligent  and 


iiQUotionj  Shown  are:  U)  ine  mam  piam,  -  — _  in  uenvei  m  ^...6 

ctol  ballistics  missile  is  assembled;  (2)  the  cold  flow  laboratory,  where  UnjeUigent  salesmanship 
te  Titan  is  given  equipment  tests;  (3)  test  stands  for  "hot"  tests  ot  [ 
iton  tngines;  and  (4)  blockhouse  eg 
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FAIRCHILD 

news 


X^OMEN’S  X^  EAR  DAILY’S  an¬ 
nual  Summer  Fashion  Forecast  will 
be  ready  for  mailing  to  all  con¬ 
sumer  media  by  end  of  April.  Sees 
chemise  influence  extending  to  this 
year’s  swimsuits.  If  you’re  not  al¬ 
ready  on  the  mailing  list  and  wish 
to  receive  this  report,  send  your 
request  to  Fairchild’s  Publicity 
Department. 

Ed  Gold,  X^  OMEN’S  X\  EAR 
DAILX'S  fur  editor,  will  be  in 
Milwaukee  .Xpr.  15  to  address 
I  nited  Mink  Producers  Assn, 
meeting  at  Hotel  Schroeder  and 
Great  Lakes  Mink  Assn,  meeting 
at  Plankinton  Hotel.  He  will  aUo 
cover,  with  Milwaukee  news  staff. 
Mutation  Mink  Breeders  Assn,  ses¬ 
sions  on  .Xpr.  16.  He  returns  to 
New  Xork  Apr.  23  after  visiting 
fur  retailers  in  Milwaukee  and 
Chicago. 

Harry  Riemer,  e<litor,  and  Herman 
Shaps,  drv  goo<ls  editor,  of  DMI.X 
NEWS  RECORD,  travel  to  Holly¬ 
wood,  Fla.,  for  .Xpr.  10-12  conven¬ 
tion  of  American  Cotton  Manu¬ 
facturers  Institute  at  Hollywoo<l 
Beach  Hotel.  Also  covering  will  be 
Cheves  Ligon.  Charlotte,  N.  C., 
news  chief.  DAILY  NEWS  REC¬ 
ORD  will  be  flown  to  Hollywood 
each  day  for  distribution  at  meet¬ 
ings. 

“Editor  in  Italy,”  Louis  Good- 
enough’s  colorful  book  on  Milan’s 
home  furnishings  exhibition,  La 
Triennale.  is  on  the  presses  and 
will  be  out  by  the  end  of  .Xpril. 
The  author,  editor  of  HOME  FUR¬ 
NISHINGS  D.XILY,  has  supple¬ 
mented  his  original  newspaper  re¬ 
ports  with  additional  material  on 
liis  trip  to  Italy.  .Xvailable  from 
Fairchild’s  Business  Book  Division 
at  pre-publication  price  of  $3.25 
until  May  1;  regular  price,  $3.75. 

WOME.VS  WEAR  DAILY  col¬ 
umnist.  Kenneth  Collins,  will  serve 
as  moderator  of  a  panel  discussion 
sponsored  by  .Xssociated  Business 
Publications  dealing  with  market¬ 
ing  and  merchandising  problems. 
Seminar,  to  be  held  at  Hotel 
Roosevelt,  New  York,  .Xpr.  14,  will 
be  followed  by  presentation  of 
ABP’s  annual  merchandising  paper 
advertising  awards. 

DAILY  NEWS  RECORD’S  an¬ 
nual  “Father’s  Day  Issue”  will  be 
published  .Xpr.  15.  Chock-full  of 
fashion  and  merchandising  news, 
this  special  edition  will  help  re¬ 
tailers  get  their  share  of  the 
$350,000,000  in  retail  sales  ex¬ 
pected  for  Father’s  Day  this  year. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Weor,  Footwear  News,  Books. 


Named  Info  Director 
For  Alaskan  Service 

College,  Alaska 
Appointment  of  John  P. 
Thomson  of  Fairbanks  as  in¬ 
formation  director  for  the  Alas¬ 
ka  Agrrieultural  Extension  Serv¬ 
ice  and  Agricultural  Experi¬ 
ment  Station  has  been  an¬ 
nounced. 

Mr.  Thomson  formerly  was  a 
reporter  and  news  editor  for 
the  Fairbanks  Daily  News- 
Miner.  Previous  experience  in¬ 
cludes  general  assignment  and 
city  hall  reporting  for  the 
Middletotvn  (Conn.)  Press;  the 
managing  editorship  of  the 
Ridgewood  (N.  J.)  Herald- 

News;  and  writing  and  desk 
experience  with  the  New  York 
Times,  New  York  Journal  of 
Commerce,  and  the  Sjyringfield 
(Mass.)  Daily  News. 

For  the  past  two  years  he  has 
been  Alaskan  correspondent  for 
the  New  York  Times. 

*  «  * 

Bernardixe  Snx’DER,  fashion 
editor,  San  Francisco  (Calif.) 
K.ca miner  for  32  years  now — 
Italy’s  Star  of  Italian  Solidarity 
award  for  “work  in  furtherance 
of  arts  and  culture  in  Italy.” 

ii>  *  * 

Ri'ss  Herron,  fonner  editor 
;  of  the  Eastern  State  News,  a 
;  weekly  at  Charleston,  Ill. — new 
!  reporter  for  the  Springfield 
(Ill.)  Illinois  State  Register. 

*  *  * 

I  Larry  Gould,  assistant  city 
I  editor  of  the  Richmond  (Va.) 

News  Leader  for  the  last  four 
;  years — to  city  editor  of  the 
Roanoke  (Va.)  Times.  He  joined 
the  News  Leader  as  a  reporter 
in  1947. 

«  *  <•> 

Bruce  Roberts — to  the  photo¬ 
graphic  staff  of  the  Charlotte 
(N.  C.)  Observer.  He  was  with 
the  Tampa  (Fla.)  Tribune  for 
three  years.  He  will  replace 
Charlie  Kelly — to  the  Tom 
L'l-anklin  Studios  in  Charlotte. 
«  *  « 

I  Hugo  Germing,  sports  editor 
of  the  Durham  (N.  C.)  Sun — 
president  of  the  103-member 
Atlantic  Coast  Conference 
Sportswriters  Association. 

*  *  * 

Charles  J.  Lewin,  editor  and 
general  manager  of  the  New 
Bedford  (Mass.)  Standard- 
Tunes  —  honorary  degree  of 
Doctor  of  Letters,  New  Bedford 
Institute  of  Technology. 

*  *  ♦ 

Earl  Zalesky — from  assist¬ 
ant  circulation  manager  to  the 
new  post  of  administrative  as- 
!  sistant  to  Circulation  Director 
'  Huey  Stinson  of  the  Miami 
(Fla.)  News. 


personal 


JOLLY  WOGGONS — Three  of  the  four  Woggon  brothers  who  are 
artists  had  a  reunion  recently  in  Bill  Woggon's  ranch  studio  at  Santa 
Barbara.  Bill,  at  left,  does  the  "Katy  Keene”  comic  books;  Elmer,  center, 
is  the  creator  of  "Steve  Roper"  and  "Chief  Wahoo",  and  John,  right, 
is  chief  of  the  Toledo  Blade's  advertising  art  staff.  The  fourth  brother, 
Glenn,  also  is  a  Blade  artist. 


Herb  Smith,  HVifcWoo  (Ont.) 
Chronicle — president  of  the  Out¬ 
door  XX’riteis  of  Canada. 

eve 

Pierre  Vigeant,  fonner  pai-- 
liamentary  correspondent  of  the 
Montreal  (Que.)  Le  Devoir  — 
1958  journalism  award  ($250) 
of  St.  Jean  Baptiste  Society. 

*  ♦  ♦ 

Miles  Porter  III,  reporter 

for  the  Pueblo  (Colo.)  Chieftain 
and  Star-Journal — to  city  edi¬ 
tor  of  the  Chieftain,  succeeding 
Dayle  H.  Molen — to  Southern 
Colorado  editor.  Mark  Cardi, 

Colorado  Springs  (Colo.)  Free 
Press  police  reporter — to  Chief¬ 
tain  and  Stai’-Journal  news 
staff. 

a  a  « 

Joseph  Stell,  reporter  for 
the  Pueblo  (Colo.)  Chieftain 
and  Star-Journal — to  news  staff 
of  the  San  Jose  (Calif.)  Mer¬ 
cury  Neivs. 

a  a  a 

Wallace  Patterson,  man¬ 
aging  editor,  San  Leandro 
(Calif)  Morning  Nezvs — to  edi¬ 
tor.  Frank  W.  Kiefer,  city  edi¬ 
tor — to  news  editor.  Caroline 
Campbell,  reporter  and  former¬ 
ly  with  the  San  Francisco 
(Calif.)  Call-Bulletin  —  to  as¬ 
sistant  news  editor. 

a  a  a 

Wallace  Dobbins — to  acting 
managing  editor  of  the  Mont¬ 
rose  (Colo.)  Daily  Press,  suc¬ 
ceeding  Alan  Arnold — to  the 
Pueblo  (Colo.)  Chieftain  and 
Star-Journal  news  staff.  Mr. 
Dobbins  plans  to  remain  in 
Montrose  until  Fall  when  he 
will  teach  college  journalism. 

EDITOR  OC  PU 


James  D.  Cherry  appointed 
assistant  manager,  general  ad¬ 
vertising  department,  for  Mem¬ 
phis  Publishing  Company  — 
publishers  of  the  Commercial 
Appeal  and  Memphis  Press- 
Scimitar.  For  the  past  eight 
years  he  was  national  adver¬ 
tising  manager,  Newport  News 
(Va.)  Press  and  Times-Herald. 
*  *  « 

Robert  W.  Lee — from  editor 
of  the  editorial  page  to  man¬ 
aging  editor  of  the  San  Fran¬ 
cisco  (Calif.)  News.  Jack  Cas- 
TEL,  investigative  reporter — now 
editor  of  the  editorial  page.  Mr. 
Lee  began  working  for  the 
Scripps-Howard  paper  in  1933 
as  a  copy  boy. 

*  *  * 

Bill  Livingston  —  to  Oak¬ 
land  (Calif.)  Tribune  from  the 
Richmond  (Calif.)  Independent. 
Roy  Grimm — to  special  assign¬ 
ments  on  the  Tribune. 

*  Hi  * 

William  Mead — to  the  United 
Press  Richmond,  Va.,  bureau  for 
the  1958  Virginia  legislature 
session.  Murphy  McHenry  — 
to  the  UP  staff  in  Atlanta,  Ga. 

*  *  * 

Remo  Macchini — to  manager 
of  the  United  Press  Newspic- 
tures  bureau  in  Minneapolis,  re¬ 
placing  Gerhard  F.  Simmei^ 
transferred  to  Frankfurt,  Ger¬ 
many.  James  Warters,  formerly 
UP  staffer  at  Knoxville,  Tenn. 
— to  manager  of  the  UP  Jack¬ 
sonville,  Fla.,  bureau  succeed¬ 
ing  Dawson  Oppenheimer  — 
entered  the  insurance  business. 

IBLISHER  for  March  29,  1958 


mention 


James  C.  O’Neail,  formerly 
day  assistant  city  editor — now 
Western  Ontario  editor  of  the 
London  (Ont.)  Free  Press,  in 
new  nightdesk  plan.  Jerome  C. 
LoUGHLiN — fi*om  editor  of  the 
night  final  edition  to  assistant 
to  assistant  CE,  and  Malcolm 
B.  Brown  —  now  night  final 
editor. 

*  »  * 

Camille  McDonald,  fonnerly 
of  the  Chicago  (Ill.)  American, 
and  Jane  Gregory,  Chicago 
(Ill.)  Daily  Netcs — to  the  Chi¬ 
cago  (Ill.)  Snn-Times  as  society 
reporters. 

*  *  « 

Jean  Dingle,  Buffalo  (N.  Y.) 
Courier-Express  —  to  president 
of  the  Buffalo  Newspaper  Guild 

*  *  « 

William  S.  Hohsnon  Jr., 
former  Sunday  editor  of  the 
Rocky  Motint  (N.  C.)  Telegram 
— to  the  staff  of  North  Carolina 
Gov.  Luther  Hodges  as  research 
assistant. 


Daily  Wins  Case; 

Judge  Is  a  Witness 

Elizabeth,  N.  J. 

A  superior  Court  jury  found 
no  cause  for  action  in  a  $500,- 
000  libel  suit  of  Walter  H.  Bock, 
against  the  Plainfield  Courier- 
News. 

The  suit  was  decided  in  the 
newspaper’s  favor  by  a  11-1 
vote  of  the  all-male  jury. 

Mr.  Bock,  a  carpenter,  sued 
for  a  report  of  a  1955  court 
case  in  which  he  was  the  plain¬ 
tiff  and  won  $500  damages. 
Judge  Samuel  Chiaiwalli  of 
Somerset  County  Court,  who 
presided,  testified  in  the  libel 
trial  that  the  story  was  fair 
and  accurate. 

Mr.  Bock  asked  for  $250,000 
punitive  damages  and  $250,000 
compensatoiy  damages.  The 
couit  i-uled  no  malice  had  been 
proved  against  the  newspaper 
and  withheld  the  punitive  claim 
from  the  jury. 


I  editor 


Science  Course 

The  University  of  Wisconsin 
is  accepting  applications  for  its 
graduate  science  writing  assist- 
antships  program  for  the  next 
academic  year.  Students  will  re¬ 
ceive  training  in  writing  on 
scientific  topics  for  popular 
media  in  addition  to  pursuing 
studies  leading  to  advanced  de¬ 
grees  in  any  field  for  which  they 
are  qualified.  The  stipend  is 
$165  per  month  and  a  full  grad¬ 
uate  program  is  permitted. 

*  *  * 

Nadine  Panko,  w'omen’s  de¬ 
partment  of  the  Omaha  (Neb.) 
World-Herald — to  the  public  re¬ 
lations  department  of  Allen  & 
Reynolds,  Omaha  advertising 
agency. 

*  *  * 

Charles  Cari  so,  formerly  of 
CBS  News  and  later  city  editor 
of  the  Claremont  (N.  H.)  Daily 
Engle — to  news  staff,  Albany 
(N.  Y.)  Knickerbocker  Neivs. 

*  *  * 

Floyd  E.  Lankton,  farm 
news  coordinator  and  assistant 
to  the  news  editor,  Utica  (N.  Y.) 
Daily  Press — to  state  editor. 
Roge:i  Nadeax%  former  state 

editor — to  copy  editor. 

*  *  * 

Edward  Swietnicki,  former 
police  reporter,  Montgomery 
(Ala.)  Advertiser  and  copy 
reader,  Schenectady  (N.  Y.) 
Gazette  —  to  reportorial  staff, 
Albany  (N.  Y.)  Knickerbocker 
News. 

*  * 

James  P.  Crow,  foi  mer  sports 
editor  of  the  Klamath  Falls 

(Ore.)  Herald-News — to  sports 
editor  of  Roswell  (N.  M.)  Daily 
Record. 

*  *  * 

Eddie  Abeyta — to  photogra¬ 
phy  staff,  Albuquerque  (N.  M.) 
Journal. 

* 

F.  M.  Jay,  fonner  news  editor 
of  the  Las  Cruces  (N.  M.)  Sun- 
News  and  for  the  past  four 
years  editor  of  the  Corinth 
(Miss.)  Daily  Corinthian  —  re¬ 
joined  the  S-N  as  managing 
editor,  a  newly-created  position. 
*  *  * 

Keith  Green,  formerly  with 
the  Alamogordo  (N.  M.)  News 
and  the  Clovis  (N.  M.)  News- 
Journal — now  a  reporter  for  the 
Farmington  (N.  M.)  Daily 

Times  after  three  years  in  the 
Marine  Corps. 

*  *  * 

Dick  Wilbur,  Albuquerque 
(N.  M.)  Journal  reporter  in 
charge  of  the  capital  bureau  at 
Santa  Fe  for  four  years — re¬ 
signed  to  tour  Europe.  He  is 
succeeded  by  Bob  Tucker. 


600  Are  Expected 
At  Press  Club  Parly 

San  Bernardino,  Calif. 

A  charter  membership  ban¬ 
quet  of  the  new  Twin  Counties 
Press  Club  has  been  set  for 
April  26  at  the  Mission  Inn  in 
Riverside.  Six  hundred  persons 
are  expected  to  attend.  The 
speaker  will  be  Attorney  Gen¬ 
eral  Edmund  G.  (Pat)  Brown, 
who  is  seeking  the  Democratic 
nomination  for  goveinor. 

Twin  Counties  Press  Club  was 
recently  established  as  a  profes¬ 
sional  organization  for  news¬ 
men,  public  relations,  radio  and 
advertising  personnel  in  the  two 
counties.  It  is  the  first  organi¬ 
zation  of  its  kind  for  the  inland 
region  and  has  a  potential  ac¬ 
tive  membership  of  300,  accord¬ 
ing  to  Chairman  Arnold  H. 
Ismach,  courthouse  reporter  for 
the  San  Bernardino  Sitn-Tele- 


New  Soliolarship 
Posted  by  Paper 

Norfolk,  Neb. 

The  Norfolk  Daily  News  has 
established  a  $240  scholarship  to 
be  awarded  annually  to  a  high 
school  senior  who  plans  to  study 
journalism  at  the  University  of 
Nebraska,  Publisher  Jerry  Huse 
announced. 

The  new  grant  increases  the 
number  of  journalism  scholar¬ 
ships  available  to  freshmen  at 
the  University  to  12,  according 
to  Dr.  William  Hall,  director 
of  the  School  of  Journalism. 

*  *  * 

Gobind  Behari  Lal,  science 
editor  emeritus  of  the  Hearst 
newspapers — to  the  Los  Angeles 
(Calif.)  Examiner  science  staff. 


MR.  TWEEDY 


"Af«  you  tKo  9uy  th«f  s  boon  complolnin9  obouf 
titfin9  in  •  droft?*' 

From  coast  to  coast,  this 
2-colunm,  six-a-week  panel 
is  proving  a  sure-fire  hit! 

GENERAL  FEATURES  CORP. 

250  P«Hi  Av«..  Naw  York  17,  N.Y. 
Talaphona  No.:  YUkon  6-7625 
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Y'es 

~s~ 

i-i 

No 

Y’es 

No 

No 

No 

^  Pins  10%  of  b/w  rate. 

( 

T)  Minimum  charges 

$90  ai 

aj  565 

®  No  2  C  &  B  or  3  C  &  B 

on  Thurs.  P.M.  or  Fri. 

A.M. 

( 

2)  3  c 

&  B  Sunday 

only ; 

no  2 

bin 

Thurs.  and 

1  Sunday. 

Minimum  charge  190. 

rdina  Standard 

'4  Pg. 

*.50 

Yes 

All 

No 

Y'es 

Y’es 

a 

1-1 

No 

No 

No 

No 

No 

Cincinnati  Knqiiirer 

Page 

*.l.50® 

Page 

”*<i5® 

840 

”*150® 

”Nc7“ 

All 

Yes 

“Yes” 

“Ves  “ 

-  7“ 

i-i 

Yes 

No 

No 

"Yes 

N.I 

f  'incinnati  Po.st 

840 

*.3<5 

840 

*ii5 

840 

*140 

Yes 

.All 

A'es 

A'es 

Y’es 

^3 

i-i 

No 

No 

No 

Yes 

No 

('incinnati  Times-Star 

840 

*3<5 

840 

*«5 

840 

*140 

No 

All 

Yes 

A'es 

“Yes““ 

7 

i-i 

No 

No 

"N^ 

No 

No 

Circle ville  Herald 

600 

*50 

MTWFS 

No 

“YeT" 

No 

7 

1-4 

Yes 

No 

No 

No 

No 

Cleveland  News 

Page 

~*43a 

1000 

*160 

1000 

*100 

No 

Ml 

A'es 

A'es 

No 

5 

4-4 

No 

N^ 

A'es 

No 

No 

('leveland  Plain  Dealer 

Page 

*840 

Page 

*740 

1000 

»3«5 

AVs 

.Ml® 

Yes 

A'es 

Yes 

7 

3-3 

No 

Yes 

A'es 

"NT 

No 

Cleveland  Press 

Page 

*9634*0  ~ 

Page 

”^56.80 

1000 

*.350 

No 

All 

Yes 

“A^ 

Y’es 

10 

“3-.3 

Y’es 

Y’es 

“N’o 

No 

Columbus  (’itizen 

“lOOO 

*150 

A’es 

.All 

Yes 

Yes 

“VTT” 

~5 

4-4 

No 

“Yes 

No 

No 

No 

(olumbus  Dispatch 

“idob” 

”^350,1) 

lOOO 

*<50,1; 

~foo6 

*175® 

~N^ 

.Ml 

Y’es 

A'es 

Yes 

6 

4-4 

Yes 

No 

No 

Yes 

No 

Columbus  Ohio  Slate  Journal 

looo 

30^i 

1000~ 

1000 

No 

All 

AVs 

A'es 

Yes 

3 

1-3 

No 

Yes 

Yes 

No 

No 

(onneaut  News-Herald 

~ioo(t” 

wo 

Y'es 

MTWFS 

A'es 

No 

”7 

4-4 

No 

No 

No 

No 

No 

Dayton  Journal  Herald,  New> 

Page 

.55  (, 

Tal^ 

45'"  c 

lOtK* 

”35%” 

”No” 

All 

"Y^ 

A'es 

Yes 

7 

1-4 

Y’es 

A'es 

No 

No 

N.I 

Dover  Repf»rter 

^600  “ 

*45 

Y’es 

•YU® 

A'es 

A’es 

(5 

3 

1-4 

“No“ 

No 

No 

No 

“No 

Klyria  Chronicle-Telegram 

1000 

990 

lOfMr^ 

*70 

1000 

*.50 

”N<r' 

.Ml® 

A'es 

Yes 

Yes 

7 

4-4 

“No 

Yes 

No 

No 

Yej^ 

Findlay  Republican-Courier 

1000* 

*50" 

No 

All 

'No" 

"Y'es” 

No 

7 

1-1 

No 

No 

No 

No 

Y’e 

Fostoria  Review-Times 

~1000 

*50 

No 

All 

A'es 

Yes 

No 

5 

1-1 

No 

No 

No 

“No 

N.I 

Fremont  News-Messenjfer 

1000 

”*100 

T6oo“~ 

^.5 

1000 

*50 

No 

.Ml 

No 

A’es 

Y’l-s 

ib 

4-4 

No 

Yes 

No 

No 

No 

Hamilton  Journal-News 

Page 

60'‘c 

1000 

56''1 

lOtK) 

No 

All 

Y’es 

"Ye^"“ 

Yes 

4 

1-3 

No 

Yes 

No 

1?:.” 

“No 

fronton  Tribune 

”io<8t  “ 

*50 

No 

All 

"YY^ 

Yes 

Y’es 

•i 

4-4 

No 

No 

No 

No 

No 

0  Sunday  premium  $450,  $310  and 

1  1233. 

®  No 

multiple  color 

Thurs. 

®  Except  Sundays. 

®  Tabloid  Saturdays 

d)  Sunday  premiums  $450, 

*300  an 

J  *200. 

Kenton  Times 

1000 

*1.50 

1000 

*100 

1000 

*.50 

No 

.MI 

No 

A'es 

No 

7 

1-1 

No 

No 

No 

No 

No 

Lancaster  Ka^ile-Cfazette 

ld6o“~ 

*60 

”1000 

*50 

.No 

MTWF'S 

No 

Yes 

No 

< 

4-4 

Yes 

Yes 

No 

No 

"No 

Lime  ('itizen 

1060 

*50 

No 

All® 

No 

A'es 

No 

3 

4-4 

”n5“ 

No 

No 

_No 

No 

Lime  News 

1000 

*80  " 

No 

All 

No 

A’es 

Y’es 

<  ' 

1-i 

No 

No 

No 

No 

No 

Lorain  Journal 

10(N) 

“SiOlTtiO” 

1000 

*i5i.<(r 

1000  *100.80 

Yes 

.Mi 

Y'es 

A'es 

Yes 

4 

4-4 

No 

Yes 

Yes 

No 

No” 

Mans6eld  News-Journal 

1000 

(100 

A'es 

All® 

“nJ” 

A’es 

Y’es 

7 

1-4 

No 

No 

No 

"Ni 

Yes 

Marietta  Times 

588 

*50 

N^ 

TuSa 

No 

”n;; 

< 

1-1 

No 

No 

No 

No 

Msrion  Star 

1000 

No 

All 

No 

A’es 

Yes 

7 

4-4 

No 

No 

No 

No 

Y’es 

Martin.s  Ferry-Bellaire  Time.s. 

•lieadcr 

iooo“ 

*75 

No 

All 

No 

A'es 

Y'es 

3 

1-4 

No 

No 

No 

No 

N.r” 

Middletown  Journal 

1000 

‘*75 

“nV 

MTYVFS 

No 

Yes 

A'es 

5 

4-4 

No 

Yes 

No 

No 

"N.I 

Newark  Advocate  $c  Amer.  Tribune 

1006 

No 

All 

No 

No 

A'es 

7 

4-4 

No 

No 

No 

No 

No 

New  Philadelphia  Times 

“HP*. 

*50 

Y’es 

MfuFS 

No 

A’es 

No 

1 

1-1 

No 

Yes 

No 

No 

No 

Painesville  Telegraph 

To(kr~ 

*U5 

1000 

”*100 

1000 

*75 

“NfT 

All 

A'es 

A’es 

TelT” 

7 

4-4 

No 

No 

No 

No 

No 

Portsmouth  Times 

1000 

(75 

No 

All 

A'es 

A’es 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Ravenna  Record-Courier 

1000 

*75 

No 

All 

Y’es 

A'es 

No 

T~ 

1-1 

Yes 

Yes 

No 

-No 

No 

Salem  News 

1000 

No 

MTWFS 

No 

A'es 

A'es 

5 

4-4 

No 

No 

No 

No 

No 

Sandu.sky  Register 

1000 

(50 

All 

A’es 

A'es 

3 

1-4 

No 

No 

No 

No 

Ye^ 

Si<lney  News 

Page 

*150 

1000 

*100 

1000 

(50 

No 

All 

A'es 

A'es 

No 

4 

1-3 

No 

No 

No 

No 

No 

Spring6eld  News,  Sun 

Page 

I3U 

Page 

«i75 

1000 

tH5 

No 

.MI 

No 

Yes 

No 

7 

3-3 

No 

No 

No 

No 

“No” 

Toledo  Blade  &  Tiroes 

1000 

*i50 

1000 

««)0 

1000 

*150 

No 

.Ml 

A'es 

A'es 

Yes 

5 

4-4 

A’es 

No 

No 

No 

No 

Troy  News 

None 

(40 

No 

All 

A'es 

Yes 

Yes 

3 

4-4 

A’es 

Yes 

No 

No 

No 

0  Leeway  on  Thursday  required. 

0  Optional  dates  preferred. 
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r  VI 

LchemcOi 


The  Chemco  team  for 
fast,  economical  production  of 


CHEMCO  OLYMPIAN  ROLL  FILM  CAMERA 


this  unique  and  ver¬ 
satile  camera  combines  the  speed  and  economy  of  roll  film  operation 
with  the  precision  and  accuracy  necessary  for  fine  newspaper  ROP 
color  work.  The  Chemco  Olympian  camera  holds  four  rolis  of  film 
up  to  30"  wide  and  features  a  31  Vi"  circular  screen,  horizontal  and 
vertical  lens  board  movement  and  an  oscillating  transparency  holder. 
A  new  three  point  register  system  assures  perfect  register  of  the  most 
delicate  color  work. 

DOW-CHEMCO  POWDERLESS  ETCHING  MACHINE-  chemco 

is  the  original  manufacturer  of  powderless  etching  machines  under 
license  by  the  Dow  Chemical  Company.  The  Dow-Chemco  powder¬ 
less  etching  machine  has  proven  ideal  for  producing  newspaper  line, 
halftone  and  combination  engravings  on  zinc  and  magnesium  by  fast, 
high  quality  powderless  etching  methods.  Backed  by  Chemco’s  help¬ 
ful  service,  the  Dow-Chemco  is  the  finest  etcher  developed  for  the 
powderless  etching  process. 


Chemco  is  the  ideal  source  for  all  your  ROP  color  platemaking  require¬ 
ments.  Our  34  years  of  experience,  devoted  solely  to  the  needs  of  photo¬ 
mechanical  reproduction,  provides  a  unique  background  covering  all 
phases — equipment,  film  and  chemicals.  You  can  rely  on  Chemco  for  the 
establishment  and  maintenance  of  a  practical  and  efficient  ROP  color 
platemaking  operation. 


vmjmltji/  CHEMCO  PHOTOPRODUCTS  CO.,  INC 

Main  Office  and  Plant — Glen  Cove,  N.  Y. 

Atlanta  Boston  Chicago  Dallas 

Detroit  New  Orleans  New  York 

editor  ac  PUBLISHER  for  March  29,  1958 


Newspapers  offering  ROP  color:  rates  and  dato— Cont'd. 


3  Colors 
and  Black 
Min. 
Size 

3-  2  Colors 

Color  and  Black 
Pre-  Min. 

mium  Size 

2-  1  Color 

Color  and  Black 
Pre-  Min. 

mium  Size 

1-  Vf  Page 
Color  Vertical 
Pre-  B  &  W 
mium  Comic 

Days  Color  Standard  Closing  Nick-  IsMast- 

ofWeek  Used  in  Proc-  Mix  Days  in  Progs  Can  5th  eled  head 

Color  is  Editorial  ess  Special  Advance  and  Hot  Patch  Cyl-  Press  Man- 
Available  Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 

OHIO  (Cont.) 

Van  Wert  Times-BuUetin 

None 

$50 

No 

■All 

No 

Yes 

No 

12 

1-2 

No 

No 

No 

No 

No 

Warren  Tribune  Chronicle 

1000 

$75 

1000 

$50 

No 

All 

No 

No 

No 

3 

2-2 

No 

No 

No 

No 

Yes 

Washinf^on  C.  H.  Record-Herald 

1000 

$50 

Yes 

All 

No 

Yes 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Willoughby  Ne»s-Herald 

1000 

$45 

Yes 

All® 

No 

Yes 

Yes 

1-1 

No 

Yea 

No 

No 

No 

Wilmington  News-Journal 

1000 

$50 

No 

MTWFS 

No 

Yes 

No 

14 

1-2 

Yes 

No 

No 

No 

No 

Wooster  Record 

1000 

$50 

Yes 

All 

No 

Yes 

No 

3 

8-3 

No 

Yes 

No 

No 

No 

Xenia  Gazette 

1000 

$50 

No 

MTuFS 

No 

Yes 

No 

3 

1-1 

No 

Yes 

No 

No 

No 

Young^stown  V'indicator 

P«ge 

$403.«0 

Page 

$3{{.56 

1000 

$140® 

No 

All® 

Yes 

Yes 

Yea 

7 

S-S 

Yes 

No 

No 

No 

No 

Zanes\nUe  Times  Recorder  &  Siffnal0 

600 

$100 

Yes 

MTuWF 

No 

No 

Yes 

7 

I-l 

No 

Yes 

No 

No 

Yes 

OKLAHOMA 

Ada  News 

1000 

$.04li. 

No 

All 

No 

Yes 

No 

3 

1-2 

No 

No 

No 

No 

Yes 

Ardmore  Ardmoreile 

1176 

50% 

Yes 

MTWKS 

Yes 

Yes 

Yes 

2 

1-3 

Yes 

Yes 

No 

No 

Yes 

Bartlesville  Examiner>Knterprise 

1000 

$45 

Yes 

MTWTF 

No 

Yes 

Yes 

2 

2-2 

No 

No 

No 

No 

No 

Blackwell  Journal-Tribune 

1000 

$50 

1000 

$25 

No 

All 

No 

No 

No 

3 

1-2 

No 

No 

No 

No 

Yes 

Duncan  Banner 

1000 

$40 

1000 

$20 

No 

SMTWF 

Yes 

Yes 

Yes 

2 

1-2 

No 

Yes 

No 

No 

Yes 

Enid  Eagle,  News 

1000 

3150 

1000 

$1<0 

1000 

$80 

No 

All 

No 

Yes 

No 

12 

2-2 

No 

No 

No 

No 

Yes 

Lawton  Constitution.  Press 

1000 

75% 

1000 

50‘'c 

1000 

«5% 

No 

All 

Yes 

Yes 

Yes 

7 

2-3 

No 

No 

No 

No 

No 

Miami  News-Record 

588 

50% 

Yes 

All 

No 

Yes 

No 

7 

1-1 

No 

No 

No 

No 

No 

Muskof?ee  Phoenix  Times-Deiiiocrat 

None 

$90 

None 

$70 

Nime 

$50 

Yes 

All 

Yes 

No 

Yea 

3 

S-S 

Yes 

No 

No 

No 

No 

Norman  Traniwript 

1000 

55%  T> 

1000 

«5%® 

Yes 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

©  Three-day  leeway  required. 
©Pull  color  available  June  1958. 

s 

1  C  &  B  Sunday 
Minimum  charges 

$150;  2  C  and 
$40,  $30. 

3  C  & 

B  not  available  Sunday. 

Oklahoma  City  Oklahoman  &  Times 

Page 

$630® 

Page 

95i33 

1000 

$310® 

No 

All 

Ye.s 

Yes 

Yes 

4 

2-3 

Yes 

No 

No 

A'es 

No 

Okmulgee  Times 

1000 

$26.67 

No 

STaWTh-S 

Yes 

Yes 

A'es 

3 

1-1 

No 

Yes 

No 

No 

No 

Ponca  City  News 

1000 

$70 

1«00 

$40 

No 

.All 

No 

No 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Shawnee  News-Star 

1000 

$70 

1000 

$40 

No 

.Ail 

Yes 

Yes 

Yes 

7 

1-2 

No 

No 

No 

No 

No 

Tulsa  Tribune,  World 

1000 

${60 

1000 

$190 

1000 

$147 

Yes 

All 

Yes 

Yes 

Yes 

4 

2-2 

Yes 

No 

Yes 

No 

No 

OREGON 

Albany  Democrat-Herald 

1000 

$1{6 

600 

$84 

600 

$42 

Yes 

All 

Yes 

A'es 

Yes 

5 

2-2 

No 

Yes 

Y'es 

No 

No 

Astoria  Astorian  Budget 

None 

$60 

None 

$35 

No 

All 

Yes 

Yes 

Yes 

2 

2-2 

No 

Yes 

No 

No 

No 

Bend  Bulletin 

1000 

$105 

1000 

$70 

560 

$35 

Yes 

All 

Yes 

Yes 

Yes 

3 

3-3 

No 

No 

No 

No 

No 

Coos  Bay-North  Bend  World® 

588 

$W0 

588 

$90 

588 

$50 

Yes 

All 

Yes 

Yes 

Yes 

5 

1-1 

No 

No 

No 

No 

Yes 

Corvallis  Gazette-TimcN 

500 

$W6 

560 

$84 

560 

$42 

Yes 

All 

Yes 

Yes 

Yes 

7 

2-5 

No 

Yes 

Yes 

No 

No 

Eugene  Register-Guard 

600 

$110(® 

600 

$85® 

600 

$60® 

No 

All 

Yes 

Yes 

Yes 

3 

S-S 

No 

Yes 

No 

No 

No 

Grants  Pass  Courier 

588 

$105 

588 

$70 

588 

$35 

No 

All 

No 

Yes 

Yes 

2 

1-1 

No 

Yes 

No 

No 

No 

Klamath  Falls  Herald  &  News 

560 

$84 

560 

$60 

560 

$36 

No 

.All 

No 

Yes 

Yes 

3 

1-1 

Yes 

Yes 

Yes 

No 

No 

Medford  Mail  Tribune 

66-2 

75% 

66{ 

50% 

No 

All 

YVs 

Yes 

Yes 

2 

2-2 

No 

No 

No 

No 

Yes 

Portland  Oregonian 

Page 

5«^i 

Page 

45% 

1000 

50% 

Yes 

Ail 

Yes 

Yes 

Yes 

3 

2-2 

Yes 

No 

No 

Yes 

No 

Portland  Oregon  Journal 

Page 

50% 

Page 

45% 

1000 

50% 

No 

All 

Yes 

Yes 

Yes 

2 

1-2 

Yes 

No 

No 

Yes 

No 

Roseburg  News-Review 

None 

$103 

None 

$70 

None 

$35 

Yes 

All 

No 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Salem  Oregon  Statesman,  Capital 
Journal 

1000 

100':^ 

600 

75% 

600 

50%c 

No 

All 

Yes 

Yes 

Yes 

7 

1-1 

Yes 

Yes 

No 

No 

No 

PENNSYLVANIA 


Allentown  Call-Chronicle 

Page 

$225 

Page 

$175 

1000 

$100 

No 

All 

Y’es 

Y’es 

Y’es 

2 

1-1 

No 

Yes 

No 

No 

No 

Altoona  Mirror 

Page 

55% 

1000 

4.3% 

1000 

35% 

Yes 

All 

Y'es 

Y'es 

No 

3 

S-S 

Yes 

No 

No 

No 

No 

©  Successor  to  Coos  Bay  Times. 
©  Over  half-page  add  1^. 

©2  C  A  B 
frequency 

full  page 
discounts 

35%;  1 
on  all  c 

C  A 
olur. 

B  volume  discount!  up 

to  20%  for  full 

P«$e; 

Ambridge  Citizen 

1000 

40% 

Yes 

MTWTF 

Yes 

Yes 

No 

5 

l-I 

Y’es 

Y'es 

No 

No 

No 

Beaver  Falls  News-Tribune 

1000 

25% 

Yes 

MTWFS 

Yes 

Yes 

Yes 

2 

2-2 

Y’es 

Yes 

No 

No 

No 

Beaver  Valley  Times 

1000 

$50 

No 

MTTS 

Yes 

Yes 

Yes 

3 

2-2 

No 

Yes 

No 

No 

No 

Bloomsburg  Press 

1000 

$50 

No 

MTT 

No 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

No 

Bristol  Courier,  Levittown  Times 

1000 

$110 

1000 

$70 

No 

All 

Yes 

Yes 

Y'es 

3 

1-1 

No 

Yes 

No 

No 

No 

Brownsville  Telegraph 

Page 

$.oeu. 

No 

All 

No 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

Butler  Eagle 

1000 

$70 

Yes 

All® 

Y’es 

Yes 

Yes 

3 

3-3 

No 

Yes 

No 

No 

No 

Carlisle  Sentinel 

None 

$50 

No 

All 

No 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

Yes 

Chester  Times 

1000 

$95 

No 

All 

Yes 

Yes 

No 

4 

2-2 

No 

No 

No 

No 

No 

Doyestown  Intelligencer 

1000 

$.035li. 

No 

MTWTF 

No 

Yes 

Yes 

4 

2-2 

No 

Yes 

Yes 

No 

No 

Du  Bois  Courier-Express 

1000 

$50 

Yes 

All 

No 

Yes 

No 

7 

2-2 

Yes 

No 

No 

No 

No 

Eilwood  City  Ledger 

1000 

$85 

1000 

$55 

1000 

$40 

No 

MTWFS 

Yes 

Yes 

Yes 

7 

2-2 

Yes 

No 

No 

No 

No 

Erie  Times,  News 

1000 

$155 

1000 

$135 

1000 

$115 

Yes 

All® 

Yes 

Yes 

Yes 

4 

3-3 

No 

No 

No 

No 

No 

Greensburg  Tribune-Review 

600 

$50 

No 

MTWFS 

No 

Y'es 

$20 

7 

1-1 

No 

No 

No 

No 

Yes 

Harrisburg  News,  Patriot 

Page 

SOSc 

Page 

40% 

1000 

«5%® 

Y'es 

All 

Y’es 

Y'es 

Yes 

7 

1-1 

No 

Yes 

No 

No 

No 

Johnstown  Tribune  Democrat 

1000 

$140 

No 

All 

Yes 

Y’es 

Yes 

4 

1-2 

No 

No 

No 

No 

No 

Lancaster  New  Era,  Intelligencer 
Journal 

Page 

50% 

1500 

50%  ®  800 

50%  ® 

No 

All 

Yes 

Y'es 

Yes 

7 

1-1 

No 

No 

Yes 

No 

No 

I-atrobe  Bulletin 

1000 

$25 

Yes 

All 

Yes 

Yes 

No 

3 

2-2 

No 

No 

No 

No 

No 

Lebanon  News 

None 

50% 

None 

30% 

Yes 

All 

Yes 

Yes 

No 

2 

2-2 

No 

Yes 

No 

No 

No 

Levittown  Times  (See  Bristol) 

©  Three-day  leeway  required. 

©  $130  minimum. 

©  Combination  rates;  morning  or 

evening  $525. 

$400 

and 

$255. 

3  Colors 
and  Black 
Min. 
Size 

Color 

Pre¬ 

mium 

2  Colors 
and  Black 
Min. 
Size 

2- 

Color 

Pre¬ 

mium 

1  Color 
and  Black 
Min. 
Size 

\ 

Color  ^ 
Pre¬ 
mium 

4  Page 
vertical 
B  &  W 
Comic 

Days 
of  Week 
Color  is 
Available 

Color  Standard  Closing 

Used  in  Proc-  Mix  Days  in  Progs  Can  5th 

Editorial  ess  Special  Advance  and  Hot  Patch  Cyl. 
Matter  Ink  Ink  of  Pub.  Prooh  Mold  Mats  Avail 

Hick-  IsMast- 
elcd  hud 
Press  Man- 
Plates  datory 

EDITOR  8C  PUBLISHER  for  March  29.  1958 


OVERWHELMINGLY 
f)Slr  Isf  IN  HOUSTON 


PUBLISHED  1^204^03  LINES  OF  R.O.P.  COLOR  IN  1957 

i  31^0  MORE  THAN  THE  HOUSTON  POST 
'  348^0  MORE  THAN  THE  HOUSTON  PRESS 


1958 


MORE  THAN  MU  OTHER  HOUSTON  NEWSPAPERS  COMBINED 

IN  BLACK  AND  WHITE  OR  R.O.P.  COLOR  . . . 

THE  HOUSTON  CHRONICLE  BRINGS  RESULTS! 


THE  HOUSTON  CHRONICLE 


*  SOURCE:  Media  Records 


JOHN  T.  JONES,  JR.,  President 
R.  W.  McCarthy,  Advertising  Director 
M.  J.  GIBBONS,  General  Advertising  Mgr. 

THE  BRANHAM  COMPANY  —  National  Representatives 


editor  ac  PUBLISHER  for  March  29.  1958 
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Newspapers  offering  ROP  color:  rotes  and  data— Cont'd. 


3  Colors  3-  2  Colors  2-  1  Color  1-  ^  Page  Days  Color  Standard  Closing  Nick- IsMast- 

and  Black  Color  and  Black  Color  and  Black  Color  vertical  of  Week  Used  in  Proc-  Mix  Daysin  Progs  Can  $th  eled  head 
Min.  Pre-  Min.  Pre-  Min.  Pre-  B&W  Color  is  Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  P'ess  Man- 

Size  mium  Size  mium  Size  mium  Comic  Available  Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  Plates  datory 


PENNSYLVANIA  (Coni.) 


McKeesport  News 

1000 

50''i 

1000 

40''i 

1000 

*5'"t 

Xo 

.All 

Yes 

Yes 

Y'es 

.5 

«-< 

Yes 

Y'es 

Yes 

No 

No 

Monessen  Independent 

1000 

$75 

X'o 

All® 

Yes 

Y'es 

Y'es 

7 

<-< 

No 

No 

No 

No 

Y'e.s 

New  Kensington  Dispatch 

1000 

$1.50 

1000 

$100 

1000 

$50 

X’l. 

All 

No 

Yes 

Y'es 

5 

1-5 

No 

No 

No 

No 

No 

Oil  Citv-Franklin  Derrick,  News 
Herald 

1000 

$100 

1000 

$50 

Yes 

All 

Yes 

Y’e® 

Y'es 

4 

<-< 

Y'es 

No 

No 

No 

No 

Philadelphia  Bulletin 

Paxc 

$700 (J) 

Page 

$700® 

1000 

$450® 

No 

.All 

Yes 

Yes 

Y'es 

10 

<-10 

Y’es 

No 

No 

Yes 

No 

Philadelphia  Inquirer 

Page 

$600 

Page 

$600 

Page 

$4.50® 

No 

.All® 

Yes 

Yes 

Yes 

10 

<-< 

Y'es 

No 

No 

No 

Yes 

Philadelphia  News  (tabloid) 

1000 

$175 

1000 

$175 

,500 

$100 

No 

MTWTFS 

Yes 

Yes 

Y'es 

6 

<-< 

Y’es 

Y'es 

No 

No 

No 

Pittsburf^h  Post-Gazette 

1000 

$450 

1000 

$.550 

1000 

$i75 

No 

All 

Yes 

Y’es 

Y'es 

8 

1-1 

No 

No 

No 

No 

No 

Pittsburgh  Press 

Page 

$500  T, 

Page 

$400® 

1000 

$500® 

Yes 

All 

Yes 

Yes 

No 

10 

1-4 

Y'es 

No 

No 

No 

No 

Pittsburgh  Sun-Telegraph 

1000 

$400® 

1000 

$500® 

1000 

$<50® 

No 

All® 

No 

Yes 

Y'es 

5 

<-< 

Y’es 

No 

No 

No 

No 

Pottstown  Mercury 

1000 

50^c 

1000 

40''i 

1000 

Yes 

All 

Yes 

Yes 

Yes 

4 

1-1 

Yes 

Yes 

Yes 

No 

No 

Pottsville  Repuhliean 

560 

$68.70 

No 

MTWF 

No 

Y'es 

No 

6 

<-< 

No 

No 

No 

No 

No 

Scranton  Times 

1000 

$150 

Yes 

AH® 

No 

Y'es 

Y'es 

3 

l-< 

No 

Yes 

No 

No 

No 

Scranton  Tribune 

1000 

$175 

1000 

$1<5 

Yes 

.All 

No 

Yes 

Y'es 

7 

No 

Yes 

No 

No 

No 

State  College — Belleforte  Centre 
Times 

None 

$11.5 

None 

$100 

None 

$.50 

No 

MTWTP 

No 

Yes 

Y’es 

7 

No 

No 

No 

No 

No 

Stroudsburg  Record 

1000 

$50 

No 

All® 

No 

Y’es 

No 

7 

<-< 

Xo 

No 

No 

No 

Y'es 

Tarentum  ValUy  News 

y,  Pg. 

$50 

No 

All 

Yes 

Yes 

Yes 

5 

3-3 

No 

No 

No 

No 

Y'es 

I'niontown  Herald,  Standard 

1000 

$5<..50 

No 

All 

No 

Y'es 

No 

7 

<-< 

Y'es 

Y'es 

No 

No 

No 

Washington  Observer  Reporter 

1000 

$50 

No 

MTWh'S  ») 

No 

Y'es 

No 

3 

l-< 

No 

No 

No 

No 

No 

Wilkes-Barre  Record,  Times-Leader 
News 

1000 

$500 

No 

.All 

No 

Y’es 

Y’es 

s 

1-1 

No 

Y'es 

Yes 

No 

No 

L  Five-day  leeway  required.  ®  Tliree-day  leeway. 

^  Rate  for  S-day  option;  specified  dav  2  C  or  C  &  B  S77.r,  1  C  A  B  1525;  Sunday  ^  Fxrept  Wed  P.Vl.  and  F,ri.  .L.M. 


rates  same  except  $125  for  1000-line  1  C  A  B;  Frequency  discounts  available.  (5)  Sunday  premiums  $5.50,  $4.50  and  $.550. 


-2'  Sunday  premiums  $550,  $150  i 

md  $:i.50; 

all  rates 

effective 

4/15  58. 

©  1  c 

A  B  Sunday 

page 

$800. 

PUERTO  RICO 

San  Tuan  F'l  Inipurcial 

Page 

2) 

Page 

$100® 

500 

$60® 

All 

SOUTH  CAROLINA 

Aiken  Standard  &  Revi«*w 

-fO(K) 

1000 

50'‘i 

1000 

<5'‘[ 

No 

All 

No 

Y'es 

No 

'i 

1-1 

No 

So 

No 

No 

No 

Anderson  Independent  Mail 

“  1000 

$115 

1000 

$100 

Yes 

All 

Yi-s 

Y'es 

Y'es 

xS 

i-< 

No 

Yes 

"No 

No 

No 

Charleston  News  &  Courier,  Post 

1000 

$<00 

1000 

$150 

1000 

$100 

Y'es 

All 

Y’es 

Yes 

Y’es 

4 

sH-S 

No 

No 

A*es 

No  - 

No 

Columbia  Record,  State 

1000 

$<•50 

1000 

$175 

iooo 

ti<5 

Y'es 

All 

Yes 

Y’es 

Y’es 

5 

i-3 

A'es 

A'es 

No 

No 

Fhirence  News 

1000 

40''i 

1000 

"“nTT" 

AH 

Y'es 

Yes 

Yes 

3 

<-< 

No 

“YeT 

Ves 

No 

No 

Greenville  New*.  &  Piedmont 

1000 

$150 

Y'es 

AH® 

Y'es 

Yes 

No 

3 

<-< 

No 

No 

’NiT” 

No 

No 

Orangeburg  Times  &  IViiKKrrat 

~1000^ 

50''i 

1000 

$5Vi% 

Yes 

AH 

"YeT 

Y'es 

Y'es 

3 

<-< 

No_ 

No 

_N<r 

No 

No 

K.K-k  Hill  lleraM 

iooo“ 

$105 

1000 

$70 

1000 

$55 

~Nir“ 

All 

Yes 

Yes 

Yes 

4 

<-4 

No 

Yes 

No 

No- 

No 

Spartanburg  Herahl.  •lotirnal 

1000 

$1<5 

No 

AH 

No 

No 

Yes 

3 

1-1 

No 

-No  " 

No" 

No 

Sumter  Item 

$55 

Y.S 

.All 

Yes 

Yes 

Y'es 

< 

1-1 

No 

Y'es 

No 

No 

No 

SOUTH  DAKOTA 

Alierdci'n  Amcrican-Ncws 

1000 

<5':t 

Y’es 

-All 

Y’es 

Y'es 

Y'es 

1 

I-S 

No 

Y'es 

No 

No 

No 

Mitchell  R<‘piihlic 

BMK) 

$1<0 

KHH) 

$80 

1000 

$40 

No 

All 

No 

Yes 

Y'es 

< 

l-< 

No 

Y'es 

No 

No 

No 

Rapid  ('ity  Journal 

1000 

sun 

N.. 

Til  Su 

No 

Yes 

Y'es 

7 

<-< 

No 

No 

No 

No 

No 

Sioux  FalU  Argus  l^eadcr 

Page 

$3I».36 

Page 

$<56..56 

1000 

Yes 

.All 

Y'es 

Y'es 

Y't's 

4 

1-1 

No 

No 

No 

No 

No 

Watertown  Public  Opinion 

I(KK» 

$100 

1000 

$75 

1000 

$.50 

Y'es 

All 

Y’es 

Y’es 

Y'es 

5 

l-l 

No 

No 

Yes 

No 

No 

TENNESSEE 


BrUtol  Herald  Courier,  Virgiiiia- 
Tenne.x><*an 

1000 

$5W'-i 

Yes 

All 

Y’es 

Y'es 

Y’es 

3 

<-< 

Y'es 

Y’c*s 

Y'es 

No 

No 

ChattancMkga  New>-Fre<*  Prex-w,  'rinu*> 

.5(M) 

$<10  i) 

500 

$150  ® 

No 

All 

Y’es 

Y'es 

Yes 

< 

l-< 

No 

No 

No 

No 

No 

Clark.sxnlle  l>eaf-(.'hroiiiele 

1000 

No 

AH 

No 

Y'es 

No 

< 

<-< 

No 

No 

No 

No 

No 

©  Except  Friday  A.M.  and  Sunday 
©  Monday  and  Saturday  premium^ 

$150. 

$125  and 

*75. 

©  Combinatioo  rates 

:  A.M. 

or  P.M.  1100 

1  c 

&  B. 

Columbia  Herald 

1000 

iy'i 

No 

MTWKS 

Y'es 

Y'es 

No 

3 

l-l 

.No 

No 

No 

No 

No 

FJizatiethton  Star 

616 

<5*^1 

No 

MTWTP 

No 

Y'es 

No 

3 

<-< 

Y’es 

Y'es 

No 

No 

No 

Greenville  Sun 

1000 

Y'es 

AH 

No 

Yes 

No 

3 

<-< 

Y’es 

Yes 

No 

No 

No 

Jackson  Sun 

1000 

SO'^c 

Yes 

AH 

No 

Y'es 

No 

l-< 

Y'es 

No 

No 

No 

No 

Johnson  ('ity  Press-Chronicle 

IIMMI 

75''t 

KMMI 

50'‘(, 

loot! 

40-i 

Y'es 

AH 

Yes 

Yes 

No 

7 

1-3 

Yes 

Yes 

No 

No 

No 

Kingsport  Time.s,  News 

1000 

<A% 

No 

AH 

No 

No 

No 

'i 

l-l 

No 

No 

No 

No 

No 

Knoxville  Journal.  New>.-Sentinel 

Ncme 

$<8.)'i) 

Ncme 

$<10® 

No 

All 

Y'es 

Yes 

Y'es 

3 

<-< 

Y’es 

Y'es 

No 

No 

No 

Mh'inphi-  ('oniniereial  Ap|M‘ul, 

Prevs  Seiniitar 

KMKI 

$i.50® 

1000 

$.500® 

1000 

$375® 

No 

.All 

Y'es 

Yes 

No 

< 

l-< 

No 

No 

No 

No 

No 

Mfirristown  Gazette-Mail 

LH  Pg. 

$40 

H  Pg- 

$<0 

.No 

All 

Y'es 

Yes 

No 

10 

l-l 

No 

No 

No 

No 

No 

Na-hville  Bantic*r,  Tc'iinessean 

IIKK) 

$3<.5 

lOtM) 

9^50 

lOtH) 

$<00 

Xo 

.All 

Y’es 

Yi-s 

Y'es 

< 

<-4 

Yes 

Yes 

Yev 

Yes 

No 

t  Footnotes  on  next  page.) 
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Oakland  Tribune  Color  Advertising 

*  Praised  by  Agency  President  ■ 


Gentlemen: 

This  Is  j'^st  a 
on  the  P**"*  ' 
cisco 

the  most  ex 

in  color  re^ 
and  other  »d' 


let  the  X 
Ide,  »+  * 

doliws 

color  sp* 


FrankWp  *  prov 

auction  +*'»•  ^,ons  oi 

^"“""^"UnUspeP*- 


al  effort  to 

thot  ®l' 


j  have  given 
want  you 
^st  appreo 


we  know  TOC 

account,  ai 

the  agency 


yours 


Robert  ^ 

pt^ESlOE^f* 


itan 


^overed  ONLY  by  the 


Largest  Home  Delivered  Circulation  in  Northern  California! 

NATIONAL  REPRESENTATIVES,  CRESMER  &  WOODWARD.  INC.  •  MEMBER  METRO  SUNDAY  COMICS  NETWORK 
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Newspapers  offering  ROP  color:  rotes  and  doto— Cont'd. 


S  Colors 
and  Black 
Min. 
Size 

5-  2  Colors 

Color  and  Black 
Pre-  Min. 

mium  Size 

2-  1  Color 

Color  and  Black 
Pre-  Min. 

mium  Size 

1-  Yf  Page 
Color  vertical 
Pre-  B  &  W 
mium  Comic 

Days 
of  Week 
Color  is 
Available 

Color  Standard  Closing  Nick-  Is  Mast- 

Used  in  Proc-  Mix  Daysin  Progs  Can  5th  eled  head 

Editorial  ess  Special  Advance  and  Hot  Patch  Cyl.  Press  Man- 
Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Avail.  PlatHdatory 

TEXAS 

Abilene  Reporter-News 

1000 

$130 

1000 

$100 

1000 

$60 

No 

All 

Yes 

Y’es 

Yes 

2 

1-3 

Yes 

Y'es 

No 

No 

No 

Amarillo  Globe-Times  &  News 

Page 

50% 

Tooo 

33  H% 

“lOOO 

■“25% 

Yes 

.All® 

Yes 

Y’es 

“YiT“ 

2®  2-3 

No 

N^ 

Y’es 

No 

No 

Austin  American,  Statesman 

1000 

$160 

T()ob 

$135 

1000 

$95 

Yes 

.All 

Yes 

Y’es 

No 

2 

2-2 

No 

Yes 

Yes 

No 

No 

Beaumont  Enterprise,  Journal 

1000 

$«45 

“Tooo 

$175 

1000 

$115 

No 

All 

Yes 

Y’es 

Yes 

2 

2-2 

Yes 

No 

No 

No 

No 

Big  Spring  Herald 

Pige 

$90 

1000 

$60 

1000 

$35 

Yes 

All 

Yes 

“N^ 

Yes 

3 

1-2 

No 

Yes 

No 

No 

“No 

Brownsville  Herald 

1500 

75% 

1000 

50% 

1000 

$35 

Yes 

All 

N«r" 

YVs 

No  , 

3 

1-1 

Y’es 

No 

No 

No 

No 

Bryan  E^Ie 

1000 

$50 

1000 

$25 

Yes 

.All 

No 

No 

No 

3 

1-2 

No 

No 

No 

No 

No 

Corpus  Christi  Caller,  Times 

1000 

^$175 

1000 

$135 

1^ 

$85 

Yes 

.All 

Yes 

Y'es 

Yes 

7 

2-2 

No 

Yes 

No 

No 

No 

Cuero  Record 

1000 

25% 

No 

.All 

Yes 

Y'es 

A’es 

2 

2-2 

No 

Yes 

No 

No 

No 

0  Combination  rate;  2  C  &  B 
0  Combination  rates;  morning 

over  1771 
or  evening 

linet  35%, 
available 

1  C  &  B  over  1827  lines  25%;  morning 
individually;  Sunday  rates  vary. 

or  evening  available  individually:  Sunday  rates  vary. 

0  Except  Sunday  for  3  C  &  B;  3  C  closing  7  days. 

Dallas  News 

1000 

45% 

1000 

35% 

1000 

45% 

Yes 

All 

Yes 

Y’es 

Y’es 

7 

.3-3 

Y'es 

No 

No 

Y’es 

No 

Dallas  'Hmes  Herald 

lOiOO®  45^ 

1000 3) 

■35% 

1000® 

25% 

Yes 

.All 

Yes 

Y'es 

Yes 

4 

T-2 

“NaT" 

No 

No 

No 

No 

Denison  Herald 

1000 

$95 

1000 

$75 

1000 

$45 

Yes 

All 

Yes 

No 

Y'es 

3 

2-2 

No 

Yes 

No 

\o 

No 

Denton  Record-Chronicle 

“Tooo 

$40 

“Nir 

All 

Yes 

Yes 

Y’es 

r“ 

1-1 

No 

Yes 

No 

“No" 

No 

El  Paao  Herald-Post,  Times 

1000 

25^i, 

Yes 

MTWTS 

Yes 

“Yw“ 

Yes 

3 

2-3 

“No““ 

“No““ 

Yes 

No 

Yes 

Fort  Worth  Press 

1000 

$150 

1000 

$105 

1000 

$75 

Yes 

MTWTF 

Yes 

Yes 

Yes 

10 

2-2 

Yes 

No 

No 

No 

Yes 

Fort  Worth  Star-Telegram 

1000 

$66i.«) 

1000 

$463.54 

1000  $331.10 

No 

All 

Yes 

Y’es 

Y'es 

3 

1-1 

Yes 

Yes 

No 

Yes 

No 

Gainesville  Register 

588 

$70 

588 

$35 

“N^ 

All 

No 

No 

No 

2 

2-2 

No 

No 

No 

No 

No 

Galveston  News,  Tribune 

~45% 

1000 

35% 

1000 

25% 

Yes 

STWTFS 

Yes 

Y’es 

Yes 

10 

1-2 

“No 

No 

No 

No 

No 

Garland  News 

_ 

1000 

25% 

No 

All 

Yes 

No 

No 

4 

1-2 

No 

No 

N^ 

_No_ 

No 

Greenville  Herald-Banner 

1000 

$85 

”T6o()~ 

$65 

1000 

$35 

Yes 

All 

Yes 

Y’es 

No 

3 

1-1 

No 

No 

No 

No 

No 

Harlingen  Valley  Star 

1500 

75% 

1000 

50% 

1000 

$.35 

'YcT' 

All 

N\r 

Y'es 

No 

3 

I-l 

Yes 

No 

No 

No 

No 

Houston  Chronicle 

1000 

$500 

1000 

$325 

1000 

“$200 

Yes 

All 

Yes 

Yes 

Yes 

7 

1-3 

Yes 

No 

No 

Yes 

No 

Houston  Post 

1000 

$500 

1000 

$325 

1000 

$200 

Yes 

All 

Yes 

Yes 

Yes 

7 

4-4 

Yes 

Y'es 

No 

Yes 

No 

Houston  Press 

iooo 

$400 

1000 

$250 

1000 

$150 

Yes 

All 

Yes 

Y’es 

Y’es 

.3 

2-2 

No 

No 

No 

No 

No 

Kilgore  News-Herald 

1000 

$70 

“Tooo 

$35 

Yes 

.All 

Y'es 

Y'es 

Y’es 

2 

1-2 

No 

No 

No 

No 

No 

Laredo  Times 

1000 

50% 

1000 

40% 

1000 

25% 

Yes 

All 

Yes 

Yes 

Y’es 

2 

2-2 

No 

Y'es 

No 

No 

No 

Ixjngview  Journal,  News 

1000 

$150 

1000 

$10() 

“  1000 

$50 

"No"' 

All 

Yes 

No 

Y'es 

2 

2-2 

No 

No 

No 

No 

No 

Lubbock  Avalanche  Journal 

Page 

$130 

1000 

$100 

“TikhT” 

$M 

No 

All 

Yes 

Yes 

Y’es 

6 

2-2 

No 

No 

Yes 

No 

No 

Lufkin  News 

1000 

75% 

1000 

50% 

1000 

Yes 

All 

YVs 

Yes 

Y’es 

2 

11 

No 

Y'es 

No 

No 

No 

0  600'lioe  minimum  for  13  or 

more  insertiona. 

Marshall  News  Messenger 

1000 

$90 

1000 

$70 

1000 

$40 

Yes 

.All 

Yes 

Y’es 

Y’es 

s 

1-2 

Yes 

Y'es 

No 

No 

No 

McAllen  Evening  Monitor 

1500 

75% 

1000 

50% 

1000 

$35 

Yes 

.All 

No 

Yes 

“"NcT” 

3 

1-1 

Yes 

"nS“ 

No 

No 

No 

Midland  Reporter-Telegram 

None 

$60 

None 

$42.50 

None 

$.30 

"Y^ 

.AU 

Yes 

Yes 

Yes 

3 

3-3 

No 

Yes 

Yes 

No 

Yes 

Odessa  American 

1000 

$H0 

1000 

$90 

1000 

$60 

No 

All 

No 

Yes 

Yes 

2 

2-2 

No 

No 

No 

No 

Yes 

Orange  Leader 

None 

$70 

None 

$35 

Yes 

.All 

No 

Yes 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

Palestine  Herald-Press 

None 

830 

No 

.All 

No 

Yes 

No 

2 

1-2 

Yes 

No 

No 

No 

No 

Pampa  News 

1000 

25% 

No 

All 

No 

Yes 

No 

2 

2-2 

Yes 

No 

No 

No 

No 

Paris  News 

1000 

$60 

1000 

$40 

No 

.All® 

No 

Yes 

No 

7 

2-2“ 

No 

No 

No 

No 

No 

Plainview  Herald 

1000 

$.30 

No 

All 

Yes 

Yes 

Yes 

3 

1-2 

No 

No 

No 

No 

No 

Port  Arthur  News 

1000 

i«3 

1000 

$75 

1000 

$65 

Yes 

All 

Yes 

Yes' 

Yes 

4 

1-2 

No 

No 

No 

No 

No 

San  Angelo  Standard,  Standard  Times  1000 

$130 

1000 

$100 

KMM) 

$60 

No 

.All 

Yes 

No 

Yes 

4 

4-4 

No 

No 

Yes 

No 

No 

San  Antonio  Express,  News 

1000 

$400  D 

1000 

$300  vD 

”Tow~ 

““$150  D 

No 

All 

Yes 

Yes 

Yes 

4 

2-2 

No 

No 

No 

No 

No 

San  Antonio  Light 

1000 

$i50 

1000 

$200 

1000 

$150 

Yes 

All 

Yes 

Yes 

Y'es 

10 

2-2 

No 

No 

No 

.No 

No 

^Kfman  Democrat 

1000 

50%  ® 

1000 

25%  ® 

Yes 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Snyder  News 

1000 

i5%® 

No 

All 

Yes 

Yes 

Yes 

3 

Tl 

Yes 

Yes 

No 

No 

No 

Temple  Telegram 

1000 

75%  3 

1000 

30%  ® 

1(^ 

25%  ® 

No 

All 

Yes 

Yes 

No 

3 

2-2“ 

No 

No 

No 

No 

No 

Texarkana  Gazette  &  News 

1000 

100% 

1000 

66?^% 

1000 

33  H% 

No 

All 

No 

Y’es 

Yes 

7 

2-2 

No 

No 

No 

No 

No 

Tyler  Courier-Times,  Telegraph 

1000 

50% 

lOOO 

30''i 

Yes 

All 

Yes 

Y’es 

4 

3-3 

No 

No 

No 

No 

No 

Vernon  Record 

1000 

$80  . 

,  None 

$40 

No 

MTWTF 

Yes 

Yes 

~Yes“ 

4 

1-2 

No 

No 

No 

No 

No 

Victoria  Advocate 

1000 

75% 

1000 

507c 

1000 

25% 

No 

.All 

NiT 

Y’es 

Y’es 

3 

1-1 

No 

No 

No 

No 

No 

0  Combination  rate;  morning 
0  Minimums  $70  and  $35. 

0  Minimum  $25. 

0  Minimum  $35. 

0  1  C  &  B  Mon.,  Tuea.,  Fri.; 

or  evening  available  individually;  Sunday  premiums  $250, 

2  C  &  B  Wed.,  Thurfl.,  Sun.;  3  C  &  B  Wed.,  Thurs. 

1200  and  $150. 

Waco  News-Tribune,  Times-Herald  1000 

$130 

1000 

$105 

1000 

$85 

Yes 

All 

Yes 

Y’es 

Yes 

3 

1-2 

No 

Y’es 

Y’es 

No 

No 

Wichita  Falls  Record-News  Times  1000 

$150 

1000 

$115 

1000 

$75 

Yes 

All 

Yes 

Y’es 

Y’es 

3 

2-2 

No 

Y’es 

No 

No 

No 

UTAH 

Logan  Herald-Journal 

588 

$37.50 

Y’es 

.All 

No 

Y’es 

Y’es 

7 

2-2 

No 

No 

No 

No 

No 

Ogden  Standard-Examiner 

1000 

60% 

1000 

50% 

1000 

W% 

No 

.All 

Y’es 

Y’es 

Y’es 

3 

2-2 

No 

No 

No 

No 

No 

Provo  Herald 

1000 

60% 

1000 

50''J 

600 

40% 

No 

AU® 

No 

Y’es 

Yes 

2 

2-2 

No 

Yes 

No 

No 

N.^ 

Salt  Lake  City  Tribune,  Deseret 
News-Telegram 

560 

50% 

560 

50% 

560 

35% 

No 

All 

Y’es 

Y'es 

Y’es 

5 

2-2 

No 

No 

No 

Y’es 

No 

VERMONT 

Burlington  Free  Press 

600 

$100 

Y’es 

.All 

No 

Y’es 

Y’es 

7 

2-2 

No 

No 

No 

No 

No 

(Footnotes  on  next  pwe.) 
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EDITOR  8C  PUBLISHER  for  March  29,  1951 


NOTE  TO  ADVERTISERS: 


In  the  most  critical  comparative  analysis  of 
identical  newspaper  advertisements  printed  in 
black  and  white  and  in  color,  WITHOUT 
EXCEPTION,  in  every  split  run  ad  studied, 
the  R  0  P  Color  version  delivered 

MORE  Readership 

MORE  Retention  5  days  after  publication 

MORE  Response  Action— including  pur¬ 
chases  of  the  product 

BY  A  WIDE  MARGIN  ^ 


lOP  I  (OUM 


That's  why  newspaper  R  O  P  Color  linage  rlimhed  to  a  record  high  total  of  1 14  million 
lines  in  1957.  The  Milwaukee  Journal  retained  its  10  year  leadership  with  2,643,440 
lines — a  new  all-time  high  exceeding  the  next  highest  paper  hy  over  50  percent. 

"Ifor/d’s  Most  Colorful  ^eiFspaper"  THE  MILWAUKEE  JOURNAL 


editor  &.  PUBLISHER  for  March  29,  1958 
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VIRGINIA 


Bristol  Herald  Courier,  V’irRinia- 


Tennessean 

1000 

S3H7c 

Yes 

All 

Y’es 

Yes 

Y’es 

3 

2-2  Yes 

Y’es 

Yes 

No 

No 

C'harlottt'sv'ille  Projrres-s 

1000 

$75 

1000 

$50 

No 

All 

Yes 

Yes 

Yes 

5 

2-2  No 

No 

No 

No 

Y’es 

<  oxinirton  VinHnian 

1000 

33 

No 

^iMTWFS 

No 

Y'es 

No 

7 

2-2  Yes 

No 

No 

No 

No 

llarrisonbiirc  News-Record 

1000 

$50 

No 

.All 

No 

Yes 

No 

2 

1-1  No 

No 

No 

No 

No 

Newport  New.s  Press,  Times-Herald 

Page 

$2000 

1000 

$1500 

No 

Ail 

Y’es 

Yes 

Ye.s 

5 

2-2  No 

Yes 

No 

No 

No 

Norfolk  Virjrinian-Pilot,  Ledger-Star 

Page 

$5000 

Page 

$400  0 

1000 

$2600 

No 

.All 

No 

Y'es 

Yes 

7 

1-1  Yes 

No 

No 

No 

No 

Petersburg  Progress-Index  &  News 

1000 

$50 

Yes 

.All 

No 

Y’es 

No 

3 

2-2  No 

Yea 

No 

No 

Yes 

Richmond  News-Iaeadcr,  Times* 
Dispatch 

1000 

$350  0 

1000 

$2500 

No 

All 

No 

Y'es 

Yes 

3 

2-2  No 

No 

No 

No 

Yes 

Roanoke  Times,  World-News 

1000 

$1750 

Yes 

All 

Yes 

Y’es 

Yea 

4 

2-2  No 

No 

No 

No 

No 

Waynesboro  News- Virginian 

W60 

50^i 

640 

40''c 

420 

30% 

Yes 

.All 

Yes 

Y'es 

$10 

3 

3-3  Yes 

No 

No 

No 

No 

WASHINGTON 

.\l>crdeen  World 

*35i 

$194.04 

1680 

$92.40 

600 

$40 

Yes 

All 

Y’es 

Y’es 

Y'es 

6 

2-2  Yes 

Y'es 

No 

No 

No 

Bellingham  Herald 

Page 

$i70.47 

1000 

$65 

1000 

$.32.50 

No 

All 

Y’es 

Y'es 

Y'es 

4 

2-2  No 

Y’es 

No 

No 

No 

Bremerton  Sun 

560 

$125 

560 

$H5 

560 

$55 

No 

.All 

Y’es 

Y'es 

Yes 

2 

1-1  No 

No 

No 

No 

No 

®  Option  required  3  C  &  R. 

0  Sunday  premiums  S150  and  $100;  option  required  2  C  &  B. 

0  Combination  rate;  morning  or  evening  or  Sunday  available  at  1300, 

$230  and  $150. 

^  Combination  rate 
t)  Combination  rate 

:  6  or  more 
;  morning  or 

inaertiona  $150  each, 
evening  $175  and  $125 

Centralia  Chehalis  Chronicle 

None 

$135 

None 

$90 

None 

$45 

No 

MT\\TF0 

Yes 

Y’es 

Y'es 

2 

2-2  No 

Y'es 

No 

No 

No 

Everett  Daily  Herald 

Page 

$.09  li. 

1000 

$.07  li. 

None 

$.06  li. 

All 

Yes 

Y'es 

Yes 

3 

1-1  No 

.No 

No 

No 

Yes 

l»ngview  News 

1000 

$120 

1000 

$80 

1000 

$40 

No 

All 

Yes 

Yes 

No 

3 

2-2  No 

No 

No 

No 

No 

Mt.  Vernon  Stagit  Valley  Herald 

1000 

$40 

No 

AVTh 

Y’es 

Y'es 

Yes 

3 

1-1  No 

No 

No 

No 

"S’o 

Olympia  Olympian 

None 

$125 

None 

$85 

None 

$45 

Yes 

SMTWTF 

Yes 

Y'es 

Yes 

3 

1-1  Yes 

Yes 

Yes 

No 

Y'es 

Pasco-Kennewick  Columbia  Basin  News 

588 

40'‘i 

Yes 

AU 

Yes 

No 

No 

2 

1-1  No 

No 

No 

No 

No 

Pasco  Kennewick  Tri-City  Herald 

1000 

$.09  li. 

1000 

$.06  li. 

1000 

$.03  li. 

Yes 

All 

Y'es 

Y’es 

Yes 

3 

1-2  No 

Yes 

No 

No 

No 

Seattle  Post  Intelligencer 

Page 

$550 

Page 

$485 

1000 

$265 

Yes 

All 

Yes 

YVs 

Yes 

2 

2-2  Yes 

No 

No 

Yes 

No 

Seattle  Times 

Page 

$550 

Page 

$485 

1000 

$26.5 

No 

AH 

Y’es 

Y’es 

Yes 

6 

2-2  Yes 

Yes 

Yes 

Yes 

Yes 

Spokane  Chronicle,  Spokesman- 
Review 

Page 

$.26  li. 

1000 

$.29  li. 

500 

$.2.3li. 

No 

AH 

Y’es 

Y'es 

Yes 

7 

1-1  No 

No 

No 

Yes 

Y'es 

Tacoma  News  Tribune 

Page 

$450 

1000 

$300 

1000 

$150 

No 

AH0 

No 

Y’es 

Y'es 

3 

1-2  No 

No 

No 

No 

No 

Vancouver  Columbia 

Page 

$150 

630 

$100 

630 

$50 

No 

MTWTF 

Y'es 

Y’es 

Yes 

3 

2-2  No 

No 

No 

No 

No 

Walla  Walla  Union-Bulletin 

None 

$.l5li.0 

None 

$.lOli.0 

None 

$.05  li.0 

No 

AH 

Yes 

Y'es 

Yes 

14 

2-2  No 

Yes 

Yes 

No 

N.i 

Wenatchee  World 

600 

$150 

600 

$100 

600 

$.50 

No 

AH 

Y’es 

Y'es 

Yes 

2 

2-2  No 

Yes 

No 

No 

No 

Yakima  Herald,  Republic 

1000 

$160 

1000 

$125 

1000 

$75 

Y'es 

.AH 

Y’es 

Y'es 

Yes 

7 

2-2  Yes 

Yes 

Yes 

No 

N.i 

WEST  VIRGINIA 

Beckley  Post-Hcrahl,  Raleigh  Register 

600 

$65 

Yes 

.AH 

Yes 

Y'es 

Yes 

2 

1-1  No 

No 

No 

No 

\.. 

Bluefieid  Telegraph,  Sunset  Newa- 

Observer 

© 

© 

None 

$85 

No 

AU0 

No 

Y'es 

Yes 

4 

2-2  No 

Yes 

No 

No 

No 

Charleston  Gazette,  Mail 

1000 

$200 

No 

AH© 

No 

Yes 

Yes 

7 

2-2  No 

No 

No 

No 

No 

Morgantown  Dominion-News,  Post 

1000 

25% 

Y’es 

AH 

Yes 

Yes 

Yes 

4 

1-1  No 

Yes 

No 

No 

No 

0  Full  color  available  June  1958. 
0  Except  Thurs.,  P.M.,  F/iday  A. 
0  Minimums  $135,  $90  and  $45. 

M.,  and 

Sunday. 

0  Except  Thura.  P.M.  and  Fri. 
0  No  3  C  &  B  Thura.,  Sat.  or 
0  Except  Saturday. 

A.M. 

Sun. 

Moundsville  Echo 

1000 

$60 

Yes 

AH 

Yes 

Y'es 

Y’es 

7 

1-1  No 

Y’es 

No 

No 

No 

Wheeling  Intelligencer  News-Register 

None 

$1450 

AH 

No 

No 

Yes 

5 

2-2  No 

No 

No 

No 

No 

WISCONSIN 


Appleton  Post-Crescent 

© 

© 

1000 

$220 

No 

AH 

Yes 

Yes 

No 

7 

3-3 

No 

No 

No 

No 

No 

Beloit  New.s 

1000 

$124.75 

1000 

$81.25 

1000 

$37.75 

No 

AH 

Yes 

Yes 

Yes 

7 

1-2 

Yes 

Yes 

Yes 

No 

No 

Chippewa  Falls  Herald-Telegram 

560 

$50 

Yes 

MTuF® 

No 

Yes 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

Eau  Claire  Leader,  Telegram 

None 

$60 

No 

AH 

No 

No 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

Fond  du  Lac  Commonwealth  Reporter 

1000 

$70 

Y'es 

AH 

No 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

No 

Green  Bay  Press-Gazette 

Page 

$210 

Page 

$165 

1000 

$80 

No 

AH 

Yes 

Yes 

No 

7 

2-2 

Yes 

No 

No 

No 

No 

Janesville  Gazette 

1000 

33  H% 

1000 

25% 

No 

AH 

No 

No 

Yes 

2 

1-1 

Yes 

Yes 

No 

No 

No 

Kenosha  News 

None 

$110 

None 

$70 

None 

$40 

No 

AH® 

No 

Yes 

Yes 

4 

1-1 

No 

No 

No 

No 

No 

La  Cros.se  Tribune 

1000 

$80 

1000 

$70 

1000 

$60 

Yes 

AH 

Yes 

Yes 

Yes 

4 

2-2 

No 

Yes 

No 

No 

No 

Madisf)n  Capital  Times,  Wisconsin 
State  Journal 

Page 

$250 

Page 

$250 

1000 

30%  ® 

No 

AH 

Yes 

Yes 

$25 

7 

2-2 

No 

No 

No 

No 

No 

Manilowoo-Two  Rivers  Times  Herald,  Reporter® 

1000 

$50 

No 

AH® 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

Marinette  Eagle-Star 

1000 

$50 

No 

AH® 

Yes 

Yes 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

Marsh6eld  News-Herald 

1000 

$40 

No 

AH® 

No 

Yes 

Yes 

2 

1-1 

No 

No 

No 

No 

No 

MUwaukee  Journal 

1000 

$360 

1000 

$.300 

1000 

$250 

No 

AH 

Yes 

Yes 

Yes 

7 

2-1 

Yes 

No 

No 

Yes 

No 

.Milwaukee  Sentinel 

1000 

$275 

1000 

$225 

1000 

$175 

No 

AH 

Yes 

Yes 

Yes 

3 

3-3 

Yes 

Yes 

Yes 

Yes 

No 

Oshkosh  Northwestern 

1000 

$65 

1000 

$45 

No 

AH 

Yes 

Yes 

No 

7 

1-2 

No 

No 

No 

No 

No 

Racine  Journal-Times  Bulletin 

1000 

$192.64 

1000 

$168.56 

1000 

$144.48 

No 

AH 

Yes 

Yes 

No 

10 

2-2 

Yes 

Yes 

No 

No 

No 

Sheboygan  Press 

0000 

$115 

1000 

$80 

1000 

$60 

No 

AH 

Yes 

Yes 

Yes 

7 

1-2 

No 

Yes 

No 

No 

No 

0  Full  color  available  after  June  1,  1958. 
0  Except  Thura.  for  2  C  and  3  C  &  B. 
0  Ills  minimum. 

0  Cannot  guarantee  Thursday. 

0  Cannot  guarantee  Wed.  or  Thura. 


0  Sold  in  combination. 

0  Two-day  leeway  required. 

©  Option  requested. 

©  Thura.  and  Fti.  premium  $200. 
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among  morning  newspapers 
in  the  United  States  ^ 


^resJsi  =  telegram 


among  eyenmg  newspa^rs 
in  tke  United  States 


Media  Records.  Year  1957 


1.  long  Beach  INDEPENDENT 

2.  Los  Angeles  Times 

3.  New  Orleans  Times  Picayune  t  States 

4.  Salt  Lake  City  Tribune 

5.  Chicago  Tribune 

6.  St.  Louis  Globe-Democrat 

7.  Miami  Herald 

8.  Atlanta  Constitution 

9.  Cincinnati  Inquirer 

10.  Nashville  Tennessean 


1.  Milwaukee  Journal 

2.  LONG  BEACH  PRESS  TELEGRAM 

3.  Atlanta  Journal  t  Constitution 

4.  Cincinnati  Post 

5.  Birmingham  News 

6.  Salt  Lake  City  Deseret  News  Telegram 

7.  St.  Louis  Post  Dispatch 

8.  San  Diego  Tribune 

9.  Columbus  Dispatch 

10.  Seattle  Times 


1.807,712 

1.254.192 

1.235.450 

1.084.682 

1.034.428 

988.707 

986.414 

936.117 

908.299 

908.287 


Our  current  list  of  happy  rop  color  advertisers  is  a  long  one.  If  you  are  not  already  on  it,  we  would  like  to  add  your  name  soon. 


SUNDAY 


mohning 


EVENINO 


Independent 
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WISCONSIN  (Coni.) 


Superior  Telegram 

1000  $184.80  1000 

$151.«0 

560  $117.60 

Yes 

.All® 

Yes 

Yes 

Yes 

5 

1-5 

No 

No 

No 

No 

No 

Wausau  Reeord-Herald 
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4  times  as  big 
as  it  looks  I 

ifs  One  Big  Exception  to  metropolitan  area  concept 


...  and  it’s  SOLD  most  effectively 
with  the  award-winning  R.O.P.  Color 
of  the  Spokane  Newspapers ! 


When  you  look  at  the  Spokane  Market,  be  sure  to  look  at 
ALL  of  it.  There’s  more  to  this  isolated,  mountain-ringed 
market  than  a  metropolitan  area.  To  its  full  extent,  it’s  a 
region  of  one  million  people  who  spend  $1.3  billion  at  retail 
—  with  1  out  of  every  2  families  reached  by  the  Spokane 
newspapers  (90%  home-delivered)! 

ROP  Color?  The  most  m.odern,  versatile  ROP  color 
facilities  available  assure  you  of  award-winning  quality  re¬ 
production— eifry  day  of  the  week!  ]o\n  the  growing  list  of 
advertisers  who  have  put  the  ROP  Color  linage  of  the  Spo¬ 
kane  newspapers  40th  among  all  morning  .  .  .  38th  among 
all  evening  .  .  .  and  10th  among  all  Sunday  newspapers  in 
the  nation. 


•  In  1957  E  &  P  Color  Contest,  the 
Spokane  Daily  Chronicle  received 
the  top  award  given  newspapers  of 
100,000-500,000  circulation  for  one 
color  and  black,  general  subject. 

•  The  Spokesman-Review  received 
hrst  place  for  advertising  color 
among  some  300  entries  at  Fall 
1957  meeting  of  the  Pacific  North¬ 
west  NAEA. 

•  The  Spokane  Daily  Chronicle  was 
singled  out  by  the  Associated  Press 
as  the  newspaper  producing  consist¬ 
ently  the  best  news  color  in  1957. 


The 


Spokesman-Review 
Daily  Chronicle 


Cover 

the  Inland  Empire 
tike 

the  funshine  -...  ' 


1  out  of  every 

Adietltsin^  Rtpmentatnti:  Cresmer  &  VoodwarJ.  Inc.  Sunday  Spoke^man-Rmru’  camei  Melrv  Sunday  comics  and  This  Veek  magazine.  2  families 
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Bigger  Role 
Seen  for 
Institutional 

Expanding  influence  of  adver¬ 
tising  as  a  social  force,  accord¬ 
ing  to  William  I.  Nichols,  edi¬ 
tor  and  publisher.  This  Week 
magazine,  has  brought  a  new 
concept  to  institutional  adver¬ 
tising.  Speaking  before  the  As¬ 
sociation  of  National  Advertis¬ 
ers,  Western  Branch,  at  Del 
Monte  Lodge,  Pebble  Beach, 
Calif.,  Mr.  Nichols  said  that 
■‘practical  considerations,  if 
nothing  more,  require  advertis¬ 
ing  to  make  a  constructive  social 
contribution.  It  is  only  common 
sense  to  help  preserve  and  pro¬ 
tect  the  society  in  which  we 
hope  to  do  tomorrow’s  business.” 

Calling  this  “advertising’s 
other  job,”  Mr.  Nichols  said: 
‘Of  course,  this  is  a  time  for 
intensified  selling.  But  along 
With  it,  I  believe  we  are  enter¬ 
ing  a  period  when  institutional 

editor  6c  PUBLISHER 


advertising  and  related  activi¬ 
ties  will  become  more  varied, 
more  imaginative  and  more  pub¬ 
lic-spirited  than  ever  before. 

“Why?  Because  the  times  call 
for  it  —  not  just  for  reasons 
of  altruism,  but  because  effec¬ 
tive  selling  requires  an  atmos¬ 
phere  of  trust  and  confidence; 
and  that  is  exactly  what  the 
right  kind  of  institutional  ad¬ 
vertising  can  produce  —  trust  in 
your  products  in  your  corpora¬ 
tions,  and  —  beyond  that  —  in 
your  country  and  our  economic 
system.  There  is  a  world  of 
wisdom  in  that  five-word  slo¬ 
gan:  ‘When  they  believe,  they 
buy’.” 

As  a  reason  for  advertising’s 
recognition  of  the  importance 
of  its  new  role,  Mr.  Nichols 
pointed  out  that  “more  than 
any  other  influence  in  the  na¬ 
tion,  mass  communications  now 
have  a  bearing  on  what  people 
choose  and  therefore  what  they 
become.  Almost  every  waking 
hour  of  almost  every  day  Amer¬ 
icans  are  influenced  by  the  news, 
the  opinions,  the  attitudes,  the 
appeals  and  the  advertisements 
of  the  mass  -  communications 
media. 

for  March  29,  1958 


Named  PR  Assistant 

Detroit 

K.  B.  Kizer,  former  assistant 
city  editor.  Salt  Lake  City 
(Utah)  Tribune,  has  been 
named  public  relations  assist¬ 
ant  with  the  Burroughs  Corp. 
Mr.  Kizer  is  a  former  member 
of  the  Birmingham  (Ala.)  News 
sports  department  and  the  news 
staff  of  the  old  Salt  Lake  Tele¬ 
gram. 

• 

Fiske  Joins  B  &  J 

Richard  E.  Fiske,  former 
business  news  writer  for  the 
Associated  Press  in  New  York, 
has  joined  the  staff  of  Bozell  & 
Jacobs,  Inc.,  New  York,  where 
he  will  handle  financial  public 
relations.  For  the  past  four 
years,  Mr.  Fiske  has  been  news 
director  of  the  New  England 
Council. 

• 

Hardy  Named  Associate 

C.  Colburn  Hardy  has  joined 
Stephen  Fitzgerald  and  Co., 
New  York  public  relations  coun¬ 
sel,  as  a  principal  associate.  He 
was  formerly  a  vicepreeident  of 
Carl  Byoir  &  Associates. 


Parker  Lusk  Named 
PR  Account  Exec 

Chicago 

Parker  Lusk,  with  the  Chi¬ 
cago  Sun-Times  since  1953,  has 
been  appointed  an  account  ex¬ 
ecutive  in  the  public  relations 
division  of  Fulton,  Morrissey 
Co.,  advertising  and  public  re¬ 
lations  agency. 

At  the  Sun-Times  he  was  suc¬ 
cessively  a  copyreader,  general 
assignment  reporter  and  re- 
writeman,  and  real  estate 
writer.  He  was  in  charge  of 
“Your  Home,”  a  special  section 
of  news  for  home  buyers  and 
owners. 

• 

HIC  Names  Chandler 

Selection  of  Jim  Chandler, 
Home  Magazine  editor  of  the 
Cleveland  (Ohio)  Press,  as  re¬ 
gional  director  of  the  Home  Im¬ 
provement  Council,  has  been  an¬ 
nounced  by  HIC  Executive 
Director  Don  Moore.  Mr.  Chand¬ 
ler,  who  has  also  been  named 
to  the  group’s  national  board  of 
directors,  will  be  in  charge  of 
organizing  and  supervising  lo¬ 
cal  chapters  of  HIC  in  the 
Cleveland  area. 
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IMPORTANT  GENERAL  AND  AUTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR 
YEAR— 1957 


CLASSIFICATION  &  ACCOUNT 

1957 

1956 

1955 

1954 

FORD 

( New  Cars)  . 

.3737143 

3467186 

3939845 

1384744 

WINSTON 

(Cigarettes)  . 

.  2260736 

2014270 

1289607 

_ 

PHILUPS  PETROLEUM  CO. 
(Gasolines  ft  Oils)  . 

.  1.399829 

1207175 

625495 

111345 

VAN  CAMPS  BEANS 

(Groceries-Miscellaneous)  . 

.1191822 

18580 

24065 

_ 

HT^  PARADE 

SHE^  OIL  CO. 

(Gasolines  ft  Oils)  . 

.  996217 

967585 

185826 

53877 

PEPSI  COLA 

(Beverages)  . 

.  995277 

500376 

514353 

133490 

STANDARD  OIL  CO.  OF  INDIANA 

(Gasolines  &  Oils)  .  963488 

866578 

870337 

996671 

L&M 

755720 

731336 

STROH’S 

(Beers)  . 

.  823296 

648051 

380533 

COCA  COLA 

(Beverages)  . 

, .  785786 

808171 

1010511 

953606 

NEWPORT 

735387 

OLD  GOLD 

TIDEWATER  OIL  CO. 

(Gasolines  ft  Oils)  . 

. .  611084 

285651 

97685 

STANDARD  OIL  CO.  OF  CALIF. 
(Gasolines  &  Oils)  . 

. .  609162 

709812 

.569161 

399383 

IMPORTANT  RETAIL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING 
YEAR— 1957 


SUMMARY  OF  R  O  P  COLOR  LINAGE 
BY 

MEDIA  RECORDS  CLASSIFICATIONS 
YEAR— 1957 


CLASSIFICATIONS 

GBNEBAL 

AGRICULTURE  . 

ALCOHOLIC  BEVERAGES 

Beers  . 

Wines  . 

Liquors  . 

AMUSEMENTS  . 

CONFECTIONS  . 

GROCERIES 

Baking  Products  . 

Beveratres 

Coffee  &  Tea  . 

Soft  Drinks  . 

Miscellaneous  . 

Cereals  &  Breakfast  Foods  . . . 

Condiments  . 

Dmry  Pr^ucts  . 

Disinfectants  &  Exterminators 
Laundry  Soaps  &  Cleaners  .... 

Meats,  Fish  &  Poultry  . 

Miscellaneous  . 

HOUSING  EQUIPMENT  & 
SUPPUES 

Air  Conditioninit  . 

Automatic  Refrigeration  . 

Fuel  . 

Furniture  Sc  FurnishinKS  . 

Heaters  Sc  Stoves . 

Miscellaneous  . 

INDUSTRIAL  . 

INSURANCE  . 

MB3)ICAL  . 

MISCELLANEOUS  . 

PUBLICATIONS 

MaKazines  . 

PUBLIC  UTILITIES  . 

RADIO  Sc  TELEVISION 

Sets  . 

SPORTING  GOODS  . 

TOBACCO 

Ciirarettes  . 

TOILET  REQUISITES 

Dentifrices  . 

Perfumes  Sc  Cosmetics  . 

Toilet  Soaps . 

Miscellaneous  . 

TRANSPORTATION 

Airways  . 

Bus  Lines . 

Railroads  . 

WEARING  APPAREL  . 

GENERAL  TOTAL  . 

AUTOMOTIVE 

GASOLINES  &  OILS  . 

PARTS  &  ACCESSORIES . 

PASSENGER  CARS  (NEW)  ... 

TIRES  Sc  TUBES  . 

TRUCKS  Sc  TRACTORS . 

MISCELLANEOUS  . 

AUTOMOTIVE  TOTAL  . 

GRAND  TOTAI . 


Total 

ROP 

Color 

Linage 

1957 

730824 


4692236 

7808(1 

2192119 

12255 

234354 

3683530 

1944720 

2328009 

362613 

918566 

704854 

2548491 

121927 


PerccnUge  Perccntaif 
of  Gain 

Each  Clasa’n  or 

To  Total  Loss 

1957  1957  Vi.  1J5{ 


1.3 

8.2 

0.1 

3.8 

0.0 

0.4 


3.4 

4.1 
0.6 
1.6 

1.2 

4.4 

0.2 


—  45.2 

+  8.2 

+  265.5 

—  41.5 
+  100.0 
+  319.1 

—  23.6 

+  12.9 
+  28.9 

—  3.8 
+  20.7 
+  25.5 
+  34.0 


978318 

1.7 

_ 

44.8 

1626612 

2.7 

30.7 

5775819 

10.0 

+ 

60.3 

70260 

0.1 

1.3 

121402 

0.2 

39.8 

159902 

0.3 

+  550.4 

1111936 

1.9 

9.7 

52244 

O.I 

72.0 

541669 

0.9 

— 

63.7 

322139 

0.6 

2.2 

382783 

0.7 

— 

29.5 

54152 

(1.1 

— 

l.l 

108104 

0.2 

— 

91.2 

210297 

0.4 

-f 

17.4 

242999 

0.4 

-f 

68.0 

355785 

0.6 

_ 

63.7 

■ - 

— 

— 

100.0 

6918226 

12.1 

12.8 

229626 

0.4 

-f 

147.4 

611677 

l.l 

4- 

0.4 

1001749 

1.8 

+  1300.9 

395270 

0.7 

— 

33.4 

4.30612 

0.8 

+ 

214.6 

22020 

0.0 

+ 

59.9 

36982 

0.1 

43.7 

153714 

0.3 

+ 

17.0 

42266775 

73.8 

— 

2.5 

8412783 

14.7 

-i. 

9.4 

— 

— 

— 

100.0 

4809973 

8.4 

— 

22.8 

849491 

1.5 

— 

11.7 

616900 

1.0 

— 

49.7 

381434 

0.6 

+ 

275.9 

15020581 

26.2 

— 

7.3 

.57287356 

100.0 

— 

3.8 

Year  Year 

Classification  and  Account  CITY  1957  1956 

BUILDING  SUPPUES 
Sc  CONTRACTORS 

Lindsley  Lumber  Co.  Miami  .  164277  164816 

DEPARTMENT  STORES 

Davison’s  Atlanta  .  395114  460468 

Rich’s  Atlanta  .  535798  426409 

Gimbels  Milwaukee  . . .  304790  279350 

Harvey  Sc  Co.  Na.shville  .  222340  174651 

DRUG  STORES 

Katz  &  Besthoff,  Ltd.  New  Orleans  .  313800  349460 

FURNTTURB  Sc  HOUSEHOLD 

Rhodes-Carroll  Birmingham  . .  90792  408828 

Finger  Furniture  Co.  Houston  .  105796  123420 

Southeast  Salt  Lake  City  308448  67200 

GROCERS — Chain  Stores 

Iowa  Pork  Shops  Long  Beach  . .  298427  23572 

Tanners  &  B.  Thrifty 

Food  Stores  Miami  .  183960  12620 

Grand  Central  Salt  Lake  City  197888  189300 

National  Food  Center  Stores  St.  Louis  _  244797  76543 

GROCERS — Independent  Stores 

Sentry  Milwaukee  ...  120000  125100 

JEWELERS 

Gilberts  Long  Beach  . .  244092  260365 


Year 

1955 

Year 

1954 

119609 

131535 

282199 

309468 

319056 

118150 

198686 

264714 

309899 

58990 

382697 

329500 

360962 

125028 

89532 

21972 

131040 

43200 

71345 

1124 

17640 

7440 

11760 

4960 

72000 

69600 

45767 

NOTE:  The  retail  advertisers  shown  above  are  not  the  15  Leading  Retail 
Advertisers  in  R  O  P  volume.  They  are  the  important  ROP  Color 
advertisers  in  the  ten  cities  running  the  greatest  volume  of  retail  color 
during  the  year. 


.ADVERTISERS  USING  NEWSPAPER  ROP  COLOR 
(COMPILED  BY  MEDIA  RECORDS,  INC) 
YEAR— 1957 


ACCOUNTS 
AGRICULTURE 
Animal  Feeds 

Calo  Cat  Food  . 

Calo  Cat  Sc  Dog  Food _ 

Calo  Dog  Food . 

Friskies  Dog  Food  . 

Ful-O-Pep  Feeds  . 

Ken-L-Biskit  . 

Ken-L-Ration  . 

Ken-L-Treats  . 

Pard  Dog  Food  . 

Purina  Feeds  . 

Red  Heart  Dog  Food _ 

Strongheart  Dog  Food  . . . 
Agricultural  Supplies 
Family  Gardens  Nursery 
Inter-State  Nurseries  . . . 

Lawn-Boy  . 

Michigan  Bulb  Co . 


Number 

of 

Cities 

Used 


Number 

of 

Newspapers 

Used 


Total 

Ror 

Color 

Linoft 


9 

39641 

14174 

14 

24 

70435 

28 

44 

62020 

11 

15 

116946 

5 

5 

17718 

22 

84 

187664 

20 

27 

71733 

8 

12406 

4 

8 

6402 

22 

80 

76021 

’i 

10 

9872 

3 

3 

4150 

5 

s 

9628 

3 

8393 

3 

3 

5480 

age  84) 

SHER 

for  March 

29,  195* 

82 


i>;i 


41.5 

1100.0 
319.1 


23.0 


3.3 

20.7 

25.5 
34.0 

25.6 


60.3 


Reg.  U.S. 


boston 


HOP  COLOR 


WG" 
GlP0E- 
sauuS 
BEi“ 


Globe  To  Offer  ROP  Cokr, 
Presses  To  Roll  J«ne  First 

4a  four  colors. 


spot’s  a  dog’s  name. _  - 


plOSTON— First  metropol 

Hafn^w^perin^- 
land  to  offer  full  BOP  ana 
Spot  Color.  The  Boston  Globe 

"'Srthatlay  The  Boston 


inff  in  up  to  four  colors. 
‘"Cts  in  other  newspa^» 

show  color  increases  mder. 

ship  an  average  of  BSJo. 

This  will  be  the 
OOP  color  has  been  offered 

by  a  metropolitan  newspaper 

in  New  England— in  fact,  th 
tost  east  of  the  Hudson. 


Globe’s  New  Building 
Nearing  Completion 

_  .loir  is  way  aero 


boston  — Moving  day  is 
drawing  near 

newspaper  still  publishing  on 
BostoVs  famed  Newspaper 
Row.  Beginning  the  ^s 
week  in  May  movers  wU 
begin  the  tricky  task  of  shif^ 
ing  The  Boston  Globe,  de- 


„ay  across  the  city  oI  Boston 

to  fte  spanking  new  12 
million  dollar  plant  at  135 
Morrissey  Boulevar  . 

oaSior^rprintincto 

rriMriinS^-- 

"  *11  U«.  oVAl 


No, Wng  Seifs 
No  Newspaper  Sells  Ltke 


The 


begin  the  tricky  tasK  oi  12. 

ing  The  Spot  Color  will  be  available 

partment  by  departmen  ,  ^ 


Globe 


Boston 

.  evening  •  SUNDAY 


w 


editor  & 


morning 

Scolaro,  Meeker  &  Scott 

^  Chicago,  Detroit 


The  Leonard 
Miami  Beach,  Florida 


uetrou 
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1958 
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IMPORTANT  NEWa»APER  COLOR  ADVERTISERS 
(Continued  from  page  82) 


Old  Hickory  .  7 

Old  Log  O^in  .  6 

Old  Sunny  Brook  .  23 

P  M  .  8 

Schenicy  Reserve  .  11 

besKTsm’s  l>UtiIIer8  Co.Inatitutlonal .  7 

SesKTsm’s  Prods .  23 

Seacram’s  7  Crown  .  61 

Ten  High .  4 

Waterfill  A  Fnzier  .  6 

AMUSEMENTS 

Cypress  Gardens  .  8 

CONFECnONS 

Belle-Caira  Chocolates .  6 

Braeh’s  Candies  .  29 

Cracker  Jack  .  30 

Curtiss  Candies  .  6 

GROCERIES 

Baking  Products 

Albers  Com  Bread  A  Muffin  Mix .  10 

Albers  Pancake  A  Waffle  Mix  .  7 

Arnold  Bread .  3 

Aunt  Jemima  Pancake  Mix  .  6 

Aunt  Jemima  Pancake  A  Waffle  Mix  ...  4 

Betty  Crocker  Cake  Mix  .  4 

Bisquick  .  64 

Blue  Seal  Bread  .  3 

Bond  Bread  .  4 

Frosen-Rite  Baking  Prods .  3 

Gladiola  Biscuits  .  6 

Gladiola  Cake  Mix .  4 

Gold  Medal  Flour  .  14 

Hekman  Crackers  .  6 

Hollywood  Bread  .  11 

Holsum  Baking  Prods .  7 

Holsum  Bread  .  12 

Lucky  Leaf  Pie  Filling .  36 

Meads  Bread  .  3 

Merita  Cake  .  9 

Merita  Prods .  4 

Mrs.  Bairds  Bread  .  3 

Nissen’s  Bread  .  3 

Nolde’s  Bread  .  3 

Pet-Ritz  Frozen  I^es  .  24 

Peter  Pan  Bread  .  3 

Pillsbury  Baking  Prods .  56 

Pillsbury  Flour  .  26 

Rainbo  Bread  .  4 

Robin  Hood  Flour  .  24 

Sara  Lee  Frozen  Cake .  6 

Schulze  A  Burch  Baking  Prods .  6 

Skylark  Bread  .  3 

Simple  Simon  Frozen  Pies  .  29 

Sunbeam  Baking  Prods .  3 

Sunbeam  Bread  .  13 

Sunshine  Crackers  .  44 

Supreme  Crackers  .  9 

Swans  Down  Cake  Mix  .  3 

Swel  Frosting  Mix  .  5 

Trim  Bread  .  9 

V-IO  Bread  .  7 

Ward’s  Baking  Prods .  17 

Ward’s  Bread .  11 

Weston  Crackers  .  6 

Beverages 
Coffee  A  Tea 

Admiration  Coffee  .  4 

Boscul  Coffee  .  8 

Boscul  Instant  Coffee  .  3 

Boyd’s  Coffee  .  6 

Butter-Nut  Coffee  .  6 

Cain’s  Coffee  .  3 

Chase  A  Sanborn  Instant  Coffee  .  41 

Decaf  Instant  Coffee  .  9 

Folgers  Instant  Coffee  .  4 

Hills  Brothers  Coffee  .  13 

Hills  Brothers  Coffee  &  Instant  Coffee...  5 

Hills  Brothers  Instant  Coffee .  32 

Luzianne  Coffee  .  8 

Luzianne  Instant  Coffee  .  6 

MJB  Instant  Coffee  .  4 

Maryland  Club  Coffee  .  6 

Maryland  Club  Coffee  &  Instant  Coffee. . .  7 

Maxwell  House  Instant  Coffee .  86 

Nescafe  .  11 

Nestle’s  Instant  Coffee  .  26 

North  Woods  Instant  Coffee .  7 

Red  Rose  Tea  .  3 

S  4k  W  Coffee  .  8 

Stewarts  Coffee  .  3 

Tender  Leaf  Tea  .  4 

Soft  Drinks 

Canada  Dry  .  31 

Coca-Cola  .  59 

Cott  .  7 

Dr.  Pepper  .  8 

Hires  .  4 

Orange  Crush  .  6 

Par-T-Pak  .  3 

Pepsi-Cola  .  62 

Royal  Crown .  10 

7-Up  .  18 

Miscellaneous 

B  C  .  6 

Hi-C  .  38 

Libby’s  Vim  .  8 

Minute  Maid  Frozen  .  14 

Orange  Blossom  .  3 

Realemon  .  8 

Snow  Crop  Frozen  .  21 

Sunkist  Frozen  .  4 

Cereals  4k  Breakfast  Foods 

Albers  Quick  Oats  .  7 

(Continued  on  page  86) 
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Pax  . 

Roto  Clipi>er . 

ALCOHOUC  BEVERAGES 

Beers 

Burger  . 

Busch  Bavarian . 

Carling’s  Black  Label . 

Drewry’s  . 

Duquesne  . 

Falls  City  . 

Falstaff  . 

Frairs  Ale . 

Goebel  . 

Hamms  . 

Heilemen’s  Old  Style  . 

Hudepohl  . 

Iron  City  . 

Jax  . 

Lone  Star  . 

Lucky  Lager  . 

National  Bohemian  . 

Oertel’s  ’92  . 

Olympia  . 

Pearl  . 

Pfeiffer’s  . 

Rainier  . 

Regal  Pale  . 

Schlitz  . 

Sterling  . 

Stroh’s  . 

Wiedemann’s  . 

Wines 

Key  . 

Mogen  David  . 

Liquors 

Ancient  Age  . 

Bond  A  Lillard . 

Booth’s  High  A  Dry  Gin  .. 

Bourbon  De  Luxe . 

Calvert  Reserve . 

Cavalier  Vodka . 

Corby’s  Reserve . 

Cream  of  Kentucky . 

Ektrly  Times  . 

Echo  Spring . 

Four  Roses  . 

Four  Roses  Gin  A  Whiskey 

Hill  4k  Hill  . 

Jim  Beam  . . 

Kessler  . 

Melrose  Rare  . . 

Old  Crow  . 


237867 

44662 

64501 

108967 

39075 

421902 

106876 

7025 

99110 

64668 

21924 

132639 

63107 

219629 

103267 

86604 

86168 

60036 

199810 

162277 

68618 

78700 

186682 

618027 

195662 

823296 

670468 


1644(1 

10411 

soil 

lOSM 

26414 

134111 

3800M 

26041 

24840 

18414 

31184 

11071 

184007 

22647 

3000S 

44208 

174811 

100144 

39647 

48204 

40817 

64344 

62060 

10243 

104378 

40104 

168726 

124384 

66488 

77268 

19464 

22120 

2910 

166602 

14460 

268610 

651461 

44756 

14880 

16000 

94681 

20950 

162408 

57688 

21360 


14560 

63620 


45512 

60093 

20946 

41288 

86483 

17990 

13246 

9900 

61436 

156661 

263295 

178098 

140620 

66904 

22162 

48832 

163976 


21631 

60984 

64801 

168936 

20772 

42880 

75946 

14272 

322381 

34904 

69085 

9316 

52340 

90276 

531621 

81090 

38006 

48894 

15030 

44296 

25494 

22990 


In  Baton  Rouge  you  can  get  spot  color  or  full  color 
any  day  in  the  week.  Here's  a  fabulous  market  with  the 
highest  family  incame  in  its  area.  Sell  Baton  Rouge  in 
the  State-Times  and  Morning  Advocate  with  the  solid 
impact  of  dazzling  color. 


Mer n i ng  Ad VO c a t •  ^ 

Baton  Rouge,  lo.  Represented  by  The  John  Budd  Co. 


Founded  1 920 


Your  newspaper 
deserves  the  best  ■ 

R.O.P.  Colors 
and  Arrowhead  Black 
by  Flint 


A.N.P.A.  — A.A.A.A.  SPECIFICATIONS 


PERFECT  PRESS  PERFORMANCE 


QUICK  SERVICE . . .  COAST  TO  COAST 


Howard  Flint  Ink.  Co. 

ATLANTA  <  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  KANSAS  CITY  .  LOS  ANGELES  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
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IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 
{Continued  from  page  84) 


Carnation  Instant  Wheat . 

5 

6 

6005 

Kellogg’s  Cereals  . 

82 

139 

302219 

Kellogg’s  Cora  Flakes  &  Rice  Krispies  . . . 

72 

125 

179585 

Kellogg’s  Special  K  . 

3 

5 

10559 

Malt-O-Meal  Cereal  . 

19 

26 

62808 

Quaker  Sugar  Puffs  . 

16 

28 

42090 

Surprize  . 

8 

14 

35544 

Wheaties  . 

62 

96 

269756 

Condiments 

Best  Foods  Mayonnaise  . 

5 

7 

42059 

Brooks  Catsup  . 

7 

8 

7935 

C  &  H  Sugar . 

4 

7 

31551 

Carey  Salt  . 

3 

5 

10005 

Diamond  Salt  . 

20 

33 

67261 

Duke’s  Mayonnaise  . 

9 

15 

.52116 

G  W  Sugar  . 

8 

15 

26130 

Grey-Poupon  Mustard  . 

19 

31 

68235 

Heinz  Ketchup . 

16 

24 

90788 

Heinz  Pickles  . 

3 

4 

11688 

Heinz  Relish  . 

6 

6 

1.3088 

Heinz  Vinegar  . 

7 

0 

.33440 

Heinz  Vinegar  &  Wesson  Oil  . 

Hellmann’s  Mayonnaise  . 

12 

14 

34064 

8 

10 

44239 

Kuner’s  Pickles  . 

3 

7 

13444 

Lumberjack  Syrup . 

5 

7 

14035 

Milani’s  Salad  Dressing  . 

10 

16 

50264 

Morton  Salt  . 

13 

20 

47480 

Ravo  Peanut  Oil  . 

3 

7 

10072 

Schilling  Spices  . 

3 

4 

10056 

Tang  Salad  Dressing  . 

Trader  Vies  Frendi  Dressing  . 

5 

7 

7000 

10 

13 

1.3040 

U  &  I  Sugar  . 

3 

6 

6864 

Dairy  Products 

Allsweet  Margarine  . 

52 

82 

.354260 

American  Dairy  Ass’n . 

30 

4.5 

187588 

Arden’s  Ice  Cream  . 

3 

4 

4032 

Borden’s  Buttermilk  . 

3 

8 

12960 

Borden’s  Cottage  Cheese  . 

14 

30 

.55448 

Borden’s  Dairy  Prods . 

7 

16 

20489 

Borden’s  Egg  Nog  . 

3 

7 

8422 

Borden’s  Ice  Cream  . 

9 

IS 

95145 

Borden’s  Milk  . 

9 

24 

324866 

Carnation  Instant  Dry  Milk  . 

6 

S 

15952 

Churagold  Margarine  . 

3 

7 

7986 

Darigold  Butter  . 

3 

5 

32570 

Darigold  Dry  Milk  . 

3 

5 

9450 

Darigold  Evaporated  Milk  . 

3 

4 

25140 

Knudsen  Dairy  Prods . 

4 

9 

98845 

Knudsen  Hampshire  Sour  Cream  . 

3 

5 

11848 

Kraft  Margarine  . 

24 

38 

89602 

Lady  Borden  Ice  Cream  . 

8 

19 

128584 

Land  O’Lakes  Butter  . 

8 

13 

69024 

Meadow  Gold  Ice  Cream  . 

6 

13 

70243 

Milnot  . 

6 

12 

69156 

ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


Miracle  Maricarine  . 

Miss  Wisconsin  Oheese  . 

Re<ldi-Wip  . 

Sealtest  But^r^Ik  . 

Sealtest  Cottage  Cheese  .... 

Sealtest  Dairy  Prods . . 

Sealtest  EgsT  Nog . . 

Sealtest  Ice  Cream  . 

Sealtest  Milk  . 

Starlac  . 

Swift’s  Ice  Cream  . 

Tillamook  Cheese  . 

Disinfectants  &  Exterminators 


Hep  . 

Lysol  . 

Real-Kill  . 

I.aundry  Soaps  &  Cleaners 

All  . 

Beacon  Wax  . 

Breeze  . 

Clearex  . 

Climalene  . 

Ciorox  . 

Fleecy  White  . 

Gloss-Tex  Starch  . 

Sea  Mist  Ammonia  . 

Wisk  Liquid  Detergent  . 

Meats.  Fish  &  Poultry 

American  Sheep  Producers  Council . 

Armour  Frozen  Meat  Prods . 

Bas-S  Meat  Prods . 

Booth  Frozen  Fish  Prods . 

Chicken  Of  The  Sea  Tuna  . 

Cudahy  Meat  Prods . 

Grand  Duchess  Frozen  Meat  Prods . 

Gwaltney  Meat  Prods . 

Hormel  Meat  Prods . 

Kahn’s  Meat  Prods . 

Neuhoffs  Meat  Prods . 

Oscar  Mayer  Meat  Prods . 

Rath  Frozen  Meat  Prods . 

Smithfield  Meat  Prods . 

Star-Kist  ’Tuna  . 

Suiwrior  Meat  Pro^ . 

Swift’s  Meat  Prods . 

Virginia  Reel  Meat  Prods . 

White  Star  ’Tuna  . 

Wilson’s  Meat  Prods . 

Miscellaneous 

Anderson  Soups  . 

Banquet  Frozen  Dinners  . 

Banquet  Frozen  Pies  . 

Bell  Com  Chips  . 

Bell  Potato  Chips . 

Big  Top  Peanut  Butter  . 

Bird’s  Eye  Frozen  Food  . 

Bisquick  &  Reddi-Wip  . 

Bisquick  A  Spam  . 

Blue  Bell  Potato  Chips  . 

Broadcast  Chili  . 

Butter  Kernel  Vegetables  . 

California  Cling  Peaches  . 

California  Long  White  Potatoes  . 

Campbell’s  Beans  . 

Campbell’s  Frozen  Soups  . 

Campbell’s  Soups  . 

Combo  Popcorn  . 

Comet  Rice  . 

Chun  King  Prods . 

Cypress  Gardens  Fruit  . 

Del  Monte  Fruit . 

Del  Monte  Fruits  &  Juice  . 

Del  Monte  Pineapple  . 

Del  Monte  Prods . 

Dole  Fruit  . 

Dole  Prods . 

Festal  Pumpkin . 

Festal  Pumpkin  &  Reddi  Wip  . 

Festal  Vegetables  . 

Flair  Shortening . 

Freshlike  Vegetables  . 

Fritos  . 

Gerber’s  Baby  Food  . 

Green  Giant  Vegetables  . 

Green  Giant  Vegetables  &  Nibleta  . 

Hanover  Beans  . 

Heinz  Baby  Foods  . 

Heinz  Beans . 

Heinz  Soups  . 

Heinz  Spaghetti  . 

IXL  Prods . 

Inn  Maid  Macaroni  Prods . 

Jesse  Jewell's  Frozen  Foods  . 

Jesse  Jewell’s  Frozen  Pies  . 

Lay’s  Potato  Chips  . 

Le  Sueur  Vegetables  . 

Libby’s  Fruit  . 

Libby’s  Prods . 

Libby’s  Vegetables  . 

Lucky  Leaf  Apple  &  Cranberry  Sauce. . . 

Maggi  Protein  Drink  . 

Minute  Maid  Frozen  Fruits  &  Vegetables 

Monarch  Prods . 

Nalley’s  Potato  Chips  . 

Nalley’s  Prods . 

New  Era  Potatoe  Chips  . 

Niblete  . 

Ocean  Spray  Cranberry  ^uce  . 

Pablum  Baby  Foods  . 

Peanut  Fluf  . 

Pennsylvania  Dutch  Macaroni  Pi^s.  . . . 

San  Giorgio  Macaroni  Prods . 

Snow  Crop  Frozen  Vegetables  . 

(Continued  on 


84 

160 

MIM 

4 

5 

l»Ui 

6 

7 

mo 

9 

12 

1299^,  a 

9 

15 

J«?f' 

4 

6 

2001 

13 

18 

2(18 

25 

40 

22t!S 

19 

SO 

TlTt 

4 

7 

14(1! 

7 

10 

S4III 

9 

14 

im 

25 

39 

4(48 

5 

6 

4 

5 

498 

13 

19 

5(« 

3 

4 

ar. 

33 

54 

3eM2 

17 

32 

334(11 

60 

86 

11(411 

9 

12 

12(8 

15 

21 

94sr 

28 

86 

«(18 

14 

20 

4(111 

3 

6 

271(1  s  a 

5 

6 

1(21! 

3 

3 

OK 

12 

19 

921# 

3 

4 

m 

8 

15 

74M 

10 

17 

(4{(1 

10 

19 

(UK 

6 

12 

UlIC 

4 

7 

im 

4 

7 

3iir 

16 

29 

MU 

4 

5 

75711 

4 

7 

KMC 

8 

16 

3440C 

17 

31 

21349) 

3 

6 

(W 

13 

18 

3M1) 

3 

3 

144# 

7 

12 

7(4# 

6 

10 

187H 

6 

6 

1441! 

19 

36 

1«2(« 

13 

19 

(Kfi 

7 

10 

311B 

5 

7 

1(50 

3 

6 

10791 

3 

6 

2<2(i 

7 

11 

248!) 

5 

8 

7(31)  , 

36 

46 

948M 

50 

71 

14707: 

3 

4 

40U 

3 

3 

SOI! 

4 

5 

(097 

72 

106 

102(0 

3 

3 

301! 

11 

16 

3(75! 

6 

10 

(39(! 

88 

140 

40726 

6 

10 

2044) 

19 

26 

272(4 

18 

24 

104(44 

4 

4 

08(4 

9 

14 

508(8 

4 

7 

23NC' 

8 

12 

soil! 

12 

16 

584(4 

3 

4 

(11! 

61 

99 

42874! 

3 

6 

887! 

3 

6 

1036 

3 

6 

lose 

3 

3 

I3(« 

9 

13 

0(81! 

11 

18 

10074 

68 

93 

111(6 

13 

20 

30(47 

18 

26 

4176 

4 

6 

0094 

12 

21 

51128 

11 

12 

402(4 

19 

31 

11(424  s 

6 

6 

22044 

11 

14 

(0522 

4 

8 

806 

3 

5 

840! 

6 

7 

8523 

13 

22 

35522 

3 

5 

8771 

7 

10 

4132! 

36 

55 

382(14 

8 

12 

510(1 

7 

10 

28881 

4 

10 

100(4 

5 

7 

716 

6 

10 

43579 

4 

6 

12774 

5 

8 

15045 

8 

12 

102811 

35 

44 

111224 

6 

9 

2400! 

4 

7 

10(1! 

8 

11 

17774 

3 

3 

143(( 

3 

3 

0472 

6 

8 

3206 

page  88) 


EDITOR  Be  PUBLISHER  for  March 


29, 


86 


<51M 

m 

m« 

owl 

aw 

2(a 

22ia 

Tin: 

14tl! 

Mill 

iWi 


4Ml 

Nil 

m 

sm 

w. 


360C 

23491) 

1184f. 

12« 

94Sr 

niii 

4411* 

niM 

IKli 

m 


01« 

8IK 

74241 

MKl 

414K 

141241 

im 

3iir 

MU 

76711 

199t( 

344421 

21349) 

632) 

2901) 

HW 

7«4« 

1872! 

1442! 

162H! 


619S 

3116 

1664) 

107)) 

2626! 

2482) 

7631) 

$489! 

14707: 

4024 

601S 

609: 

19266) 

3012 

3576: 

6369! 

467261 

29444 

27264 

106644 

9864 

60846 

2396t' 

6611! 

68404 

611! 

428742 

son 

10361 

602! 

13602 

96812 

19074 

111616 

39641 

41782 

9994 

51126 

40264 

116424 

22046 

6962! 

8024 

8492 

8622 

3562! 

8771 

4132! 

382612 

61091 

28881 

10004 

718! 

43679 

12774 

16042 

102811 

111224 

24992 

10616 

17770 

14360 

9472 

32966 


HOST  -  FUU  COUIR 

.  FUST.  cmaiiAnoH 


in  AMERICA’S  MOTOR  EMPIRE 


The  friendly  Free  Press 
pioneered  in  Detroit  newspaper  full  color  advertising  in  1954 
—and  advertisers’  use  of  full  color  has  skyrocketed  ever  since. 

Surveys  of  both  readership  and  sales  clearly  show  that 
the  addition  of  one  color  gives  a  tremendous  bcxist  to  the 
impact  of  newspaper  ads;  full  color  outpulls  black-and-white 
by  substantial  margins.  Pioneering  leadership  in  full  color— 
plus  Michigan’s  largest  daily  newspaper  audience— make 
the  friendly  Free  Press  the  advertiser’s  best  basic  buy  in 
America’s  Motor  Empire. 

Ask  your  Free  Press  representative  for 
complete  details  on  how  Free  Press  full  color —and  Free 
Press  circulation  leadership— make  your  Detroit  advertising 
more  effective- and  more  efficient! 


national  representative:  Story,  Brooks  &  Finley  •  retail  representative;  George  Molloy,  New  York 


HOW  DOES  THE 
ADDITION  OF  COLOR 
TO  FREE  PRESS  ADVERTISING 
AFFECT  READERSHIP? 


Detailed  results  of  a  Free  Press  split-run  readership  test- 
black-and-white  vs.  color— prove  the  added  effectiveness 
of  color  advertising  in  the  daily  newspaper. 

For  the  results  of  this  test — and  the  “ROP  Fact  File 
Folder”  of  complete  data  on  the  use  of  Free  Press  full 
color — simply  address:  Color  Kit,  Room  100,  Promotion- 
Research  Department,  Detroit  Free  Press,  Detroit  31, 
Michigan. 
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IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 

(Continued  from  page  86) 


Laundromat  &  WestinKhouse  Dryer  . .  • . 

Maytag  Dryer  h  Waaher  . 

Maytag  Washer . 

Philco-Bendix  Duomatic  . 

RCA  Whirlpool  Prods . 

RCA  Whirlpool  Washer . 

RCA  WWrlpool  Washer-Dryer  . 

U.  S.  Steel  Kitchens  . 

Westinghouae  Prods . 

Youngstown  Kitchens  . 

INDUSTRIAL 

Allis-Chalmers  Co. — Institutional  . 

Boysen  Paints  . 

Gold  Bond  Paints . 

Napko  Paints . 

Sakrete  . 

Spib  Southern  Yellow  Pine . 

United  States  Steel  Corp . 

Utica  Tools  . . . 

Warp’s  Window  Materials  . 

INSURANCE 

Blue  ross  &  Blue  Shield  (Florida)  . 

Blue  Cross  &,  Blue  Shield  (Mass.)  . 

Blue  Cross  &  Blue  Shield  of  Texas . 

Blue  Shield  of  Minn . 

Farmers  Insurance  Group  . 

General  Life  Insurance  Co.  of  America. . 
Kemper  Approved  Insurance  Advisors. . . . 

United  Benefit  Life  Insurance  Co . 

Utica  Mutual  Insurance  Co . 

MEDICAL 

Ball  Clinic  . 

E.E.D.R . 

Hyland's  Pink  Aspirin . 

One-A-Day  Vitamins  . 

'Thoracol  . 

MISCELLANEOUS 

S  &  H  Green  Stamps  . 

PUBLICATIONS 

Magazines 

Life  . 

PUBLIC  UTILITIES 

East  Ohio  Gas  Co . 

Mountain  States  Telephone  . 

Northern  Natural  Gas  Co . 

Pacific  Telephone  ft  Telegraph  Co . 

Southern  Bell  Telephone  ft  Telegraph  Co. 
Southwestern  Bell  Telephone  Co . 

RADIO  ft  TELEVISION 
Sets 

Admiral  Television  . 

G.  E.  Television  . 

Hotpoint  Television  . 

Philco  Prods . 

RCA  Victor  Prods . . . 

RCA  Victor  Radio  ft  Television  . 

RCA  Victor  Television  . 

TOBACCX> 

Cigarettes 

Chesterfield  . 

Du  Maurier  . 

Hit  Parade  . 

L  ft  M  . 

Marlboro  . . 

Newport  . 

Oasis  . 

Old  Gold  . 

Spud  . . 

Viceroy  . 

Winston  . 


Snow’s  (^liowders  . 

Stokely’s  Catsup  &  ’Tomato  Juice  . . . 

Stokely’s  Fruit  . 

Stokely-Van  Camp  Prods . 

Stokely’s  Vegetables  . 

Sunkist  Lemons  . 

Tasti  Diet  Prods . 

Van  Camp  Beans  . 

Van  Camps  Chili  Con  Came . 

Wylers  Bouillon  Cube* . 

HOUSING  EQUIPMENT  ft  SUPPLIES 
Air  Conditioning 

Carrier  . 

Fedders  . 

G.  E . 

Weathertion  . . 

Automatic  Refrigeration 


11010 

217422 

79007 

34980 

478392 

10724 

9294 

1191822 

28872 

7296 


7350 

16542 

4u239 

6129 


77331 

7016 

26264 

11792 


Philco  . 

RCA  Whirlpool  . 

Westinghouse  . 

Fuel 

Standard  Heating  Oil  . 

Furniture  &  Furnishings 

Alcoa  Wrap  . 

Anohorglass  Dinnerware  . 

Biltwell  Furniture  . 

Johnson’s  Wax  Polisher-Scrubber 

Kaiser  Foil  . 

Kitchen  Charm  Wax  Paper 

&  Marcal  Napkins  . 

Koroseal  . 

Kroehler  Furniture  . 

Malone  Mattress  . 

Saran  Wrap  . 

Scotkins  Napkins  . 

Serta  Mattress  . 

Sunbeam  Appliances  . 

Sunbeam  Frypan  &  Saucepan  . . . 
Heaters  &  Stoves 

G.  E.  Ranges . 

Hotpoint  Range . 

Siegler  Heater  . 

Miscellaneous 

Easy  Washer-Dryer  . 

G.  E.  Dishwasher  . 

G.  E.  Dryer  ft  Washer  . 

G.  E.  Prods . 

G.  E.  Washer  . 

Hamilton  Dryer  &  Washer . 

HotiKjint  Prods . 


169902 


236414 

47096 

12104 

37870 

93590 


86742 

23207 

47440 

4026 

131098 

40721 

48425 

258223 

44982 


24444 

12860 

14940 


6092 

266.39 

56464 

63074 

33533 

6182 

20320 
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TOILET  REQUISITES 
Dentifrices 

Stripe  Tooth  Paste  . 

Perfumes  ft  Cosmetics 

Coppertone  . 

Cutex  Prepe . 

Kings  Men  Preps . 

Pond’s  Preps . 

Revlon  Preps . 

Skol  . 

Softly  Pink  Lotion . 

Toni  Preps . 

Top  Brass  Hair  Dressing . 

Toilet  Soaps 

Dial  . 

Dove  . 

Lux  . 

Richard  Hudnut  Shampoo  . . . . 
Williams  Shaving  Creams  . . . . 
Miscellaneous 

Chiffon  Tissue.s  . 

Kotex  . 

MD  Tissue  . 

Modess  . 

Nutri-Tonic  Home  Permanent 

Scotties  . 

Shavemaster  . 

Twirl  Home  Permanent . 

Waldorf  Tissue  . 

TRANSFORATION 

Airways 

Continental  . 

Delta  . 

KLM  . 

TWA  . 

United  . 

Western  . 


(Continued  on  page  101) 
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Judge's  Weekly 


indictments 
ffiand  jury 


returned  by  the 
under  Prosecutor 


He  also  said  that  errors  as  to  ^ 
the  number  of  persons  indicted 


799,112  Lines 


PHILADELPHIA  15.  PENNSYLVANIA 


Meister  Brau  Beer 
Breaks  Color  Atls 

('HirAGII 

The  first  of  a  series  of  full- 
color,  full-page  advertisements 
featuring  radio-television  per¬ 
sonalities  in  association  with 
Meister  Brau  beer  appeared  in 
the  Chicago  Trihinie.  The  ads 
(via  BBDO)  are  also  scheduled 
to  appear  in  color  in  the  Chi¬ 
cago  San-Times. 

The  1958  campaign  will  be 
built  around  various  personali¬ 
ties  appearing  on  programs  in¬ 
cluded  in  Meister  Brau’s  radio¬ 
television  schedule,  according  to 
Edward  Robert  Brooks,  adver¬ 
tising  manager  for  Peter  Hand 
Brewery  Company. 


Small  Rolls  and  Folded  Paper  Products 


black,  and  to 

H  ! ^  m  color  premiums  for  all  local  dis- 

play  and  general  adverti.sers 
other  than  classified  adverMsers. 
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PERFECTION*  Flat  Gummed  Paper 


Classified  color  not  listed  but  in  some  totals. 
Figures  from  Media  Records,  Inc. 


ROP  COLOR  tOyERTISINB  lINtGE  — 1957 


seacon  Journal . le^ 

Beacon  Journal . (S 


snicherbocher-News. 

Times-Union . 

Times-Union . 


Constitution. 

Journal . 

Journal  a  Constitut 


ion.. (S) 


City  Press . (m 

City  Press . (S 


American . '  S 

News-Post .  e 

Sun .  m 

Sun .  e 

Sun .  S) 


Retail  General 

AKRON.  OHIO 

7PS.898  7«0.3T«  118.5*9 

135.018  9,796  . 

ALBANY.  N.  Y. 

11, 3«*  116,161 
17,181  176,115 
35.3*1  8.779 

ATLANTA,  GA. 

*90, *7*  3*3.088 
738,307  3*3. 0*6 
*08.6*7  19,976 

ATLANTIC  CITY.  N.  J. 

3.576  *9,110  10.785 


Newspaper 


38.958 

37.933 


173.175 

177,883 

6.619 


33.576 

31.71* 

5,117 


778, 165 
158,9** 


166. *63 
181.779 
**,070 


990,163 
1.735,  *50 
**7,717 


BALTIMORE,  MO. 

*5.130  *.*80 

118,067  789.780 


*,*80 

103.801 


11,050 


BAYONNE.  N.  J. 

Times . (e)  7.079  1.950 

BINGHAMTON,  N.  Y. 

Press . 

Press . 

Sgn . 


Post  Herald. 

News . 

News . 


:i!!  ::■! 

BIRM 

.  (m)  155, 
.  e  557, 
.  (S)  390. 


American. . . 

Record . 

Advertiser. 

Globe . 

Globe . 

Globe . 

Herald . 

Herald . 

Traveler. .. 


BIRMINGHAM,  ALA. 

696  377,898 
779  330.057 
798  73.158 

BOSTON,  MASS. 
3.000  81.000 

3.000  76.000 

1,170  . 

75.776  731.805 
74,0*7  736.883 


109.598 
108, *37 
7,51? 


5*. 000 
35.000 


5,075 

5.019 

3,67* 


116.85* 

117.711 


5*. 090 
511.1*3 


11.050 

8.379 

is, 680 


679.  105 
1.03*. *78 
*70,097 


118.000 
11*. 000 
1.170 
374,385 
373.6*1 


Courier-Express. 
Courier-Express. 
News . 


30.5*3  258.877 

U?,578 

..  *31.998 

*3.778  8.350 

..  51. *^78 

35.512  796,686 

140.674  . 

. .  *37.87? 

BUFFALO.  N.  Y. 

91.958  181.9*2 

*9.411  . 

373.311 

136.968  32.5*1 

15.960  . 

..  185.469 

CAMDEN,  N.  J. 

Courier-Post . (e)  15,900  138.003  *7.1*7  3.390 

CHARLESTON,  U.VA. 

Gazette . (m)  69,776  138.835  57.600  997 

Gazette . (S)  77.763  5,866  7,81? 

Mail . (e)  77.??*  71.050  37.565  *.619 

Hail . (S)  7,100  7, *08 


News . 

Observer. 

Observer. 


Tribune . 

Tribune . 

Daily  News . 

American . 

American . f . 

Sun-Times . k. 

Sun-Times . . . 


Enquirer . (m' 

Enquirer . iS' 

Post . I  e' 

Times-Star . . .  (e 


CHARLOTTE,  N.  C. 

138.775  96.157 
311.156  ?**.310 
83,**6  19,3*3 

CHICAGO.  ILL. 
m)  770. 770  779.170 
65,98*  30.95* 

163.688  503,195 
*0.830  1*1.581 
*.000  850 

16.800  156.000 
35.550  1.700 

CINCINNATI,  OHIO 

733, *93  *51.953 
153.691  77.977 

3*3,940  *78.39? 
376. *3?  367.0*6 . 
aEVaANO,  OHIO 
105,900  717.195 

75.350  . 

111.79*  117.571 


Plain-Dealer . (m 

Plain-Dealer . (S 

'’pess . (ej  Hiioeo  sis!  pm 

COLUMBUS,  OHIO 

Dispatch . (e' 

Dispatch . (S 

Citizen . (e 

Citizen . (S 

Ohio  State  Journal . (m 

Star . fw 


190.787  553.777 
171.157  15.353 

158.370  187,76* 
77.717  7.6*» 

11*. *51  77.303 

1.700  7.  *00 

DALLAS,  TEX. 

314.673  *01,77? 
178.031  79.630 

793.795  *75,678 


News . (m 

News . 

Times-Herald . .  .  .  .”.  \e . . 

Times-Herald . (sj  i#«i330  37,818 

DAYTON,  OHIO 

Journal-Herald. ... 

News . 

News . 


37! 

565 

38. 

000 

76, 

597 

1. 

20* 

79. 

360 

2. 

*80 

136, 

515 

89, 

770 

1. 

000 

•  o* 

•  0 

000 
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*6. *78 

303.038 

91.875  . . 

,  MISS. 

136.587 

*7.681  . 

62,664 

11,473 

3,87?  6,896 

37.331 

133.683 
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170.063 
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LOS  AMGELtS,  CALIF. 

Examiner .  m)  107.800  510.738  1M0.317  62.195 

Examiner .  S  39.  BOH  8.096  20.3B7  1.050 

Times . im  287.750  657.1183  122.517  97.231 

Times .  S  311.529  23.U82  50.167  21II.10U 

Herald  Express .  e  75.05U  305.570  108.3il3  39,657 
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LOUISVILLE,  KY. 
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LOWELL,  MASS. 

55.877  62.586  15.595 
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Herald . (m)  496.662  418.733  75.548 
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Item .  S  100,800  . 
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NEW  YORK,  N.  Y. 
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OMAHA,  NEBR. 

World-Herald(See  Foot  Note)  186,919  352.030 
World-Herald . (s)  149.398  100,013 

PASADENA,  CALIF. 

Star-News . (e)  551,523  146.921 

Independent  Star-News. ..  (s)  88,253  1,000 

Independent . (m)  313.752  145.205 

PEORIA,  ILL. 

Journal  (See  Foot  Note).  91,902  251,415 

Journal  Star . (S)  51,242  64,883 

PHILADELPHIA,  PA. 

8ulletin . (e)  144.000  357.600 
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Inquirer . Im  85,560  261,710 
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107,705  107,358 


104,835  9.545 


al 

V. 

mL 


Bulletin . •. .  s)  172.349  10.  170 
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PITTSBURGH,  PA. 

Post-Gazette . (m)  330,994  284,367 

Press . (e)  128.532  4  26,744 

Press . (S)  91.356  5,  100 

Sun-Telegraph . (e)  95,595  189.103 
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Oregon  Journal . le 
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Times-Dispatch. 
Times-Di spatch. 


PORTLAND.  ORE. 
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50,623  13.568 
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World-News. 


Democrat  A  Chroni 
Democrat  A  Chroni 
Times- union . 
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vL 
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14.365 

1.505 
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2.4O8 
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35,799 
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ROCHESTER, 

58.230 

N.  Y. 

17,924 

1.505, 

151.619 
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2.512 

5.580 

1.554 
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2.512 

3.180 

2.754 
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SACRAMENTO.  CALIF. 
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ST.  LOUIS,  MO. 
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Post-Dispatch . (s)  193,240  45,935 

ST.  PAUL,  MINN. 

Pioneer  Press . (m)  55.473  359,800 

Pioneer  Press . (s)  224.483  8.4O4 
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1.023.044 

110.692 

986,414 
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Tribune . 

Tribune . 

Deseret  News  Tel. 


(m)  55.573 

359,800 

146.043 

3.552 

570.322 

,s)  224.483 

8.404 

78.595 

312.04? 

,e)  210,425 

359.854 

14  7.796 

5,968 

733.835 

ST.  PETERSBURG,  aA. 
(e)  98.845  35.862 

33.556 

20.614 

191.406 

S)  8.236 

1.000 

9,736 

m)  538. 979 

1«6.73? 

89.776 

7.726 

754,855 

(s)  181.670 

20,603 

2,408 

204,681 

SALT  LAKE  CITY,  UTAH 

(m)  517.805  315.148 

105.509 

102.275 

1,040,737 

S  190.367 

51.778 

6.072 

3.920 

254.337 

(e)  513.382 

269,932 

102.093 

103.300 

988.707 

SAN  ANTONIO,  TEX. 

(m)  167.887  734.487 

58,895 

5.09? 

469.060 

(S)  723.150 

2.000 

1,200 

237.090 

(ej  157,578 

769,708 

56.058 

5.086 

481.030 

(e)  111.810 

307.878 

63,711 

5,085 

588.575 

(S)  113,874 

17.971 

2.  240 

1.120 

142.765 

SAN  DIEGO 
(m)  142.908 

,  CALIF. 
536.551 

175.868 

11.594 

715.871 

(S)  218.477 

45.876 

19.511 

3,760 

787,5^9 

(e)  365.261 

537.663 
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16,074 
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SAN  FRANCISCO.  CALIF 
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10,563 

390,^67 

(S)  81.890 
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6,396 

98.391 

(m)  89,944 

401.738 

101.022 

11.606 

604.310 

(S)  74.640 

7,000 

1.790 

27,930 

(e)  211.148 

731.775 

128.769 

10,509 

581.600 

(e)  135.416 

116.965 

104.076 

9.416 

530,716 

SAN  JOSE, 

(m)  544.360 

CALIF. 

737,855 

224.246 

15,9^6 

825.096 

(e)  338,853 

236,370 

229,249 

15.937 

820,349 

(s)  218.727 

1.575 

21,763 

22.184 

266.458 
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SCRANTON,  PA. 
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Times . (S) 
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1,700 

16,780 

1,280 

38,688 

1.700 

22,185 

77,613 

41. 105 

135.303 

SUTTLE, 

WASH. 

77,377 

776,931 

138.336 

4,375 

502.499 
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17.325 

3.354 

2.025 

149.883 

263,790 

494, 253 

175,566 

3.399 

908.287 

199,991 

21.413 

4,116 

3,078 

228.698 

SHREVEPORT,  LA. 

39,493 

733,906 

55,015 

1,050 

328.464 

42.615 

735.568 

55,5«7 
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333.770 

156.742 

11.078 

167.770 
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New  York,  Chica90,  Detroit,  Los  An9eles 
San  Francisco,  Atlanta,  Kansas  City 
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newspaper 


Tribune. 

Tribune. 


Spofces.'ran-Rev  i  ew. 
Spohesnan-Rev  ie.'.. 
Cnrcnicle . 


Retail  Genera) 
SOUTH  BEND.  I  NO. 
e)  7?.  RTS  178.  IRR 
S)  81.087  28. Out 

SPOKANE,  WASH, 
(m)  A7.7P7  787.087 

(S)  198. BUS  '7.8a7 
(e)  107.880  799.811 


Auto¬ 
motive  Financial 


187.178 

87.173 


18U.017  7.U«1 

78. 8»’  87.818 

189. lU  97.781 


Total 

AJv. 


337.918 

188.301 


991,807 

817.786 

638.886 


STOCKTON,  CALIF. 


Record . (e) 

106.  n? 

SYRACUSE 

106. 9*^6 

N.  Y. 

87.716 

8.730 

Herald-Jcurnal . 

e 

63.*;97 

251. 194 
6,060 
251.133 

73,016 

2.566 

1.985 

Post-Standard . 

Post-Standard . 

mi 

S' 

81^306 

34.996 

71.279 

7.005 

360.589 


389.797 

69.038 

905.773 

39.996 


TACOHA, 

WASH. 

News- Tribune . 

1  16-?.  m? 

377.580 

117.977 

7.790 

News-Tribune . 

. (si 

1  131. 609 

TAHPA, 

16.030 

FLA. 

17.907 

8.27? 

Tribune . 

1  229.100 

284,667 

66.910 

9,903 

Times . 

lei 

1  16^.580 
TOLEDO, 

46.846 

OHIO 

61.550 

5.933 

Tines . 

. (m; 

1  ’8. ’69 

^42.  ■’87 

14-’. 513 

6,270 

Blade . 

1  761.577 

791. 909 

147.273 

1.050 

Blade . 

. (s: 

1  757.889 

12.430 

1.564 

9.775 

591.919 

177.908 


589,085 

108.868 

776.909 


579.589 

781.759 

779,678 


Aut^ 

Total 

Newspaper 

Retail  General 

motive  F 

inancial 

Adv. 

UTICA,  H 

.  Y. 

Observer-Di  spatch . f 

e) 

79.763 

96. 171 

38.999 

7,^74 

716,801 

Observer-Dispatch . ( 

S 

25,493 

9.952 

979 

7,969 

38.333 

Press . ( 

m) 

101.035 

39. 170 

6,506 

8.863 

150.579 

WASHINGTON 

,  0.  C. 

e) 

83.800 

58.808 

5.730 

8. 900 

166,338 

Post  A  Times-Hcrald . 

m 

199,685 

394.548 

129.886 

7.899 

771.963 

Post  A  Times-Herald . 

> 

1  109,710 

77.690 

7.972 

11.179 

145. 

Star . 

£ 

!s 

1  . 

1.995 

WICHITA, 

KAN. 

e' 

1  158,768 

151,893 

67.506 

8.078 

388, 509 

S 

96.279 

15.  360 

17.244 

1,790 

80. 123 

ra 

719.175 

258.719 

73.910 

8.160 

559.919 

P' 

89,073 

766.379 

63.773 

3.185 

971.615 

Eagle . 

S 

I  109.869 

70. 730 

19.968 

1.790 

156.977 

WINSTDN-SALEM,  N.  C. 

Journal (See  Foot  Note).. 

195,760 

197.867 

97.981 

9.109 

401,092 

Journal  ^  Sentinel . 

(S)  93.772 

79,895 

2,073 

81.716 

WORCESTER, 

,  HASS. 

y  ^  iin 

7,908 

95.979 

|m 

j  si; 993 

199.995 

78.917 

9. 173 

286.978 

Gazette . 

(e 

)  79.307 

159.988 

77,999 

9.123 

310.812 

YOUNGSTOWN,  OHIO 

vindicator  Telegram . 

(e 

)  217.769 

735.835 

89,503 

5.090 

593.  197 

Vindicator  Telegram . 

(s 

)  98,652 

9,700 

117.027 

NOTES 


TORONTO,  CAN. 


Glebe  A  Hail . 

Jfl 

’1. 20s 

224,858 

15U.288 

7,095 

417,481 

Telegram . 

e 

121,478 

^5?. 821 

168.716 

6.960 

644.975 

Telegroi). . 

S 

4,676 

7,  804 

7.77? 

1.000 

15.897 

Star . 

107.  278 

80?, 609 

160.841 

6.975 

667.653 

star . 

TRENTON, 

je|  l.roo 

N.  J. 

97.961 

73.785 

77.796 

TROY, 

N.  Y. 

RecordfSee  Foct  Note)... 

25,71? 

4,506 

1.085 

7.969 

33.767 

TULSA, 

OK  LA. 

Tribune . 

(e)  169.367 

279.413 

91.763 

5.680 

591.181 

World . 

(m)  166.628 

278.444 

96,171 

5.688 

546.881 

World . 

(S)  104,097 

10. 191 

1.330 

1,09? 

116.710 

HARRISBURG  News  Evening  carries  the  same  amount  of  advertising  as  the 
Patriot  Horning.  Linage  of  one  edition  Patriot  Horning  is  shown  by  accounts. 

LAWRENCE  Tribune  Evening  and  Eagle  Horning  sold  in  combination.  Linage  of 
one  edition  Tribune  Evening  only  is  shown  by  accounts. 

HOBILE  Press  Evening  and  Register  Horning  sold  in  combination.  Linage  of 
one  edition  Press  Evening  only  is  shonwi  by  accounts. 

OHjUiA  Vtorld-Herald  Horning  and  Evening  sold  in  combination.  Linage  of  one 
edition  Evening  only  is  showm  by  accounts. 

PEORIA  Journal  Star  Evening  and  Journal  Star  Horning  sold  in  combination. 
Linage  of  one  edition  Journal  Star  Evening  only  is  shown  by  accounts. 

TROY  Record  Horning  and  Times-Record  Evening  sold  in  combination.  Linage 
of  one  edition  Record  Horning  only  is  shown  by  accounts. 

WINSTON-SALEH  Journal  Horning  aid  Sentinel  Evening  sold  in  combination. 
Linage  of  one  edition  Journal  Horning  is  shown  by  accounts. 


1957  R  O  P  Color  Linage  Supplied  by  Publishers 


ALABAHA 

Birmingham 

Local  National 

News-rr; . 

372.610 

916,593 

Posl-Herald-e . 

760,830 

916.593 

News-S . 

923,958 

57,216 

m6e  sold  in  combination. 

Huntsville 

Times-eS . 

,317,192 

39,844 

Montgomery 

Advertiser  & 

Jocrnal-meS. . ., 

.363,398 

260.188 

ALABWIA 

Dothan 

Local 

National 

Eagle-e . 

Florence 

.  100,950 

29.766 

Times  S  Tri-Cities 

Daily-e . 

..70,008 

90.136 

Times  A  Tri-Cities 

m6e  sol'd  in  combination. 

Gadsden 

43,306 

Huntsville 

Times-e . 

.207.978 

70,509 

Times-S . 

Mob i 1 e 

..76,006 

3.976 

Register  *  Press- 

meS . 

.  356  .  0  1? 

249,790 

mAe  sold  in  combi 

nation. 

Montgomery 

Ad.ert i ser-m . 

.417.  11? 

246 . 496 

246 . 496 

Advert  i  ser-Journal- 

s . 

..5?, 000 

22.000 

mAe  sold  in  comoination. 

ALASKA 

Fai  rbanks 

Ne-vs-Miner-e . 

. ?89, 417 

84.444 

ARIZONA 

Mesa 

Tribune-e . 

Tucson 

..  76.996 

980 

St  ar-m . 

,.708.764 

235. 771 

C i t i zen-e . 

.708,764 

235,771 

iTiAe  sold  in  comb 

Yuma 

{nation. 

5,600 

4,900 

Daily  Sun-S . 

....7,800 

ARKANSAS 


Fayetteville 
Northwest  Arkansas 


Times-e . 

..90  ,  93? 

9,508 

Fort  Smith 

American-m . 

.707,969 

86.933 

Times  Record-e. .. 

.210,806 

86,516 

Southwest-Times 
Record- S . 

.  136,691 

78,615 

mse  sold  in  combi 

I  nation. 

Hot  Springs 
Sentinel -Record  and 

New  Era-me .  107,077  15,  160 

mae  sold  in  combination. 

Little  Rock 
Arkansas  Oemocrat- 

eS .  175,518 

Pine  Bluff 

Commercial-eS. . 10.800  79,918 

Texarkana 
Gazette  and  News- 

me .  117.135  50.816 

Gazette-S. .  11.903  5,696 

mae  sold  In  combination. 


CALIFORNIA 

A1  ameda 

Times-Star-e .  78.969  11,860 

Alhambra 

Post  Advocate-e. ..  175,  70  7  6,  179 

Anaheim 

Anaheim  Bulletin- 

e .  77,  109  19,350 

Bakersfield 

Cal  ifornian-e .  156,000  177,997 

Bur) ingame 

Advance-Star-m....  759,758  6,  799 

Chico 

Enterpri se-Record- 

e . 98,817  89,397 

Concord 

Transcript-e .  71.  570  . 

rop  color  available  since  July  '57 
only. 

Escondido 

Daily  Times-Advocate- 

e . 5.936  1,170 

Weekly  Tlmes-Advocate- 

m . 1, 176  . 

color  available  since  Dec.  1,  1957 
only 

mae  sold  in  combination 


Full erton 


News  Tribune-e.,,, 

.57.79? 

9,76? 

Garden  Grove 

G1  endal  e 

News-Press-e . 

137,796 

11,526 

Hanford 

Sentinel-e . 

.75.200 

3.590 

Hayward 

Rev ie^-e . 

111,895 

3.991 

Hollywood 
CitizeivNews-e. ... 

.90,690 

89,59? 

Advertiser  (Th.-S.) 26,698 

3?.  169 

Thurs.-Sun,  sold  i 

in  combination 

with  evg. 
Huntington  Park 
Slgnaf-e . 

.175,190 

6,797 

Lodi 

News- Sen  t  i  nel -m. . . 

.181,77? 

9,789 

Marysville 

Appeal -Democrat-e, 

1.24,612 

13,227 

Monrovi  a 

News  Post-e . 

..39,698 

30.086 

Monterey 

Peninsula  Herald- 
e . 

.675.02? 

38.508 

Napa 

Regi ster-e . 

.  ??3.636 

177,309 

Oxnard 

Press.-Courier-e.. . 

..70,888 

90,970 

Palo  Alto 

Times-e . 676.769  30.601 

Redding 

Record- Search! ight- 

e .  108.578  19,195 

RedI ands 

Facts-e . 19.98?  . 


Redondo  Beach 
South  Bay  Breeze- 


e . 

279.99? 

??.  568 

Redwood  City 
Tribune-e . 

837.03? 

78,990 

Sal i nas 

Cal  i  forni  an-e . 

983.60? 

83, 132 

San  Bernardino 

Sun  and  Telegram- 
mS . 

596,363 

937,714 

mse  sold  in  combination 

San  Fernando  Valley 

Times-e . 217,598 

131.616 

San  Gabriel  Valley 
Tribune-e . 

2*5, 196 

11.931 

San  Leandro 

News-m . 

.71,000 

7,800 

San  Luis  Obispo 

Tel egram-Tri  bune- 
e . 

137.079 

90,016 

San  Mateo 

Times-eS . 

569,760 

57.793 

San  Pedro 

News-Pi lot-e . 

769  ,  98  8 

5,830 

San  Rafael 

I ndependent-Journal- 

e .  61.970 

Santa  Barbara 

News-Press-e .  177,773  105.789 

News-Press-S . 57,209  30,999 

Santa  Cruz 


$entine1-e. . 

Sent inel— S . 

...97,748 
•  •  •  45,626 

6,176 

Santa  Maria 
Times-e. . . 

..113.134 

90,689 

Sunnyvale 

"St  Anrtard-p . 

...58,800 

Turlock 

Turlock  Daily 
Journal-e. ... 

...44,072 

3.128 

Vallejo 

Times-Herald-m . 99,086  6  7,693 

News-Chronicle-e...76.7%  67,693 

Times-Hera)d-S . 5,600  . 

mae  sold  in  combination, 

Ventura 

Star-Free  Press-e.,93,688  55.770 

visa)  ia 

visa!  ia  Times-Del  ta- 


e . 175,982  39.0  79 

VAiittier 

News-e . 87,50  8  5.  299 


COLORADO 


Boulder 

Camera-e . 138,956  19,998 

Colorado  Springs 
Gazette-Tel  eg  rap  li¬ 
es. . 319.  189  79,630 

Greeley 

Tribune-e . 57,891  7,681 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in 
leading  national  marines.  For  more  than  30  years.  Metropolitan 
Life  has  sponsored  similar  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors),  free  use  of  the  text  of  each  advertisement  in  this  series. 


The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metrojwlitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
health  and  safety. 


“Heart  attack?  Sure  I  had  one . . 


“But  here  I  am — working  almost  the  same  as  before  my  heart 
attack.  Close  up  shop  a  little  earlier  and  take  things  a  little 
easier,  of  course.  And  I  watch  my  diet  and  weight  pretty  care¬ 
fully.  Like  my  doctor  says,  I’ve  learned  to  live  within  the 
capacities  of  my  heart.” 

ODAY,  in  your  community — where  you  buy  gasoline, 
your  groceries,  your  clothing — you’re  likely  to  find  peo¬ 
ple  at  work  who  have  recovered  from  heart  attacks,  or 
coronary  thrombosis. 

Although  coronary  heart  disease  takes  many  lives,  there 
is  much  about  it  that  justifies  an  optimistic  outlook  today. 
For  example,  studies  show  that  80  percent  of  those  who 
have  a  “coronary”  survive  their  first  attack  .  .  .  and  that 
most  are  able  to  go  back  to  work  and  enjoy  many  useful 
years.  Moreover,  those  who  make  a  good  recovery  face  few 
or  only  moderate  restrictions. 

They  must,  however,  observe  sensible  safeguards  about 
work  and  activity  .  .  .  and  particularly  about  diet,  weight 
control  and  rest.  Those  who  do  so  generally  live  as  comfort¬ 
ably  as  if  their  hearts  had  never  b^n  in  trouble. 


The  recovered  coronary  patient  often  worries  unneces¬ 
sarily.  This  is  because  a  heart  attack  may  be  a  frightening 
experience  which  creates  doubts  and  fears  about  the  future. 
The  recovering  coronary  patient,  for  example,  may  worry 
about  having  another  attack  or  about  how  much  he  will 
have  to  change  his  accustomed  ways  of  living. 

Naturally,  the  doctor  is  the  best  person  to  ease  the  pa¬ 
tient’s  mind.  But  questions  that  puzzle  and  worry  the  patient 
often  arise  when  the  doctor  isn’t  around.  Or,  questions  may 
come  up  which  the  patient  hesitates  to  ask. 

To  help  fill  this  need.  Metropolitan  has  prepared  a  new 
booklet ...  in  cooperation  with  heart  specialists  . . .  called 
“After  a  Coronary.”  Perhaps  there  is  someone  in  your  fam¬ 
ily  or  circle  of  friends  to  whom  this  booklet  would  bring 
reassurance. 

You,  too,  might  read  it  to  advantage,  for  everyone  should 
know  about  this  disease  which  occurs  so  frequently  nowa¬ 
days.  You  will  find  it  a  helpful  booklet  ...  as  well  as  a 
hopeful  booklet — reflecting  a  far  more  optimistic  outlook 
for  those  who  have  had  a  coronary  attack. 


COPYniOHT  IftSe^MlTROPOLITAN  LIPC  INSUPANCl  COMPANY 

This  advertisement  is  one  of  a  continuing  series 

sponsored  by  Metropolitan  in  the  interest  of  our  j 

Metropolitan  Life  Insurance  Company 

v4/ 

national  health  and  welfare.  It  is  appearing  in 

two  colors  in  magazines  with  a  total  circulation  ] 
in  excess  of  32,000,000  including  Time,  News- 

{A  MUTUAL  COMPANY) 

9 

week,  Saturday  Evening  Post,  Ladies’  Home 
Journal,  Good  Housekeeping,  Redbook,  Reader’s 

1  Madison  Avenue,  New  York  10,  N.  Y. 

J 

Digest,  National  Geographic,  U.  S.  News, 
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COLORADO  (continued) 


Pueblo 

Cnieftain  and  Star- 

Journal-dieS . 59,  160  6«,885 

mAe  sold  in  combination. 

Sterl ing 

Journal- Advocate- 


e . 509,107  21,026 

CORNtCTICUT 

Middletown 

Press-e . 53,299  10,773 

DELAWARE 

Wilmington 

News-m . 55,090  162,506 

Journal-e. . ,,.55,090  162.506 


mae  sold  in  combination. 

aORIDA 

Bradenton 

The  Bradenton  Herald- 

e . 39.U52  15,806 

Daytona  Beach 

Journal-m . 1U5,516  50.191 

Kews-e . 152,26  9  50,  191 

Kews-Journal-S. ...  122, 589  . 

mAe  sold  in  combination. 

Fort  Myers 

hews  Press-m .  126,189  16,023 

Ft.  Lauderdale 

News-e . 579,  292  52.  120 

News-S .  190,990  9,86  9 

Jacksonvil  1e 

Journal-e . ICO,  296  58,  116 

Lakel  and 

Ledger-e . 99  ,  520  23,0  5  2 

Ledge  r-S . 7.39  2  . 

Orl  ando 

Sentinel-m .  171.600  96,000 

Star-e . 171.600  96,000 

Sentinel-S .  105,500  9,500 

mAe  sold  in  combination. 

Pensacol  a 
Journal  and  Ne.vs- 

meS .  198.772  23.996 

ihAe  sold  in  combination. 

Sarasota 

Kews-e . 99,910  . 

GEORGIA 

Col umbus 

Enquirer  and  Ledger- 

mes. . 90,60  8  150,6  97 

meAS  sold  in  combination. 

Moul trie 

Observer-e. ....... .62. 160  3,099 

Thomasvil  le 

Times-Enterpri se-e. .8, 232  2,000 

HAWAI I 

Hilo 

Tribune  Herald, 

Ltd.-e . 37.303  63.376 


Honolulu 


Advert i ser-m. . 

..7,390 

17,920 

Advert  iser-S 

13.250 

5,890 

Star-Bulletin-e. .. 

213, 255 

217.202 

IDAHO 

Lewiston 

TribuneHn . 

105,  250 

10.600 

Tribune-S . 

.17,869 

2,016 

Pocatello 

Idaho  State  Journal- 

. . 

.58.971 

26.992 

Idaho  State  Journal- 

S. . 

. 11,060 

22.399 

Tuvin  Fall  s 

Times-News-e . 

.95.788 

71,526 

Times-Mew^S. . 

•  40.684 

3. 19  2 

ILLINOIS 

61 00m ing  ton 

Pant^raph-eS . 

,66.939 

55.959 

Champaign-urbana 

News-Gazette-e. .. 

,.74,984 

378, 100 

Chicago 

Drovers  Journal-e 

132.892 

Effingham 

News*e . 

..11,760 

9.408 

Galesburg 

Regi  ster-Mail-e. . 

,  111,798 

98,912 

Kanhakee 

Journal-e . 

.380.  212 

23.  213 

Kewanee 

star  Courier-e... 

..37,044 

2,512 

La  Salle 

New^-Tribune-e. .. 

.,75.  222 

10,807 

Mattoon 

Journal-Gazette-e 

,  105.000 

11,200 

Mol ine 

Pi  spatch-e . 

..93,800 

187.635 

Ottawa 

Republ ican-Times-e.  20,965 

9,790 

Quincy 

Herald-Whig-e. ... 

..21.015 

57, 

Heral  O-wni  g-S. . 

..4S,577 

Rock  Island 

Argus-e . 72.919  70  ,  300 

R.O.P.  color  available  since  mid- 
July  1957. 

East  St.  Louis 
Livestock  Reporter- 

d .  76, 199 

Springfield 
111.  State  Journal- 

m. . 78,860  168,839 

III.  State  Register- 

e . 35,012  177,099 

III.  State  Journal  A 

Register-S . 39.650  5  2,979 

mAe  sold  in  combination. 

Waukegan 

News-Sun-e . 382,998  37.660 

INDIANA 

Bedford 

Times-«ail-e . 18,970  3.850 

81 00m ing ton 
Heral  d-Tel  ephone- 

e .  12,609  13.899 

Col umbus 

RepuOlican-e .  123,662  3.500 

Connersv i 1 1 e 

News-Examiner-e... .69,678  2,700 

El  khart 

Truth-e .  119,90  6  50.6  10 

Goshen 

Hews-e .  138,  152*  . 

'Further  Breakdown  not  available. 
Lafayette 

Journal  A  Courier- 

. .  197,689  69,996 

Log  an  sport 

Press-ra . 29,700  35,500 

Pharos  Tribune-e...  29,700  35,500 

Pharos  Tribune  A 

Press-S . 9,119  . 

mAe  sold  in  combination. 

Marion 

Leader-Tribune  A 

Chronicle-me...  278,  128  51,820 

ChronicI e-Tribune- 

S . 78,936  . 

mAe  sold  in  combination. 

Courier-Tiroes-e....30.696  9,060 

Peru 

Tribune-e . 50  ,  898  26,020 

Plymouth 

Pilot-News-e . 9,760  . 

Seymour 

Tribune— e. ........  107,000  3,800 

IOWA 

Ames 

Tribune-e . 38,939  2,  189 

Burl ing ton 

Hawk-Eye  Gazette-e.  23,898  59,029 

Cedar  Rapids 

Gazette-eS .  235.332  187,851 

Council  8luffs 

Nonpareil-eS . 110,712  52,700 

Davenport 

Times-Democrat- 

meS. .  289,389  395.039 

mAe  sold  in  combination. 

Fort  Dodge 

Messenger-e . 85,39  7  36,730 

Iowa  Ci ty 

Press-Citizen-e...  109,972  1,000 

Keokuk 

The  Daily  Gate  City- 

. .  119,798  16,898 

Mason  City 

Globe  Gazette-e...  138  .  320  8  5,300 

Ottumwa 

Daily  Courier-e...980  ,  9  5  2  31.906 

Sioux  City 
Journal  A  Journal- 

Tribune-me . 63,369  183.526 

Sunday  Journal-S...  10,038  . 

iDAe  sold  in  combination. 

Spencer 

Reporter-e . 1,125  1,125 

Times-S .  1,200  1,200 

KANSAS 

Coffeyville 

Journal-eS . 50,16  2  3.376 

Fort  Scott 

Tribune-e . 16,696  3,952 

Garden  City 

Telegram-e . 95,080  . 

Great  Bend 

Daily  Tribune-eS..  199,929  3,  176 

Hays 

News-e . 66,369  . 

News-S. . 97,590  . 

Hutchinson 

News-m . 51.618  98,039 

r.o.p.  color  available  since  June 
1,  ,1957  only. 

Independence 

Reporter-e . 18,990  6,35  2 


junction  City 

Union-e . 

.  107,520 

Manhattan 

Mercury-e . 

..21.000 

5.000 

Mercury-S . 

.. 17.000 

Newton 

Kansan-e . 

.  123.978 

1. 170 

Topeka 

Capi  tal-m, . 

.  117.81? 

137,977 

State  Journal-e.. 

••88.474 

140.595 

Cap  i  t  al  -S . 

.  21.560 

114.709 

mAe  sold  in  combination. 

KENTUCKY 

AshI  and 

1 ndependent-e. ... 

.350.000 

190,000 

1  ndependent-S.  • .  • 

. . .  7,  500 

100,000 

Lexington 

Heral  o-m . . 

..26,110 

131,888 

Leader-e . 

..26,110 

131,888 

Heral  d-Leader-S.. 

..17.668 

9,000 

mAe  sold  in  combination. 

Middlesboro 

News-e . 

..62.839 

Owensboro 

Messenger  and  Inquirer- 

dS . 

.201,810 

67.508 

dAS  sold  in  combination. 

Paducah 

Sun-Democrat-eS. . 

.  177,992 

76,907 

LOUISIANA 

Alexandria 

Town  Ta1k->e . 

.196,076 

90,068 

Baton  Rouge 

Advocate  and  State 

Times-meS..... 

.696.990 

116,715 

mAe  sold  in  combination. 

Monroe 

World-m. . 

..88,787 

123.178 

News- Star-e . 

..86.674 

129  ,  988 

World-S . 

..31.085 

MAINE 

Augusta 

Kennebec  Journal-m. 95,869  17,690 

Bangor 

News-m . 99,96  8  86,  116 

Portland 

Press  Heral d-m . 36  ,  262  133,976 

Express-e . ■*6,X2  133.976 

Telegran-S. . 13.712  1,820 

mAe  sold  in  combination. 

Waterville 

Sentinel-m . 83.98  2  30  .  908 

MARYLAND 

Annapol i s 

Capital-e . 2,976  . 

Maryl  and  Gazette-th. 3.696  . 

mAe  sold  in  combination 

Sal  i  sbury 

Times-e .  102,998  6,506 


MASSACHUSETTS 

Attleboro 

Sun-e . 12,665  8,980 

Boston 

Christian  Science 

Monitor-e . 385.738  6  3.051 

Brockton 

Enterprise-Times-e,  .''/5.035  . 

Fall  River 

Herald  News-e . 93,659  252,091 

Greenfield 

Becorder-Gazette-e.,8,623  2,006 
Holyoke 

Transcript  Telegram- 

e . 79,617  12,915 

Hyanni  s 

Cape  Cod  Standard- 

Times-e . 67,550  19,  280 

New  Bedford 

Standard-Times-e. ..  39.  226  119.995 

Salem 

Salem  Evening  News- 

e .  19,000  38.000 

Wal  tham 

News-Tribune-e .  21,868  93.58  2 

MICHIGAN 

Ann  Arbor 

News-e . 57,  198  7  2,366 

Battle  Creek 
Enquirer  and  News- 

e .  161,019  183.631 

Enquirer  and  News- 

S. . 95,096  9,228 

Benton  Harbor 

News  Pall adiiAD-e... 67, 326  70.239 

I ron  Mountain 

News-e . 2,352  2,352 

Jackson 

Citizen  Patriot-e..  17,  298  39  ,  929 

Citizen  Patriot-S..  19,789  . 

Kal  amazDO 

Gazette-eS. .  159.  39  2  292. 9S0 


ansin^ 

State  Journal-e. •• 
Midi  and 

Daily  News-e...... 

Muskegon 

Chronicle-e . 

OwDSSO 

Argus-Press-e . 

Pontiac 

Press-e . 

Port  Huron 

Times  Heral d-e.... 
Times  Heral d-S.... 
Sag i naw 

News-e . 

278,817 

.36,582 

186,378 

.31,633 

267,008 

361,  199 
1.16,128 

.95,038 

295,120 

7.735 

30.658 

6,305 

61,988 

113,777 

1,768 

100,  212 

St.  Joseph 

Herald-Press-e.... 

.26,098 

31.026 

MINNESOTA 

Austin 

Heral  d-e . 

.61,761 

10.353 

Faribaul  t 

News-e . 

...9,908 

1.000 

H i bb i ng 

Tribune-e . 

1 . 15, 16 1 

1.880 

Mankato 

Free  Press-e . 

.85,696 

15,650 

New  ulm 

Journal-e . 

.35,  280 

2. 352 

Redwing 

Republican  Eagle-e. 13.895 

9,6*0 

Rochester 

Post-Bulletin-e. ., 

.  220  ,  276 

29,5*0 

Winona 

Newq-e . 

,.20,590 

12,708 

MISSISSIPPI 

Bl  loxi-Gul  fport 

Heral  d-e . 

,177  .  398 

23. 800 

Corinth 

Corinthian-e . 

,.11,080 

6,280 

Hattiesburg 

American-e . 

,  110,8  28 

11,682 

Meridian 

Star-eS. . 339  ,  528 


MISSOURI 


Carthage 

Press-e . 

..13.188 

3,360 

Columbia 

Missourian-e . 

..88  .  595 

7,056 

Jefferson  City 

Capital  News-m... 

...7,056 

50,582 

Post-Tribune-e... 

...7,056 

50.582 

News-Tribune-S... 

. 

8,970 

mAe  sold  in  combination. 

Jopi in 

Gl  obe-mS . 

..15,000 

85,683 

News-Herald-e. ... 

...5.000 

85,683 

mAe  sold  in  combination. 

Kansas  City 

Drovers-Tel  egram-d . 

116.998 

St.  Joseph 

Gazette-m . 

. .  18, 197 

138.765 

News-Press-e . 

..23,569 

138, 765 

News-Press-S . 

..  28,080 

2.  *32 

mAe  sold  in  combi 

ination. 

Sedal  ia 

Capi tal-m . 

..38.606 

15.536 

Democrat-e . 

..38,606 

15.536 

mAe  sold  in  combi 

ination. 

Sikesten 

Standard-e . 

,..79,968 

2,836 

Springfield 

News-m. . . . 

..139,167 

150,365 

Leader  A  Press-e..  139, 167  150  ,  365 

News  and  Leader-S,  139, 167  150  ,  365 

mAe  sold  in  combination. 


MONTANA 

Butte 

Montana  Standard- 


m .  271.  290  7  2,  278 

Post-e .  271,290  72.278 


Montana  St andard-S.  11,660  . 

mAe  sold  in  combination. 

NEBRASKA 

Fremont 

Guide  A  Tribune-e.. 93.898  9.909 

Grand  Island 

I ndependent-e . 232,750  35,896 

Hastings 

Tribune-e . 212,37  3  25.8»9 

Lincoln 

Star-m. . 66,998  200.691 

Journal-e . 66,998  200.691 

Journal  A  Star-S... 59,318  2.200 

mAe  sold  in  combination. 

North  Platte 
Telegraph-Bul  letin- 

ef . 2. 198  12.993 

Omaha 

Journal-Stockman-e .  186.18* 
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urban  areas  with  fast  transit  lines.  Outlying  parking 
areas  at  suburban  transit  stations  will  provide  added 
rider  convenience. 

EVERYBODY  BENEFITS 

Everyone  in  Suburbia  1970  will  benefit.  Residents, 
merchants,  businessmen,  taxpayers  . . .  everyone  who 
has  a  stake  in  continuing  community  growth  and 
prosperity. 

If  you’d  like  more  information  about  how  you  can 
support  coordinated  metropolitan  transportation  in 
your  community,  or  to  arrange  for  a  showing  of  Gen¬ 
eral  Electric’s  new  motion  picture  “Millions  on  the 
Move,’’  write  Section  107-60,  General  Electric  Co., 
Schenectady,  N.  Y. 


For  1970’s  estimated  80,000,000  suburbanites,  travel 
will  be  fast  and  convenient — without  traffic  strangu¬ 
lation -if  planning  for  modern  metropolitan  trans¬ 
portation  begins  now  in  your  community. 

40,000  PEOPLE  AN  HOUR 

The  key  to  Suburbia  1970  will  be  COORDINATED 
METROPOLITAN  TRANSPORTATION.  New  ex¬ 
pressways  will  be  needed.  Modern  rapid  transit  trains 
with  exclusive  rights-of-way  will  be  needed  to  greatly 
increase  expressway  carrying  capacity.  (One  lane  of 
rapid  transit  will  move  40,000  seated  passengers  an 
hour  compared  to  the  2,000  people  an  hour  that  one 
expressway  lane  can  carry.)  Feeder  buses  will  be 
needed,  too,  to  connect  less  densely  populated  sub¬ 


7h>gress  ts  Our  Most  Important  Product 


ELECTRIC 


NEBRASKA  (continued} 
ScottsBiuff 

Star-Heral  d-m . 22.  27«  2. 700 

Star-Herald-S . «,  214  . 

SAe  sold  in  comOination. 

NEVADA 

Reno 

Nevada  State  Journal- 

in . 20,804  60,312 

Gazette-e .  185,724  60.312 

Nevada  State  Journal- 

S . 30.00  2  . 

mae  sold  in  comoination  (Nat' I 
only). 

NEW  HAMPSHIRE 

Nashua 


Telegraph-e . 

...3,094 

33, 176 

Portsmouth 

Herald-e . 

..  27,748 

20,656 

NEW  JERSEY 

Asbury  Park 
Press-eS . . 

..75.000 

20.000 

Bridgeton 

,.17,766 

16,648 

El izabeth 

Journal-e . . 

..8tt,89U 

53.742 

Ne>>^ark 

Star  Ledge r-m.,,., 

,  140,788 

192.879 

star  Ledger-S....< 

..86,628 

14,046 

New  Brunswick 

Home  News-eS*«.«.. 

..30.856 

73,080 

V  i  net  and 

Times  Journal-e*.. 

,.50.232 

13.752 

NEW  MEXICO 

Carl  sbad 

Current-Argus-eS. 

.201,796 

5,726 

Roswel  1 

Record-eS . 

..61,880 

18.242 

Farmington 

Times-e . 18,816  3,200 

Times-S. . . 4,704  . 


Santa  Fe 


NEW  YORK 

Jamestown 

Sun-m . . . . 

.143.652 

178, 169 

Rome 

Sentinel-e . 

..42,952 

20,301 

NORTH  CAROLINA 

Burl ington 
Time&-NeYvs-e.«  ••• 

..36,98  8 

9.008 

Concord 

Concord  Tribune- 
eS . 

..32.858 

1.000 

ElizaCeth  City 
Advance-e . 14, 112 


Fayetteville 

OBserver-e . 148,512  29,525 


Gastonia 
Gazette-e . 

...53,760 

10,966 

Goldsboro 
News-Argus-e. ... 

...  18,319 

6,699 

Greenville 
Reflector-e . 

....2.352 

8,988 

High  Point 

Enterprise- S.... 

...21,825 

23.  580 

R.O.P.  color  started  Natl.  8/57; 
Lcl.  4/57. 

Kannapol  i  s 

I  ndependent-eS . 31,318  . 

Lexington 

Oispatch-e . 65,56  8  3  ,  200 

New  Bern 

Sun-Journal-e . 18,816  6,352 

Raleigh 

News  «  OBserver-m..82, 376  104.504 

Times-e . 117.002  161,498 

News  *  0Bserver-S..46,4l2  40.710 
mae  sold  in  combination. 

Sal  i  sbury 

Post-m . 71,792  17,388 

Shel by 

Star-e . 168.000  3,800 

Statesville 
Record  a  Landmark- 

e . 30.576  13.000 

Washington 

News-e .  4,200 

Wi  Imi  ngton 

Star-News-meS.....  122, 356  56,976 

mae  sold  in  combination. 

Wilson 

Times-e . 48,370  17,240 

NORTH  DAKOTA 

Bismarck 

Tribune-e . 44,910  35,449 


Fargo 

Forum  a  Moorhead  News- 

m, . 335.202  119,267 

mae  sold  in  combination. 

Grand  Forks 


Herald-m . 31.801  . 

Herald-e . 31,801  52.027 

Herald-S . 34  ,  279  . 


Breakdown  for  daily  a  Sun.  Nat'l. 

Linage  not  available, 
mae  sold  in  combination. 

OHIO 

Ashland 


Times-Gazette-e. . . 

.12.320 

5.394 

Bowling  Green 
Sentinel  Tribune-e 

12.050 

Cambridge 

Jeffersonian-e.... 

19,474 

9,816 

Canton 

Repository-e . 

67,921 

237.550 

Repos itory-S . 

91,707 

20.025 

Circlev il le 

Herald-e . 

750 

4,000 

Elyria 

Chronicle- 

Telegram-e . 

164,262 

45,230 

Fostoria 

Rev iew-Times-e.. .  • 

22.190 

17,188 

F  remont 

Fremont  News-Mes- 
senger-e . 

53,536 

12,446 

1  ronton 

Tribune-e . 

61,250 

5.467 

Tribune-S .  11.305  ...... 

Kenton 

Kenton,  0.  Times 

-e .  35.280  11,640 

Lancaster 

Eagle  Gazette-e...  22,288  26.234 

Lorain 

Journal-e . 102,515  76,179 

Mansfield 

News-Journal-e....  19.956  54,153 

News-Journal-S. ...  4,830  6,520 

Marietta 

Times-e .  14,844  5,922 

New  Philadelphia 

Times-e .  82.026  1.050 

Sandusky 

Register-e .  47.362  51.524 

Sidney 

News-e .  23,940  2,709 

Springfield 

Sun-m .  62.090  52.962 

News-e .  62,090  52.962 

News-Sun-S .  15,960  . 

Washington  Court  House 
Record-Herald-e. ..  6,0U8  17,810 

Willoughby 

News  Herald-e .  61.600  . 

Xenia 

Gazette-e .  56.000  . 

Zanesv i 1 1 e 

Times  Recorder-m..  17.766  51,180 

Signal-e .  17,766  51,180 


OKLAHOMA 

Ardmore 

Ardmoreite-e .  28.028  . 

Ardmoreite-S .  3.952 

Duncan 

Banner-e . 153.048  . 

Banner-S .  31.094  . 

Enid 

News-m . 

News  and  Eagle 

-me .  44,842  45,626 

News-S .  42,280  . 

mae  sold  in  combination, 

Lawton 

Pressaconstitution 

-me . 177,039  25.344 

mae  sold  in  combination, 

Miami 

News-Record-e .  55,972  13,692 

Norman 

Transcript-e . 200,746  10.198 

Transcript-S .  53.928  . 

Okmulgee 

Times-m .  10.136  8,640 

Times-S .  6,244  . 

Ponca  City 

News-e .  51,604  9,433 

News-S .  26.394  . 


OREGON 

Al bany 

Democrat-Herald 

-e . 275,181  25,958 

Astoria 

Astori an- Budget 

. .  34.510  7,742 

Bend 

6ulletin-e .  40.481  5.936 


Coos  Bay 

World-e . 260,582  32.42? 

Corval 1 i s 

Gazette  Times-e. ..  48.  118  8,232  . 

Eugene 

Register-Guard-e. .674, 145  162,263 

Register-Guard-S.  .134.708  . 

Grants  Pass 

Courier-e .  10,000  15,012 

Klamath  Falls 

Herald  a  News-e.. .296, 842  46,312 

Herald  a  News-S. .. 103,390  . 

Medford 

Mail  Tribune-e....  33.383  52,328 

Roseburg 

News-Review-e .  25.613  27.304 

Salem 

Oregon  Statesman 

-m .  70,757  136,433 

Capital  Journal-e,  74.556  138.484 

Capital  Journal-S.  13.703  . 

mae  sold  in  combination. 

PENNSYLVANIA 

Al  I  entown 


Call-m. . 

398.468 

138.278 

Chronicle-e . 

,437.920 

138.  278 

Cal  1-Chronic le-S. 

,  84,252 

mAe  sold,  in  comb 

i  nation. 

Al toona 

Mi rror-e . 

,  154.039 

126,633 

Bloomsburg 

Press-m . 

,  10,570 

3.436 

Butler 

Eagle-e . 

.  76.389 

4,685 

Carl  i  sle 

Chester 

Times-e . . 

.  63.849 

29.536 

DuBois 

Courier-Express-m  4,704  . 

R.O.P.  colors  available  since 
Oct.  *57. 

El  I  wood 

Ledger-e .  42,070  18,054 

Green sburg 

Tribune  Review-d.  41.818  18,960 

Johnstown 
Tr i bune-Democrat- 

d . 100.933  115.017 

Lancaster 

Intelligencer 

Journal-ro . 269.157  164.  133 

New  Era-e . 269.157  164.  133 

News-S .  60,921  448 

mae  sold  in  combination. 

Latrobe 

Bulletin-e .  33,500  13.769 

Lebanon 

News-e .  92,022  21.819 

Levittown-Bristol 
Times  and  Courier 

-e . 103.620  16.211 

sold  only  in  combination. 


McKeesport 
News-e. . . 

.224,166 

51,447 

Pottstown  ■ 
Mercury-m . 

.  58.408 

19.780 

Monessen 

1 ndependent-e. 

.  3.220 

1,120 

Scranton 
Tribune-m . 

.  27,388 

11.306 

Stroudsburg 
Record -m . 

.  10.122‘ 

R.O.P.  color  available  since 
Nov.  '57. 

Tarentum 

valley  News-e...  118, 432  2,842 

Uniontown 
Herald-Standard 

-me .  20,440  34,825 

mae  sold  in  combination. 


Washington 
Observer  and 


Reporler-me. . 
Hi&e  sold  in  combi 

46.418 
i  nat ion. 

1.000 

Wilkes-Barre 

Record-m . 

Times-Leader  » 

29.130 

59.692 

News-e . 

32.604 

58,410 

nat*l,  R.O.P.  color  sold 

i  n 

conbination;  local  optional. 


PUERTO  RICO 

>an  Juan 

El  Imparcial-m....  17.840  83.454 


SOUTH  CAROLINA 

Anderson 

I ndependent-m .  71,036  43,457 

Daily  Mail-e .  90.300  43,457 

mae  sold  in  combination 
Charleston 

News  a  Courier-m.  .  227.153  212,846 

Post-e . 334.520  224.136 

News  a  Courier-S.  .109.775  11,290 

mae  sold  in  combination. 

EDITOR  & 


Columbia 

State-m .  90,118  219,743 

Columbia  Record-e.  77,952  ....... 

State-S .  49.812  2,580 

natl.  sold  in  combination;  local, 
optional . 

Florence 

News-m . 109.200  16,800 

Greenville 

News-Piedmont-me..  74,247  160,784 

mae  sold  in  combination. 

Orangeburg 


Times  &  Democrat 
-m . . 

.  51,723 

4,580 

Times  6  Democrat 
-S . 

.  6,146 

2,386 

Rock  Hill 

Herald-e . 

.142.289 

21.381 

Spartanburg 

Herald  6  Journal 
-me . 

.  26,000 

48,000 

Herald-Journal-S. 

.  7,200 

mae  sold  in  combination. 

Sumter 

Item-e .  20.956  36,542 


SOUTH  DAKOTA 

Aberdeen 

American-News-e...  84,434  36,396 

American-News-S .  19,592 

Mi  tchell 

Republic-e .  6,636  14,225 

Rapid  City 

Journal-es .  66,556  41,879 

Sioux  Falls 

Argus-Leader-e....  76,640  97,292 

Argus-Leader-S. . . ,  8.145  . 

Watertown 

Public  Opinlon-e..  55,216  17,996 


TENNESSEE 


Chattanooga 

Times-m . 606,037  126,931 

News-Free  Press-e.800,857  142,201 

Times-S . 156,546  70,390 

mae  sold  in  combination. 

Columbia 

Herald-e .  79.054  . 

El  izabethton 

Star-e .  19.264  1,000 

Star-S .  9,632  . 

Greeneville 

Sun-e . 504.000  8,540 

Jackson 

Sun-e .  27.544  12,276 

Sun-S .  10,626  . 

Johnson  City 
Press-Chronicle 

-mes . 412,146  82.138 

mae  sold  in  combination. 

Kingsport 

News  a  Times-me...  30,324  5.964 

mae  sold  in  combination. 


TEXAS 

Austin 

American  a  Statesman 

-me . 218.974  177,928 

Amer i can-S I a t esman 

-S .  75.099  7,000 

mae  sold  in  combination, 

Beaumon  t 

Enterpriserm . 118,500  203.933 

Journal-e . 118,500  203.933 

Enterprise-S .  87,383  6.050 

mae  sold  in  combination. 


Brownsvi lie 

Herald-e . 

Herald-S . 

9.714 

107, 600 
6.944 

Corpus  Christ! 

Caller  &  Times-me. 360, 143 
m&e  sold  in  combination. 

238.187 

Cuero 

Record-e . 

.  83,460 

8,560 

Galveston 

News  A  Tribune-me. 141.959 
mAe  sold  in  combination. 

149,276 

Greenville 
Herald-Banner-e. . . 

70,000 

21,000 

Harl ingen 

valley  Star-m . 

Valley  Star-S . 

24.892 

2.646 

107,600 

6.944 

Kilgore 

News  Herald-e . 

.  6,174 

2'0.272 

Lutkin 

News-es . 

.  50,316 

72,691 

Laredo 

Times-e . 

.  32.732 

24,098 

33,031 

McAllen 

valley  MonI tor-e. 
Valley  Monitor-S. 

.  12,908 

107, '6  CO 
6.944 

Midland 

Reporter-Telegram 

-e . 929.908  88,347 

Reporter-Telegram 

-S . 357.427  1,176 

JBLISHER  for  March  29. 


to  tip  the  balance  in  your  favor,  remember 


II'. 


why  more  than  200  advertisers  used  in  excess  of 
a  million  lines  of  ROP  color  last  year  in  the 


READ  IN  4  OUT  OF  5  COLUMBUS  HOMES  DAILY  ..,9  OUT  OF  10  SUNDAY 


The  most  enthusiastic  supporter  of  color  Is  the  advertiser  who  uses  It!  Color 
adds  that  extra  punch  ...  to  make  sales  objectives  and  quotas  easier. 

That's  why  year  after  year  the  volume  of  color  advertising  In  The  Dispatch 
grows!  We're  so  positive  of  the  future  of  color  advertising  that  we  have  made  a 
long-range  Investment  In  the  most  modern  high-speed  color  presses  .  .  .  and  the 
buildings  to  house  the  equipment. 

Add  color  to  your  advertising  program  .  .  .  and  watch  those  extra  sales  grow! 


NATIONAL  REPRESENTATIVES: 

O'Mara  &  Ormsbee,  Inc. 

N*w  York  •  Chicago  •  Datroit  •  San  Francisco 
*  Los  Angolas 

McAskill,  Herman  &  Daley,  Inc. 

Miami  Baach 


MULTIPLE  COLOR  AVAILABLE; 
ROP  •  Roto  or  Sunday  Comics 
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TEXAS  (continued) 

Palestine 


Hera1d-Press-e... 
Herald-Press-S. .. 

10,962 

14,098 

1.500 

4,704 

PlaInvie* 
Herald-«s . 

245.000 

30,240 

Port  Arthur 
News-es . 

107,296 

San  Angelo 

Standard-Times  4 

Standard-me.. .171,696 
Standard-Times-S.  79,919 
m4e  sold  in  combi  nation. 

122.942 

1,204 

Sherman 

Oemocrat-e . 

.109,494 
.  -33,054 

,  25,676 
.  13.608 

.114,758 
.  27.440 

22,774 

Snyder 

News-e . 

4.732 

Temple 

Teiegram-n . 

76,118 

Vernon 

Record-«s . 

.  23.534 

39,214 

Waco 

News-Tribune-m. . 
Times-Herald-e. . 
TrIbune-Herald-S 

.  64.657 
.  64,657 
.129,056 

61,924 

61,294 

6,118 

inse  sold  in  combination, 

UTAH 


Ogden 

Standard-Examiner 


-e. ..... 

142,333 

Provo 

Hera1d-os. . 

VERMONT 

116,592 

Burlington 

Free  Press-m .  1,960 

95,736 

VIRGINIA 

Bristol 

Herald  Courier-m.  72,800  50,960 

Virginla-Tennes- 

-sean-e .  72,800  50.960 

Herald-Courier-S.  72,800  50,960 

mae  sold  in  combination. 

Covington 

virginlan-e .  12,376  . 

m&e  sold  in  combination. 

Harrison borg 

News-Recoro-m. . . .  36.981  3,7i0 

Petersburg 

Progress-Index-e.  25,508  .  7.068 

Progress-lndex-Sv  27,552  ....... 

R.O.P.  color  available  since 
since  June  9,  1957 
Waynesboro 

News-virginlan-e.2tt2,683  13,277 
WASHINGTON 

Aberdeen 


World-e . 

Bremerton 

62,104 

59,360 

Sun-e . 

79,520 

61,926 

Central la-Chehal is 

Chronicla-e . 

23,380 

50,649 

Everett 

Herald-e . 

Longview 

634,802 

103,8'5l) 

News-e . 

243,278 

51,538 

Olympia 

Olymplan-es . 

160,614 

37,481 

Pasco 

Columbia  Basin 

News-m . 

.211,176 

20,628 

Tri-city  Herald 

— e . 

,984,095 

99,155 

Tri-city  Herald 

-S . 

.211,960 

2,800 

Vancouver 

Columbian-e . 

Wd11a  Walla 

.541,898 

67,924 

Union  Bulletln-me279,482 

42,530 

Union  BulletIn-S 

.  94,206 

4,470 

mAe  sold  in  combination. 


Morgantown 

Dominion-News-m .  116,700 

Post-e .  116,700 


m&e  sold  In  combination. 


WISCONSIN 


Appleton 

.  Post-Crescent-e.. 

.243,901 

127,061 

Belol t 

News-e . . 

.  34,255 

42.536 

Chippewa  Falls 
Herald  Telegram-e. 

.  8,176 

3,226 

Green  Bay 
Press-Gazette-e. . . 

.  92,484 

181,368 

Kenosha 

News-e. . . .  j. . 

.151.878 

T3,210 

La  Crosse 

Tribune-e . 

.  Tribune-S . 

.164,934 
.  73.164 

84,949 

Madison 

Wisconsin  State 

Journal-m . 128,128 

Capital  Times-e. ..128,128 
Wisconsin  State 

Journal-S . 115.808 

m&e  sold  in  combination. 

229,066 

229,066 

3?, 812 

Manitowoc  Two  Rivers 
Herald-Times 


Reporter-e. .. 
both  (e)  sold  in 

..  61,124  38,461 

combination. 

Marinette  . 
Eagle-Star-e. . . . 

..  30,576 

23,660. 

Marshf i eld 
News-Herald-e. .. 

..  19,304 

9.632 

Oshkosh 

Northwestern-e. . 

..109,800 

40,419 

Racine 

Journal-Times-e. 
Bulletin-S . 

..420,714 
..  34.097 

83.818 

1,025 

Sheboygan 

Press-e . 

..220,290 

67,474. 

Wausau 

Record-Herald-e. 

..  90,286 

38,847 

WYOMING 

Rawl ins 

Times-m .  7.000 


Rock  Springs 

Rgcket-m .  16.380  1,200 


Norland 

Northern  Wyoming 
Daily  News-m. . 

.  15,56.3 

14.360 

CANADA 

ALBERTA 

Calgary 

Albertan-ffl . 

Herald-e......... 

.123,712 
.  43,698 

100,675 

185.491 

Edmonton 

JournalMTi . 

.217,193 

310.796 

Medicine  Hat 
News-e . 

.  36,569 

39,034 

News-S .  5,7118 


BRITISH  COLOMBIA 


Nanaimo 

Free  Press-e.......  21,000 

15,000- 

Nelson 

News-m .  7,100 

36.25B 

Trail 

Times-e .  42,313 

30.001 

Vancouver  . 

Sun  &  Provlnce-me.l83.129 

416,318 

mie  sold  in  combination  (natl.’ 

space  only). 

Victoria 

Colonist  4  Times- 

me .  96,395  310. 51» 

m4e  sold  in  combination. 

MANITOBA 

Winnipeg 

Free  Press-e . 112,7it3  359,858 

Tribune-e . 207,293  313.865 


Wenatchee 

World-e . 220, U72  50,278 

World-S .  7.29U  . 

m4e  sold  in  combination. 

Takime 

Herald-m . 15«,U01  151,861 

Republlc-e . 172.937  15I.86I 

Herald-S .  U1,59U  1,260 

m4e  sold  in  combination. 


NOVA  SCOTIA 

Halifax 

Chronicle-Herald 

-m .  7,312  275,022 

Mail-Star-e . 172,155-  275,022 

natl.  m4e  sold  in  combination; 
local  optional. 

New  Glasgow 

News-e .  17,332  11,211 


WEST  VIRGINIA 

Beck ley 
Post-Herald  4 

Raleigh  Register 

-me .  118,206  11,1155 

Combined  Edition 

-S .  20,902  1,050 

m4e  sold  Tn  combination. 

Bluef ield 

Telegraph  4  Sunset 
News  Observer 

-mes .  20.926  30,882 

m4e4s  sold  in  combination. 


NEW  BRUNSWICK 

Fredericton 

Gleaner-m .  «6,523  69,903 

Moncton 

Times  4  Transcript 

-me .  27.000  98,809 

m4e  sold  in  combination 

Saint  John 
Telegraph-Journal 
4  Times-Globe 

-me .  357,382 

m4e  sold  in  combination. 


ONTARIO 

Brantford 


Expositor-e . 

159,824 

198.786 

Chatham 

News-e . 

37,500 

85,380 

Cornwall 

Standard 

Freeholder-e. . 

73,596 

85.161 

Fort  william 

Daily  Times- 
Journal-e . 

.  83.401 

108,595 

Galt 

Reporter-e . 

.  49,599 

111,551 

Hami 1  ton 

Spectator-e . 

.212,637 

424,466 

Kingston 

whig-Standard-e.. 

.  28,048 

199,103 

Kirkland  Lake 
Northern  News-e.. 

.  2,352 

48,709 

Ki tchener-waterloo 
Record-e . . 

.112,420 

262,720 

London 

Free  Press-me . 314,067 

m&e  sold  in' combination. 

346,991 

Niagara  Falls 

Revi ew-e . 

.  63.910 

131.743 

North  Bay 

Nugget-e . 

.  30,334 

101,370 

Orillia 

Packet  &  Times-e. 

93,798 

Oshawa 

Times  Gazette-e.. 

87,589 

Ottawa 

Ci tl  zen-e . 

Journal-e . 

Le  Droit-e . 

.328,910 
.308,800 
.  83,820 

319,037 

329,975 

179.844 

Owen  Sound 


Sun-Tlroes-« . 

■Peterborough 
Examiner-e . 

110, 2U8 

101.068 

192,8n 

St.  Thomas 
Tlmes-Journal-e. . . 

56,302 

94,670 

Sarnia 

Observer-e . 

131,968 

41,321 

Sault  Ste.  Marie 
Star-e . 

147,758 

113,178 

Stratford 
Beacon-Herald-e. . . 

58,761 

131,354 

Sudbury 

Star-e . 

.  49,966 

178,577 

Timmins 

Press-e . 

.  32,486 

69,027 

Welland 

Port  Col  borne 
Trlbune-e . 

.  96,804 

71.345 

woods tOCK 

Sen t i nel-Rev 1 ew-e , 

.  7.200 

73.280 

QUEBEC 

Montreal 

Gazette-m . 

Le  Devoir-m . 

.337,989 
.  10,200 

421,763 

13,345 

Quebec 

Chronicle  Tele- 

g'raph-e . 

Le  Soleil-e . 

.  4,364 

.  46,705 

55,657 

239,864 

Sherbrooke 

Record-e . 

La  Tribune-e.>... 

.  14.259 
.  28,600 

85,104 

153,586 

SASKATCHEWAN 

Moose  Jaw 

Times  Hera1d-e....  31,290  35,838 


FIGURES  RECEIVED  TOO  LATE 
TO  CLASSIFY  IN  ABOVE  LISTING 


Santa  Monica,  Calif. 

Outlook-e . 187,348  43,473 

Colorado  Springs,  Colo. 

Free  Press-m . ..27,618  4,610 


Shawnee,  Okla. 

News-Star-e . 81, 593 


Evansville,  Ind, 

Courier-m. . 315.047  302.292 

Press-e . 316,04  2  302,523 

Courier  4  Press-S.  101,411  3.548 

m4e  sold  in  combinat.ion  on  request 

Flint,  Mich. 

Journal-e .  185,850  331,6*6 

Journal-S.... . *5,178  7,6*4 


Agency  Runs  Report 
As  Special  Section 

Boston 

James  Thomas  Chirurg  Co. 
published  its  25th  annual  report 
as  an  eight-page  gravure  sec¬ 
tion  in  the  Boston  Sunday 
Herald. 

According  to  Jack  Parker, 
media  director  of  the  agency, 
it  marked  the  first  time  an  ad 
agency  has  used  a  section  of  the 
Sunday  magazine  of  a  metro¬ 
politan  newspaper  as  both  a 
form  and  a  communications  ve¬ 
hicle  for  making  such  a  report. 

Mr.  Parker  said  Chirurg  is 
one  of  the  few  agencies  which 
publicly  publishes  an  annual  re¬ 
port.  He  said  the  reason  his 
agency  does  it  is  that  “since 
advertising  is  so  important  a 
part  of  present-day  marketing, 
both  the  public  and  business 
community  should  know  more 
about  how  advertising  agencies 
work.” 

• 

Hershey  Appointed 

Dayton 

J.  D.  Hershey  has  been  named 
director  of  public  relations  for 
the  Dayton  Rubber  Co.  succeed¬ 
ing  Ray  L.  Wetzel  who  retired 
March  1.  Mr.  Hershey  joined 
the  company  27  years  ago. 


Hancock  Reshuffles 
PR  Organization 

Boston 

A  new  name  for  the  public 
services  department,  more  de¬ 
scriptive  of  its  operations,  and 
several  organizational  changes 
within  that  department  were  an¬ 
nounced  this  week  by  Byron  K. 
Elliott,  president,  John  Hancod 
Mutual  Life  Insurance  Co. 

The  department  will  be  known 
as  the  department  of  advertising 
and  public  relations,  with  the 
following  reorgranization  taking 
place  immediately:  Leavitt 
Howard,  formerly  director  d 
public  services,  is  promoted  to 
director  of  advertising;  Stanley 
T.  Dingman,  formerly  associate 
director  of  the  bureau  of  publi¬ 
cations,  is  promoted  to  director 
of  public  relations;  and  William 
R.  Eustis,  formerly  manager  of 
health  education  service,  is  piU" 
moted  to  assistant  director  of 
advertising. 

Vicepresident  Robert  P.  Kd- 
sey  will  continue  to  have  respon¬ 
sibility  for  the  overall  opera¬ 
tions  of  the  department,  as  wdl 
as  other  special  comyrany  assign¬ 
ments.  The  new  directors  of 
Advertising  and  Public  Bda- 
tions  will  report  directly  to 
Richard  P.  Waters,  Jr.,  second 
vicepresident. 
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IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 
(Continued  from  page  88) 

%uj  Lines 

Greyhound  .  6  13 

l^lwsys  .  5  9 

BsU roads 

SsntA  Fe  .  14  35 

WSARING  APPAREL 

Airman  Jackets  .  10  12 

Buster  Brown  Shoes  .  18  25 

Fruit  of  the  Loom  Underwear  .  5  5 

Hanes  Baby  Wear  .  17  19 

Levi  Casuals  .  9  14 

Palm  Beach  Suits .  13  19 

GASOUNES  &  OILS 

Ashland  Oil  ft  RefininK  Co .  5  6 

OsUfomia  Oil  ^ .  6  11 

Carter  Oil  Co .  4  8 

Cities  Service  Co .  42  77 

Clark  Oil  ft  Refining  Corp .  4  7 

Continental  Oil  Co .  17  32 

Crown  Central  Petroleum  Corp .  4  5 

D-X  Sunray  Oil  Co .  19  32 

n  Direct  Service  Oil  Co .  3  6 

Esso  Standard  Oil  Co .  33  53 

General  Petroleum  Corp .  12  34 

Gulf  Oil  Corp .  5  8 

Humble  Oil  ft  Refining  Co .  5  13 

Lion  Oil  .  4  13 

Ohio  Oil  Co .  9  14 

Phillips  Petroleum  Co .  45  91 

Pure  Oil  Co .  3  6 

Richfield  Oil  Corp .  9  20 

SheU  Oil  Co .  49  104 

Sinclair  Refining  Co .  41  89 

Socony  Mobil  Oil  Co.,  Inc .  10  23 

Standard  Oil  Co.  of  California  .  15  30 

Standard  Oil  Co.  of  Indiana  .  10  45 

Standard  Oil  CO.  of  Kentucky  .  9  18 

Standard  Oil  Co.  of  Ohio .  7  15 

Sun  Oil  Co .  14  28 

Tidewater  Oil  ^ .  35  63 

PASSENGER  CARS  (NEW) 

Buick  .  14  24 

Chevrolet  .  37  76 

Chrysler  .  9  14 

Chrysler  Corp. — Institutional  .  7  13 

Chrysler  ft  Plymouth  .  9  15 

Da  Soto  .  8  10 

De  Soto  ft  Plymouth  .  6  11 

Dodge  .  13  25 

Dodge  &  Plymouth  .  12  21 

Edsel  .  8  12 


Ford  . 

Ceneral  Motors  Corp. — Institutional 

Hudson  . 

Lincoln  ft  Mercury  . 

Mercury  . 

Oldsmobile  . 

Plymouth  . 

Pontiac  . 

Studebaker  . 

TIRES  ft  TUBES 

Firestone  Tire  . 

Goodrich  Tire  . 

Goodyear  Tire  . 

TRUCKS  ft  TRACTORS 

Dodge  Truck  . 

Ford  Truck  . 

MISCELLANEOUS 

Prestone  . 

Shellzone  Anti-Freeze  . 


432144 

108465 

308S82 


13410 

25103 

3334 

28542 

28409 

54914 


104628 

512272 


314650 

16884 


27768 

29957 

75378 

562401 

15304 

160263 

33944 

250720 

40.312 

203916 

243562 

29758 

159525 

31386 

25378 

1399829 

1.3636 

197758 

996217 

418732 

320851 

609162 

963488 

50922 

465187 

474145 

611084 


Auto  Dealer  PR  Ads  Mellett  Lecture 

Des  Moines  Scheduled  at  Reno 
The  Iowa  Daily  Press  Asso-  Reno,  Nev. 

elation  has  distributed  a  second  Irving  Billiard,  editorial 
series  of  six  related  ads  de-  writer,  St.  Louis  (Mo.)  Post- 
signed  to  help  local  auto  dealers’  Dispatch,  delivered  the  Mellett 
groups  tell  their  story  to  the  Lecture  in  Journalism  at  the 
public.  The  new  series,  which  University  of  Reno  here  March 
seeks  better  understanding  be-  23.  A.  L.  Higginbotham,  Univer- 
tween  auto  dealers  and  the  pub-  gjty  journalism  head,  was  chair- 
lic,  was  also  distributed  to  the  of  this  year’s  program 

full  850  membership  of  the  In-  honoring  Don  R.  Mellett,  who 
land  Daily  Press  Association.  ^^s  killed  by  gangsters  seeking 
•  to  halt  his  Canton  (Ohio)  Daily 

Shulton  Names  Morrison  News  editorial  attack  on  cor- 

Miss  Dorothy  Morrison  has 

been  appointed  publicity  direc-  Mr.  Billiard  also  was  honored 
tor  of  Shulton,  Inc.  She  was  at  a  reception  following  the 
formerly  advertising-publicity  4  p.m.  lecture  Sunday  and  later 


103291 

417939 

37630 

70591 

742S5 

33154 

83726 

114289 

105519 

32386 


That's  the  Big  0, 
meaning  Orlando,  Fla., 

Canaveral  Missile  Base  Areo. 

We'll  get  more  money  for  our  golden 
oranges  this  year  than  ever  .  .  .  All  be¬ 
cause  of  the  freeze  .  .  .  Some  oranges 
froze  .  .  .  surely  .  .  .  But  those  left  brought 
double  and  triple  last  year's  price. 

Plenty  of  money  here  in  Orlando  because 
there's  plenty  of  people  who  hove  retired,  and 
who  hove  come  here  to  work  in  the  new 
$20  million  Martin  plant  and  others. 

Color?  We  hove  spent  $2  million  for  it  ..  . 
Yep  .  .  .  Color  is  costly;  we  found  out  the 
hard  way  .  .  .  But  that's  one  reason 
why  we  lead  all  Jacksonville,  Miami, 
Tampa  papers  combined  by  over  y| 
A  five  ‘to  one  in  our  5  Cen. 

K  Fla.  Counties. 


RirRESINTID  NATIONALLY  SY 

THE  BRANHAM  COMPANY 

We  Spent  the  Dough,  We  Have  the  Godgets 
&  Presses  . .  .  We  agree  There's  No  Profit  in 
All  of  This  Modernization  but  It  Surely  is 
One  whole  of  a  lot  of  headaches. 


We  Have  Been  Printing  Four-Color.  Front 
Page  Cartoon  for  10  Years  ...  It  could  Not 
Be  Done,  but  We  Did  It  .  .  .  Now,  we  add 
Full  Four-Color  Ads  and  Full  Color  Photos  .  . . 
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CHESHIRE  Inc 


1644  North  Honore  Street 


Landis,  Fort  Wayne  Journal- 
Gazette;  John  Lynch,  Oakland 
Tribune;  John  Pettit,  Pasadena 
Independent  and  Star-News. 

Twelve  papers  chose  two  boys 
to  take  the  trip. 

Six  college  men  will  be  coun¬ 
sellors.  Members  of  the  Parade 
staff  making  the  trip  are  Wall¬ 
ace  Sprague,  assistant  pub¬ 
lisher,  and  Mrs.  Sprague;  Rich¬ 
ard  Winn,  director  of  circula¬ 
tion,  and  Mrs.  Winn;  Milton 
Rasmussen,  director  of  news¬ 
paper  relations;  and  Mr.  Dolan. 

Features  arranged  by  Harold 
Hansen,  assistant  to  Mr.  Dolan, 
are  a  daily  letter  back  home  to 
parents  to  be  relayed  by  TWA 
courier;  and  daily  dispatehes  on 
the  trip  by  United  Press. 


High  Finance 
Favors  the  Boy  ' 

Durham,  N.  C 

A  newspaperboy  walked  up  ti 
the  counter  in  the  circulatia 
department  of  the  Durham  Htt- 
ald-Sun,  held  out  a  $5  bill  an! 
said,  “I  owe  $2.60.” 

Grady  Veasey  of  the  Sun  took 
the  $5  and  gave  the  lad  $2.44 
change.  About  that  time  J.  M. 
Whitfield  of  the  Herald  came  op 
and  said,  “Let  me  have  that 
bill.  That  boy  only  owes  $1.30." 

Mr.  Whitfield  took  the  $5  and 
counted  out  $3.70  in  change.  The 
boy  stuck  the  $3.70  in  the  same 
pocket  with  the  $2.40  and  walked 
out  with  a  paidup  bill  to  his 
credit  and  more  money  than  he 
came  in  with. 

Whitfield  and  Veasey  are  still 
scratching  their  heads. 


CIRCULATION 


62  Parade  Carriers 
Set  for  Trip  Abroad 


find  the  final  winners,  who  the  boys  from  the  U.  S.  on  JIqIuj  Goes  to  Okla. 

range  in  age  from  12  to  29.  their  trip  through  that  country.  „  __ 

Some  based  competition  on  the  U.  S.  Ambassador  John  Davis  *  Cterson  Moves  Up 
number  of  new  subscriptions  Lodge  in  Spain,  and  Ambassa-  Denver 

sold.  Others  gave  slips  for  a  dor  James  C.  H.  Bonbright  in  Helge  Holm,  circulation  di- 

specified  number  of  new  starts  Portugal  will  entertain  the  rector  of  the  Denver  Post,  has 
and  the  winning  slip  was  drawn  group  at  luncheons.  resigned  to  take  over  as  circula- 

from  a  bowl.  Still  others  set  High  Wesley  Prine,  29,  St.  tion  director  of  the  Oklahoma  London,  Ohio 

standards  of  scholarship  and  Petersburg  (Fla.)  Times,  oldest  Publishing  Company,  Oklahoma  The  101-year-old  Madim 
citizenship  and  had  a  panel  of  in  the  group,  is  married  and  City.  He  will  assume  his  new  County  Democrat  has  been 
judges  name  their  “Young  Co-  has  three  children.  He  gets  up  responsibilities  shortly  after  merged  with  the  Madison  Prew, 
lumbus.”  One  paper  reported  at  3:30  A.M.  daily  to  deliver  April  1.  it  was  announced  by  the  pub- 

the  promotion  boosted  circula-  600  papers  by  automobile.  Then  His  successor  at  the  Post  is  lisher,  J.  R.  Conway.  The  paper 

tion  by  4,000.  he  works  a  full  day  for  the  city  Myron  J.  Peterson,  a  20-year  had  been  published,  since  1928, 

The  group  is  dying  by  TWA.  finance  department.  veteran  of  circulation  experience  in  conjunction  with  the  Press. 

Parade  is  furnishing  each  boy  The  12-year-olds  are  Richard  who  came  to  Denver  in  1949.  but  now  has  been  discontinued. 


GET  EFFICIENT, 
HIGH-SPEED  NEWSPAPER 
LABELING  ECONOMICALLY 
with 

CHESHIRE 

MODEL  "N3000"  AUTOMATIC  LABELER 


/  More  than  a  promise!  Cheshire,  builder 
of  the  first  in-line  labeler,  delivers  top 
performance  today  as  it  has  for  the 
past  30  years. 

The  “N3000”  ends  hand  labeling 
completely,  handles  papers  of  all  sizes, 
all  folds;  operates  at  controllable  speeds 
up  to  16,000  per  hour  from  your  present 
mailing  strip  without  change  in  your 
addressing  system.  Easy  zone  and  single 
separation.  Uniform,  positive  gluing 
makes  papers  look  better,  reduces  circu¬ 
lation  complaints. 

•  PRECISION  GRIPPER  FEED  moinloint  accural* 
flow  of  papers  under  lobeling  head. 

*  AUTOMATIC  ROTARY  HEAD  THROW-OUT 
prevents  label  oltachmenl  if  paper  is  not  in 
position. 

Write  Cheshire  for  full  details,  today! 
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Brussels  Fair 
Daily  Paper 
Is  Proposed 

A  group  of  students  of  the 
Columbia  University  Graduate 
School  of  Journalism  is  seeking 
to  raise  $140,000  with  which  to 
publish  an  American  bi-lingual 
daily  newspaper  for  the  Brus¬ 
sels  World’s  Fair. 

The  prospectus  was  outlined 
to  the  Deadline  Club,  New  York 
City  Professional  Chapter,  Sig- 
•ma  Delta  Chi,  at  a  meeting 
March  20  by  Carl  Anthony 
Appel-Segal,  who  has  worked 
for  a  Paris  daily  and  for  the 
St.  Petersburg  (Fla.)  Times. 

The  U.  S.  High  Commissioner 
for  the  Fair  and  Dean  Edward 
W.  Barrett  of  the  Columbia 
Graduate  School,  are  supporting 
the  plan.  Newspapers  and  foun¬ 
dations  are  being  asked  to  con¬ 
tribute  to  the  fund.  The  U.  S. 
is  not  publishing  any  daily  pub¬ 
lication  at  the  Fair,  but  the 
Russians  will  distribute,  free  of 
cost,  a  multi-lingual,  tri-weekly 
newspaper  called  Sputnik. 

The  newspaper  would  include 
interviews  with  prominent  peo¬ 
ple  attending  the  Fair  and  fea¬ 
tures  on  the  Fair  itself  and  re¬ 


ports  on  the  preceding  day’s 
activities.  The  staff  would  con¬ 
sist  of  12  students  and  an  ad¬ 
visor.  The  paper  would  be  an 
eight-page  tabloid  in  English 
and  French.  An  advertising 
cost  survey  is  being  prepared, 
along  with  a  dummy  edition. 

“We  are  convinced  the  proj¬ 
ect  has  manifold  values,’’  said 
Mr.  Appel-Segal.  “It  will  show 
Europeans  a  well-run  American 
newspaper.  It  will  be  an  ex¬ 
ample  of  a  free  press,  objec¬ 
tively  and  reliably  edited.  It  will 
fill  an  obvious  hiatus  in  the  U.  S. 
information  media  at  the  Fair. 
It  will  provide  news  coverage 
not  otherwise  available  to  visi¬ 
tors.  It  will  win  friends  for  our 
country.” 

New  members  initiated  into 
Sigma  Delta  Chi  were  John 
Thomas  Clary,  AP  sports- 
writer;  Joseph  Costa,  King  Fea¬ 
tures — New  York  Sunday  Mir¬ 
ror  chief  photographer;  Clyde 
H.  Farnsworth,  UP  financial 
writer;  Prof.  Sidney  Towme, 
New  York  University  Journalism 
Department;  Franklin  Schurz, 
editor  and  publisher.  South 
Bend  (Ind.)  Tribune;  Mike 
Wallace,  TV  interviewer  and 
newspaper  columnist;  Howard 
Wolff,  reporter,  Poughkeepsie 
(N.  Y.)  New  Yorker;  Edward 
Wergeles,  chief  of  photography, 
Newsweek;  Ray  Erwin,  Editor 
&  Publisher  reporter. 


Free  Coffee, 
Silver  Dollars 
For  Birthday 

Alexandria,  La. 

The  Alexandria  Daily  Town 
Talk  celebrated  its  75th  birth¬ 
day  March  17  with  a  St.  Pat¬ 
rick’s  Day  edition. 

The  22-page  diamond  jubilee 
section  traced  Central  Louisi¬ 
ana’s  only  daily  newspaper  from 
its  founding  in  1833  by  Edgar 
H.  McCormick  and  his  nephew, 
Henarie  M.  Huie,  to  the  modem 
plant. 

The  newspaper  has  been  op¬ 
erated  by  members  of  the  Mc¬ 
Cormick  and  Huie  families  since 
its  founding. 

The  special  section  featured 
a  full-page  montage  of  head¬ 
lines  of  important  news  events 
of  the  past  75  years,  and  a  two- 
page  pictorial  spread  of  the 
complete  publishing  process. 
There  was  no  advertising. 

One  section  was  devoted  to  the 
three  Jarreau  brothers — Rollo 
C.,  A.  Hunter,  and  M.  G. — who 
have  been  identified  with  the 
newspaper  since  its  founding. 
Rollo  Jarreau  served  as  editor 
from  1908  until  his  death  on 


May  20,  1957.  M.  G.  Jarreau 
became  a  stockholder  in  1924. 
He  died  this  year.  A.  Hunter 
Jarreau  still  is  general 
manager. 

To  point  up  the  newspaper’s 
impact  on  Alexandria’s  econo¬ 
my,  two  weeks’  pay  in  silver 
dollars  was  distributed  to  all 
employees  at  a  party  in  the 
composing  room. 

The  newspaper  also  was  host 
at  numerous  restaurants  for 
coffee  for  patrons,  paying  for 
6,000  cups  of  coffee  during  the 
morning. 

The  regular  page  1  carried 
its  usual  shamrock  overprinted 
in  green. 

Mrs.  Myrtle  Huie  Dellmon, 
daughter  of  the  co-founder,  is 
president  of  McCormick  &  Co., 
publishers  of  the  newspaper. 
Mrs.  Jane  Wilson  Smith,  Mrs. 
Huie’s  granddaughter,  is  vice- 
president. 

Joe  D.  Smith,  Jr.,  is  business 
manager  and  Adras  P.  Laborde 
is  managing  editor. 

• 

Bang,  Bang! 

Cleveland 

Sixty-two  employees  of  Forest 
City  Publishing  Co.,  publisher 
of  the  Cleveland  Plain  Dealer 
and  News,  have  formed  a  pistol 
team,  which  includes  women. 
The  team  may  engage  in  com¬ 
petition. 


Duluth  -  Superior 


More  than  a  billion  dollars  in  the  last  decade  have 
gone  into  developing  this  area  for  increased  pro¬ 
duction  of  iron  ore,  oil,  wood  and  dairy  products. 

And  you  have  one-medium  coverage  of  this  rich, 
active  market  .  .  the  Duluth  newspapers. 


Combined  Daily  Sunday 
T otal  Circulation .... _ 81,685*  74,521  * 


*ABC  Report  Ending  March  31, 1957, 


$10  million  has  been  appropriated  for  a  new  Du¬ 
luth-Superior  terminal  to  handle  the  shipping  that 
will  be  added  to  the  port  that  already  leads  the 
world  in  shipping  tonnage. 


Gateway  to  the  West 
Through  the  St.  Lawrence  Seaway  . . . 
and  the  Second  Market  in 
Minnesota  as  well  as  Wisconsin 


DULUTH  HERALD  Httlutl^  ^eW5-<rri^Une 

Represented  Nationally  by  RIDDER-JOHNS,  INC. 

New  York  Detroit  Chicaeo  Minneaoolis  San  Francisco  Los  Ano'eles 
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23  Nations’  Editors 

I 

Coming  to  IPI  Meeting 


Newspapermen  from  23  na¬ 
tions  already  have  made  reser¬ 
vations  to  attend  the  seventh 
^eral  assembly  of  the  Inter¬ 
national  Press  Institute  at  the 
Hotel  Statler  Hilton,  Washing¬ 
ton,  D.  C.,  April  16-17. 

President  Eisenhower  will  be 
the  speaker  at  a  joint  luncheon 
of  the  IPI  and  the  American 
Society  of  Newspaper  Editors 
» April  17. 

^  Science  Session 

I  Speaker  at  the  luncheon  on 
I  April  16  will  be  Dr.  J.  Robert 
Oppenheimer,  director  of  the 
Institute  for  Advanced  Study, 
Princeton  University.  In  the 
;  afternoon  session  the  subject 
j  will  be  “The  Challenge  of 
i  Science  to  the  Press.”  Scientists 
and  editors  will  discuss  the  role 
of  the  press  in  a  world  where 
science  is  making  ever-increas¬ 
ing  demands  and  more  and  more 
scientific  workers  must  be  re¬ 
cruited.  The  question  will  be 
raised  whether  the  press  is  do¬ 
ing  enough  to  stimulate  interest 
in  science. 

The  task  of  reporting  and 
interpreting  the  news  of  the 
U.  S.  for  overseas  and  domestic 
readers  will  be  treated  by  cor¬ 
respondents  working  in  New 
York  and  Washington  at  the 
morning  session  April  16.  That 
day’s  luncheon  speaker  will  be 
Walter  P.  Reuther,  president  of 
the  United  Automobile  Work¬ 
ers  of  America. 

An  afternoon  speaker  April 
17  will  be  Robert  E.  Marjolin, 
vicepresident  of  the  European 
Economic  Community.  In  a  joint 
IPI-ASNE  session  that  after¬ 
noon,  organized  selfcontrol  of 
the  press  will  be  discussed. 
Members  of  the  two  groups  will 
debate  to  what  extent  it  is  ad¬ 
visable  and  desirable  for  the 
press  to  exercise  some  control 
on  itself.  Editors  will  describe  ! 
the  operation  of  courts  of  honor 
and  codes  of  conduct  in  various  i 
countries.  1 

Paul  Block  Jr.,  Toledo  (Ohio) 
Blade,  is  American  Conunittee 
chairman  of  the  International 
Press  Institute. 

Foreign  Registration 


burger  Nachrichten,  Salzburg. 

CANADA  —  Mr.  &  Mrs.  Wilfrid 
Eggleston,  professor  of  journalism 
training,  Carleton  University.  Ot- 

CEYLiON  —  C.  F.  U  Wickreme- 
singhe,  managing  editor,  The  Asso¬ 
ciated  Newspaper  of  Ceylon,  Ltd. 

CHINA  —  Mr.  &  Mrs.  Norman 
Soong,  editor-in-chief,  Pan-Asia 
Newspaper  Alliance,  Hong  Kong. 

DENMARK  —  Anders  Georg, 
Washington  correspondent,  Ber- 
lingake  Tidende,  Copenhagen;  Alf 
Schiottz-Christensen,  editor-in-chief, 
Aalborg  8ti)tatidende,  Aalborg. 

FINLAND  —  Mr.  &  Mrs.  Eljas 
Erkko,  editor  and  publisher  Hel- 
aingin  Sanomat,  Helsinki.  (Was  a 
former  Foreign  Minister  of  his 
country  and  is  now  Ambassador- 
Plenipotentiary)  ;  Jaakko  Hakala, 
editor.  Aamulehti,  Tampere ;  Yrjo 
Niiniluoto,  editor,  Helaingin  Sano¬ 
mat.  Helsinki. 

FRANCE  —  Mr.  &  Mrs.  Vincent 
Ascione,  managing  editor,  Paria  In¬ 
dependant,  Paris ;  Mrs.  Dominique 
Aucleres,  roving  reporter,  Le  Fig¬ 
aro,  Paris:  Mrs.  Helene  Bremond, 
managing  editor,  Le  Progrea,  Lyon  ; 
Mr.  &  Mrs.  Charles  de  Breteuil,  edi¬ 
tor,  Paria-Dakar,  Paris ;  A.  Deper- 
non,  editor,  Le  Miroir  de  Vlnfor- 
mation,  Paris ;  Andre  Ferrat-Morel, 
assistant  editor.  Agence  Coopera¬ 
tive  d'lnformation,  Paris ;  Paul 
Fieschi,  editor.  Journal  de  la  Corae 
Preaae  et  Publicite,  Paris ;  Michel 
Gordey,  roving  reporter,  France- 
Soir,  Paris:  Michel  Alexandre 
Kwiatkowski,  deputy  editor,  Naro- 
dowiec.  Lens ;  Clair-Gerard  La- 
garde.  editor,  Agence  Cooperative 
d’lnformation,  Paris :  Jean  Meu- 
nier.  President  du  Conseil  d’Ad- 
ministration  de  la  Nouvelle  Repub- 
licque  du  Centre-Ouest,  Tours ; 
(Member  of  Parliament  &  Chair¬ 
man  of  the  Board  of  LaNouvelle 
Republlque.  Former  Minister  in 
French  Government)  :  Henri  P*lerre, 
Washington  correspondent,  Le- 
Monde,  Paris;  (Representative  still 
unknown)  France-Soir,  Paris; 
(Representative  still  unknown) 
Washington  correspondent,  LeFig- 
aro. 

GERMANY  —  Dr.  Felix  Butter- 
sack  publisher,  Munchner  Merkur, 
Munich ;  Alfr^  Neven  DuMont, 


publisher,  Kolner  Stadt-Ameiger ; 
Erich  Eggeling,  news  editor, 
Deutache  Preaae-Agentur,  Ham¬ 
burg;  Mr.  &  Mrs.  Werner  Fried¬ 
mann,  editor-in-chief,  Suddeutache 
Zeitung,  Munich ;  Alice  Knorr,  co¬ 
publisher,  K  hei n-Neckar-Zeitung, 
Heidelberg ;  Dr.  Herman  Knorr, 
editor  and  publisher,  Rhein-N eckar- 
Zeitung,  Heidelberg;  H.  B.  Meyer, 
Washington  correspondent,  Kol- 
niache  Rundachau,  Koln ;  Helmut 
Scheuing,  deputy  editor,  Neue 
Wurttembergiache  Zeitung,  Gop- 
pingen ;  Marcel  Schulte,  editor-in- 
chief,  Frankfurter  Neue  Preaae, 
B^nkfurt ;  Mr.  &  Mrs.  Alfred 
Schulze,  editor,  Politik  und  Wirt- 
acha/t,  Bonn ;  Dr.  Fritz  Schulze,  co¬ 
publisher,  R  hei  n-Neckar-Zeitung, 
Heidelberg ;  Dr.  &  Mrs.  Viktor 
Wurm.  editor-in-chief,  Gottinger 
Tageblatt. 

INDIA  —  Veerendhar  D.  Adhiya, 
editor,  Kumar  i  Jaybharat,  New 
Delhi ;  K.  M.  Cherian,  managing 
editor,  Malayala  Manorama,  Kot- 
tayam ;  C.  S.  Narasimhan,  execu¬ 
tive  editor,  Swadeaamittran,  Ma¬ 
dras  ;  V.  K.  Narasimhan,  assistant 
editor.  The  Hindu,  Madras. 

IRAN  —  Bahrain  Shahrokh,  edi¬ 
tor-in-chief,  Poat-E -Tehran,  "Tehe¬ 
ran. 

ISRAEL  —  Mrs.  Hanna  Semer, 
Tel  Aviv  correspondent  of  OMER 
at  UN,  Omer. 

ITALY  —  Guiseppe  Martucci, 
editor-in-chief,  Jl  Popolo  Italiano, 
Rome. 

MEXICO  —  Rodrigo  de  Llano, 
director  general,  Excelaior,  Mexico 
City. 

NETHERLANDS  —  Dr.  &  Mrs. 
E.  Diemer,  editor-in-chief,  De  Rot¬ 
terdammer,  Rotterdam;  H.  W.  Eld- 
ermans,  editor-in-chief,  Rotterdams 
Nieuwablad,  Rotterdam  ;  Mr.  &  Mrs. 
Simon  Koster,  editor-in-chief,  Haar- 
lema  Dagblad,  Haarlem ;  J.  M. 
Lucker,  editor-in-chief.  De  Volk- 
akrant,  Amsterdam ;  Mr.  &  Mrs. 
M.  Rooij,  director.  Institute  for 
Press  Science,  Amsterdam :  Alex 
Stempels,  editor-in-chief,  Nieuwe 
Rotterdamae  Courant,  Retterdam. 

NORWAY  —  Mr.  &  Mrs.  Leif 
Nagell  Erichsen,  publisher,  Aften- 
poaten,  Oslo. 


PAKISTAN  —  Altaf  Husain, 
editor-in-chief.  Dawn,  Karachi : 
Mir  Khalil-ur-Rahman,  managing 
editor.  Daily  Jang,  Karachi;  Man¬ 
sur  Ali  Khan,  managing  editor, 
Zamindar.  Lehore ;  Hameed  Nizami, 
editor,  Navia-I-Waqt,  Lahore ; 
Zamir  Eiddiqi,  editor.  The  Eastern 
Examiner,  (Chittagong)  Karachi. 

PERU  —  Mr.  &  Mrs.  Pedro  G. 
Beltra'i,  editor  and  publisher.  La 
Prenaa,  Lima. 

PHILIPPINES  —  B.  T.  Olivera. 
editor,  Philippine  News  Service, 
Manila. 

SWEDEN  —  Carl-Adam  Nycop, 
managing  editor,  Expreaaen,  Stock¬ 
holm. 

SWITZERLANT)  —  Paul  Al- 
masy,  Paris  corespondent,  Schwei- 
zer  llluatrierte,  Paris :  Mr.  &  Mrs. 
Ernst  Bieri,  editor,  Neue  Zurcher 
Zeitung,  Zurich  ;  Jean-J  a  c  q  u  e  s 
Chouet,  secretary  general  and  for¬ 
eign  editor.  Tribune  de  Oenevei 
Peter  Duirenmantt.  editor-in-chief, 
Baaler  Nachirchten,  Basle;  Dr. 
Werner  Meier,  editor,  Schweizer 
llluatrierte  Zeitung,  Zurich ;  Alfred 
Schuler,  London  correspondent,  St. 
Gallvr  Tagblatt,  Berlin;  Dr.  Urs. 
Schwarz,  foreign  editor,  Neue  Zur¬ 
cher  Zeitung. 

TURKEY  —  Mr.  A  Mrs.  Zeyyat 
Goren,  foreign  editor,  UP  and 
Hurriyet,  Istanbul ;  Sabri  Esat 
Siyavusgil,  columnist,  also  profes¬ 
sor  of  journalism  at  University  of 
Istanbul,  Yeni  Sabah,  Istanbul ; 
Ahmed  Emin  Yalman,  editor-in- 
chief  and  owner,  Vafan,  Istanbul. 

UNITED  KINGDOM  —  Charles 
Fenby,  editorial  director,  Weat- 
minster  Preaa,  London  ;  Max  Freed¬ 
man,  Washington  correspondent, 
Manchester  Guardian;  Mr.  &  Mrs. 
Peter  Galliner,  foreign  manager. 
The  Financial  Times,  London ;  Ron¬ 
ald  Harker,  The  Observer,  London  ; 
Mr.  &  Mrs.  T.  E.  Henry,  editor, 
Manchester  Evening  News;  James 
Holburn,  editor,  Glasgow  Herald, 
Glasglow;  D.  Kimpton  Rogers, 
manager  for  North  America,  Reu¬ 
ters  :  Mr.  &  Mrs.  Ryrie  J.  Ersklne 
Orr  and  daughter,  editor,  Greenock 
Telegraph,  (ireenock ;  Mr.  A  Mrs. 
Frank  Singleton,  editor.  Bolton 
Evening  News,  Bolton. 


Is  Little  Rock 
in  Afghanistan? 

Anthony  Harrigan  tells 
what  northern  editors 
missed,  how  they 
jumped  to  wrong  con¬ 
clusions,  in  the  April 
issue  of  T  h  e 

American 

Editor 


Foreign  registrations  already  j  (Published  quarterly  by  The  New 


made  for  the  convention  follow: 

AUSTRIA  —  Mr.  A  Mrs.  Rudolf 
J^lmar,  editor.  Die  Preaae,  Vienna  ; 
K'.  ^i®^rich  Katscher,  editor,  Ar- 
eetw-Zeitttnp,  Vienna ;  Wilhelm 
Molden,  editor-in-chief.  Die  Preaae, 
I-  Marianne  Poliak,  editor- 

JP'^hief  Die  Frau,  Vienna;  Dr. 

editor-in-chief.  Ar- 
^iter-Z^tung,  Vienna ;  Wilhelm 
bchaup-Weinberger,  editor,  Salz- 


England  Society  of  Newspaper  Edi¬ 
tors) 

$5.  per  year. 

THE  AMERICAN  EDITOR 

Box  1619,  Hartford,  Conn. 


“Capco”  Portable  Ink  Fountain 

^  Installation 
T  on  late 
Model  Goss 
Headliner 

•  Provides 
COLOR 
efficiently 

o  Increases 
production — 
afFords  press¬ 
room  savings 
up  to  75% 

Welqb^— Approx.  30  lbs. 

o  Saves  time  of  pressmen — no  costly 
installations 

o  Can  be  used  on  new  or  older  equipment 
o  Easily  operated  and  easily  maintained 

Let  us  feil  you  about  the 
Many  Other  Features! 

CAPITAL  TOOL  and  Manufacturing  Co. 

5000  CALVIRT  ROAD  COLU6E  PARK,  MARYLAND  UNION  4-7*77 
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Daily  Writes 
Basic  History 
For  Schools 

Salt  Lake  City 
A  series  of  historical  articles 
published  in  the  Salt  Lake  Trib¬ 
une  has  become  a  basic  fifth- 
sixth  grade  text  in  the  teaching 
of  Utah  history  in  the  public 
schools. 


Why  Frown? 

Over 

Personnel  .  .  . 
Employment  .  .  . 
or 

Equipment 

PROBLEMS?? 


THE  MAILMAN  is 
Happily  Delivering 


the 

BUNDLES  OF  LETTERS 
to  ADVERTISERS 
using 

EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADSl 
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Thousands  of  copies  of  the 
Tribune’s  book,  “Know  Your 
Utah  and  Its  Governors,”  are 
now  used  by  pupils  in  school 
districts  throughout  the  state, 
with  the  books  provided  by 
school  districts  which  have  pur¬ 
chased  them  from  the  Tribune. 

The  program  began  in  Oc¬ 
tober,  1956,  when  the  Tribune 
published  a  series  of  articles 
entitled,  “Know  Your  Utah,” 
written  by  L.  H.  Kirkpatrick, 
librarian  at  the  University  of 
Utah,  and  several  members  of 
his  staff. 

The  series  consisted  of  31  de¬ 
scriptive  articles,  all  historically 
authentic,  which  told  in  graphic, 
descriptive  language,  about 
pioneer  life  and  historical  events 
in  Utah’s  early  years. 


'A  LOT  O'  FUSS  AND  ADO'— That'f  what  E.  L.  Turner  thought  oftlw 
party  given  him  on  his  95th  birthday.  The  publisher  of  the  Yaldotti 
(Ga.)  Daily  Times  invited  all  of  his  friends  to  gather  again  for  hit  lOOtH, 
birthday.  Seen  behind  the  mammoth  cake  is  a  daughter,  Mrs.  Mattii 
Higgins.  Mr.  Turner  began  working  for  the  Times  as  a  printer  in  IMi 
at  $45  a  month.  He  put  some  of  his  pay  into  stock. 


Reprint  Demand 

fifth-sixth  grades,  and  there-  porter  in  1896  and  was  made 
Following  publication  of  the  after  supplies  were  obtained  by  editor  two  years  later.  He  it- 
series,  demand  for  reprints  was  public  schools  in  Ogden  and 
heavy,  and  the  Tribune  ar-  other  major  Beehive  state  corn- 
ranged  to  produce  the  second  munities  as  well  as  in  smaller 
part  of  the  series  to  satisfy  a  rural  school  areas, 
basic  historical  ne^.  This  need  Since  Utah  law  requires  that 
was  for  a  biographical  series  on  t^e  state’s  history  be  taught  in 
Utah’s  goveraors  which  would  ^he  fifth  and  sixth  grades, 
acquaint  readers  with  the  phot^  teachers  have  acclaimed  the 
graphs  and  biographies  of  each  because  they  fulfill  a  need 

governor  of  the  state  in  the  ^bich  has  been  long  felt  for  the 
same  sequence  as  their  terms  of  reason  that  there  were  no  text- 

books  adaptable  for  the  interest 
The  “Governors  of  Utah”  of  students  in  the  lower  grades, 
series  was  published  in  the 
Spring  of  1957,  and  thereafter  • 

the  Tribune  prepared  to  satisfy  Montgomery  Wright,  65,  whc 

public  demand  for  reprints  of  retired  in  1955  as  editor  of 

both  series.  '  Americana  for  the  Voice  of 

To  illustrate  the  booklets,  a  Marjorie  Mathis,  57,  news-  America  and  a  former  news- 
series  of  historical  photos  was  paperwoman  for  almost  40  papennan;  March  19.  He  was 
obtained  from  the  Utah  His-  years;  March  13.  She  worked  formerly  with  the  old  .Vcio  Tori 
torical  society.  on  papers  in  Texas,  Atlanta,  Sun,  later  joining  the  Unitod 

In  the  fall  of  1957  the  booklets  ’  '^^s  a  reporter  for  the  States  Information  Agency.  He 

were  introduced,  each  contain-  Baltimore  (Md.)  News-Post  for  wasaformer  reporter,  rewnte- 
ing  the  complete  “Know  Your  10  years  before  joining  the  man  and  ass.^m^t  editor  « 
Utah”  series,  “Governors  of  Baltimore  (Md.)  Sun.  the  Kansas  City  (Mo.)  Star. 

Utah”  series  and  11  historical  ♦  ♦  ♦ 

photos.  Arthur  Mathers,  90,  editor 

Salt  Lake  City  public  schools  of  the  weekly  Ballston  (N.  Y.) 
obtained  a  supply  of  more  than  Journal  for  60  years;  March  19. 

1,200  of  the  teoklets  for  use  in  He  joined  the  Journal  as  a  re- 


Charles  E.  Medworth,  45,  i 
member  of  the  Associated  Pres 
radio-news  writing  staff  in  New 
York  for  the  last  six  years,  of 
a  stroke;  March  14. 


Leland  P.  Pecker,  53,  with 
the  Indianapolis  (Ind.)  Star  for 
32  years  and  formerly  with  its 
assistant  managing  editor; 
March  14. 


Harry  W.  Sherburne,  58, 
former  reporter  and  deskman 
with  the  Brockton  (Mass.) 
Enterprise-Times  for  many 
years  and  Brockton  correspond¬ 
ent  for  the  Boston  (Mass.) 
Globe  for  more  than  20  pars, 
after  being  stricken  with  > 
cerebral  hemorrhage;  March  15 


Martin  M.  Paris,  50,  a  a(i- 
vertising  salesman  for  the  Phii- 
adelphia  (Pa.)  Inquirer  since 
1945;  March  16.  He  had  previ¬ 
ously  been  with  the  old  PkiUidtl- 
phia  (Pa.)  Record  and  Evening 
Ledger. 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS -ARCHITECTS 

NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS.  SPARTANBURG,  S.  C. 
41  East  42nd  Street  316  Stuart  Street  Montgomery  Bldg. 
Brochure  on  request 


Norman  H.  Agathon,  52,  for¬ 
mer  bureau  manager  in  Pitt' 
burgh.  Pa.,  for  Internationa 
News  Service  and  a  member  of 
its  New  York  staff,  apparently 
of  a  heart  attack;  March  19.  B* 
had  also  worked  for  the 
York  Journal- American, 
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A  friendly  word  to  the  men  and  women  of  the  press 
. . .  from  Amana, 

now  owners  of  the  trade-mark  Deepfreeze. 


there's  a  capital  D  in  Deepfreeze... 
just  as  there  is  a  capital  ^  in  i4maiia 


Over  the  years  you  have  been  ex¬ 
tremely  kind  and  generous  in  your 
news  and  editorial  references  to  one 
of  the  outstanding  products  of  Amer¬ 
ican  industry  .  .  .  the  Deepfreeze 
Home  Freezer.  You  have  helped  to 
give  it  world  fame  and  respect.  And 
we  sincerely  hope  you  continue  to  be 
as  generous  as  long  as  there  are 
presses  to  run  and  news  to  print. 

However,  for  our  protection  as 
owners  of  a  valued  trade  mark,  we 
would  like  to  suggest  this— that  you 
use  the  name  Deepfreeze  only  when 
you  are  referring  to  a  Deepfreeze 
Home  Freezer.  When  you  are  refer¬ 
ring  to  freezers  in  general,  we  would 
appreciate  your  simply  calling  them 
home  freezers.  It  is  easy  to  do  and 


*And  both  are  followed  by  a  ®. 


will  keep  your  stories  at  their  present 
high  level  of  accuracy. 

As  you  know.  Deepfreeze  is  now  a 
division  of  Amana  Refrigeration,  Inc. 
—and  Deepfreeze  chest-style  home 
freezers  are  made  with  the  same 
superb  quality  and  traditional 
Amana  craftsmanship  which  have 
made  Amana  famous  as  the  world’s 
largest  manufacturer  of  food  freezers. 

If  you  are  interested  in  the  advan¬ 
tages  of  the  world’s  finest  food 
freezers— upright  or  chest  models— 
we  cordially  invite  you  to  visit  your 
friendly  Amana  dealer.  He  will  be 
happy  to  explain  to  you  how  an 
Amana  or  Deepfreeze  Home  Freezer 
and  food  keeper  can  contribute  so 
much  to  better  living  for  you. 


Deepfreeze 

HOME  J.  FREEZERS 
Made  only  by  Amana® 


^  g-  Amana  Refrigeration  Inc.,  Amana  40,  Iowa 

World's  Largest  Manufacturer  of  Food  Freezers  —  Also  Produces 

<  «  Freezer-P/us-Refrigerators  •  Built-In  Freezers  and  Refrigerators  •  Room  Air  Conditioners  •  Central-System  Air  Conditioning 
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buddy  over,  it’s  going  to  make 
things  a  lot  smoother  come  June. 
That’s  when  he  v^ants  to  marry 
Jane  Quinn,  a  Manhattan  nurse. 
Come  on,  Rick! 


SYNDICATES 


Lynde’s  Western  Strip 
Is  Funny,  Authentic 


NukI  .Stamp 

John  Pierotti,  National  Car¬ 
toonists  Society  president,  has 
written  Postmaster  General 
Summerfield  a  letter  suggesting 
a  commemorative  stamp  be  is¬ 
sued  in  honor  of  Thomas  Nast, 
one  of  yesteryear’s  great  edi¬ 
torial  cartoonists.  i*  tvt  i 

Mr.  Pierotti  pointed  out  the  tjClltor  JN3.111C(1 
idea  for  the  stamp  originated 
with  Tom  Doerer,  staff  artist, 

Baltimore  (Md.)  Po.sf. 

“Cartoonists  throughout  the 
centuries,”  he  reminded  Mr. 

Summei-field,  “have  been 
molders  of  public  opinion,  con¬ 
stantly  proving  the  theory  of 
the  drawn  line  versus  thousands 
of  words.  A  Nast  cartoon  was  a 
powerful  example  of  this.  A 
stroke  of  Nast’s  pen  exposed 
chicanery  and  dishonesty,  and 
tumbled  Boss  Tweed  into  O'b- 
scurity.” 


lly  Janies  L.  Collings 


Tabor 


MarUn 


Myron  Stanford  Lynde  is  a 
lean,  young,  black-haired,  blue¬ 
eyed  artist  vrho  has  combined 
his  cowboy  experiences  w'ith  his 
drawing  ability  to  produce  a 
humorous  daily  strip  about  life 
on  the  range,  “Rick  O’Shay.” 

Stan  was  telling  a  little  about 
himself  and  his  work  at  the 
office  of  his  agent,  the  Chicago 
Tribune — New  York  News  Syn¬ 
dicate,  which  owns  the  product 
and  will  release  it  May  19. 

“I  was  born  in  Billings,  Mont., 
27  years  ago,”  he  said.  “My  dad 
is  a  rancher  just  outside  of 
Billings.  After  two  years  study¬ 
ing  journalism  at  the  University 
of  Montana,  I  left  to  enlist  in 
the  Nav>’.  That  was  in  1951,  and 
I  sei-ved  four  years.” 

Then,  he  said,  he  worked  as 
a  ranch  hand  for  his  father  for 
six  months.  The  next  four 
months  were  spent  as  a  re¬ 
porter  for  Weekend  in  Colorado 
Springs,  Colo.,  and  in  1956  Stan 
came  to  New  York  City. 

“I  got  a  job  as  a  typist  with 
the  ir«//  Street  Journal,”  he 
said.  “Shortly,  I  was  made  a 
repoi-ter  in  the  commodities  de¬ 
partment.  While  cariying  on  as 
a  reporter,  1  was  freelancing — 
advertising  illustrations  and 
cartoons — and  trying  to  sell  two 
strips  and  studying  at  the 
School  of  Visual  Arts. 

“The  strips  were  a  Navy  one 
and  ‘Rick  O’Shay.’  ” 

That  name,  “Rick  O’Shay,” 
Stan.  How'd  you  come  up  w’ith 


ME  Retires, 


Topek*, 

Milton  Tabor,  managing  edi¬ 
tor  of  the  Topeka  Daily  Cajntd. 
the  past  15  years,  has  retired. 

Gordon  Martin,  Topeka  StaU 
Journal  columnist,  was  made 
editor  of  the  Capital’s  editoriai 
page,  beginning  March  17. 

Mr.  Tabor  has  been  chief  edi¬ 
torial  writer  for  the  Capita! 
since  the  death  of  Harold  T. 
Chase  in  1935.  He  succeeded  the 
late  Charles  H.  Sessions  as  man¬ 
aging  editor  in  1943. 

Mr.  Martin,  who  has  been 
with  Stauffer  Publications  for 
25  years,  has  written  “Folks  anii 
Things”  for  the  Journal  since 
1951.  He  has  also  been  state  and 
city  hall  reporter. 

Mr.  Tabor  joined  the  Capita! 
staff  42  years  ago.  He  plans  tc 
“take  things  easy”  for  a  while 
and  spend  several  weeks  in  Ari¬ 
zona.  On  his  return  he  will  as¬ 
sume  his  Sunday  “Roundup" 
column  and  write  an  occasional 
feature  article  on  Kansas  his¬ 
tory  on  which  he  is  an  authority 


Dragon  Serial 

myself,  predominantly.”  pjy  Wishengrad  of  Editors 

Maurice  (Moe)  Reilly,  execu-  Syndicate  of  New  York  reports 
tive  vicepresident  of  the  syndi-  for  April  27  release  28 

cate,  had  been  listening  in  as  a  instalments  of  Ralph  E.  Lapp’s 
luncheon  companion  and  booster  “Xhg  Voyage  of  the  Luckv 
of  his  charge.  Moe  is  a  student  Dragon”  (Harper).  “I  believe,” 
of  United  States  geography,  says,  “it  makes  prime  news- 
While  waiting  for  the  chef  s  paper  copy  today  because  it 
specialty,  he  had  proved  he  deals  in  dramatic  documentary 
knows  his  subject  by  naming  the  fashion  with  the  stuff  today’s 
48  states  in  2  minutes  10  sec-  headlines  are  made  of — fall-out, 
onds.  Then  he  named  each  the  AEC’s  grave  errors,  the 
state’s  capitol  and  largest  city  blunders  of  statesmen  in  dealing 
and  five  of  our  rivers  that  flow  with  a  nation  panicked  by  a  de- 

velopment  it  ranks  with  Hiro- 
The  atti  action  of  the  strip  shima.  Ololoi* 

to  me,”  he  said,  “is  the  subject 

matter  (western)  and  the  need  Service  Launclieii 

for  humor  today.  Not  only  that,  Molner  Honored  Keeping  pace  with  the  age  of 

Stan  has  an  authentic  art  style.  Dr.  Joseph  G.  Molner,  who  color,  Gilmark  Features  Syndi- 
His  horses  really  appeal  to  me.  writes  a  health  column  for  the  cate.  New  York,  has  inaugu- 
I  can  feel  them  buckin’  under  Chicago  Sun-Times  Syndicate,  rated  a  new  feature  of  syndi- 
me.  (Moe  was  a  cowpoke  him-  recently  received  the  Distin-  eating  color  transparencies  to 
self  in  his  younger  days.)  guished  Health  Sei-vice  award  newspapers  on  a  regular  basi? 

“I  put  Stan  on  the  payroll  of  the  Michigan  State  Medical  The  service  includes  a  weekly 
Feb.  17,  off  tbe  Wall  St.  Jour-  Society  “for  services  both  to  the  mailing  of  a  color  transparency 
nal,  and  I  really  believe  he’s  public  and  his  profession.”  Dr.  of  the  “Television  Star  of  the 
going  some  place  with  this.”  Molner  is  health  commissioner  Week”  and  four  other  phases  of 
If  Stan  does  put  his  cartoon  of  Detroit.  color  photo  coverage  aimed  to 

meet  editorial  needs  of  paper? 
that  publish  color  sections  or 
are  equipped  with  four  color 
presses. 

The  service  will  be  under  the 
technical  supervision  of  Michae 
Lavelle,  president,  Authenti- 
color,  color  processing  1^^*^ 
tory.  Mr.  Lavelle  has  organize 
a  special  company,  Colorptf 
Inc.,  to  handle  the  work  for  Gil¬ 
mark  Features. 

“All  transparencies  mailed  ^ 
newspapers  in  this  service  wH 
be  color  corrected,”  Mr.  Lavell* 
said. 
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“Oh,  it  just  came  to  me,”  he 
smiled.  “You  know,  the  ricochet 
of  bullets.  Besides,  I’m  Irish 
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the  New  Jersey  State  Board  of  *1  T?  women  destined  to  become  do- 

Education.  jjaiiy  iiixposes  mestics.  In  addition,  local 

His  two  favorite  projects —  "  authorities  in  the  Long  Island 

the  Call  Save-A-Child  Fund  and  T)  o in  towns  and  villages  have  set 

the  Call  Needy  Cases  Christmas  111  about^  hauling  in  employment 

Fund — were  established  under  agencies  which  violate  local 

his  guidance.  Most  recently  he  |h  m  I  rwrm  OTl  f  laws.  And  in  Albany,  legisla- 
had  been  engaged  in  an  edi-  1-^111  111^11  L  tion  has  been  enacted  to  plug 

torial  campaign  to  prevent  the  loopholes  in  the  law  which  gov- 

razing  of  City  Hospital.  A  Federal-state  legislative  the  operation  of  employ- 

During  a  recent  illness  with  attack  on  a  thriving  racket  in  ment  agencies, 

pneumonia,  he  kept  in  close  the  employment  of  Southern  This  was  the  second  time  the 

touch  with  the  newspaper’s  staff  domestics  in  the  New  York  City  Press  investigated  the  domestic 
and  continued  writing  edi-  area  has  resulted  from  a  series  racket.  The  1955  probe  resulted 
torials.  For  four  decades,  he  of  articles  in  the  Long  Islaml  in  changes  in  the  General  Busi- 
was  a  civic  leader  of  his  com-  Daily  Press,  a  Newhouse  news-  ness  Law  which  gave  municipal- 
munity  and  state.  He  was  grad-  paper.  ities  in  New  York  the  power 

uated  from  Princeton  University  The  Press  demonstrated  that  license  and  control  employ- 

and  from  two  law  schools  and  irresponsible  Southern  re-  agencies, 

was  admitted  to  the  New  Jersey  cruiters  team  up  with  irrespon-  , 

Bar  in  1920.  sible  Northern  employment 

•  agencies  to  send  untrained  Sooluro  Relurns 

r.1  irwiT  I  Southern  women  to  Long  Island,  ^  z-i  .  ivt 

Eilward  T.  oO  overcharge  them  for  travel  ex-  Eliioagjo  [Mens 

Washington  penses  and  fees,  forge  refer-  Ray  Scolaro  has  returned  to 


Paterson  (N.J.) 
Morning  Call 
Editor  Dies 


Paterson,  N.  J. 

Henry  A.  Williams,  63,  execu¬ 
tive  editor  and  chairman  of  the 
board  of  the  Paterson  Morning 
Call,  died  of  a  heart  attack  at 
his  home  March  23. 

His  father,  the  late  Judge 
Robert  Williams,  and  a  group 
of  Paterson  citizens  acquired 
the  Morning  Call  in  1889  and 
his  brother,  Robert  Jr.,  was 
publisher  until  his  death  in 
1953.  Henry  A.  Williams  then 
became  publisher  and  two  years 
ago  was  succeeded  by  his  son, 
Henry  A.  Williams  III. 

A  combat  veteran  of  W'orld 
War  1,  he  was  the  youngest 
man  ever  to  be  elected  to  the 
State  Senate.  The  third  mem¬ 
ber  of  his  family  to  serve  as  the 
Passaic  County  representative, 
he  was  elected  at  29  and  had  to 
wait  a  week  after  the  senate 
convened  in  order  to  reach  the 
constitutional  age  of  30.  He  was 
familiarly  knowm  to  his  friends 
and  associates  as  “Senator.”  He 
also  had  served  as  a  member  of 
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INS  reporter  Jack  Lotto  (right)  and  INP  photographer 
Frank  Mastro  last  week  were  named  winners  of  Page  One 
Awards  by  the  New  York  Newspaper  Guild. 

Lotto’s  stories  on  Soviet  attempts  to  exert  pressure  on 
refugees  from  behind  the  Iron  Curtain  into  returning  home 
from  the  U.  S.  or  spying  on  their  adopted  homeland  were 
cited  by  the  judges  as  the  best  reporting  nationally. 

Mastro’s  dramatic  photo  taken  during  the  Gene  Fullmer- 
Neal  Rivers  middleweight  bout  was  selected  as  the  best  sports 
photo. 

Significantly,  they  were  the  only  wire  and  photo  service 
staff  members  to  win  awards  in  this  year’s  competition. 

Their  achievement  brings  into  sharp  focus  again  the 
traditional  INS  and  INP  emphasis  on  enterprising  journal¬ 
ism — that  consistently  rewards  client  newspapers  with  dra¬ 
matic,  exclusive  news  and  photo  coverage. 


international  news  service 
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PROMOTION 


Why  Readers  Eagerly 
Await  Thump  at  Door 


The  mayor  and  city  council 
of  Tuscon,  Arizona,  recently 
passed  a  resolution  publicly 
commending  the  Tucson  Daily 
Citizen  for  its  many  community 
services.  The  resolution,  en¬ 
graved  on  copper,  was  presented 
to  William  A.  Small,  publisher. 

The  resolution  was  prompted 
by  the  Citizen’s  winning,  for 
the  fourth  consecutive  year,  the 
Community  Service  Award  of 
the  Arizona  Newspapers  Asso¬ 
ciation.  The  Citizen  is  the  only 
paper  ever  to  win  this  award 
in  its  contest  category,  which 
includes  all  Arizona  dailies  over 
10,000  circulation. 

Congratulations  follow’ed  the 
resolution.  But  there  were  also 
questions,  mostly  from  other 
newspapermen.  “How  do  you  do 
it?”  they  asked.  “How  come  the 
monopoly  on  this  award?” 

“Our  answer — and  it  is  given 
with  honest  modesty — is  to  say 
that  we  have  no  monopoly  on 
community  service,”  Promotion 
Director  William  S.  Milbum  told 
E&P.  “We  believe  most  Ari¬ 
zona  newspapers  are  doing  an 
excellent  job  of  community 
service.  Beyond  that,  all  we  can 
do  is  point  out  that  the  Citi¬ 
zen’s  community  service  pro¬ 
gram  is  consistent  and  it  is  per¬ 
haps  a  bit  more  creative  than 
some.” 

There  is  community  service 
which  is  merely  “co-operative” 
and  community  service  which 
is  truly  “creative.”  The  differ¬ 


ence  may  be  likened  to  the  dif¬ 
ference  between  routine  cover¬ 
age  of  a  beat  and  what  is 
known  as  enterprising  report¬ 
ing. 

Cooperative  Service 

Cooperative  community  serv¬ 
ice  is  the  publicity  and  support 
of  charity  drives  and  other 
worthwhile  projects  sponsored 
and  conducted  by  agencies  out¬ 
side  the  newspaper.  The  Citizen 
does  this,  but  it  tries  to  do 
more. 

“We  believe,”  says  Mr.  Mil- 
burn,  “a  community-minded 
newspaper  must  (1)  analyze  the 
city’s  needs  and  problems,  pro¬ 
pose  solutions  to  those  problems 
and  stimulate  sufficient  interest 
to  lead  to  organized  action,  and 
(2)  plan  and  sponsor  special 
events,  bringing  the  community 
worthwhile  activities  which 
would  not  otherwise  be  avail¬ 
able.  This  is  creative  com¬ 
munity  service.” 

The  Citizen  has  sponsored 
many  such  special  events.  Here 
are  a  few  representative  ones: 

1 —  Soap  Box  Derby.  Local 
law  enforcement  officials  say 
juvenile  offenses  drop  nearly  40 
per  cent  during  the  four-month 
Derby  program  each  year. 

2 —  Christmas  Decorations 
Contest.  'This  has  brightened 
many  homes  and  added  to  the 
beauty  of  the  entire  community 
during  the  holiday  season. 

3 —  Sewing  Contest  and  Fa.sh- 


LAST  CALL! 

'proud  of  your  promotion? 

MAIL  YOUR  ENTRIES  NOW  .  .  . 

in  the  1957 

EDITOR  &  PUBLISHER 

PROMOTION  CONTEST 

Deadline  for  entries:  April  1,  1958 

Mail  entries  to:  Mr.  Carl  Breuggemeyer, 

c/o  Pittsburgh  Post-Gazette 
Grant  St.,  at  Bird,  of  Allies 
Pittsburgh  30,  Pennsylvania 


ion  Show.  It  brings  public  rec-  have  published  an  advertise- 
ognition  to  many  girls  and  ment  written  by  Bob  Considine, 
women  who  would  otheiwise  INS  feature  writer,  on  what 
have  no  opportunity  to  be  in  newspapers  contribute  to  the* 
the  limelight.  American  way  of  life. 

,, ,.  .  ,  ,  ,  Headed  “Newspapers  Make  i 

Ld.ior.al  (.rusades  Big  Difference  in  People’s  Lives 

Here  are  a  few  representative  •  •  •  Every  Day!”,  the  adver- 
“crusades”  which  brought  meas-  tisement  was  based  on  three  of 

_ 1  _  _ _  TM.Q 


urable  results-  M*'-  Considine’s  INS  columns. 

1- Traffic  Safety.  ^  advertisement  was  of. 

2- Jaywalking.  newspapers  by  the  Na- 

3- Rabies  vaccinations  for  all  Newspaper  Promotion 

j  Association  as  a  part  of  its 

4- Drive  to  raise  funds  and  relations  program  for 

make  scorpion  serum  available,  the  newspaper  industry  Ac- 
(Scorpion  stings  can  be  very  ?oi-dinK  to  C  arence  .  Hard- 
serious  and  even  fatal  for  1'?^’ 

younger  children.)  v”*’ 


the  South  Bend  (Ind.)  Tribune, 


5-Elimination'  of  blind  cor-  and  chairman  of  NNPA’s  public 


ners  by  trimming  hedges 


relations  committee,  the  adver- 


6-Finding  jobs  for  physically  tisement  has  appeared  in  i; 


handicapped 


newspapers  whose  combined  cir- 


The  Citizen’s  Achievement  7,865,400. 

Award  and  Sportsmanship 

Award  represent  still  another  newspapers  m  all  parts 

type  of  community  service.  ^he  country.  Some  ran  the 
These  are  given  each  year  to 

outstanding  high  school  seniors  .  The  Considine  advertisement 

on  the  basis  of  leadership,  xtxS" 

scholarship,  sportsmanship  and  advertisements  which  NNPA’s 
participation  in  school  and  com-  relations  committee  in- 

munity  activities.  They  encour-  tends  to  offer  to  newspaper^, 
age  accomplishment  and  help  ^ 

build  better  citizens  for  the  been  added  to  NNPA’s  public 
future  relations  committee.  The  new 

A  great  deal  of  space  is  re-  members  are  Sumner  Collins, 
quired  for  these  projects.  That  Nere  York  Joumal-Amenean; 
space  is  found,  depending  on  ^tern,  San  Jo$e 


space  is  found,  depending  on  ^tern,  San  Jo$e 

the  nature  of  the  project,  on  the  (Calif.)  Mercury  Neu's,  and 
editorial  page,  the  regular  news  Robert  Cutler,  Newspaper 
pages,  the  sports  and  women’s  Agency  (lorp.,  Salt  Lake  City, 
pages.  Some  projects  require  Utah.  Original  members  of  the 
the  co-ordinated  efforts  of  all  committee,  who  will  continue  to 
these  departments.  serve,  are  Irvin  S.  Taubkin,  New 

“We  have  tackled  a  number  York  Times,  and  Howard  S. 
of  projects  which  have  failed  to  Wilcox,  Indianapolis  (Ind.) 
yield  concrete  results,”  Mr.  Mil-  Star  and  News. 
burn  said.  “We  believe  our  • 

readers  credit  us  for  community  Vooie  Fawkes  Retires 
service  even  when  we  fail,  as  -p  C1VD4  c*  tr 
we  did  when  we  crusaded  for  a  ****0111  arNFA  Stall 

bond  issue  to  expand  the  city’s  Chattanoog.v,  Tenn. 

recreational  facilities,  or  as  we  Mrs.  Vocie  H.  Fawkes,  who 
did  when  we  campaigned  to  has  worked  for  the  Southern 
move  the  railroad  tracks  from  Newspaper  Publishers  Associa- 
the  downtown  area.  tion  over  the  past  40  years,  has 

“Results  are  important,  but  retired  upon  the  advice  of  her 
you  can’t  win  every  war  in  the  physician.  Mrs.  Martha  L 
first  battle.  TTie  Citizen  believes  Kelley,  the  former  Martha  Las- 
the  important  thing  is  to  see  ater,  has  returned  to  SNPA  as 
the  problem  clearly,  to  propose  office  manager.  She  resigned 
a  sound  solution  and  fight  for  from  the  position  in  1950. 
its  adoption.  That  is  com-  , 

munity  service,  win,  lose  or  «  1  c  1  1  i-a  • 

draw.  And  if  you  don’t  win  the  School  Dri^e 

first  battle,  you  may  win  the  F.  M.  Flynn,  president  and 
next.  publisher  of  the  New  York 


first  battle,  you  may  win  the  F.  M.  Flynn,  president  and 
next.  publisher  of  the  New  York 

“If  our  readers  don’t  wait  Daily  News,  has  been  appointed 
eagerly  for  that  thump  on  the  chairman  of  the  Finance  Coin- 
doorstep  which  signals  the  ar-  mittee  of  the  University  of  Mis- 
rival  of  the  evening  Citizen,  gouri  School  of  Journalism  50th 
we  re  falling  down  on  the  job.  Anniversary  celebration. 

When  we  serve  the  community,  ^  fund-raising  program  wiU 
we  serve  readers,  advertisers  conducted  in  connection  with 
and  ourselves.  ^  ^  ^  activities  which  will 

^  -j-  ij  ¥T  j  begin  in  August  and  contina« 

Considine  Ad  Used  through  the  annual  Joumaliso 

Newspapers  with  a  combined  Week,  at  Columbia,  Missouri,  in 
circulation  of  nearly  8,000,000  May,  1959. 
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P.O.  Supplies 
Press  Primer 
On  Lotteries 


Washington 

The  Post  Office  Department 
is  distributing  a  brochure  “gen¬ 
eralizing”  what  constitutes  a 
lottery  and  setting  out  recent 
court  decisions  for  the  guid¬ 
ance  of  newspaper  publishers. 

Titled  “Elements  of  a  Lot¬ 
tery,”  the  statement  stresses 
that  the  elements  of  chance, 
‘consideration,  and  prize  must 
co-exist  but  concedes  it  often  is 
difficult  to  tell  whether  “consid¬ 
eration”  is  present  in  the  form 
of  money,  time,  or  services  re¬ 
quired  to  enter. 

Some  of  the  rules  have  been 
firmly  impressed  on  newspaper 
operation  by  frequent  reitera¬ 
tion.  Some  may  not  be  as 
readily  recognized.  For  exam¬ 
ple,  the  term  “advertisement” 
(of  a  lottery)  applies  to  any 
newspaper  notice  relative  to  a 
lottery  whether  in  paid  space 
or  in  the  news  columns. 

Because  the  law  says  news¬ 
papers  which  contain  any  list 
of  lottery  prizes  cannot  be  car¬ 
ried  in  the  mails,  desks  are 
warned  that  papers  carrying 
names  of  Irish  Sweepstake  win¬ 
ners  are  unmailable. 

Wlial  Is  ‘Consideration' 

With  respect  to  “considera¬ 
tion”  these  points  are  made: 

Where  one  must  visit  several 
stores  to  see  if  a  prize  has  been 
won,  this  alone  is  not  enough 
“consideration”  to  create  a  lot¬ 
tery.  Neither  does  registration 
at  a  store  for  a  free  drawing 
or  required  attendance  at  the 
drawing  make  the  promotion  a 
lottery. 

Witnessing  an  appliance  dem¬ 
onstration  or  taking  a  demon¬ 
stration  auto  ride  is  not  “con¬ 
sideration”  for  lottery  pur¬ 


poses.  However,  promoters 
must  make  certain  that  partici¬ 
pants  are  not  required  to  make 
more  substantial  contributions 
of  time  or  effort,  it  or  it  may 
be  held  a  lottery. 

It  is  a  lottery  when  a  mer¬ 
chant  gives  a  chance  raffie  to 
each  purchaser,  even  though  the 
customer  gets  full  merchandise 
value  for  his  money. 

Technically,  the  Department 
says,  “consideration”  is  present 
in  the  familiar  “box  top”  con¬ 
tests  where  a  drawing  is  used 
to  pick  the  winners.  But  if 
“reasonable  facimiles”  of  the 
box  top,  label,  etc.,  are  accepted 
and  no  purchase  is  required,  the 
law’s  ban  is  not  effective. 

Bingo  is  held  to  be  a  lottery, 
but  not  “best  letter”  contests; 
guessing  how  many  beans  there 
are  in  a  displayed  jar  involves 
chance,  and  if  the  elements  of 
consideration  and  prize  co-exist, 
the  results  may  not  be  pub¬ 
lished  in  newspapers  for  mail¬ 
ing.  The  same  legal  philosophy 
is  applied  to  entry  into  political 
prognosticating  contests. 

Exception  for  News 

An  exception  from  the  gen¬ 
eral  rule  has  been  made  for 
newspaper  articles  which  have 
news  value  in  their  own  right, 
where  the  lottery  element  is 
only  incidental,  the  Department 
explaining:  “The  law  is  not  de¬ 
signed  to  suppress  news,  even 
though  such  information  might 
be  connected,  incidentally,  with 
a  lottery.”  That  departure 
ai’ose  out  of  a  news  story  con¬ 
cerning  a  lottery  in  which  the 
winner  was  denied  the  prize  be¬ 
cause  of  his  race. 

Local  postmasters  have  been 
authorized  to  advise  newspa¬ 
pers.  If  that  functionary  is  in 
doubt,  he  is  required  to  seek  an 
answer  from  the  General  Coun¬ 
sel  of  the  Post  Office  Depart¬ 
ment.  Or  the  publisher  may 
present  the  facts  in  the  first 
instance  to  the  General  Coun¬ 
sel. 


You  Just  Don't  Sell  West  Kentucky 

Without  The  Paducah  Sun-Democrat 

Sure,  you  can  scatler  your  shots  in  various  ways — but 
you  get  the  greatest  sales  results  through  the  paper  that 
covers  the  1 2  westernmost  Kentucky  counties. 

And  our  excellent  ROP  Color  facilities  will  help  you 
to  plus  results. 

Che  ^abucai)  ^un-Bemocrat 

ROP  Color  PADUCAH.  KY.  Burke,  Kuipers 
(1*2-3  and  block)  &  Mahoney 

Owners  of  WPSD-TV^^^hsnnel  6,  Padurah,  Ky, 
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Official  Asks 
Curb  on  Press 
Investigation 

Oregon,  Ill. 

A  member  of  a  DuPage  Coun¬ 
ty  board  of  supervisors,  one  of 
25  recently  under  investigation 
of  alleged  expense  account  pad¬ 
ding,  has  called  for  state  legis¬ 
lation  to  protect  public  officials 
from  “unscrupulous  news¬ 
papers.” 

Harold  P.  Dunton,  of  Wheaton, 
said  there  should  be  a  law  to 
protect  public  officials  “against 
unscrupulous  newspapers  giv¬ 
ing  them  a  black  eye  without 
first  getting  their  side  of  the 
picture.” 

Criniinul  .\c(‘usalion 

Mr.  Dunton  made  his  plea  at 
a  hearing  before  the  Illinois 
General  Assembly  Commission 
on  County  Goveniment. 

He  said  that,  as  a  result  of 
an  investigation  published  in 
the  Wheaton  Journal  last 
month,  he  would  seek  to  “pre¬ 
vent  the  press  from  printing 
criminal  accusations  against 
public  officials  and  others  with¬ 
out  first  giving  the  accused  an 


opportunity  to  answer  the 
charges.” 

The  Wheaton  Journal  series 
examined  the  payroll  and  ex¬ 
pense  account  claims  of  county 
board  members.  A  grand  jury 
investigated,  but  withdrew  its 
report  in  a  dispute  with  the 
supervising  judge. 

Two  members  of  the  board, 
Mr.  Dunton  said,  were  unable 
to  appear  before  the  grand  jury 
because  newspaper  stories  had 
adversely  affected  their  health. 


Stroll  Brewery  Color 
Ads  ^Important  Item’ 

Detroit 

ROP  newspaper  color  has 
been  an  “important  item”  in  the 
over-all  advertising  program  of 
the  Stroh  Brewery  Co.,  accord¬ 
ing  to  H.  S.  Wagoner,  vice- 
president  in  charge  of  sales. 

Last  year  Stroh  used  a  total 
of  823,296  lines  of  color  in  22 
newspapers  published  in  10 
cities.  He  said  this  color  linage 
has  been  used  in  a  variety  of 
ads  ranging  from  full  page 
using  two  and  four  colors  down 
to  1000-line  ads  which  feature 
two  colors. 

“Naturally,”  he  said,  “this 
advertising  is  scheduled  in  ac¬ 
cordance  with  the  size  and  im¬ 
portance  of  the  market.” 


REACH  More  Families 

with  more  time  to  read 
YOUR  message! 

If  you  want  saturation  in  the  great  8-county,  Western 
New  York  Market,  the  Sunday  Courier-Express  is  your 
newspaper.  It's  the  state's  largest  outside  of  Manhattan 
— your  most  potent  sales  force  in  blanketing  the  terri¬ 
tory’s  491.300  families.  And  it  reaches  them  on  Sunday 
when  they  have  more  time  —  more  opportunities  to 
read  and  react  to  your  advertising. 

Or  if  ECONOMY  is  your  dish  —  if  you  want  greater 
spender  impact  and  more  advertising  for  your  dollar 
concentrated  on  those  with  more  dollars  to  spend,  use 
the  Morning  Courier-Express.  It  reaches  the  best  45% 
of  the  families  in  ABC  Buffalo — nearly  1/3  of  all  fami¬ 
lies  in  the  8  Western  New  York  Counties. 

UOP  COLOR  av«MafeU  dally  ond  Swnda) 

M«mb«rt  M«tro  Sundoy  Cemici  ond 
Swndoy  MoDOzino  Notworkt 

Buffalo 

COURIER-EXPRESS 

Representatives:  SCOIARO,  MEEKER  &  SCOTT 
Pacific  Coast:  DOYLE  &  HAWLEY 


Art  Cohn  Dies 
In  Plane  Crash 
With  Todd 

San  Francisco 

Art  Cohn,  49,  newspaper  vet¬ 
eran  and  San  Francisco  Ex¬ 
aminer  columnist,  died  in  the 
New  Mexico  plane  crash  Mai-ch 
22  which  also  cost  the  lives  of 
Mike  Todd,  the  movie  producer, 
and  two  pilots. 

The  foi-mer  sports  editor  and 
war  con-espondent  returned  to 
newspaper  writing  earlier  this 
year  after  a  period  as  film 
writer  and  author. 

Mr.  Cohn  only  recently  re¬ 
duced  his  other  commitments  to 
a  point  where  he  was  producing 
a  daily  column.  Previously  he 
had  been  on  a  thrice-weekly 
basis. 

In  his  thirtieth  Examiner 
column,  March  16,  he  summar¬ 
ized  his  efforts  to  that  time  and 
also  answered  the  question  of 
why  he  returned  to  newspapers. 

His  Explanation 

“Maybe  it’s  something  Damon 
Runyon  once  told  me:  ‘I  would 
rather  be  a  successful  news- 
liaperman  than  anything  else  in 
the  world.  It  remains  the  most 
romantic  and  glamorous  occupa¬ 
tion  ever  conceived.’ 

“He  had  tasted  the  sweetest 
successes  in  movies,  books,  mag¬ 
azine  stories  and  even  a  hit 
play  but  Damon  wrote  his 
column  to  the  end,”  the  column¬ 
ist  explained.  “It  took  big  Ca¬ 
sino  to  stop  him.” 


In  his  turn  from  newspapers, 
the  columnist  had  written  for 
the  films  and  book  publishers. 
His  “The  Joker  Is  Wild,”  based 
on  the  life  of  Joe  E.  Lewis,  was 
to  be  followed  by  a  biography 
of  Mike  Todd. 

Column  a  (Jiallengc 

He  described  his  column  as 
“a  challenging  adventure,  and 
a  fascinating  one.” 

“I  am  tidying  to  restore  one 
of  the  oldest  forms  of  journal¬ 
ism;  telling  a  complete  story 
every  day,  of  a  different  per¬ 
son  or  subject.  And  to  write 
without  a  pattern.” 

Many  of  the  columns  came 
from  his  career.  This  included 
working  on  the  Long  Beach 
(Calif.)  Press-Telegram,  Oak¬ 
land  (Calif.)  Tribune,  New 
York  Daily  Mirror  and  Inter¬ 
national  News  Service. 

“Things  seem  to  happen 
where  I  happen  to  be,”  Mr. 
Cohn  said  in  his  opening  Ex¬ 
aminer  column  Jan.  13.  These 
included  the  Long  Beach  earth¬ 
quake  while  covering  a  track 
meet,  coverage  of  General  Mac- 
Arthur’s  return  to  the  Philip¬ 
pines,  and  sei-vices  as  personal 
representative  to  Howard 
Hughes  with  Ingrid  Bergman 
when  the  actress  went  to  Strom- 
boli  in  1949. 

Ml'.  Cohn  is  sui-vived  by  his 
wife  and  two  sons. 

• 

Moscow  to  Desert 

Heni-y  Shapiro,  United  Press 
correspondent  at  Moscow  for 
many  years,  is  taking  a  vacation 
on  the  Arizona  desert.  Resident 
correspondents  no  longer  have 
to  negotiate  for  re-entry  visas. 


Editor  &  Publisher 

serves  its  readers  and  advertisers 
with  these  SERVICE  NUMBERS  ... 


INTERNATIONAL  YEAR  BOOK 

Published  in  February 

ANPA  CONVENTION  ISSUES 

Published  last  two  Saturdays  in  April 

SYNDICATE  DIRECTORY 

Published  last  Saturday  in  July 

ANPA  MECHANICAL  CONFERENCE  NOS. 

Published  first  two  issues  in  June 

THE  MARKET  GUIDE 

Published  during  November  each  year 

For  complete  information  on  these  service 
numbers,  and  advertising  rates,  write  .  .  . 


Suite  1700  •  1475  Broadway,  New  York  36,  N,  Y. 


Lees  Kicks-Off 
Major  Ad  Effort 

Insertion  of  full-color  ads 
(via  N.  W.  Ayer  &  Son)  for  .  .  . 
those  heavenly  carpets  by  Lees 
in  280  Sunday  newspaper  sup¬ 
plements  have  started  the  big¬ 
gest  campaign  in  the  carpet  in¬ 
dustry.  'The  season’s  second  ad 
by  Lees,  one  of  the  leading 
American  producers,  will  ap¬ 
pear  in  mid-April. 

Lees  is  using  Parade,  This 
Week  and  Family  Weekly  in  a 
year’s  campaign  that  will  be 
concentrated  in  the  spring  and 
fall  seasons.  Independent  sup¬ 
plements  are  also  being  utilized. 

In  the  column  facing  the  Lees 
full-color  page  in  the  supple¬ 
ments,  approximately  2,100  L^es 
dealers  are  listed  by  the  com¬ 
pany.  These  are  retailers  who 
have  agreed  to  support  the  Lees 
“Best  Buys”  promotion  (which 
is  advertised  in  the  full  pages) 
in  various  ways. 

“Most  of  these  retailers  are 
tying  in  with  newspaper,  radio 
or  television  advertising  of  their 
own,”  comments  Carl  R.  Asher, 
Lees  advertising  and  sales  pro¬ 
motion  director.  “While  we  con¬ 
sider  these  Sunday  supplements 
as  an  excellent  extension  of  our 
magazine  advertising,  we  also 
view  it  as  an  opportunity  to  get 
our  message  to  the  growing 
mass  market  and  encourage  our 
retailers  to  alert  people  in  their 
local  area  where  they  can  buy 
our  product.  Many  of  our  re¬ 
tailers  are  planning  continuing 
campaigns  for  Lees  cai-pets  in 
their  local  papers  through  the 
spring  selling  season,”  Mr. 
Asher  explained. 

Bread  Wrapper  Foil 
Inserted  in  Daily 

McKeesport,  Pa. 

The  McKeesport  Daily  News 
ran  a  pre-printed  sheet  of  alu¬ 
minum  foil  in  its  March  11 
edition,  a  week  earlier  than  the 
Milwaukee  (Wis.)  Sentinel  did 
a  similar  stunt  (E&P,  March  22, 
page  12). 

Some  17 miles  of  Alcoa 
Wrap  foil,  a  bread  wrapper 
by  Vienna  Baking  Co.,  was  used 
in  insertions  with  40,000  copies 
of  the  News.  The  foil  was  lami¬ 
nated  with  newsprint. 

In  the  Milwaukee  press  run, 
Reynolds  aluminum  foil  was 
used.  An  advertisement  was 
printed  on  the  paper  side  of  the 
pre-printed  foil. 

Cayton  Gets  NHRR 

The  New  Haven  Railroad  has 
appointed  Cayton,  Inc.,  New 
York,  as  advertising  agency  for 
the  entire  system. 
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ITU  Folds 
Labor’s  Daily,’ 
Closes  Plant 

Bettendorf,  Iowa 

Labor’s  Daily,  published  by 
the  International  Typographical 
Union  the  past  five  years,  sus¬ 
pended  publication  March  28. 

It  has  been  issued  five  days  a 
week  as  a  national  newspaper 
giving  news  of  the  labor  move¬ 
ment  and  its  interests. 

At  the  end,  the  paper  em¬ 
ployed  about  35  persons.  Edi-  ^ 
tor  Ralph  (Scoop)  Wilson  said 
there  were  no  immediate  plans 
for  disposal  of  the  plant  and 
equipment  which  are  owned  by 
Unitypo,  Inc.,  a  subsidiai7  of 
ITU.  (E&P,  March  22,  page 
66). 

A  localized  Quint  City  edi¬ 
tion  of  Labor’s  Daily,  distrib¬ 
uted  in  the  Davenport-Rock 
Island-Moline  area  where  ITU 
members  have  been  on  strike, 
was  suspended  a  year  ago. 

1|E  « 

Saul  Miller  who  directed  the 
Washington  news  agency  estab¬ 
lished  by  ITU  to  sei-ve  Labor’s 
Daily  and  other  subsci  ibers  has 
been  appointed  to  head  the 
AFL-CIO  department  of  publi¬ 
cations,  succeeding  Henry  C. 
Fleischer,  resigned.  Mr.  Miller  * 
had  been  managing  editor  of 
AFL-CIO  News  since  the  na¬ 
tional  organizations  merged.  He 
is  a  former  staff  member  of  the 
York  (Pa.)  Gazette  &  Daily, 
Richmond  (Va.)  Times-Dis- 
patch,  and  Jamestown  (N.Y.) 
Sun. 


Big  Home  Section 

Chicago 

The  Chicago  Daily  News  pub¬ 
lished  25-page  “Modern  Living 
Home  &  Garden”  section,  March 
21.  The  section  included  60,000 
lines  of  total  advertising,  in¬ 
cluding  42,000  lines  of  classified 
real  estate. 


Calkins  Elected 

Howard  W.  Calkins,  chairman 
of  the  board  of  Albert  Frank- 
Guenther  Law,  Inc.,  has  been 
elected  president  to  succeed  the 
late  Frank  J.  Reynolds.  Mr. 
Calkins  continues  as  chairman. 


Babs  Lee  Consultant 

Babs  Lee  will  resign  April  1 
as  beauty  editor  of  Vogue  maga¬ 
zine  to  become  creative  con¬ 
sultant  for  Johnson  &  Johnson, 
New  Brunswick,  N.  J. 
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Paper  Sues 
Pressmen  in 
Overtime  Plot 

Knoxville,  Tenn. 
The  Knoxville  Journal  is  su¬ 
ing  the  Printing  Pressmen’s  Un¬ 
ion  for  $71,000,  claiming  the 
union  conspired  to  force  the 
newspaper  to  pay  its  members 
“excessive  overtime  wages.” 

The  circuit  court  suit  asks 
$21,000  as  repayment  of  such 
overtime  and  $50,000  as  punitive 
damagfs.  The  suit  covers  the 
period  from  Jan.  1,  1956,  until 
Oct  1,  1957.  On  the  latter  date, 
the  Journal  shut  down  its  com¬ 
posing  and  press  rooms  and  con¬ 
tracted  with  the  Knoxville 
Sews-Sentinel  to  print  the 
morning  paper. 

The  Journal  claimed  that  the 
union  made  unavailable  a  suffi¬ 
cient  number  of  employees  to 
adequately  man  the  press,  so 
that  the  Journal’s  press  staff 
would  earn  overtime  pay. 

The  newspaper  charged  that 
the  union  “discouraged  persons 
competent  to  operate  the  press 
from  applying  for  employment” 
with  the  Journal,  and  when  the 
Journal  itself  hired  pressmen, 
union  members  refused  to  work 
with  them. 

Union  officials  said  they  would 
have  no  comment  on  the  action 
until  they  had  had  time  to  study 
it. 

• 

Emil  Telfel,  53, 
Dies  After  Stroke 

Lawrence,  Kas. 
Emil  L.  Telfel,  associate  pro¬ 
fessor  of  journalism  at  Kansas 
University,  died  March  24.  He 
suffered  a  stroke  at  his  home 
the  previous  evening. 

Bom  in  Budapest,  Hungary, 
53  years  ago,  he  came  to  the 
United  States  as  a  youth  and 
learned  English  without  formal 
,  schooling,  then  specialized  in  it 
and  expected  his  students  to 
have  the  same  avid  interest  in 
words. 

He  was  graduated  summa 
cum  laud  from  Notre  Dame  in 
1931  and  began  work  with  the 
Newark  (N.  J.)  News.  Shortly 
after,  he  worked  for  the  Long¬ 
view,  (Tex.)  News-Journal. 

He  received  his  M.  A.  degree 
from  St.  Norbert  College  in 
Wisconsin.  He  was  chairman  of 
the  Journalism  Department  at 
loyola  University,  New  Or¬ 
leans,  when  he  was  hired  as 
an  assistant  professor  at  K.  U. 
a  in  1946. 
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AN  EYE-IDEA  —  Sam  Freedman, 
right,  of  the  Los  Angeles  Examiner 
staff,  starts  a  drive  by  the 
Blinded  Veterans'  Association  to 
have  the  Flag  displayed  in  every 
home  on  Sundays  as  well  as  holi¬ 
days.  Mr.  Freedman  is  commander 
of  the  William  Randolph  Hearst 
Post,  Veterans  of  Foreign  Wars. 


Joiiii;  Munroe  Staff 

Washington 
David  B.  Burnham  has  joined 
the  staff  of  the  Munroe  News 
Bureau  here.  He  is  a  19.)7  grad¬ 
uate  of  Hai-vard  University 
where  he  was  active  on  the 
Crimson,  and  until  recently  had 
been  a  co-editor  of  Parachutist 
Magazine.  A  brother,  Dan,  is  on 
the  staff  of  the  Wall  Street 
Journal. 


HeatU  News  Bureau 

Chicago 

Stewart  Ramsey,  former  Chi¬ 
cago  Sun-Times  reporter,  has 
been  appointed  chief  of  the  Mid¬ 
west  news  bureau  of  McGraw- 
Hill  Publishing  Co.  Prior  to  be¬ 
ing  with  Sun-'Times,  Mr.  Ram¬ 
sey  was  with  the  United  Press 
in  Denver. 


AUSTRALIA'S 

Expanding  )^ealfh 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  kssp  In  touch  with  marksting, 
advsrtitinq,  publishing  and  graphic 
arts  in  Australia  mad 


HEWSPAPERHEWS 


Pubtiahmd  fortnightly 

Annual  Subscription  to  U.  S.  $8 

IS  Homlltee  St.,  Sydney,  Anstrolla 

for  March  29,  1958 


6  Scholarship 
Awards  Made 
By  lAPA 

Inter  American  Press  Associ¬ 
ation  Scholarship  Fund,  has  an¬ 
nounced  the  award  of  six  jour¬ 
nalism  scholarships  of  $2,500 
each.  Two  go  to  United  States 
students  and  four  to  I.atin 
American  journalists  and  jour¬ 
nalism  students. 

Robert  U.  Brown,  president 
of  the  Fund  and  editor  of 
Editor  &  Publisher,  announced 
the  winners  as  follows: 

Patricia  Coover  of  Lincoln, 
Nebr.,  a  jounialism  senior  at 
the  University  of  Nebraska,  El 
Tiempo  Scholarship,  donated  by 
Dr.  Eduardo  Santos,  former 
President  of  Colombia  and 
owner  of  El  Tiempo,  of  Bogota. 
She  will  study  in  Latin  America. 

George  D.  Meek,  of  Baltimore, 
Md.,  an  honor  journalism  grad¬ 
uate  of  Syracuse  University, 
will  study  at  a  Latin  American 
university  under  the  New  York 
Times  Scholarship,  donated  by 
Arthur  Hays  Sulzberger. 

Adriana  Hernandez  Parra, 
completing  her  journalism  stud¬ 


ies  at  the  University  of  Chile, 
will  do  graduate  work  in  the 
United  States  under  the  John 
R.  Reitemeyer  Scholarship,  do¬ 
nated  by  Time,  Inc. 

Sylvia  Pakaln  of  Tijuana, 
Mexico,  the  Chicago  Sun-Times 
Scholarship,  donated  by  Mar¬ 
shall  Field  Jr.  She  majored  in 
journalism  at  San  Diego  State 
College. 

Alvario  Sanchez,  a  member  of 
the  staff  of  the  daily  La  Preusa 
(irdfica,  of  San  Salvador,  the 
Reader’s  Digest  Scholarship  for 
a  year  of  study  in  the  United 
States. 

Mario  Bajeux,  the  Colonel 
Robert  R.  McCormick  Scholax’- 
ship.  Mr.  Bajeaux  is  on  the  staff 
of  Le  Nouvelliste,  of  Port-au- 
Prince.  He  will  study  in  the 
United  States. 


Plant  Destroyed 

Hope,  Kas. 

The  one-story  building  hous¬ 
ing  the  Hope  Dispatch,  weekly 
newspaper  which  had  just  com¬ 
pleted  its  72nd  year  of  publica¬ 
tion,  was  destroyed  by  fire 
March  23.  Publisher  Chet  Bow¬ 
line  estimated  the  loss  at  $.50,- 
000.  The  loss  included  a  press 
originally  used  by  William  Allen 
White,  at  Emporia. 
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A.  (Dr.  Stuhlinger) :  No.  All  on  the  moon  within  months.  He  said  Dr.  Menzel,  who  went  on 
existing  reports  contradict  all  gave  a  timetable  of  coming  to  explain  why  he  thought  «, 
known  concepts  of  physics.  But  events  which  included  these  pos-  He  warned  that  represem;^ 
I  believe  that  life  on  other  sibilities:  a  manned  satellite,  tives  of  the  press  should  alwaj; 
planets  is  certainly  w’ithin  the  capable  of  orbiting  the  earth  check  with  reputable  scientiss 
range  of  possibility.  and  returning  to  it,  by  1964;  before  publishing  reports  n- 

flights  around  the  moon  within  ceived  “in  the  name  of  science,’ 

♦  *  *  six  to  eight  years;  the  estab-  and  he  described  coverage  of 

lishment  of  a  “space  station”  science  as  “something  that  wi!l 
I.:idies  First  within  10  to  15  years;  flights  to  help  us  all.” 

Q.  (John  Bonnell,  Easton  Ex-  Mars  or  Venus  by  the  1980’s.  Dr.  Hagen  told  reason-hungry 
press) :  In  reference  to  these  Russians,  Dr.  newsmen  that  more  accurate 

three  year-and-longer  flights  Stuhlinger  declared  them  to  be  weather  forecasts,  land  meae- 
planned  for  Mars  and  other  ahead  of  this  country  in  Space  urements,  and  “a  real  break 
planets  —  are  any  plans  being  developments.  through  into  our  universe”  wit 

made  for  women  to  go  along?  “W®  definitely  must  expect  result  from  the  satellite  pro- 
A.  (Dr.  Stuhlinger) :  I  be-  *"o»®  fj®*"  them  in  the  near  gram, 
lieve  that  there  are  many  women  future,”  he  said.  While  it  was  obvious  that  the 

much  better  suited  for  space  I®  discussing  coverage  of  the  scientists  found  it  difficult  • , 
travel  than  for  life  here  on  International  Geophysical  Year,  recognize  the  requirements 
earth.  Flights  by  both  men  and  Hugh  Odishaw,  executive  direc-  a  news  story,  most  newsme- 
women  will  depend  largely  upon  the  U.  S.  National  Com-  present  felt  that  the  close  rap 

individual  physical  and  psycho-  niittee  for  IGY,  emphasized  that  port  established  at  the  meetin? 
logical  make-up.  Extensive  tests  satellite  launchings  are  only  one  did  help  to  break  down  barrier; 
will  have  to  be  made.  phase  of  the  18-month  program,  between  the  two. 

“The  satellites  have  a  great 
deal  of  sex  appeal,”  he  admitted, 
but  he  suggested  that  efforts 
A  good  deal  of  the  scientists’  to  develop  background  stories 
to  miss  the  moon,  the  bomb  presentations  were  of  a  tech- 

w'ould  be  automatically  disas-  nical  nature.  But  they  were 

sembled  by  a  built-in  device  for  highly  enlightening  for  writers 

that  purpose.  who  are  discovering  themselves 

^  ^  ^  the  interpretative  spokesmen  of 

the  scientific  w’orld. 

Hpiiig  Saucers  jjj.  Ernst  Stuhlinger  of  the  Mr.  Odishaw  advocated  the 

Q.  (Joseph  Shatto,  Sharon  Army  Ballistic  Missile  Agency  assignment  of  more  repoi-ters 

Herald)  :  Do  you  believe  in  fly-  predicted  that  an  unmanned  to  full  time  coverage  of  IGY 

ing  saucers?  rocket  would  encircle  or  land  who  will  look  for  more  than  the 

logistics  of  expeditions  and  the 
final  results  obtained. 

He  reminded  newsmen  that 
the  sifting  and  analysis  of  IGY 
data  will  require  many  months 
of  work  before  actual  “results” 
are  known. 

Dr.  Reuben  F.  Mettler,  vice- 
president  of  Ramo-Wooldridge 
Corp.’s  Space  Technology  Labs 
in  Los  Angeles,  emphasized  the 
difference  between  science, 
which  develops  and  confirms  the 
po.ssibilities  of  theories,  and  en¬ 
gineering,  which  can  only  design 
and  produce  materials  after 
scientific  proof  is  available. 

“Keep  your  eyes  on  the  Inter¬ 
national  Council  of  Scientific 
Unions  for  further  w’orthwhile 
scientific  projects,”  advised  Dr. 

Wallace  W.  Atwood  Jr.,  director 
of  the  Office  of  International 
Relations  for  the  National 
Academy  of  Science. 

“I  believe  IGY  never  would 
have  happened  if  it  hadn’t  been 
for  ICSU,”  he  added. 


{Continued  from  page  11) 


completely  solved,  but  intensive 
tests  are  being  conducted.  Con¬ 
centrated  foods  packed  in  tooth¬ 
paste-like  containers  might  be 
a  solution. 
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Reports  Uebimked 


Carrier  Boy  Scholars 
Shun  Journalism 


Rochester,  N.  Y. 

Good  newspaperboys  make 
good  college  students.  But  not 
many  of  them  wish  to  become 
newspapermen. 

Those  are  highlights  of  the 
first  survey  made  of  college  rec¬ 
ords  and  career-choices  of  win¬ 
ners  of  Frank  Gannett  News- 
paperboy  Scholarships.  The  sur¬ 
vey,  under  the  direction  of 
>  James  H.  Gorman,  Garmett  Cir¬ 
culation  Director,  covered  win¬ 
ners  in  1952  and  1953 — the  first 
two  years  scholarships  were 
awarded  to  high  school  seniors 
who  were  carriers  of  Gannett 
newspapers. 

Of  52  winners,  42  already 
have  earned  bachelor  degrees — 
and  several  others  are  complet¬ 
ing  work  for  a  bachelor’s  de¬ 
gree  after  military-service  in¬ 
terruptions. 

30  in  Graduate  Study 

Thirty  now  are  pursuing 
graduate  study — or  plan  to  take 
graduate  work.  Four  are  seek¬ 
ing  Ph.D.  degrees,  two  are 


studying  for  an  M.D.,  and  one 
each  is  working  toward  a  dental 
degree  and  a  doctorate  in  edu¬ 
cation. 

Thirteen  of  the  former  news- 
paperboys  were  graduated  from 
college  with  honors.  Three  were 
elected  to  Phi  Beta  Kappa.  Six 
were  members  of  varsity  ath¬ 
letics  teams  in  college. 

Two  winners  are  on  active 
duty  in  the  Navy  as  ensigns; 
one  is  a  Marine  Corps  second 
lieutenant;  two  are  serving  as 
Army  privates;  two  are  Army 
second  lieutenants. 

Gannett  Scholarships  are 
awarded  on  a  competitive  basis. 
General  school  record  counts  45 
points;  ability  as  a  newspaper- 
boy,  45  points,  community  ac¬ 
tivities,  10  points.  Each  scholar¬ 
ship  carries  an  award  of  $3,000 
for  a  basic  four-year  college 
course.  It  is  paid  at  a  rate  of 
$375  a  semester,  under  a  plan 
devised  at  the  request  of  the 
late  Frank  Gannett. 

Several  winners  of  news- 
paperboy  scholarships  in  1954 


and  1955  are  preparing  them¬ 
selves  for  newspaper  work.  But 
not  one  winner  in  1952  or  1953 
lists  newspaper  work  as  his 
“occupational  goal.’’ 

Engineering  Heads 

Most  popular  occupation  with 
winners  during  the  first  two 
years  of  the  Gannett  program 
is  engineering.  Thirteen  win¬ 
ners  in  1952  and  1953  now  are 
employed  as  engineers  or  are 
completing  advanced  engineer¬ 
ing  training. 

Second  most  popular  occupa¬ 
tion  is  teaching,  or  school  ad¬ 
ministration.  Nine  winners  are 
teaching  or  preparing  to  teach 
— most  of  them  in  colleges. 

Seven  winners  have  elected 
careers  in  industrial  or  sales 
management.  Six  are  studying 
to  be  clergymen.  Four  are  pre¬ 
paring  for  careers  in  chemical 
research.  Only  one  winner  (who 
failed  to  complete  his  college 
course)  lists  himself  as  “un¬ 
employed.” 

Aside  from  those  in  military 
service,  19  have  full-time  jobs 
at  salaries  ranging  from  $3,800 
to  $7,500.  The  average  pay  of 
these  men  is  $5,592. 

Only  18  are  married.  Nine 
have  children. 

The  winners  spent  an  average 
of  $3,796  apiece — in  addition  to 
the  $3,000  scholarships  —  on 


their  four  years  of  undergradu¬ 
ate  study.  Of  this,  they  earned 
an  average  of  $1,890  after  en¬ 
tering  college. 

The  Gannett  Foundation  con¬ 
tributes  $2,000  toward  each 
scholarship.  The  individual 
newspaper  on  which  the  winner 
has  served  contributes  the  other 
$1,000. 

• 

Suelflow  Is  Named 
Parade  Controller 

Arthur  H.  “Red”  Motley, 
president  and  publisher  of  Par¬ 
ade  Publications,  has  announced 
the  appointment  of  Robert 
Suelflow  as  controller  and  head 
of  the  accounting  department. 
Mr.  Suelflow  has  been  chief  ac¬ 
countant  since  1956. 

John  M.  Reinhardt  is  joining 
the  staff  as  assistant  controller. 
He  comes  to  Parade  after  seven 
years  with  Haskins  &  Sells. 

Fred  Kapsch  will  become 
chief  accountant,  and  Art  I.ang, 
chief  cost  accountant. 

• 

Award  to  Hagerly 

New  York  State  Society  of 
Newspaper  Editors  will  give  its 
Zenger  Award  to  James  C.  Hag- 
erty,  the  President’s  press  sec¬ 
retary.  in  June.  It  is  for  out¬ 
standing  service  to  the  press. 


The  trial  of  John  Peter  Zenger 


John  Peter  Zenger,  editor  of  the  New-  judge’s  instructions,  the  jury  accepted 

York  Weekly  Journal,  was  tried  before  Hamilton’s  principle  of  freedom  and 

a  hostile  court  at  the  New  York  City  acquitted  Zenger. 

Hall  on  August  4,  1735,  on  the  charge  of 

seditious  libel.  In  the  trial,  re-created  The  Zenger  Memorial  is  open  daily, 

at  the  Zenger  Memorial,  he  was  defended  Monday  through  Friday,  10  A.  M.- 

by  Andrew  Hamilton,  a  distinguished  4  P.  M.,  closed  Sundays  and  holidays, 

lawyer  and  Pennsylvania  statesman.  He  Admission  is  free.  Entrance:  Old  Sub¬ 
argued  that  Zenger  had  simply  exercised  Treasury  Building,  15  Pine  Street,  comer 

a  free  man’s  right  to  criticize  justly  of  Nassau.  Take  any  subway  to  Wall 

a  wretched  government.  Despite  the  Street  station. 
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Shop  Talk 

(Continued  from  page  122) 


impelled  to  make  this  story  pub¬ 
lic  because  it  is  their  nature  to 
do  so.  They  exist  for  that  pur¬ 
pose.  If  your  motto  is,  the  truth, 
the  whole  truth,  and  nothing  but 
the  truth,  you  can  take  the 
record  of  American  journalism 
and  tear  it  to  pieces.  You  can 
show  one  occasion  after  an¬ 
other  when  the  truth  has  been 
suppressed,  or  minimized,  or 
delayed,  or  gi-udgingly  con¬ 
fessed,  but  in  the  last  analysis 
it  has  been  told.  The  record  is 
there.  Historians  will  find  it 
set  down  item  after  item,  piling 
up  a  colossal  revelation  of  our 
colossal  incompetence.  .  .  . 

As  the  depression  deepened, 
the  newspapers  more  and  more 
told  the  truth  about  it.  They 
brought  the  crisis  home  to  the 
peojile.  That  was  the  beginning 
of  national  unity,  the  beginning 
of  united  action.  More  and  more 
the  people  became  of  one  mind. 
Business  men,  brokers  and 
bankers  began  to  think  the  same 
thoughts  as  the  unemployed 
laborer  and  the  dispossessed 
fanner,  because  they  found  that 
they  all  were  suffering  from 
common  defects  in  our  economic 
system. 

The  mounting  revelation  of 
incompetence  and  criminal  ir¬ 
responsibility,  which  came  to  a 
head  in  the  disclosures  before 
the  Senate  Banking  Committee, 
found  a  united  public  opinion  in 
the  United  States,  built  on  a 
return  to  principles  of  common 
honesty,  and  I  want  to  say  that 
this  public  opinion  is  what 
saved  the  country  when  distrust 
of  a  broken  financial  system 
took  the  form  of  panic.  It  saved 
the  country  by  putting  the 
moral  sti-ength  of  the  nation 
back  of  President  Roosevelt 
when  he  came  to  grips,  at  one 
moment,  both  with  the  broken- 


down  system  and  the  men  who 
broke  it  down. 

Many  people  believe  that  the 
newspaper's  brought  on  this 
banking  crisis,  by  printing  the 
facts  about  it.  Undoubtedly  they 
speeded  it  up,  for  publicity  ties 
the  entire  United  States  into  a 
compact  community.  Knowledge, 
and  the  impulses  that  arise  fi'om 
knowledge,  travel  from  New 
York  to  San  Francisco  as  read¬ 
ily  as  from  door  to  door.  But 
whether  they  travel  fast  or 
slowly,  they  travel.  If  knowl¬ 
edge  of  the  Michigan  banking 
moi’atorium  had  not  traveled  by 
telegraph  and  the  printed  page, 
it  would  have  traveled  by  letter 
and  by  protested  checks,  with 
far  greater  consequences  in  pub¬ 
lic  terror  because  the  people 
would  be  fighting  the  unknown. 

It  is  pai-t  of  our  national  se¬ 
curity  and  part  of  your  feeling 
of  individual  stability,  that 
when  a  crisis  comes  you  know 
the  newspapers  will  tell  you 
about  it.  If  the  people  found  that 
the  newspapei's  had  betrayed 
them  by  concealing  a  crisis,  the 
sole  standard  by  which  they 
gauge  conditions  outside  their 
own  experience  would  be  de¬ 
stroyed.  Suppress  the  truth,  and 
you  suppress  the  medium  for 
suppressing  error.  | 

Half  of  the  victory  is  in  seeing  i 
the  field  of  battle  clearly.  If  the  ! 
newspapers,  through  fidelity  to 
the  principle  that  facts  must  be 
told,  speeded  up  the  recent  crisis, 
they  also  speeded  the  passing 
of  it.  Why  did  the  people  re¬ 
spond  with  such  an  instantane¬ 
ous  and  unanimous  shout  of  joy  ! 
to  the  evidence  of  leadership  in  j 
Washington?  Mainly,  of  course, ' 
because  they  were  desperate  for 
leadership,  and  recognized  it ! 
when  they  saw  it.  But  back  of 
that  was  the  accumulated  knowl¬ 
edge  of  what  had  gone  before. 

Knowledge  that  our  banking 
system  had  been  saved  traveled 
more  rapidly  than  the  earlier 
panic.  Why  was  that  knowledge 
accepted  instantly  and  without 
question?  Pai-tly  because  of 
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Newspaper,  Radio  &  Television  Properties 


BLACKBURN  &  COMPANY 

Washington,  D.  C.  Atlanta  Chicago 

JAMES  W.  BliACKBXTKN  STANLEY  WHirAKER  H.  W.  CASSILL 

JACK  V.  HARVEY  CUFPORD  B.  MARSHALL  WILLIAM  B.  RYAN 

Washington  Building  Healey  Building  838  N.  IHcMgan  Ave. 

STerling  8-4341  JAckson  6-1676  Financial  6-6460 


public  confidence  in  the  medium 
that  carried  it.  Because  the 
business  of  the  newspaper  is  to 
state  the  facts,  whatever  they 
are,  and  with  all  its  imperfec¬ 
tions  and  shortcomings,  the 
newspaper  does  attend  to  that 
business. 

Publicity  is  not  a  bootstrap, 
with  which  the  nation  can  lift 
itself  out  of  a  depression.  It  is 
a  fulcrum,  for  the  lever  of  pub¬ 
lic  opinion  to  work  across. 

• 

News  Flash  Sign 

Denver,  Colo. 

Operation  of  a  fiashing  news 
sign  atop  the  Shirley-Savoy  Ho¬ 
tel,  a  downtown  landmark,  has 
begun  with  news  furnished  by 
the  Rocky  Mountain  News.  The 
sign  shows  headline-type  news 
continuously  from  1  p.m.  to  mid¬ 
night  daily  except  Sunday. 


Morin  Will  Write 
Report  on  Far  East 

Reiman  (Pat)  Morin,  special 
correspondent  for  the  Associ¬ 
ated  Press,  is  on  a  fact-finding 
tour  of  the  Orient.  He  will  as¬ 
sess  for  AP  member  newspapers 
the  current  attitude  toward  the 
United  States  as  he  comes 
across  it  in  Japan,  Korea,  For¬ 
mosa,  the  Philippines,  Indonesia 
and  the  nations  of  Southeast 
Asia. 


Pulitzer  d  inner 

Four  years  ago,  before  the 
free  Asiatic  nations  joined  in 
a  compact  similar  to  the  North 
Atlantic  Treaty  Organization, 
Mr.  Morin  made  a  similar  tour. 
He  won  a  Pulitzer  Prize  in  1951 
for  his  coverage  of  the  Korean 
War. 
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Publications  For  Sale 


THE  DIAL  AGENCY 
"America’s  No.  1  Newspiiiier  Broker”  | 
15  Waverly,  Detroit  3,  Mich.  WO 
3-3926. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEX  PEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


COLORADO  COUNTY  SEAT  WEEKLY 
Exclusive  in  big  area,  gross  near 
$35,000,  price  only  $30,000,  half  cadi. 
Bailey-Krehbiel,  Box  396,  Salina.  K.'. 
FLORIDA  WEEKLY  IN  GROWING 
COAST  area  doing  over  $1,000  pet 
week.  $25,000  down.  Give  referencei 
with  inquiry.  Box  1442  EMitor  &  Piie 
lisher,  _ 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


GULF  COAST  WEEKLIES  AND  JOB 
shop.  Annual  gross  over  $65,000.  Price 
$75,000.  $20,000  down  payment.  Bos 
1440  EJditor  &  Publisher. _ 


WESTERN  NEWSPAPERS  ,  .  -  - -  ^  , 

Joseph  A.  Snyder,  12163  Vv.  Wash-  |  respectively— plus  advertising  and  buj 
ington  Boulevard,  Los  Angeles  66,  I  ness  ability.  Publishers  Service  P.  0. 
Calif.  Day  or  Nite  Phone:  liX  1-5238.  Box  3132,  Greensboro,  N.  C. 
CONFIDENTIAL  INFORMATION  j 

Daily  Newspaper  Properties  ! 

W.  H.  Glover  Co.,  Ventura,  Calif.  ■ 


AID  IN  EFFECTING  CONSOLIDA¬ 
TIONS.  Varied  plans  to  meet  individ¬ 
ual  situations.  NEWSPAPER  SERV¬ 
ICE  COMPANY,  601  Georgia  Savings 
Bank  Bldg.,  Atlanta.  Ga. _ 


SPECIALISTS  in  locating  Southern 
California  and  Arizona  newspaiier  prop-  ; 
erties.  Our  listings  are  exclusive.  : 
Gabbert  &  Hancock,  Associates,  3709  < 
Arlington  Ave.,  Riverside,  California. 
dHK^OMPETEINT  appraisals  and  con-  i 
sultations;  confidential  brokerage:  30  ; 
years  of  honest  dealing.  Stypes.  Roun-  i 
tree  &  Co.,  625  Market  St.,  San  Fran-  ; 
cisco  6,  California. 


WE  specialize  in  sound  newspapers  in 
the  solid  midwest.  Herman  Koch.  2923 
Virginia  St.,  Sioux  City,  Iowa. 


Advfirtisins  Rat  ex 

CLASSIFIED 


Um  Rotes  Cock  Conseestive 
Insertieo 


Newspaper  Appraisers 


NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEa< 

446  Ocean  Avenue.  Brooklyn,  N.  Y. 


SITUA'nONS  WANTED  (Payabli  witt 
order)  4  timet  O  50e  per  line  ^ 
insertion;  3  times  O  55c;  2  •  Ak; 
1  •  65c.  Add  20c  for  Box  Serrici 
JOB  APPLICANTS  may  hare  a  tstW 
of  printed  employment  application  fpw 
by  sendini  lelf-addressN  6c  itaatm 
envelope  to  EAP  ClassHled  Dept 
AU  OTHER  CLASSIFICATIOM: 
4  times  9  95c  per  lino  each  insmtija: 
3  times  «  $1.00;  2  timet  9 
1  •  $1.10.  3  lint  minimum.  Add  21k 
tor  Box  Service. 

DEADLINE  FOR  CLASSIFIED  A0> 
VERTISING,  WodMsday,  2  F.*: 


Count  30  units  per  lino,  no  abbreviatimi 
(add  1  lino  for  box  information. 


holders’  identities  held  In  strict  tee 
Idenco.  Replies  mailed  daily.  EdKw J 
Publisher  reserves  the  rlpht  to  odtt  m 
copy. 


Publications  For  Sale 


DISPLAY  RATES 


COUNTY  SEAT  WEEKLY  —  Volume 
now  $25,000  and  can  be  carried  to 
$50,000.  Chart  Area  3  location.  Cash 
needed  $15,000.  Ihiblishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 


PARTNEHISHIP — You  can  step  into  a 
situation  where  the  pioneering  has  been 
done  and  get  45%  interest  in  6,000 
circulation  ABC  weekly  Chart  area  3 
with  option  to  buy  balance  in  6  years. 
You'll  need  $40,000  cash.  Publishers 
Service  P.  O.  Box  3132,  Greensboro. 
N.  C. 
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TWO  FLORIDA  OPPORTUNITIES 
$25,000  and  $50,000  cash  requirement 
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AN>0LNCEME!NTS 

Puhlieationx  For  Sale 


NEWSPAPER  SERVICES 
Cla»»ified  Promotion 
WEEKLY  and  job  shop.  CLASSIFIED  IS  MOVING 

Puffier  Vr.  AND  CHANGING  FAST  . . 
ice,  P.  0.  Box  3132,  Greensboro,  N.  C.  And  heres  one  thing  the 

ctB\THAL  WISCONSIN  exceptional  industry’s  buzzing  about  — 

'  •  niiweekly  grossing  $65,000  In  stable 

'..,,..munity  of  6,000.  A  we  oppor-  It’s  the  expanded,  f^h  approach. 

'  for  aggressive  publisher.  The  linage  building  Parish  monthly 
'Hiiy  Agency,  55  E.  Kellogg  Boule-  Classified  Service — re-geared  for 

'  ,7d,  St.  Paul,  Minnesota. _  195H’s  tougher  management  and 

EKLIES  in  New  Jersey,  North  selling  problem.s. 

Chart  I"  ^“0^  “>«  63 

Will  handle  any  one.  Fine  Chart  Ai^  projrreasive  papers  that  joined 
$  partnership  op^rtunity  $40j000.  Pub-  j  U  aboard  and  benefitir 

liihert  Service,  P.O.  Box  3132,  Greens- 
boro,  N,  C. _ 

SOUIIUSKN  MINNHSOTA  WEHXLY  If  you  feel  you  owe  yourself  a 
giouing  $21,000  including  job  shop,  review  of  the  things  you  can  do 
thriving  community  in  richest  section  to  build  Classified  .  .  .  start  by 
of  farm  belt.  Town  has  industry.  Mod-  dialing  Miami  PLaza  4-5591  for  a 
em  and  well  equipped  both  in  back  I  sample,  or  drop  a  line  to 
ihop  and  front  office.  Many  extras  I  ,,^v.,Ar,rs  nAnirii 

as  complete  photo  lab  and  en-  I  HOWARD  PARISH 
grtving  unit.  I^il^ng  includes  large  I  ASSOCIATES.  INCORPORAT 
addition  In  1^55.  Will  sell  for  Classified  Advertisinjr 

I  includinsr  buildinpr*  This  is  &  half*  |  Oovelopment  S^rvic^s 


HOWARD  PARISH 

ASSOCIATES.  INCORPORATED 
Classified  Advertisinjr 
IVvelopnfient  S<*rvice8 


century  old  paper  highly  valued  by  |  2900  N.W.  79th  St..  Miami  47.  Fla. 
community.  If  you’re  looking  for  some-  1  "  r  j  . 


I  thing  broken  down  to  build  up  this 


Correxpondentit 


I,  NOT  in.  Box  1128,  Editor  &  Pub-  WASHINGTON.  D.  C..  COVIHIAGE 

_ _ _  Frnnklin  E.  Jordan.  5122  White  Flint 

WEEKLIE5>-PATL1ES  i  Drive.  Kensington.  Maryland. 

WB  OFFER  an  outstanding  list  of  ■  _ 

Western  weeklies  and  I  yvfinimfps  -  rpalurps _ 

^\^OLE™NrTro”y^TEs!*^  INTERRSTED  IN  ACQUIRING  a  new 
If  you  are  p1nnnin$r  to  buy  a  feature,  th<*  v 

newspaper  why  not  use  our  By  a  cnbbie .  He  ni€^ts  all,  hears  all, 

personalized  service^  sees  all.  in  the  world  s  most  con- 

JACK  L.  STOLL  &  ASSOCIATES  glomerate  city— New  York.  (Now  ap- 

6381  Hollvwond  Blvd.  pearing  in  four  leading  publications.) 

Los  Angeles  28,  (jal.  His  fares  are  the  famous  and  the 

MAN  AND  WIFE,  or  one-person.  Ok-  olffui-e  [mm  all  over  the  world.  His 
lahoma  Weekly.  Will  sell  business  .and  <;«*»  J’’*’  stones  more  | 

building,  or  business  alone.  Box  1506,  fascinating  than  fiction— and  it  never  i 


i  Editor  &  Piihlisher  -  •  ,  j  ]  j  Would  consider  syndi- 

I  BOiror  &  ruoiis^er. - ^ 

ONE  of  the  West’s  greatest  county-  lisher. 


seat  weeklies  grossing  $175,000  over 
all.  A  towering  property:  please  write 
fully.  The  DIAL  Agency,  15  Waverly. 
Detroit  3.  Mich. 


Press  Engineers 


Detroit  3  Mich  '  ’  ^  Newspaper  Press  Installations 

-  •  -  -  i  MOVING— REPAIRING-'TRUCKING 

PROFITABLE  WEEKLY.  Chart  Area  Expert  Servicf^W'orld  Wide 

2,  no  plant,  net  $15,000-$19.000.  excel-  SKIDMORE  AND  MASON.  INC. 
lent  future.  Illness  compels  quick  sale.  i  5.5-59  Frankfort  Street 

Box  1541.  Rlitor  &  Publisher,  New  York  38,  N.  Y, 

.SMALL  ’TOWN  NEWSPAPER  i  - 

FOR  SALE  I  UPECO.  INC. 

Operating,  profitable  paper.  4.000  cir-  SPEOTALTZING  IN  DUPI.EX 

culation— job  shop  and  manager.  Ton  I  AND  GOSS  FLAT-BED  WEBS 
opportunity  for  man  and  wife.  Excel-  I  DISMAN'TLING-MOVED-ERECTED 
l^t^looation.  Box  1510.  Editor  &  Pub-  j  Universal 


im  location.  Box  1510.  Editor  &  Pub-  |  Universal 

Pnhiicar.ons  Wanted - 

—  420  Valley  Brook  Ave. 

INTERESTEI)  in  buyinpr  weekly  pre-  Lypdhurst,  N,  J* 

fprahly  in  East.  Cash  10  plus.  Box  ''  » 

1514,  F«litor  &  Publisher.  _ !  MACHINERY  and  .SI  PPIJF.S 

Business  Opportunities _  Composing  Room _ 

expert  NEWSPAPERMAN,  ad.  edit  i  REID  LINOMETER  $15.00  for  Lino- 
®ojnbo  can  buy  inactive  associate’s  type  and  Intertype.  CJounts  turns  of 
26%  interest  in  thriving  Chart  Area  12  the  machine,  mounted  on  end  of  cam 
daily.  Good  buy,  but  not  bargain.  Serv-  shaft  by  drill  and  tap  2  holes  8-32  or 
iM  more  important  than  investment,  use  bracket  and  clamp  on  spoke  of  Ist 
bm  should  have  $25,000  cash.  Loca-  elev.  cam.  Counts  to  99,999  and  start 
tier,  climatically  ideal  and  gtxjd  geo-  j  at  zero  again.  We  also  make  matrix 
Kraphically.  Write  Box  1217,  Editor  1  ear  file  tool — star  wheel  broach — 4  mag 
*  Publisher.  repair  tools — mat  between  ear  gage — 


*  Publisher.  j  repair  tools — mat  between  ear  gage — 

.  *  blade  pot  well  scraper — mat  com 

l.ammuntty  Serriee  tooth  gage — ist  elev.  jaw  gage — mat 

II  n/i-k  r-  '■  swage  tool — bunsen  burner — mouth- 

JUVENILE  DELINQUENCY  '  piece  vent  tool— mag  frame  repair  lues 

IP  THlgnp  «  :_.Tl  ■*  — stereotype  chase  screws — Peid  V  belt 

Teen  Age  nroble^  1  Piotor  drive — Magazine  Racks — like  to 

structivr  voiir  order.  Arch  Reid— WILLIAM 

w?municate  with  «>  ■  2271  Clyboum-Chicago  14. 

JAMES  M.  TUTTIE  Tllino^ _ 

161-06  Sanford  Ave.  MODEL  33  LINOTYPE 

Flushing  58.  N.  Y.  r  #  .«/» 

Rrt.  Ptl.  Juvenile  Aid  Bureau  !  Ser.  3x64066 

PoBce  Dept.  City  of  New  York.  1 


I  'THE  BEST  Ad  &  Head  machine  for 
NFWSPAPlzn  GCDVir-cc  dPy  daily  newspaper;  four  72  chan. 

- NhRVlCE.S  mags..  4  display  molds,  quadder. 

_ (-irculation-Promotion  W^^cr-  elec.  not.  fe^r,  AC 

*~  motor.  Perfect  condition.  Priced  to 

ON  MARCH  17  the  circulation  of  news-  sell.  Available  May  1st. 

I^rs  which  are  using  or  which  have  INLAND  NEWSPAPER  SUPPLY  CO. 
?  “ervices  reached  the  figure  of  422  West  8th  Kansas  City  .5.  Mo. 

STraL-OOLUMN-^U^^  for  newsT 
ant.  P  O  ^  papers— one  point  body-send  for  free 

P.O  N™  Y^v  17‘^m  Central  g„rvev  card— LEO  W.  HAUSMAN.  107 

_  ..  new  York  17.  N.  Y.  So.  33  St..  Philadelphia.  Pa. _ 

_ Promotion  REID  V  BELT  drive  for  Linotvpe- 


P.d  N™  Y^v  m  V  survey  card— LEO  W.  HAUSMAN.  107 

_  ..  new  York  17.  N.  Y.  So.  33  St..  Philadelphia.  Pa. _ 

Promotion  REID  V  BELT  drive  for  Linotvpe- 

Qftfwi  MicMro  Tntertype  with  new  elute*  wheel  $125. 

^/“WSI  a  djmamic  promotion  Make  a  drive  to  to  above  and  a  drive 
that  gets  results-quality  comic  to  hang  below.  Reid  Magazine  Racks 

order,  for  promotion,  31  stock  sizes  or  make  up  to  suit  vour 

J  ®Pt«rtainment  and  ^u-  needs.  Like  to  have  vour  order.  Arch 
ail  i  fascinating  deteils.  Reid.  WILLIAM  REID  CO..  2271  Oy- 

BOX  1412  Editor  ft  Publisher.  bourn,  Chicago  14.  HI. 

editor  ac  PUBLISHER  for  March  29,  1958 


MACHINERY  and  SUPPLIES  , 

_ C.ompttsing  Room _ 

MODEL  35  LINOTYPE 
Ser.  #56545 

MIXER  Model.  4  wide  magazines,  (two 
72  chan,  ft  two  90  chan.)  6  pocket  ; 
disk,  quadder,  saw,  blower,  gas  pot.  I 
feeder,  AC  motor.  Good  condition. 
Priced  to  sell.  Available  May  1st. 

INLAND  NEWSPAPER  SUPPLY  (X). 

422  West  8th _ Kansas  City  6,  Mo. 

MODEL  5  LINOTYPE.  Ser.  No.  54277. 
Blue  Streak  machine  equipped  with 
’ITS  operating  unit  and  standard  per¬ 
forator.  Good  condition.  Available 
now.  Will  sell  ”as  is”  or  installed. 

!  (Tontaet  Inland  Newspaper  Supply  Co., 

,  422  West  8th,  Kansas  City  6,  Mo. 

I  Newsprint 

NEWSPRINT 

BUYING  —  SELLING 

;  BUNGE  PULP  ft  PAPEIR  CO. 

45  W,  45  St.  N.Y.  36,  JU  2-4830;  2-5178 

I  _ Photoengraving _ 

i  FOR  SALE 

1— (7HEMCO  ZINC  Etching  Machine. 
Lever  type,  for  24  x  32"  plates  and 
smaller.  For  information  please  write  I 
to  Chas.  B.  James,  Purchasing  Agent,  | 
Chicage  Tribune,  (jhicago,  Illinois.  I 

_ Press  Room  j 

DUPLEX  STANDARD  i 

TUBULARS 

16-PAGE.  2  to  1  model.  No.  226,  22%" 
cut-off,  30  H.P.  GE  drive,  1  portable 
ink  fountain,  metal  pot  and  pump, 

I  casting  box,  plate  finisher,  chipping 
1  block,  curved  router,  electric  paper  roil 
hoist  and  rewinder. 

24-PAGE,  2  to  1  model.  No.  254.  22%" 
cut-off,  50  H.P.  GE  drive  balloon  for¬ 
mer,  2  portable  ink  fountains,  metal 
pot  and  pump,  vacuum  casting  box, 
plate  finisher,  chipping  block,  _  curved 
router,  electric  paper  roll  hoist  and 
rewinder. 

LOCA’TED  IN  POMONA.  CALIF. 

AVAILABLE  early  1958.  Will  dis-  1 
'  mantle,  truck  with  our  own  equipment 
I  and  erect  in  your  plant.  Service  Na- 
j  tion  Wide. 

LOYAL  S.  DIXON  CO.  I 

i  Newspaper  Press  Erectors  i 

I  11164  Saticoy  St.  I 

I  Sun  Valley,  Calif.  | 

'  POplar  5-0610  I 

'TUBULAR  DUPLEX“l6-Page  Press. 

;  AC  drive,  all  stereotype,  available. 
Also  offer  Goss  24  and  32  page  Single-  1 
width  presses.  George  C.  Oxford.  Box  | 

'  903,  Boise,  Idaho. _ | 

I  GOSS  HSLC  3  Unit  Press  i 

,  22%"  AC-End  Rolls  ] 

DUPLEX  SuoerDu+v  3  Units 

23  9  /16"  AC.  Roll  Stands  ; 

GOSS  HSLC  4.  6.  8  Units  i 

22%"  AC-End  Rolls  ! 

HOE  24  Paqe  Deck  Press 

22%"  AC,  Stereotype  I 

HOE  Pancoast  Color  Press  | 

C.OSS  45R  Dry  Mat  Roller 

.  JOHN  GRIFFITHS  CO.  INC. 

I  415  Lexington  Ave..  New  York  17,  N.Y. 

I  GOSS  PRESS— 4  or  6  Units— End  fed 
]  — 62  inch  roll — 23  9  /16  Cut  off — Two 
75  hp  motors  and  electrical  equipment. 

4  Portable  color  ink  fountains  and 
;  other  snare  parts.  Very  good  condi- 
'  tion.  Contact  Mr.  Edw.  Hintenach, 
BRIE  TIMES^  Erie^  Pa. 

NEW  COLE  OUARTERFOLDER 
;  PORTABI.E.  adaptable  all  type*  rotary 
I  presses.  Time  and  money  saver. 

I  OKLAHOMA  (T’TY  MACHINE  WORKS 
1  i  1633  West  Main.  Okla.  City,  Okin. 

[  ; _ Re  6-88J1 _ 

1  PRESS  MOTOR  DRIVES  of  25.  40. 

.  i  50,  60.  75,  100.  160  H.P.  A.  C.  George 
i  C.  Oxford,  Box  903,  Boise.  Idaho. 


MA^J^1^ERY  and  SUPPLIES 

Press  Room 

KANSAS  CITY  STAR 

1 2  Goss  (double 
width  units 
3  double  folders — 
23-9/16"  cutoff 

Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  125  hp.  DC  drives 

IMMEDIATELY  AVAILABLE 

KANSAS  CITY  STAR 


THE  GOSS  PRINTING 
PRESS  CO. 

560 1  W.  3 1  st  Street 
Chicago  50,  Illinois 
DUPLEX  MODEL  E  FLATBED 
PRESS.  Manufactured  1947.  CTline  10 
HP  variable  speed  motor  drive.  Com¬ 
plete  with  chases,  rollers,  blankets. 
Prints  4,  6,  8  page  standard  or  8,  12. 
16  page  tabloid.  Press  in  daily  opera- 
tion.  Daily  Dispatch.  Oneida.  N.  Y. 

FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

Available  March  15.  1958 

3  Units,  Double  Folder,  4  plates  wide, 
floor  fed.  end  roll  stand.s  with  motor 
hoists.  Will  print  24  pages  straight. 
48  pages  collect.  Printing  diameter  15". 
Sheet  cut  off  23  9/16".  Angle  of  plate 
clips  45  degrees.  Cylinder  stagger  45 
degrees.  2  40-H.P.  Drive  Motors.  Cutler 
j  Hammer.  Controls  220  volte,  3  phase. 
60  cycle.  2  5-H.P.  inching  motors.  Now 
printing  on  66*4"  wide  paper.  All  plate 
and  blanket  cylinder  bearings  were  re¬ 
placed  new  in  1954.  All  inking  rollers 
I  were  recovered  with  rubber  in  1955. 

I  Can  be  seen  in  operation  now. 

!  The  Times  Herald, 

!  Norristown,  Pa. 

Robert  I.  McCracken, Gen.  Mgr. 

!  6  UNIT  GOSS  ROTARY.  SER.  NO. 

1305.  4  Units  on  floor  with  2  Units 

!  super-imposed  for  R.O.P.  color.  3  Un- 
j  its  have  color  cylinders.  23  9  /16"  cut¬ 
off.  ’Two  double  folders,  AC  drive 
I  available.  Mechanical  condition  above 
average.  Available  now.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th,  Kan- 
sas  C^tv  5.  Mo. _ 

'  SCOTT 

i  SPEED  KING  PRESS 
'  FOR  SALE 

24  PAGE  Scott  Speed  King  Rotary 
I  Newspaper  Press  (3  Decks).  Prints 
14  to  24  pages.  Oxnplete  with  all 
j  stereotype  equipment  and  electrical 
'  controls.  Now  running  over  13,000, 

!  six  days  a  week.  In  excellent  shape. 
Extra  cylinder  and  spare  parts.  Ideal 
low-manning  press  for  small  daily,  or 
I  paper  desirin'^  change  from  Flatbed. 

Available  in  May.  Contact  George  W. 

I  Sherrill,  Middletown  (N.  Y.)  Times 
I  Herald.  Tel^  31.31. _ 

1  TWO  COLOR  humps  for  Goes  H.S.L.C. 

I  press  four  plates  wide,  ^cellent  con- 
I  dition.  Complete  with  roller  bearings 
and  chain  drive  on  ink  cylinders.  Can 
be  adapted  to  any  press  with  2.3-9/16 
j  cut  off.  Will  install.  Contact.  J.  Hisey, 

I  Wayne  Dispatch,  Wayne,  Michigan. 

COMBINA'nON  %  and  Vj  Folder  for 
Duplex  Tubular  Machine  with  extra 
former  and  additional  drives  for  tan¬ 
dem  arrangement. 

!  UPFCO.  INC. 

420  Valleybrook  Ave.,  Lyndhurst,  N.J. 
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MACHINERY  and  SUPPLIES 


OVER  ONE  MILLION  DOLLARS’  WORTH 
OF  GOOD  USED  EQUIPMENT! 


SCOTT  PRESSES  I 
at  the  BOSTON 
HERALD-TRAVELER 
Available  January  1959. 

8  Identical  OCTUPLE  PRESSES 
New  in  1947-1942-  1937-  1932 

EACH  Octuple  Press  consists  i 
of  4  Units  with  1  Unit  Reversi-  | 
ble  and  1  extra  Color  Cylinder,  i 
Double  Folder  with  C-H  Con-  I 
veyors,  Scott  3  Ann  Reels  with  ■ 
Automatic  Tensions,  Trackage 
and  Turntables  around  press,  ; 
Plate  Conveyor  and  Steel  Floor  j 
Decking  around  Press.  2-125/10  ' 
HP  Press  Drives.  i 

THESE  are  all  modern  High  j 
Speed  Presses  with  Steel  Cylin-  I 
der,  Roller  Bearing  Units,  22% 
inch  Cutoff.  i 


HOE  PRESSES 
Located  at  the 
BOSTON  GLOBE 
Available  June  I,  1958 

7  PRESSES — all  Steel  Cylinder,  Roller 
Bearing  Units  with  Hoe  Patent  Ink 
Pumps.  Cutler-Hammer  Conveyors. 
Portable  Color  Fountains. 

2— OCTUPLE  PRESSES  (1948-1943) 

4  Unite-Double  Folder-AC  Drive, 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

2— OCTUPLE  PRESSES  (1937-1932) 

4  Units-Singrle  Folder-OC  Drive 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

2-DOUBLE  SEXTUPLE  PRESSES 
(1929-1925) 

6  Units-2  Single  Folders-DC  Drives 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

l—OCTUPLE  PRESS  (1923) 

4  Units-Double  Folder-DC  Drive 
End  Feed. 


Here  is  an  opportunity  to  purchase  a  complete  4  UNIT  PRESS,  10  to  15 
years  old,  at  less  than  the  cost  of  a  single  new  unit ! ! 


BEN  SHULMAN  ASSOCIATES 

60  East  42  St.  New  York  1 7,  N.  Y. 
Telephone  OXford  7-4590 


AVAILABLE  IMMEDIATELY  ' 
and  priced  tor  quick  disposition. 

7  UNIT  GOSS— 223/4" 

High  Speed-Low  Constructed  Arch  Tyi>e 
Unite.  Double  Folder  with  Balloon  For¬ 
mers  and  C-H  Conveyor.  Cline  3  Arm 
Reels  and  Tensions,  Trackage  and  Turn-  , 
tables. 

Located:  DETROIT  FREE  PRESS. 

6  UNIT  SCOTT— 23-9/16" 

2  Double  Folders  with  C-H  Conveyors,  I 
2  AC  Drives,  Portable  Color  Fountains,  j 
on  Substructure  with  Roll  Arm  Brack-  1 
ete. 

Located:  KNOXVILLE  (TENN.) 
JOURNAL 

6  UNIT  SCOTT— 22-3/4" 

Double  Folder  with  <3-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  R^ls  and 
Automatic  Tensions.  Trackage  and 
Turntables. 

COMPLETE  STEREO-7  ton  Kemp  Pot, 
Double  Junior  Vacuum  Autoplates, 
Auto-shaver,  Router.  Stahl  Master. 
Located:  DETROIT 

5  UNIT  HOE— 223/4" 

Double  Folder.  End  Feed,  3  Units  on 
floor  and  2  units  super-impost  for 
color. 

Located:  BOSTON  POST 

4  UNIT  DUPLEX— 223/4" 

Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions.  Roller  Bearing 
Unite. 

Located:  BOSTON  POST 

3  UNIT  HOE— 223/4" 

Steel  Cylinder-Roller  Bearing  Unite, 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive. 

Located:  PERTH  AMBOY  (N.  J.) 
NEWS 

3  UNIT  SCOTT— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Doid>le  Folder,  End  Feed,  AC 
Drive  ’ 

Located:  PORTSMOUTH  (VA.)  STAR 

Goss  Quad  Straightline — 21V2" 
16/32  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS.  VA. 


DUPLEX  TUBULARS 

24  PAGE  2  to  1^  New  1948 
Located:  MIDLAND,  TEXAS 

20  PAGE — 2  to  1 — 1/6  and  U.  Folder 
Located:  SPRINGITELD,  ILL. 

16  PAGE — 1  to  1 — and  %  Folder 
IxKiated:  DU  BOIS,  PA. 

16  PAGE— 1  to  1 
Located:  KHIARNTEY,  NEB. 

•  •  •  • 

8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 
Located :  MONONGAHBLA,  PA. 

DUPLEX,  Model  AB 
Located :  WOODLAND,  CALIF. 

GOSS  COMET 

Located :  DONORA,  PA. 

•  •  •  • 

TYPESETTING 


LINOTYPES 

Models  8-14-21-26-30. 

INTERTYPES 

Models  C3-C4/4-G4/2 

18  Machines  to  choose  from 
and  all  warranted  to  be  in  good 
condition. 


AN  INVITATION 

to  all  equipment  minded  Publishers 
attending  the  ANPA  Convention  to 
visit  us. 

BES  SHULMAN 


MACHINERY  and  SUPPLIES 


Press  Room 

must  sell  now  DAILY  IN  SOUTHERN 

muoi  OCLI_  INWVV  150,000  (Chart  Area  4)  has  excell* 

C  C  XT  Q  T  r-  TrMTmo  opportunity  for  experienced  newipa* 

6  OR  6  Goss  H.S.L.C.  UNITS  controller.  Applicant  should  have  » 

LATE  serial  number.  Steel  substruc-  S^t?on  rtc  *Pr^fer  ’  aM*'3'^45'*& 
ture  with  p^es^  mounted  dine  reels  Acting  ’  sdsry,*^  progre^ive 
and  .autcmaUc  tensions.  10(^  HP  AC  newspaper.  Send  full  infonnati<n 
drive  complete  wi^  control^older  ^129,  Editor  &  Publisher. 

capacity  64  pages.  Running  speed  over  - : _ _ _ 

30,000.  Spot  color  leads.  ASSISTANT  PUBLISHER,  capable  rf 

taking  charge,  small  daily,  new  eqiiii. 
SHEET  cut — 23  9/16  ment.  Leader,  Lovington,  New  Meiin. 

COMPRESSION  lockup  four  plates 
wide  Circulation 

60  DEGREE — plate  bevel  ■ 

60  DEGREE— cylinder  stagger  CIRCU^TION  MANAGER  waaM 

CYLINDERS  have  high  carbon  steel  daily  and  Sunday  in  the  am 

shafts  100.000  circulation.  Situation  not* 

BRONZE  bushings  replaced  with  competitive  but  we  do  not  want  i 
roller  bearings  non-producer.  All  replies  confidentU!. 

MAXIMUM  paper  width  76"  Box  1122.  Editor  &  Publisher. 

CUTLER  Hammer  Conveyor  in-  . - 

eluded  CIRCULATION  MANAGER  for  old  * 

ALL  formers  and  cylinders  cut  for  tablishrf  daily — ^lary  and  incentive 
60"  paper  plan.  Little  Merchant  plan,  ABC.  0. 

ening  due  to  manager  having  to  man 
INCLUDES:  Existing  covered  inking  to  drier  climate.  Contact  J.  Q.  ^ 
rollers— Existing  blankets— portable  bert.  Natchez  Democrat.  Natchez,  Mm 

color  fountain  ,,,  .. . Z  ~ 

CIRCULATION  MAN  for  3  month 
CONDITION— very  good.  campaign  on  good  county  seat  weeklj. 

Chart  Area  2.  Chance  to  break  in  ■ 

OVERALL  length  of  press— 52' 

WIDTH  (outside  finish  of  unit  &  3212,  Editcr 

folder  frames)  8"  &  Publisher. _ 

CAN  he  moved  in  unite  WANTED— young  circulation  man  h 

GAJN  be  moved  m  units  ^  assistant  circulation  manager.  Ih- 

APPRAISED  value  17,500  per  unit.  i 

Will  sell  complete  for  $29,000.  Price 

-..:n  •inAA  ^Z^i.  _ *:i  _ ij  vancement  as  circulation  manairer  for 

will  drop  $1000  each  week  until  »ld  ^^er  afternoon  newsp.aper  owned  b 

5®  o  ‘®-  3521.  Editor  this  same  organization  in  city  of  45.0M 

A  Publisher. _  j22i.  Editor  &  Publisher. 

I  Stereotype  CIRCULATION  MANAGER  for  estab 

lished,  award-winning  ABC  daily  o( 
i  CURVED  ROUTERS  for  all  Cut-off  ]4  qOO  in  Southern  California.  Man- 

I  George  opportunity  with  secure  futon 

I  C-  Oxford.  Box  903,  Boise,  Idaho.  „„gt  have  proven  record  as  a  toy 

!  PRE-SHRINK  Curved  Scorcher,  therm-  *** 

I  ostatic  heat  control,  scorching  timer.  Ed-tor  &  Publisher. _ _ 

220  volte,  cost  new,  *565.00.  Time  COMBINATION  CIRCULA'nON  ant 
I  used,  6  w^ks.  Cash-$425.00.  M.  K.  ,  classified  salesman,  $80  week  plus  ««» 

I  Henry,  Daily  News,  Middlesboro,  Ky.  ]  „igsion.  Leader.  Lovington.  N.  M. 

I  _ ll^anted  to  Bur _  1  Classified  Advertising 

NEWSPAPER  PRESSES 

,  COMPLETE  PLANTS  CLASSIFIED  MANAGER 

MAT  ROLLERS  Evening  newspaper  in  city  of  60.011 

STEREO  EQUIPMEINT  population  has  opening  for  man  « 

BEN  SHULMAN  ASSOCIATES  SUT/Jlrtitfn;" 

I  60  E.  42  St..  N.  Y.  17  OXford  7-4590  tlculars  and  age.  Box  1203.  Editor  4 
LUDLOWS,  Linos,  Intertypes,  mate.  P^^vlisher, _ 

■  MANAGER  to  build  a-person  dep^ 

6.33  Plymouth  (  ourt,  Chicago  5.  111.  „p„t  to  4.  Lively  12.000  daily  in  Sootk- 

WANTED:  8-page  Duplex  or  Goss  »'’®“-  3437  Editor* 

flat-bed.  Advise  serial  no.  and  when  Publisher, _ 

available.  Northern  Machine  Works, 

i  323  N.  4th  St.,  Phila.  6.  Pa.  .W^ULD  LIKE  exi^rienced  manag 

j  - -  but  here  s  Opportunity  for  top  "tm 

I  WILL  Buy  for  Cash.  Complete  Plante,  man  to  run  own  department.  If  you » 

I  also  Individual  Machines  and  Eiquip-  stymied,  here’s  your  chance  to  jo  up 
,  ment — anywhere  in  U.S.A.  Full  details  to  John  Gibson  Demoent- 

PRINTCRAFT  REPRESENTATIVES  Times,  Greenville,  Mississippi. 

277  Broadway.  New  York  7,  N.  - - “ 

MULTILITH  1250  or  1275  Perfeotor. 

others.  Also  Speedaumat  2600.  Global  “"1*  «Wntv  aal 

Cni,,.  70  m  15  ct  Tu  V  nj  V  must  have  record  of  sales  anility 

Sales.  70  E.  45  St-  N.  Y..  N.  Y. -  direction.  Rare  opport.mHy^t. 

GOSS  or  DUPLEX  flatbed,  Liidlows,  make  money.  Excellent  future.  BO 
i  Linos,  Plante.  Tompkins  Eiquipment  1516.  Editor  &  Publisher. 

Co.  712  S.  Clark,  Chicago  5.  III. _ .  - 

'  WANTED:  Standard  single  width,  end-  (’'I  A^^IFIFD 

!  fed.  rotary  web  press.  23  9  /16  cut  off,  liikiA/^rD 

quarter  folder,  electrical  equipment.  MANAGEK  • 

Write  particulars.  Max  Burns,  Gen¬ 
eral  Manager,  Michigan  Rotary  Press,  »  rwART  ARPA  1  Anilv  will  k*" 

3r  i*  * 

Michigan. -  position  for  a  Classified  Mant^ 

ONE  SCOTT  semi-cylindrical  unit,  who  is  dissatisfied  with  his 
Must  have  22%"  cut-off.  solid  steel  rangement.  Serious  consideratton 
cylinders  and  roller  bearings.  Also  3  *!*>  *>e  given  to  a  young 

;  arm  reel  in  good  condition.  Will  be  classified  experience  who  feels  aW™- 
j  at  Waldorf  during  ANPA.  Contact  per-  and  desires  to  become  a  d^i™’"' 

I  sonally  or  write  to  me.  Robert  Withers,  head.  Box  15.39,  tlditor  &  Publiaiiw^ 

1  Rochester  Post-Bulletin,  Rochester,  ^  . 

Minnesota, _  _ Correspondents  ^ 

I  WANTED:  Complete  Hoe  vertical  type  TRADE  JOURNAL  S 

I  unit,  21%"  cut-off:  or  two  plate  cyl-  immediate  Msignments.  Box  MW 
'  inders,  two  ink  cylinders  and  two  vi-  itor  &  Publisher, 

\  brator  mechanisms  to  fit  such  unit.  _ 4 

I  Contact  Mr.  Singer.  Wire  or  phone  _ nisplay  Advertising 

TOlIect.  Perry  Printing  P^css  rctAIL  STAFFER  WITH  MINUg}* 

Ocala,  Florida.  Phone  MAHon  9-1830.  TWO  YEARS  EXPERIENCE. 

WANTED:  Tubular.  2  to  1,  jxAary  AD^RtIs™" ^?ALABI 

press,  quarter  folder,  electrical  and  ADVERTISE^^.  - 

stereotjqie  equipment.  Write  particu-  ^^^D  BONUS  PLAN.  9i!>nn^P^iiiIIy' 
lars.  Bums,  General  Manager.  EARNING  $5000  to  $7000  — 

Michigan  Rotary  Press.  Inc.,  5962  Fed-  Write  to:  Retail  Advertising  , 

eral  Street.  Detroit  9.  MicSiigan.  Ledger-Enquirer,  Columbus,  trfo™ 

EDITOR  &  PUBLISHER  for  March  29,  195* 


HELP  WA>TED 


HELP  WANTED 


Display  Advertising 


HELP  WANTED 


Editorial 


SUCK  GBNEIRAL  MAGAZINE  needs  - - ^T*  V ~  '  1 N«w 

top  writer-editor  with  Southern  view-  fluent  writer.  Leader,  LovmKton,  New 
point,  outstanding  record.  Submit  full  Mexico, 
resume  and  work  samples  to  Atlantan  — — 

Maimzine.  31  Third  St.,  N.E.,  Atlanta  _ Instructors _ _ 

8,  GeorRia.  UNIVERSITY  in  Chart  Area  2  seeking 

young  Agricultural-Journalism  profes¬ 
sor  with  publications  experience.  Ex¬ 


resume  and  work  samples  to  Atlantan 
Magazine.  31  Third  St.,  N.E.,  Atlanta 
8,  Georgia. 


JOB  MARKET  letter,  with  list  of  avail- 


HF.LP  WANTED 


Editorial  _ 


REPORTER-PHOTOGI^^PHER, 


able  jobs  and  nationwide  employment  ggHent  pay  and  future  for  right  man. 
conditions.  Bill  McKm  Birch  Personnel,  jqq3  Editor  t  Publisher. 


59  E.  Madison,  Chicago,  Illinois. 


AMBITIOUS  YOUNG  J-Grad  for  so¬ 
ciety  editorship  one  of  Florida’s  top 
weeklies.  Send  record,  references,  O.  B. 
Brice,  Lake  Wales,  Florida. _ 


Mechanical 


Chart  Area  2  seeks  outstanding 
ment  store  space  salesman, 
icationg;  Should  be  between  ages 
and  45,  neat  appearing,  good  citi- 
luckground  and  at  least  10  years 
ience.  This  opportunity  offers 
:h  into  big  promotion  in  a  com- 
)aratively  short  time.  The  man  we 
rant  may  now  be  a  retail  advertising 
nager  on  a  smaller  daily  or  a  sec- 
1  man  on  a  larger  paper  who  de- 
ms  to  have  full  responsibility  of 
erne  of  the  world’s  greatest  depart- 
nent  stores.  All  replies  are  confi- 
ial  and  each  application  will  be 
ened  carefully  after  personal  in- 
““  iewa.  Write  Box  1552,  Editor  & 
isher. 

D  MANAGEIR— in  2-man  department, 
ust  be  worker  able  to  produce  sales- 
ulling  ideas  and  layout  sales-pulling 
'opy.  No  drinker,  must  have  person- 
ility,  western  type  preferred.  Health- 
'ul  climate,  scenery,  fishing,  hunting, 
■end  details.  $100  plus  ^nefits  for 
%  days.  Montrose  (Colorado)  Daily 
Press. 

;\nVERTTSING  MANAGER  for  estab- 
ished  weekly  newspaper  in  south  cen¬ 
tal  Connecticut.  Experience  in  layout 
nd  copy  essential.  Pleasing  personality 
equired.  Car.  Send  resume  and  inter- 
lew  possibilities.  Box  1524,  Editor  & 
ubiisher. 

ADVERTISING  SALESMAN  I 

OPPORTUNITY  proportionate  to  abill- 
y.  Prefer  younger  man  with  two  to 
a'c  years  experience  on  smaller  mid- 
west  paper  who  is  ready  for  a  more 
mallenging  position.  Write,  giving  full 
personal  history. 

Personnel  Department 
Morning  Star  &  Register-Republic 

Rockford.  Illinois _ 

ADVroTISING  SALESMAN  WANTED 
.  daily.  Beautiful 

'outhwest  city  8500.  Opportunity  cre- 
atiye  aggressive  experienced  salesman, 
raid  vacations,  insurance.  Blue  Cross. 
Box  1526,  Editor  A  Publisher. _ 

ADVERTL'ING  SALESMEN  (two)  $80 
Week,  plus  commissions  Leader»  Lov« 
ington.  New  Mexico. 

raPERlENCED  AD  SALESMAN  for 
“Pjmding  Florida  weekly.  Send  full 
salary  required, 
FWida  Wales, 

'  WEEK  for  a  thoroughly 

l“l)erienced  display  advertising  sales- 
ymW  I  man  good  at  layout  and  copy.  Must 
nave  car.  Position  permanent.  12,500 
in  »  n"  Jersey.  Give  l^kground 
Letter  held  confidential.  Our 
^If  knows  of  this  ad.  Box  1523,  Edi- 
&  Publisher. 

^  looking  for  a 
SO  .na  between  the  ages  of 

den^,^  up  our  real  estate 

nCTsnr^l'"^-  metropolitan 

.9’*'^  Area  2.  His  qunli- 
Der«nn''V.*^‘”*  mainly  a  pleasing 

P^^hty  ambition  and  driv«--  a  real 
orvania  f***”  ^“'<1  I'he  to  join  an 
wa^^  Peflfliers  are  re- 

*dh  top  jobe  when  proven. 

excellent.  All  replies 
Rm  wj*."*^**?  confidence.  Write  Box 
Editor  &  Publisher. 


Editorial 

COPYREADER  experienced  for  40,000 
daiiy  in  Chart  Area  2.  Rush  details 

to  Box  1134,  Editor  b  Publisher. _ 

EDITOR,  experienced,  large  Canadian 
weekly  tabloid,  circulation  over  100,000. 
Must  be  able  to  write  news,  features, 
heads,  knowisdge  3f  make-up.  Excellent 
opportunity  with  future  for  man  with 
ambition.  Write  fully  of  background, 
salary  requirements,  samples  of  work 
if  possible.  Replies  confidential.  Box 
1111,  Editor  &  Publisher. 

HAVE  IMMEDIATE  opening  for  one 
reporter  and  one  copy  reader  on  metro¬ 
politan  newspaper.  Chart  Area  10. 
Please  send  full  details  of  experience, 
education  and  background  in  first  re- 
ply  to  Box  1133,  IMitor  &  Publisher. 
MATURE  REPORTER  who  can  also  do 
editorial  writing.  Needed  in  May  or 
June.  Send  qualifications,  samples  of 
work  to  J.  M.  McClelland  Jr.,  Long- 

view,  Washington,  Daily  News. _ 

REPORTER  with  minimum  2  to  3 
years  experience  on  small  daily  or 
equivalent  to  cover  assignments,  fea¬ 
tures,  afternoon  daily,  10,000  circula¬ 
tion  Connecticut  50,000  city.  Excellent 
working  conditions.  Modem  plant.  Re¬ 
ply  Box  1230,  Editor  A  Publisher, 
giving  full  qualifications  and  salary 

requirements. _ _ 

OPENING  ON  Mississippi  afternoon 
daily  for  experienced  telegraph  editor. 
Life  insurance,  retirement  plan.  Write 
giving  age,  experience,  salary  expected, 
to  Box  1224,  Editor  t  Publisher. _ 

REGIONAL  NEWS  EDITOR,  9.000  | 
circulation  daily.  Paid  hospitaiizarion 
and  other  benefits.  Write  full  particu¬ 
lars  and  references  first  letter  to  Man¬ 
aging  Editor.  Daily  Journal,  New  Ulm. 
Minnesota.  _ _ 

REPORTER  for  5-day  and  Sunday 
7,000  circulation  p.ra.  in  progressive 
university  city  of  18.000.  State  age, 
experience,  salary  requirements  in  reply 
to  Ray  Nelson,  Managing  Editor,  The 
Herald  Journal,  Logan,  Utah. _ 

WOMEN'S  EDITOR  for  8,000  circula¬ 
tion  p.m.  daily  Southern  California 
desert  area.  Send  background,  refer¬ 
ences.  samples  of  work,  to  Box  1204,  I 
Editor  &  Publisher. _ _  j 

ASSOCIATE  EDITOR  for  conservation 
department  magazine.  Fish  and  game 
background  helpful.  Send  r4sum4,  sal¬ 
ary  requirements  to  OUTDOOrR  NE- 
BRASKA.  State  Capitol.  Lincoln.  9. 

SOCIETY 

EDITOR 

SOUTHERN  CAUFORNIA  p.m.  daily 
in  20.000  circulation  bracket  needs  cre¬ 
ative,  energetic  editor  for  society  pages. 
Present  society  editor  moving  to  north¬ 
ern  part  of  state  in  a  couple  of  months. 
Replacement  should  be  strong  on  make¬ 
up  and  heads,  and  able  to  write  clearly 
and  rapidly,  be  able  to  develop  con¬ 
tacts.  Camera  know-how  desirable  but 
not  essential.  No  age  limitation.^  Ours 
is  a  pleasant  California  communitv.  an 
hour’s  drive  from  bmehes,  deserts, 
mountains  and  metropolitan  Ix>s  An¬ 
geles.  Send  complete  information  on 
experience  and  background  to  C.  R. 

I  Aoplebv.  The  Dailv  Renort.  P.  O.  Box 
693,  Ontario,  California. 


EDITOR  to  revitalize  small  daily. 
Challenging,  probably  exhausting,  sure¬ 
ly  exciting  job.  $85  to  start.  Excellent 
location,  seashore,  40  miles  from  Bos¬ 
ton.  Phone  W.  Wasserman,  Ames- 

bury,  Massachusetts,  2031-W. _ 

FEATURE  WRITER  for_  booklets,  pri¬ 
marily  on  economic  subjects,  for  fac¬ 
tory  workers.  Must  bo  able  to  write 
plain  English,  yet  copy  must  be  meaty. 
Should  have  several  years  newspaper 
or  consumer  magazine  experience.  New 
York  City.  Resume.  Interview  required. 
Box  1517.  Mitor  &  Publisher. _ 

MANAGING  EDITOR  FOR  AM 
DAILY.  Splendid  opportunity  for  man 
with  successful  supervisory  experience, 
imagination,  and  newspaper  know¬ 
how.  Please  mail  a  brief  _  resume  of 
your  experience  together  with  a  state¬ 
ment  of  your  job  expectations  and 
goals.  Box  1515,  Editor  &  Publisher. 


REPORTER 

corre^)ondent  for  San  Diego  California 
area,  on  space  basis,  for  group  of  New 
York  business  newspaiters.  State  expe¬ 
rience.  Box  651,  Realservice,  110  West 
34th  St.,  New  York  CHty. _ 

REPORTER  with  one  to  three  years 
sound  experience  who  wishes  to  ad¬ 
vance  salary-wise  wanted  by  aggres¬ 
sive  Chart  Area  8  daily  50.000  circu¬ 
lation.  Nose  for  news,  ability  to  dig 
essential.  Police,  city  or  county  beat 
experience  preferable.  Please  describe 
education  and  experience,  send  clips 
and  references,  ^x  1512,  Editor  & 
Publisher. _ 

TOP-NOTCH  copyreader  wanted  by 
large  PM  newspaper  in  Chart  Area  6. 
Good  salary,  fine  working  conditions 
and  many  fringe  benefits.  Write 
qualifications  to  Box  1548,  Editor  & 
Publisher. 


WANTED  .... 
SIDELINE 
SALESMAN 

Now  Contacting  Newspapers 
To  Represent 

j  Rubber  Band  Manufacturer. 
Attractive  Commission 


Arrangement. 


Write  Box  520 
Editor  &  Publisher 
Giving 

Territory  Covered,  Etc. 


editor  a:  PUBLISHER  for  March  29,  1958 


Photography  _ 


PHOTOGRAPHER.  Stills  and  Movies. 
Silent  and  Sound.  News  and  sports 
background  preferred.  State  minimum 
salary.  No  phone  calls.  L^n  Colby* 
WKZO-TV,  Kalamazoo,  Michigan. 


IN.STRrfTION 


Classified  Advertising _ 


DO  IT  YOURSELF 

WE  mean  TEL-U-WARE  a  proven  pro¬ 
motion  that  really  produces  —  PLUS 
BUSINESS  and  has  been  sold,  by  us. 
in  over  200  papers  both  daily  and 
weekly. 

BASED  on  this  experience  we  have 
pr^ared  a  TEL  -  U  -  WARE  SALES 
MANUAL  which  covers  every  phase 
of  the  promotion.  This  MANUAL  wiii 
be  sent  on  request,  for  your  examina¬ 
tion  ;  if  you  like  it  the  entire  cost  is 
just  $200.00,  if  not  return  it  and  there 
will  be  no  charge. 

TEL-U-WARE  page*,  sold  by  us,  have 
resulted  in  gross  revenue  of  from 
$7,800  to  $50,000  for  52  pages. 

WRITE  us  today. 

WILLIAM  F.  McI^AUGHLIN  CO.,  INC. 
691  Massachusetts  Avenue 
Arlington,  Massachusetts 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype.  Intertype  Instruction 
Free  Information 

- - - 

SITUATIONS  WANTED 

_ Administrative 

CAPABLE,  YOUNG  news  writer — ad¬ 
vertising  man.  daily  experience,  knowl¬ 
edgeable.  B.A..  age  26.  yet.  Seeks 
assistant  role,  ^x  1219,  Editor  A  Pub¬ 
lisher. 

BUSINESS  MANAGER  OR 
ADVERTISING  DIRECTOR 

S  YEARS  practical  exiierlence  on  Pro¬ 
duction:  operation  of  Mechanical  De¬ 
partments;  Labor ;  Union  negotiations; 
General  management. 

ADVERTISING:  15  yesu-s  experience 
as  Advertising  Director:  Retail  and 
Classified  Manager.  Thoroughly  versed 
in  all  phases  of  Advertising  on  2  paiiers 
of  over  200,000  circulation.  Strong  on 
Retail  and  Research. 

NOW  employed  on  top  paper  but  srok 
change  for  iiersonal  reasons;  age,  mid- 
{  40’s;  excellent  references;  available 
60-90  days.  Full  history  to  top  manage¬ 
ment  only.  Box  1200,  Editor  A  Pub¬ 
lisher. 


ASSLSTANT  PUBLISHER 
GELNERAL  MANAGER 

THOROUGHLY  grounded  all  manage¬ 
ment  phases;  Vitoria!.  Advertising, 
Circulation,  Mechanical:  rates,  costs, 
iwrsonnel,  public  relations,  labor  nego¬ 
tiations.  Mature  metropolitan  morning 
and  evening  experience.  Staff  member 
Ihiblishers  Consultation  Service.  Bktrli- 
est  availability  July.  Prefer  Chart  areas 
12.  11.  2,  6.  Replies  Strictly  confiden¬ 
tial.  Box  1415,  ^itor  A  Publisher. 


SITUATIONS  WANTED 


Administrative 


SITUATIONS  WANTED 


Display  Adrertisinfc 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


EXECUTIVE  SEEKS  ADVERTISING  DIRECTOR  or  Man-  DESK  man  telegraph  editor.  Competent  EDITOR-REPORTER,  skilled  in  ,1' 

CHALLENGING  OPPORTUNITY  ager.  28  years  experience,  60,000-300,-  sober  steady.  Chart  Areas  2.  3,  4,  5.  phases  magazine  work.  Use  cimei 

AC  DITDI TOU,:.,,  _ _ _  Classified.  Retail.  General.  Have  Available  for  interview.  Box  1216,  Technical,  sports,  news  beato.  Bi 

GENERAL  MAN-  drive,  know-how.  executive  ability,  sue-  Editor  &  Publisher.  1444.  Hklitor  &  Publisher. 

y  k:*  'mi;  ‘  ai“v";;d  L’"."io.Ki.ssis 

rwTs.^'wide  u!^S.'"and^E^r^‘?xl!^^^  -  GENERAL  NEWS  REPORTER  seeks  &"p'bii'h" 

lence.  Was  Assistant  to  Chain  General  CAN  SELL  WILL  TRAVEL  spot  on  medium  or  large  daily;  college  Box  1409  Eklitor  &  Publisher. - 

Manager.  Expert  on  Mechanical  Depart-  AD  MAN,  33.  4  years  experience  on  grad,  vet,  single,  experienced.  Box  1213,  **pr)lTQDC  9,  REPORTERS" 
ments.  Labor  Negotiations  and  Promo-  weeklies.  Desires  spot  on  daily  staff.  Editor  &  Publisher^  .  ,  , 

tion.  Available  for  interview  at  ANPA  SMALUTOWN  CAUPORNIA  DAILY  1  ^“J^nnel  “c®o^U>.^st 

Convention.  Journalism  and  Business  YflJV®?!  ^  *  Need  competent  J-student  for  summer?  {^^""fLer  WHte  or  ^ 

&‘^'ihns'hei°"'  cityside,  copyreading  ex-  HEADLINE  ‘  P^SONNEL  (Agentj 

„.  Z.-  -  ■ -  -  MR.  PAYCHEXTK  signer,  looking  for  a  Ponence  on  top-noteh  coHege^  dmlies.  g  g  ^g  j-j  jjew  York.  OXford  7-*7h. 

HIGH-CALIBRE  newspaperman  thor-  younjr  t<H>-notch  man*  who  has  the  anything.  Box  1209,  Editor  A  trvoir^RTVMrTm  orfit/>r.niihliah<»r 

ough  k.nowledge  all  phases,  advertising,  “know-how”  and  e.xperienced  on  10,000-  Publisher. _  (Tiai-t  Area  where  he 

editorml.  circulation,  production  de-  .Vi.OOO  -  110,000  dailies  and  agency.  WIRE  EDITOR.  30,  8  years  reporting.  P'”'®  in  ‘  i,; 

sires  job  as  publisher,  assistant,  general  $7,500  minimum.  West  preferred,  write  editing,  seeks  desk  spot  Chart  Area  3.  Vvo*t,.rm«nr  Rnv  141«  Eitltn,  » 

manager  on  small  or  medium-size  daily.  Box  1435  Editor  &  Publisher.  Box  1205,  Editor  &  Publisher _  '  nio«inori 

manager.  A-1  _  _  .  ATTENTION  Washington  bureaus  and  rYPTePTFNirFn  newsman  gener.1  ■ 

Prefer  Oiart^’A?^  8°"  lo""n"o^’‘'  2  AVMLABLE  in^ediately  for  any  edi-  correspondents.  Reporter  seeks  night-  Also  photognphe* 

Salary  open  Ro^  1410  FAitni.  *  P.  ^  "f  “"y-  time  (after  6  p.m.),  or  weekend  ^  j’  2g  Editor  &  Publisher.  ' 

liaher  ii^Jiior  «  run-  ^^here.  Age  33.  Ready  to  make  per-  stringer  assignments— frequent  or  in-  „  ■ --.pgwpixpp  wir  i  tpavb 

- - - -  manont  connection.  Light  on  oxperi-  frequent.  Can  coi>e  with  local  angle  in  HAVE  TYFLVVKl  1  t^K,  vvii^b  iKAva 

NEED  Photo-Art  ^  Department  Man-  ence  but  heaN^y  and  fast  on  learning  coverage  of  news  events  and  confer-  Rattle  area.  Experienced  Ne^^Adve* 

ager?  Well  experienced  metropolitan  ability.  Too  ambitious  to  want  federal  encee,  or  such  as  late  airport  arrivals,  tising  uox  1C, 

newspaper  ^  Photographer,  capable,  employment,  but  accustomed  to  fee<l-  trade  meetings,  last  minute  rewrite.  Editor  &  Publisher. _ 

sober,  desires  position  on  paper  or  [  ing  familv  regularly.  Our  Uncle  Sam  pox  1105,  Editor  &  Publisher.  HUMAN  INTEREST  MY  INTEREST, 

m^azine  with  large  staff  in  <^aid  Area  i  $4525.  Would  rather  start  at  AWARD  -  WINNING  nationally-known  reporter-editor.  15  years,  newiptpe 

-  or  J.  Box  1402  Editor  &  PiiMmher.  that  with  you.  Box  1537,  Editor  and  ;  ^usic  drama  motion  pictu-e  authority  trade  magazine.  house  organ,  ill 

THAT  RARE  (COMBINATION  of  wide  Publisher.  _ _ I  j„  40.3’  overdue  step  up  to  top  phases,  writing  awards  recipient, 

editorial  and  business  experience  with  CAN  INTELLIGENTLY  handle  and  poet  of  critical  importance,  editorial  sonable,  creative  imagination.  ref«- 

emphasis  on  sales  and  administration  produce  results  as  Advertising  Man-  responsibility,  flexible  hours,  proper  ences,  available  now,  resume  on 

with  proven  ability  to  handle  person-  ager  of  10  000  to  35  000  daily  Now  salary  return.  Excellent  civic  and  pro-  1  quest,  wornan  seeks  permanent  ji* 

nel.  Experience  in  all  phases  of  Sling  kVT  ^ct^nts  fesional  record.  Box  1413  Editor  & 

newi^apering  including  back  shop,  j^jiy  jg  yp^i-s  successful  newspaper  !  Publisher. _  Editor  &  Publisher._ - 

iS"*^  press  as-  jj^piay,  know  layout,  copy,  merchan-  ;  CAPABLE  copy-telegraph  editor  seeks  I  JUST  WANT  TO  WRITE.  Long  w- 

Iti.u  u:  K  tlT^tring  |  Rising  and  promotion.  Prefer  west  or  ;  Chart  Area  2.  3,  4  desk  spot.  Box  1405  ord  as  columnist;  editorialist:  criU 

i  midwest.  Reliable,  married  family  man.  1  Editor  &  Publisher.  , music,  theaterl:  feature  writer;  fra- 

early  40  s  Interest^  chart  areas  3  1536.  Editor  &  Publisher.  ' - nnpv  Fr>Tmr>5 -  lance  (cracked  Satevepost).  C.  R.  Ho*- 


4.  5.  9.  Available  for  interview  during 
ANPA.  Box  1549,  Editor  &  Publisher. 

_ Circulation _ 

EXPERIENCED  CIRCULATION  MAN, 


TRAVEL  AND  RESORT 
ADVERTISING 


(X)PY  EDITOR 
Rei>orter,  Photographer 
Box  1441  Editor  &  Publisher 


lance  (cracked  Satevepost).  C.  R.  Rfla* 
berry,  Times-Union,  Albany.  N.  Y. 

JOURNALISM  Instructor  and  pabl.e 


K.trcutaiion  |  ADVFRTI^ING  l  READER  —  7  years  Big  Oty  relations  for  fall  university  opemw. 

EXPERIENCED  CIRCULATION  MAN.  i  ^uv  ci\  moiinv^  i  dailies.  Swing  man  for  slot,  makeup.  Experience  includes  ^11  ''"''W 

44.  wants  Circulation  Manager  of  small  qpFCIAI  1ST  with  7  years  personal  *'V’  ™"  ? 

naner  or  2nd  snot  on  Inrcon  one  2K  '  ^PLl.lALlSl  with  7  >eais  personal  |  drive.  Promotion  chances  important,  metro  dally.  Photo  training.  Mi.J 

«)ntact  expei  ience  for  metropolitan  Box  1403  Editor  &  Publisher.  Box  1404.  Editor  &  Publisher.  _ _ 

years  experience  from  carrier  through  <  Hnilv  (over  300  0001  on  all  ncconnts  I - - — ! - - - — 

Circulation  Manager  on  small,  medium  i  CanLa  thrS  Florida?  S^i;?  WRRESPONDENT  ASSIGNMENTS  in  JOURNEYMAN  newshand.  12 
and  large  papers.  Present  position  Cir-  i  background  in  proper  promotion  and  i  .•  big  city  ;  now  small  daily  "btor.  «r 

culation  Mamger  of  small  paper  (>hart  piappip^  within  a  national  advertising  ,  and  Piiblic  Relations  experience,  big  town.  Box  1113  Editor  I 

Area  3.  _28%  ,increase_in  2  years.  Wnte  !  |,ection.  Single  will  locate  anywhere  T®®'’,"'®.?'  ?®:.'’V’.®  ®®-  Publisher.  _ . 

Box  1127,  Editor  &  Puhlisher. _ i„  chart  Area  2.  Box  1517,  Editor  &  <01^^  jox  1414  Edi^r  &  Publisher^  mTiGWr  43 - ^ - M  S  BP 

14  YEARS  experience  as  country  super-  ,  Publisher.  ,  CREATIVE  SPORTS  REPORTER  with  MINTST^  43.  M^h.. 

visor,  excellent  record  in  promotions.  I  ;7rc-T^t.'T  v  ,  ^  i  national  syndicate  experience  available  .bIm  fnK 

desires  position  as  Circulation  Manager  '  WEEKLY  salesman.  Strong  in  i^les,  a||  around  sports  coverage.  Youth,  laitc- 

of  small  daily.  Write  Box  1210,  Mitor  service,  lay-^t.  promotion.  Eld^ly,  I  aggr;>ssiveness  and  versatility  will  make  ratwng  background.  Box  1  -  . 

&  Publisher.  but  alert,  agile,  sober,  iiersonable.  Best  *  definite  asset  to  anv  sport.  d<>''art.  &  Publisher. - 

CIRCUTa^N  "MEAGER  ,f2“y^rs  |  ^urirr'”i^"ssTve'^‘chart ^o^  i  A^Pubbsher®^^''*"'”''  d®¥^rl® 

on  present  job.  Good  record.  A.B.C.  ,  r'  .b-io  FJitoi-  *  Publisher  ™  - -  ;  politan  daily  desires  Editor.  Msnsgi"- 

Little  Merchant.  Prefers  Top  spot  '  ruoiisner.  EDITOR  COMPANY  PUBLICATION  Editor,  post  medium  daily.  Age  «■ 

Small  Daily,  will  consider  others.  Will-  Editorial  and  public  relations.  experienced  j  family.  A.B..  earning  $8500.  ^ffvi** 

ing  to  work  on  commission.  Like  lo-  -  woman.  AM  Economics  and  Public  Ad-  |  N.  Y.  or  D.  C.  Box  1411  Editor  « 

cation  in  South  or  Southwest,  June  1.  j  HEAD  LIBRARIAN  —  Desire  to  relf.-  ,  ministration,  seeks  interesting  position.  Publisher. _ _ 

Box  1.351.  Editor  &  Publisher.  .  cate  in  New  England.  34.  10  years  ex-  I  Philadelphia  or  vicinitv.  Available  '  yn:,..n,,rtr<  nrrjTTncij  FniTOP. 


Editor  &  Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


tion  such  as  Ridder  or  Cop^py.  J12.  B.A. 
degree.  12  years  solid  background  ad- 


work.  BA  in  liberal  arts.  Wants  job 
in  California  or  Arizona,  Jerrv  Rrnd- 


ministrative.  sales?  display.  special  JfL;  *218  Garfield  Ave..  Springfield  ■ 
editions,  sward  winning  pnnmotion.  Chio.  , 

Write  Box  1422.  Editor  &  Publisher.  .  ,  -  I 

—  AMUSEMENT  EDITOR — or  Assistant. 

Correspondents  47an  handle  all  phase,  of  amusements 

_  except  rlassical  music.  Would  prefer 

CORRESPONDENT;  Pbiladeiphia  fea-  film  and/or  theatre.  Salary  less  Impor- 
ture-news-publicitv  writer.  Ton  .cieneo-  tant  than  opportunity.  Prefer  Isrne  | 
hnsineas  reno-Xe-  p  O.  Pnx  S1«4.  city.  Chart  Areas  1.  2  or  12  but  will  ; 


carefully  consider  other  offers.  Would  I 
also  consider  same  position  on  weekly 
news  type  magazine.  Box  1203.  Editor  ! 
&  Publisher. 


Philadelphia  41,  Pennsylvania. 


Display  Advertising 


JOURNALISM  major  Michigan  State  _ J _ 

1  editor  on  7.000-p1u8  daily  seeks  top 

display  poBition.  Not  a  clock  watebCT.  jrpot  on  10,000  to  20,000  afternoon 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Robert  U.  Brown 

(Newspapers  are  being  criti¬ 
cized  more  and  more  by  business 
men  for  their  frank  reporting 
of  the  current  business  reces¬ 
sion.  It  is  the  contention  of  the 
critics  that  publicizing  the  bad 
news  creates  an  unhealthy  busi¬ 
ness  climate,  prolongs  bad  busi¬ 
ness,  and  postpones  recovery. 
Few  people  today  realize  that 
newspapers  went  through  this 
same  experience  during  the 
Great  Depression  of  the  ’30s. 
Twenty-five  years  ago  on 
Mai’ch  25,  1933,  E&P  carried  an 
article  on  this  subject  written 
by  Irving  Brant,  then  editor  of 
the  editorial  page  of  the  St. 
Louis  Star-Times.  Its  applica¬ 
tion  to  today’s  conditions  is 
pertinent.  The  article  could  have 
been  written  yesterday,  except 
that  some  newspapers  were  not 
as  objective  about  the  early 
depression  news  then  as  they 
have  been  in  1958.  We  reprint 
most  of  it  here  with  the  sug¬ 
gestion  that  individual  editors 
and  publishers  may  find  some 
use  for  it  locally.) 


In  the  minds  of  many  people, 
the  newspapers  of  the  United 
States  are  responsible  for  the 
long  continuance  of  this  depres¬ 
sion.  From  the  beginning  of  the 
business  decline,  there  has  been 
an  extensive  belief  that  if  news¬ 
papers  would  stop  publishing 
anything  about  unemployment, 
banki-uptcies,  bank  closings  or 
the  level  of  steel  ingot  produc¬ 
tion,  the  effect  would  be  magical. 
The  people,  no  longer  knowing 
there  was  a  depression,  would 
begin  buying  automobiles  in¬ 
stead  of  jigsaw  puzzles.  The 
unemployed  would  go  back  to 
work.  Business  men  would  no 
longer  need  to  borrow  money, 
and  therefore  would  have  un¬ 
limited  credit  at  the  bank.  The 
song  of  the  sawmill  would  be 
heard  through  the  land,  and 
Prosperity,  roused  from  the  foot 
of  the  lamp  post  where  she  has 
been  sleeping,  would  come 
around  the  comer  to  renew  the 
Coolidge  jag. 

Keep  silent  about  the  business 
crisis  and  it  will  vanish.  Truly, 
a  magical  result.  And  that  is 
just  what  is  wrong  with  it.  It 
relies  upon  a  belief  found  al¬ 
most  universally  in  the  human 
race,  the  belief  in  sympathetic 
magic. 

Sympathetic  magic  is  the  doc¬ 
trine  that  like  affects  like.  The 
doctrine  that  a  depression  can 
be  cured  by  refusing  to  talk 
about  it  has  many  counterparts 


in  the  realm  of  sympathetic 
magic.  The  natives  of  Central 
Australia  refuse  to  speak  their 
own  names,  because  an  enemy, 
getting  possession  of  the  name 
might  place  an  evil  spell  upon 
it.  If  the  name  is  not  spoken, 
the  owner  of  it  is  safe. 

For  several  years  we  had 
people  in  America  who  believed 
that  all  business  troubles  could 
be  cured  by  a  refusal  to  use  the 
word  “depression.”  Instead 
some  weaker  word  was  recom¬ 
mended,  such  as  “recession.” 
That  is  also  a  form  of  sympa¬ 
thetic  or  imitative  magic  .  .  . 
Every  newspaper  in  the  United 
States  has  been  deluged  with 
letters  urging  that  the  depres¬ 
sion  be  handled  on  this  basis. 

Let  me  make  it  plain,  how¬ 
ever,  that  the  resort  to  magic 
was  not  solely  on  the  part  of 
the  general  public.  For  three 
years  the  newspapers  of  the 
United  States,  and  the  public 
officials  from  the  President 
down,  attempted  to  fight  the 
depression  on  principles  of 
magic,  the  only  difference  being 
that  whereas  the  critics  of  the 
press  demanded  the  use  of  imi¬ 
tative  magic,  hoping  that  the 
depression  would  vanish  if 
nothing  was  said  about  it,  the 
newspapers  and  President 
Hoover’s  staff  of  optimists  em¬ 
ployed  the  principle  of  conta¬ 
gious  magic. 

Contagious  magic  teaches  that 
what  is  true  of  a  part  becomes 
true  of  the  whole.  What  is  true 
of  a  sjTnbol  becomes  true  of  the 
thing  sjrmbolized.  If  the  Sand¬ 
wich  Islander  can  throw  the 
finger-nail  parings  of  his  enemy 
into  the  fire,  his  enemy  will  die 
in  agony.  Similarly,  if  news¬ 
paper  publicity  and  the  utter¬ 
ances  of  a  cabinet  officer  can 
conjure  up  a  picture  of  a  van¬ 
ishing  depression,  the  depres¬ 
sion  will  vanish.  This  explains 
the  long  series  of  optimistic 
White  House  utterances  from 
1930  to  1932.  It  explains  the 
practice  of  newspapers  in  as¬ 
sembling  little  bunches  of  cheer¬ 
ful  news  when  general  condi¬ 
tions  were  getting  worse.  Deny 
the  facts,  make  things  look  good 
and  the  facts  will  change.  That 
is  contagious  magic  .  .  . 

Now,  while  all  this  resort  to 
magic  was  going  on  in  the 
United  States,  the  trouble  kept 
getting  worse.  Unemployment 
went  from  a  supposed  2,300,000 
in  the  spring  of  1930 — those 
figures  were  part  of  the  magic — 
to  13,000,000  or  more.  Steel 
production  dropped  to  17%  of 


"Why  don't  all  of  my  ads  bring  in  the  customers  like  this  one  I  ran » 
ROP  color?" 


capacity.  Corporation  losses  of 
$10,000,000  a  year  became  regu¬ 
lar  occurrences.  Four  thousand 
banks  failed.  And  people  even 
suggested  that  the  telephone 
company  reduce  its  rates. 

But  during  all  this  time  the 
truth  was  becoming  known. 
Miss  Frances  Perkins,  now  Sec¬ 
retary  of  Labor  in  the  Roose¬ 
velt  cabinet,  then  Commissioner 
of  Labor  in  the  State  of  New 
York,  demolished  the  false  state¬ 
ments  about  unemployment  put 
out  by  the  federal  government. 
The  statistical  department  of 
the  American  Federation  of 
Labor,  at  first  disregarded  as 
an  exaggerator,  finally  had  its 
figures  accepted  by  the  govern¬ 
ment  itself.  The  truth  about  un¬ 
employment  became  known. 

'The  story  of  the  betrayal  of 
investors  became  known.  The 
foreign  bond  scandal,  the 
freezing-out  of  real  estate  gold 
bond  holders,  the  receivership 
racket,  the  great  speculative 


pools  with  market  rigging  and 
misuse  of  confidential  informa¬ 
tion  by  brokerage  specialists, 
and  finally  the  terrible  story  of 
the  National  City  Bank,  all  were 
placed  before  the  people  of  the 
country. 

The  story  of  human  suffering 
has  been  told.  It  has  been  told 
in  fragments,  perhaps,  yet  in 
fragments  so  large  and  sc 
fraught  with  tragedy  that  the 
whole  truth  is  in  the  conscious 
ness  of  the  American  people. 

The  truth  about  the  depres¬ 
sion  is  known  because  public 
men,  educators,  journalists, 
members  of  Congress  and  Sena¬ 
tors,  disregarding  scorn  and 
anathema,  brought  the  truth  to 
light,  and  because  the  American 
press,  in  spite  of  its  short 
comings,  in  spite  of  its  excur 
sions  into  contagious  magic,  in 
spite  of  pressure,  in  spite  of 
politics — has  told  the  story  . . 

The  newspapers  have  been 
(Continued  on  page  116) 
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Freedom  from  complicated  mechanical 
linkages  puts  the  Linotype  Hydraquad- 
der  in  a  class  by  itself —preferred  in  liter¬ 
ally  thousands  of  composing  rooms  for 
its  simplicity. 

In  the  Hydraquadder,  continuously 
circulating  fluid  replaces  rollers,  levers, 
springs  and  other  linkages  for  vise  jaw 
motion.  That’s  why  the  Hydraquadder 
maintains  perfect  marginal  and  center¬ 
ing  accuracy  without  needing  any  ad¬ 
justments  or  maintenance  other  than 
periodic  lubrication. 


LINOTYPE  HYDRAQUADDER- BEST  BECAUSE  IT'S  SO  SIMPLE! 


Controlled  by  a  simple  knob,  or  elec¬ 
trically  by  push  buttons  and  automatic 
tape,  Hydraquadders  may  be  installed  on 
new  machines  at  the  factory  or  applied 
to  Linotypes  at  your  plant.  See  why  they 
are  rated  “best”;  ask  for  the  Hydraquad¬ 
der  booklet.  Mergen thaler  Linotype  Com¬ 
pany,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 
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of  all  retail  advertising  linage  in  Knoxville*  | 
is  placed  by  merchants  who  regularly  use  BOTH  j 

Knoxville  newspapers  I 

Today,  results  are  more  profitable  than  ever— with  a  new  LOWER  RATE  | 

on  Knoxville’s  new  2-PAPER  BUY!  1 


Are  you  taking  advantage  of  the  new  optional  combination 
rate  of  only  46  per  line  which  buys  both  Knoxville  dailies? 

You  get  180,226  circulation  in  a  growing  42-county  trade  area 
where  diversified  industry  and  agriculture  produce  over 
billion  dollars  in  buying  power— annually  .  .  .  where  retail  sales 
amounted  to  over  a  billion  dollars  in  1956  (Sales  Management). 

Get  your  share  of  this  active  spending,  this  rich  potential,  by 
using  the  exceptional  coverage  of  the  two  Knoxville  newspapers. 

A  market  of  this  size  and  potential  is  a  must  for  your  “A” 

Schedule  list. 

Write  us  or  our  representatives  now,  for  your  copy  of  a 
brochure  on  this  profitable  new  2-paper  buy. 

*Last  full  year  of  individual  paper  space  selling.  m 
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Represented  nationally  by  the  General  Advertisai  ; 
Department  of  Scripps-Howard  Newspapers... AND  ' 
Scolaro,  Meeker  &  Scott— offices  in  New  York,’ 
Chicago,  Detroit  and  Philadelphia.  West  Cob< 
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